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The  Inland  Daily  Press  Association  has  named  the  Chicago 
Daily  News,  for  the  seventh  time,  winner  of  its  top  award  for 
the  best  typography  by  any  of  its  metropolitan  members. 

The  seventh  distinguished  citation  came,  Monday,  Febru¬ 
ary  25.  Presentation  was  made  b)  Dr.  Albert  A.  Sutton, 
chairman  of  the  graphic  arts  department  of  the  Medill  School 
of  Journalism,  Northwestern  University.  News  Editor  Edward 
D.  Akers  accepted  the  award  on  behalf  of  the  Daily  News. 

Consistently  hailed  for  its  independence  in  protecting  the 
public  interest  .  .  .  the  Chicago  Daily  News  continues  to  be 
acclaimed  for  its  leadership  in  making  the  art  of  news  presen¬ 
tation  a  many  splendored  thing  .  .  .  eye-appeal  second  to  none 
.  .  .  the  best-dressed  newspaper  in  the  far-flung  Inland  circle. 


CHICAGO  DAILY  NEWS 


John  S.  Knight,  Editor  and  Publisher 


THE  DALLAS  TIMES  HERALD  (TEXAS) 

THIS  5  UNIT  SCOTT  PRESS  IS  EQUIPPED  WITH  THE  LATEST  IMPROVED  SCOTT  128 
PAGE  3  TO  2  RATIO  (FOLDED  EDGE  FORWARD)  FOLDER  AND  UPPER  FORMERS. 


COLOR  PRINTING 

pOR  either  spot  color  or  4  colors,  this  unit  may  be  rendered  non-operative  or 

Press  has  two  double  reverse  drives  reversed  and  all  gears  remain  in  perfect 

and  three  single  reverse  drives,  six  built-  r  r-  i  ••  n  •  • 

®  ,  mesh.  Color  adjustment  on  all  units  is 

in  full  width  divided  color  fountains 

j  ,  1  .  I.  1  CL  waist  high  without  any  electrical  appar- 

and  three  color  plate  cylinders,  bach  &  /  rr 

unit  is  driven  by  two  upright  shafts.  By  atus.  There  are  many  new  and  tested 

a  single  throw  of  a  lever,  one  half  of  the  features  on  this  latest  installation. 


WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD.  NEW  JERSEY 


Major  medical  protection  .  .  .  newest  form  of  health  insurance 


IAjOR  medical  expense  insurance  is  a  recent  develop¬ 
ment  in  the  health  insurance  held.  Originated  by 


k  insurance  companies  in  1949,  today  there  are  already 
ome  ten  million  Americans  with  major  medical  protection. 
This  newest  form  of  health  insurance  offers  protection 
gainst  the  major  costs  of  a  serious  or  prolonged  illness, 
hjur  medical  policies  include  a  deductible  clause  (similar 
'  automobile  collision  insurance)  and  usually  a  "co- 
3'urance”  clause,  and  pay  up  to  hve  to  ten  thousand  dollars 


for  a  single  illness.  Virtually  every  type  of  expense  is 
covered,  including  related  charges  such  as  nursing  care, 
both  during  the  critical  and  the  convalescent  period. 

Major  medical  insurance  was  created  by  insurance  com¬ 
panies  in  response  to  public  desire  for  protection  in  areas 
not  covered  by  earlier  health  insurance  plans.  Its  subsequent 
development  and  growth  shows  how  insurance  companies 
continually  meet  the  nation's  growing  and  changing  needs 
through  America’s  voluntary  health  insurance  program. 


THE  HEALTH 


INSURANCE 


INSTITUTE 
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HTNS 


Spotlights 

McGURlV 


star  reporters  the  world  over  make 
the  New  York  Herald  Tribune  News 
Service  the  perfect  second  service 
for  more  and  more  papers— a 
30%  increase  in  clients  in  1956! 

★  BARRETT  McGURN,  Rome  Bureau  chief, 

files  vivid  action  stories  from  rebel  Hungary, 

Poland,  North  Africa — wherever  things  are 
popping  in  his  area. 

The  world-wide  stoff  of  HTNS  includes  these 
experts  on  the  foreign  scene: 

★  Joseph  Newman,  South  Amtnca 

★  B.  J.  Cutler,  Moscow 

★  Don  Cook,  I^ondon 

★  Frank  Kelley, 

★  Gaston  Coblentz, 

★  William  J.  Humphreys,  Europe 

★  A.  T.  Steele,  the  world 

PLUS  the  staff  of  The  London  Observer,  including: 


Soviet  Satellites: 
Berlin: 


India: 


Southeast  Asia: 


Far  East: 


★  Edward  Crankshaw 

★  Sebastian  Haffner 

★  Janathan  Swayne 

★  Rawle  Knax 

★  Dennis  Bloodworth 

★  Michael  Gordon 

★  Robert  Franklin 


(ALSO  crack  correspondents  in  the 
Middle  East,  Africa,  Scandinavia  .  .  . 
Frequent  special  series  by  HTNS  and 
Observer  staff  writers!) 


WIRE  OR  MAIL 


THE  SUPPLEMENTARY  NEWS  SERVICE 


New  York  Herald  Tribune,  New  York  36,  N.  Y. 

PEnnsylvonio  6-4000 


March  10-12 — Central  States  Circulation  Managers*  Association,  S:'  ) 
meeting.  LaSalle  Hotel.  Chicago.  i 

March  10-12 — Southern  Newspaper  Publishers  Association,  Wa)*i  ’ 
Division,  Mechanical  Conference,  Hotel  Galvez,  Galveston,  Texas.  ^ 

March  1 1-22— American  Press  Institute,  Managing  Editors  and  Ni 
Editors  Seminar,  Columbia  University,  New  York. 

March  1 3- 1  fr— Association  of  National  Advertisers,  Spring  mst'i 
The  Homestead,  Hot  Springs,  Va. 

March  16 — Southern  Circulation  Managers  Association,  Spring  mee*  !■ 
Jeff  Davis  Hotel,  Montgomery,  Ala. 

March  16-17 — Ohio  Select  List,  display  and  classified  ad,»,t:,i 
Clinic,  Deshler-Hilton  Hotel,  Columbus,  Ohio. 

March  16-18 — Midwest  Circulation  Managers'  convention,  Muehlnts 
Hotel,  Kansas  City,  Mo. 

March  17-23 — National  Want  Ad  Week. 

March  19-22 — Kent  State  University,  16th  annual  photo  'ournai 
short  course,  Kent,  Ohio. 

March  21-23— New  Jersey  Press  Association  and  Pennsylvania  Ni» 
paper  Publishers  Association  joint  Mid-Atlantic  Newspaper  Confarsna 
Sheraton  Hotel,  Philadelphia,  Pa. 

March  22-23 — National  Editorial  Association,  Spring  meeting.  Comm 
dore  Hotel,  Now  York  City. 

March  22-23 — North  and  East  Texas  Press  Association,  31st  annual  ce- 
vention,  Longview,  Texas. 

March  25-29 — National  Press  Photographers  Association,  annual  cm 
vention.  Hotel  Willard,  Washington,  D.C. 

March  29 — Virginia  Associated  Press  Broadcasters  meeting.  Nation 
Press  Club,  Washington,  D.  C. 

March  29-30 — Illinois  Press  Association,  University  of  Illinois  advertlsin 
copy  writing  and  layout  clinic.  Champaign,  III. 

March  29-31 — Inter-American  Press  Association,  semi-annual  board  f 
directors  meeting,  San  Jose,  Costa  Rica. 

March  29-31 — Florida  Women's  Press  Convention  and  workshops,  Ur 
versity  of  Florida,  Galnsville,  Fla. 

March  30-31 — Arkansas  AP  annual  meeting.  Pine  Bluff,  Ark. 

March  3(^— Connecticut  Editorial  Association,  Winter  meeting,  Ne 
Haven,  Conn. 

March  30-31 — North  Carolina  Press  Association,  Mechanical  Confr 
ence.  North  Carolina  State  College,  Raleigh,  N.  C. 

April  1-3 — Newspaper  Personnel  Relations  Association,  ninth  annur 
conference:  Broadmoor  Hotel,  Colorado  Springs,  Colo. 

April  1-12 — American  Press  Institute,  general  reporters  seminar.  Colum 
bla  University,  New  York. 

April  3-^— Pennsylvania  Society  of  Newspaper  Editors,  Editors'  Wort  I 
shop,  Nittany  Lion  Inn,  Penn  State. 

April  7-11 — National  Association  of  Radio  and  Television  Broadcaitsi 
Association,  annual  convention,  Conrad  Hilton  Hotel,  Chicago. 

April  7-9 — Interstate  Circulation  Managers  Association,  40th  Sprir; 
meeting,  Lord  Baltimore  Hotel,  Baltimore.  Md. 

April  13-14 — The  Associated  Press  Society  of  Ohio,  meeting.  Fort  Hsye: 
Hotel,  Columbus.  Ohio.  I 

April  14-16— Northern  States  Circulation  Managers'  Association,  Spn"?  ] 
meeting,  Nicollet  Hotel,  Minneapolis,  Minn. 

April  20-21 — American  Council  on  Education  for  Journalism,  Waldor 
Astoria  Hotel,  New  York  City. 

April  22 — ^The  Associated  Press,  annual  meeting.  New  York  City. 

April  22-25— American  Newspaper  Publishers  Association,  7l$t  annue 
convp-’tion  Waldorf-Astoria  Hotel.  New  York. 

April  25-27 — Nebraska  Press  Association,  State  convention.  Lineal' 
Hotel,  Lincoln,  Nebr. 

April  25-27 — Press  Photography,  Southern  short  course.  University  e* 
North  Carolina,  Chapel  Hill,  N.  C. 

April  25-27— American  Association  of  Advertising  Agencies. 
meeting,  Greenbrier,  White  Sulphur  Springs,  W.  Va. 

April  27 — Indiana  Republican  Editorial  Association,  annual  Spring  m*e  ■ 
ing,  Severin  Hotel,  Indianapolis. 

April  27-28 — Alabama  Associated  Press  state  meeting.  Reich  Hate, 
Gadsden,  Ala. 
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No.  7U  in  a  series  of  friendly  talks . . . 


Theatre  and  Press 
Working  Together  On 
Academy  Award  Sweepstakes 


Nearly  3,000  movie  theatres  have  already  signified  their  intention  of  par¬ 
ticipating  in  the  Academy  Award  Sweepstakes. 

For  those  who  came  in  late,  the  Sweepstakes  is  a  nation-wide  contest  in 
which  movie  theatre  patrons  will  have  a  chance  to  pick  the  winners  in  12  of 
the  27  categories  for  which  the  annual  Academy  Award  will  be  made  in  March. 

For  the  winners  of  this  contest  theatres  are  offering  prizes  ranging  from 
season  passes  to  top-priced  automobiles. 

Realizing  that  the  Sweepstakes  appeals  especially  to  their  readers,  a  large 
number  of  newspapers  throughout  the  country  have  already  tied  up  with  their 
local  theatres  in  promoting  this  contest.  Several  are  reprinting  the  entry  blank ; 
others  are  ballyhooing  the  contest  on  their  delivery  trucks  and  even  with  front¬ 
page  banners.  All  are  profiting  from  the  keen  public  interest  in  the  annual 
Academy  Awards. 

The  Sweepstakes  will  end  at  10  P.  M.,  March  26.  The  Academy  Awards 
will  be  announced  the  following  night,  March  27. 

If  you  have  not  already  tied  up  with  your  local  theatres  in  this  promotion, 
we  urge  you  to  see  your  exhibitor  friends  at  once. 

Get  aboard  the  Academy  Award  Sweepstakes.  It’s  the  year’s  best  promotion. 


Editor  &  publisher  for  March  9,  1957 


The  Council  of  Motion  Picture  Organizations,  lur. 

1501  Broadway,  New  York  36,  N.  Y. 
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Reporter’s  Reply 


l\Ei>ORTER  Buu  Johns,  San  Diego  Union,  once  with  the  /' 
Journal  and  other  Michigan  newspapers,  hereinafter,  as  t| 
lawyers  say,  answers  Copyreader  Don  Henahan,  Chicago  Dm 
!\eti's,  who  deftly  derided  reporters  for  poor  spelling  and  oth 
faults  in  a  chat  with  little  daughter,  Virginia,  published  hr 
Fel).  23.  Mr.  Johns’  righteous  reply: 

Open  letter  to  a  little  girl  named  Virginia  growing  up  under 
obviously  adverse  paternal  influence: 

\es,  Virginia,  there  are  reporters.  Your  father  has  described  us 
being  of  three  types  hut  all  three  have  something  in  common:  fear  i 
someday  our  usefulness  as  working  newsmen  will  end  and  we  will 
dragged  in  to  confinement  on  the  rim. 

^’e  really  aren’t  sueli  poor  spellers.  It’s  just  that  since  »r' 


^  Oid  Indian  u  ord  for  Peoria 
area  meaning  *'lcnd  of  plenty.** 


Only  (Tiicago  tops 
Metropolitan  Peoria’s — 

•  2H4,8U0  population 

•  $516,870,000  consumer  spendable 
income 

•  $586,231,000  total  re  ail  sales 

(SUDS  est.,  7  1  56) 

.\nd  only  the  Peoria 
Journal  Star  gives  you — 

•  98%  daily  circulation  ratio*to-homet 
(metro,  area) 

•  100,000-plus  circulation  (to  13  coun  ies) 

•  low-prernium  R.O.P.  fu!l  color  7  days 
a  week,  elec.ric-eye  controlled 


Peoria  Journal  Star 


Ward-Griffith  Co.,  National  Rapa. 


TULSA  IS 


★  The  Oil  Capital  of  the  World 

★  A  City  of  More  Than  '*'340,000 
Population 

★  Home  of  the  International 
Petroleum  Exposition 

ir  Research  Center  for  the  Oil  Industry 
if  Trade  Center  of  the  Billion  Dollar 
Magic  Empire 

★  The  Preferred  Newspapers  in  this 
Great  Area  are 


We  reporters  used  to  he  broadminded.  W  e  would  welcome  a  cop'- 
reader  to  our  table  at  any  bar  and  let  him  listen  to  our  tales  of  wk 
gathering  news  is  really  like.  And  we  would  listen  politely  when  h 
started  to  speak.  But  alas,  it  always  came  out  like  this: 

“I’ll  never  forget  that  eight  column  96  point  line  I  did  on  .  .  .' 

Virginia,  ropyreaders  aren’t  really  so  bad.  I’m  sure  that  evrt 
though  you’ve  been  saddled  with  one  for  a  father  you’ll  mah 
the  most  of  it  and  still  manage  to  grow  up  into  a  lovely  woma 
worthy  of  being  a  reporter’s  bride. 

You  see,  reporters  don’t  really  despise  copyreaders.  The  fact  tk 
such  positions  exist  reassures  us.  W'e  know  that  if  our  arche*  Pc: 
fall  the  rest  of  the  way  or  our  nose  for  news  clogs  up  and  our  u.'t- 
fulness  to  the  paper  ends  we  can  always  find  a  spot  on  the  rim  ste- 
from  a  distance,  we  can  watch  the  greatest  occupation  in  action. 

And  in  the  meantime,  whenever  we’re  discouraged,  we  can  look  to*iJ' 
the  rim,  realize  that  “there  hut  for  the  grace  of  Cod  sit  I,  a’spreaifi"? 


the  OIL  CAPITAL  NEWSPAPERS. 


'FHA  Report.  Metropoli 


Dizzy  Diary 

— “Vagabonding  with  Vanderbilt'* — 1«*  Town  Hall  to 
Cornelius  Vanderbilt  Jr.,  sometime  newsman  and  alltinie  travetc'" 
adventurer-writer,  lecture  on  Africa.  Don  Bishop,  NBC  PR  and  W’ 
North  Carolina  newsman,  and  I  were  guests  of  Col.  Henry  • 
Blair,  Wall  Street  broker,  a  native  of  my  hometown  in  N.  C. 
a  close  friend  of  Mr.  Vanderbilt.  “Neil”  tohl  me  he  is  a  read'*’ 
of  E  &  P. 

— Listened  and  learned  about  “Reporting  on  fJtina”  at  (hto 
seas  Press  Club  dinner  with  discussion  by  panelists:  P*" 
Shefrin,  tlBS  News;  William  Worthy,  Baltimore  /l/ro-.4inerK«®- 
recently  returned  from  Red  China;  Mrs.  Peggy  Durdin,  Net® 
Times,  born  in  (^hina;  Henry  Lieberman,  Times,  once  a  noW 
Kong  correspondent;  James  A.  Wechsler,  editor,  Neie  York  P®*,’ 
William  B.  Arthur,  Look  managing  editor;  and  Attorney  Morf' 


MORNING  •  EVCNING  •  SUNDAY 
REPRESENTED  NATIONALLY  BY  •  THE  BRANHAM  CO. 
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the  Oregonian 


itor  ac 


REACHES 

MORE 

WOMEN! 


► 


•  ••with 

circulation 

LEADERSHIP 


► 


49,361 


TOTAL  DAILY 
CIRCULATION  LEAD 
OVER  2ND  PAPER 
City  Zone  Lead  —  1 0,1 1 0 
City  &  RTZ  Lead — 18,258 


•  ••with 

advertising 

LEADERSHIP 


► 


8,196,713 

LINES 


TOTAL  ADVERTISING  LEAD 
OVER  2ND  PAPER 
Year:  1956 

Retail  Lead  —  2,607,104 
General  Lead — 1,568,879 
Classified  Lead  —  4,020,730 


SOURCES:  ABC  Publishers'  S^alemenfs  for  6  months  ending  Sep* 
tember  30.  1956,  Medio  Records  total  odvertising,  less  legol, 
AW,  TW  ond  comics,  1956,  Annual  Report,  Portlond,  1956. 


Largest  Circulation  in  the  Pacific  Northwest 
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editorial 

Names  of  Juvenile  Offenders 

EW  YORK  STATE  would  socm  to  ho  slightly  out  of  step  with 
'  everyone  else  when  it  comes  to  puhlicizing  the  names  of  juvenile 
offenders.  The  New  York  legislature  last  year  passed  a  “Youtli  C.ourt 
Act”  which  extends  to  age  21  the  protection  of  secrecy  for  youthful 
offenders  at  the  discri'tion  of  a  judge.  Fortunately,  the  Icgislatun* 
now  has  some  douhts  about  it  and  has  postponed  the  effective  dati- 
of  the  act  until  April  1.  1958. 

In  our  opinion,  this  act  never  shoultl  hecome  law.  New  York 
editors  shoidd  keep  up  their  attacks  until  it  is  sidetracked  »)r  killed. 

In  contrast  to  the  sentiment  of  the  N.  Y.  legislators,  consider 
these  developments  in  other  states  on  this  same  problem : 

There  is  a  hill  pending  before  the  New  Hampshire  legislature 
w'hich  would  low'er  the  juvenile  age  and  the  protection  of  secrec\ 
from  18  to  16.  It  w'as  filed  at  the  suggestion  of  police  chiefs  aiul 
sheriffs  as  a  possible  curb  to  juvenile  deliiKjuenc)'.  The  child  w'elfare 
experts  and  social  workers  mav  succeed  in  killing  it  in  spite  of  the 
jtolicc  recommendations. 

In  New'  Jersey,  a  study  group  appointed  by  the  state  supreme 
court  recommended  remov’al  of  the  cloak  of  secreev  from  some 
juvenile  offenders.  At  the  present  time  \()uths’  names  are  w'ithheld 
by  new'spa[>ers  as  a  matter  of  custom  through  age  16  with  the  excep¬ 
tion  of  serious  crimes.  Juvenile  court  records  are  confidential. 

In  Ohio,  the  CIcvcUnul  Press  provoked  more  than  a  thousand 
letters  from  readers  with  the  cpiestion:  “Should  new'spapers  print  the 
names  of  juvenile  offenders?”  A  large  majority  of  the  letter  waiters 
iavored  full  publicity.  In  that  state,  new'spapers  have  w'ithheld  the 
names  of  juveniles  under  18  years  as  a  matter  of  custom  except  where 
a  capital  offense  has  been  committed.  Juvenile  courts  have  jurisdic¬ 
tion  to  that  age. 

FBI  Director  |.  Edgar  Hoover  has  frecpientlv  urged  publication 
of  the  names  of  young  criminals  as  a  deterrent  to  crime.  More  and 
more  police  and  court  officials  are  becoming  convinced  that  the  jurv 
of  public  opinion  can  help  solve  some  of  these  youth  problems. 

There  seems  to  be  no  justification  for  raising  the  age  level  and 
increasing  the  area  of  secreev  as  is  proposed  in  New  York.  The 
thinking  elsew^ht're,  in  which  w’e  concur,  is  that  the  veils  of  secreev 
should  be  torn  apart. 


Position  Unaltered — But 


referring  to  the  .\dministration’s  prc'vious  stand  against  travel  to  Red 
Cdiina. 


This  seems  to  t-onfirm  E&P’s  statement  last  w'eek:  “The  State 
Department  show's  no  indication  of  backing  dow'ii  on  its  ban  ...” 

However,  Mr.  Dulles  also  told  newsmen;  “We  arc  continuing  to 
study  and  explore  the  matter  to  see  w’hether  any  wavs  could  be  found 
to  satisfy  better  the  demand  for  news  coverage  without  seeming  to 
drop  the  barriers  down  generally,  and  to  permit  of  w'hat  the  Chinese 
Communists  call  ‘cultural  exchange.’  So  far,  we  have  not  found  anv 
solution,  but,  undoubtedlv,  w'e  will  keep  on  studying  the  matter.” 

In  other  w'ords,  there  is  some  inclination  in  the  Department  to 
soften  its  position  in  response  to  the  protests  of  newspapermen  and 
new'spaper  groups  if  a  way  can  be  found  to  do  so  diplomatically. 

Mr.  Dulles  also  confirmed  reports  there  w'ould  be  no  legal  action 
taken  against  the  three  correspondents  who  recentlv  w'ent  into  Red 
China  but  their  passports  might  not  be  renew'ed.  There  certainly 
w’ill  be  a  court  test  of  this  last  position. 
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lileHned  are  they  that  do  Hit  com 
aiandineiitt,  that  they  may  hare  right  u 
the  tree  of  life,  and  may  enter  ii 
through  the  gates  into  the  city. 

— Revelation,  XXII;  14. 
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Rescue  W’oikeis  Search  Through 
The  Wreckage  Of  An  Air  Liner  Seek- 
ng  Victims. — Springfield  (Ohio)  Daiht 
'itirs. 


Only  Kntrce  Served  During  Dinner 
Hour  Is  Roost  Reef. — Buffalo  fN.Y.) 
^oirnVr-L’x/rre.v.s. 

• 

Place  The  Strips  In  .Jar  Of  Pop-  - 
The  Popcorn  At  The  Rest  Humidity. 

'•  With  The  Liil  Tightened  To  Keep. 
hant  l‘nlrstine  (Ohio)  Dailg  Leader. 

• 

One  Great  Liberal  Ha.'  Who  Have 
0  Be  Carried  Kicking  Described  The 
DiMenters  As  People  And  Screaming 
Into  The  Twentieth  Century. — Brou  nx- 
(Texas)  Herald. 

• 

The  Session  Was  To  Open  With  A 
Myhole  Speech. — Frederickttburg  (Va.) 
Lance-Star. 
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WHO’S  WHO 

An  effort  to  obtain  overdue  recognition 
for  some  of  America’s  most  influential  but 
publicly  little-known  professional  men  and 
women  is  being  undertaken  here. 

The  research  staff  of  W/io’.s  Who  in 
America  has  begun  canvassing  all  news 
media  in  the  United  States  to  determine 
which  working  news  people  will  best  qualify 
for  the  next  *'<lition  of  the  Big  Red  Rook. 

There  are  approximately  1200  men  and 
women  from  various  news  media  in  our 
current  edition,  but  they  are,  in  the  main, 
from  the  very  top  echelons  in  the  news 
field;  that  is  to  say,  publishers,  presidents, 
executive  editors.  Pulitzer  Prize  winners, 
and  the  like. 

What  we  se»'k  now  are  men  and  women 
of  noteworthy  achievement  who  may  K- 
star  reporters,  feature  writers,  managing 
editors,  foreign  correspondents,  city  editors, 
editorial  writers,  or  any  of  the  other  special¬ 
ists  who  make  up  the  hard  core  of  the 
hour-to-hour  operations  of  onr  superb 
.American  news  system. 

.As  most  bv-liners  know  well,  for  every 
successful  reporter  there  are  several  pro¬ 
fessionals  behind  the  scenes  who  can  mak<- 
or  break  a  news  organization’s  reputation. 
It  is  these  people  we  now  want  to  give  som<' 
credit  to. 

Wheeler  Sammons  Jr. 

.Associate  Publisher, 

Marquis-Who’s  Who.  Inc. 

Chicago  11,  Illinois. 


STRAIGHTENS  RECORD 

\(>te<l  with  extreme  interest  storx’  in 

I'cb.  16  i.ssue,  “Why  Carstairs  Cares  If 

Dealer  Sees  Ads.”  You  quote  Mr.  Robin¬ 
son  as  citing  outstanding  merchandising 
cooperation  extended  by  certain  Massachu¬ 
setts  new.spapers.  Let’s  get  the  reeords 
straight  and  be  fair  to  all,  rather  than  to 
just  a  few. 

There  are  other  daily  newspajjers  in 

Mas.sachusetts  which  carried  the  Carstairs 
schedule  and  rendered  exactly  the  same 

eoo|>eration  as  those  mentioned  in  your 
story.  For  example,  the  Haverhill  Gazette 
and  the  Quincy  Patriot  Ledger  went  along 
with  this  program.  .As  a  matter  of  fact, 
prior  to  the  release  of  the  schedule,  a  rep¬ 
resentative  from  each  newspaper  scheduled 
for  the  campaign  was  called  into  the  agency 
and  asked  to  render  cooperation.  Each 
representative  was  asked  to  outline  in  writ¬ 
ing  the  papiTS  willing  to  cooperate,  and 
(rum  all  inflieatmns  there  were  very  b’w 
refusals. 

It  was  a  merchandising  job  well-done  by 
nearly  all  newspapers  carrying  the  schedule 
and  not  just  the  few  mentioned  in  your 
story. 

.Arnoi.d  \.  Hahki.ow 

Manager,  Boston  Office 
M'ard-Crilfith  Co.,  Ine. 

1957 


CHINA  QUESTION 

A  letter  to  the  editor  of  the  Pittsburgh 
(Pa.)  Post-Gazette  poses  an  interesting 
question: 

“Provided  newsmen  were  admitted  to 
China  and  later  imprisoned  on  some 
trumped-up  charge,  what  would  your  edi¬ 
torial  attitude  be  regarding  what  our 
government  should  do?” 

The  letter  was  signed  “J.  R.  Sisley.  New 
Kensington,  Pa.” 

D.  D.  Canterman 

Butler,  Pa. 


VANISHINC;  PRESS 

Newspapers  become  fewer.  Colleges  re¬ 
spond— by  graduating  mori'  journalists  with 
nowhere  to  go. 

Realistic  colleges  should  add  one  more 
course:  How  to  start  neir  newspapers  and 
create  jobs. 

Euwin  Kisie 

810  West  Street 
Wilmington,  Delaware. 


RED  CROSS  NEED 

March  is  National  Red  Cross  Month  by 
official  proclamation  of  President  Eisen¬ 
hower,  and  we  verv  much  need  all  the 
support  we  can  get  during  that  pericKl. 

Frankly,  our  finances  have  not  yet  re¬ 
covered  from  the  walloping  Ea.stern  States 
flood  and  the  North  California  floods  of 
late  1955.  We  starte<l  this  fiscal  year  last 
July  1  by  digging  deep  to  set  up  a  disaster 
fund  of  $4,000,000  and  a  disaster  reserxe 
of  $3,000,()00.  By  January  1,  1957,  the 
many  disasters  of  all  sorts— Hurricanes 
Betsy  and  Flossy,  the  Puerto  Rican  hurri¬ 
cane,  floods  and  tornadoes  in  Pennsylvania 
and  Ohio,  and  the  remarkable  program  of 
aid  to  victims  of  the  Stockholm-Andrca 
Doria  collision— had  run  disaster  costs  for 
the  year  to  $5,430,000.  Then  at  the  end 
of  Febniary,  the  sudden  flash  floods  in 
Eastern  Kentucky,  West  Virginia  and 
southwestern  Virginia  left  wrecked  homes 
and  small  businesses  behind  that  will  re¬ 
quire  at  least  $3,000,000  from  Red  Cross 
before  they  have  a  chance  to  recover.  That 
makes  roughly  $8,5(X),(XX)  against  a  com¬ 
bined  $7,0(K),000  in  both  disaster  fund  and 
reserve.  And  with  the  traditionally  heaviest 
months  of  tornado  and  flood  in  the  Spring 
still  to  come! 

We  must  raise  at  h-ast  $10, 000 .(KM)  m{)re 
than  last  year’s  total  for  all  purposes  if  we 
are  to  restore  Red  Cross  ability  to  responil 
immediately  in  emergencies. 

Harry  Martin 

Director,  Office  of  Public  Information 
.American  National  Red  Cross, 

M’ashington,  D.  C;. 
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Here's  lohy  Esquire  says 

''When  you  run  an  ad  in  The  Times,  you 
can  aimost  feei  the  response  in  the  air” 


Since  last  summer.  Esquire  magazine  has  been  running 
a  full-column  advertisement  every  week  on  the  Adver¬ 
tising  News  page  of  The  New  York  Times  .  . .  and  in  no 
other  newspai)er  or  magazine. 

Why  The  New  York  Times?  Esquire’s  purpose  is  to 
develop  the  idea  that  it  attracts  readers  interested  in 
.seeing  tir.st  what  is  new  and  smart,  explains  Promotion 
Manager  Samuel  F’erber. 

“Our  problem  was  to  get  this  .story  to  the  right  people 
in  agencies  and  advertising  concerns.” 

And  Ted  Kaufman,  vice  president  of  Grey  Advertising. 
Esquire’s  agency,  emphasizes  that  "The  Times  delivers 
a  top-level  executive  audience  both  among  agencies  and 
advertisers-the  people  Esquire  has  to  reach.” 

Besides  reachinci  the  right  audience,  Esquire  knew  that 
advertising  in  The  Times  gets  action.  Previous  circula¬ 
tion  and  space  promotion  ads  had  proved  it. 


Q 

V  , 


“When  you  run  an  ad  in  'fhe  Times,”  Mr.  Ferber  de¬ 
clares,  “you  can  almost  feel  the  response  in  the  air.” 

Although  Esquire  did  not  expect  immediate  results 
from  the  ads.  the  respon.se  to  buried  offers  in  the  ads 
proved  they  were  being  read— thoroughly.  And  some  of 
the  ads  from  The  Times  have  actually  been  merchan¬ 
dised  extensively  by  advertisers  themselves. 

This  reaction  is  easy  to  understand.  The  New  York 
Times  does  get  to  “the  right  people”  in  advertising  . . . 
the  men  and  women  who  make  media  decisions,  allocate 
advertising  budgets.  Surveys  show  it,  results  prove  it. 
Advertising  in  The  New  York  Times  can  start  them 
thinking  about  your  medium,  your  market,  your  ability 
to  .sell  it.  See  for  your.self.  Try  it. 

Neto  Ijork  5;imcs 

Atl  the  News  Thot'i  »o  Prim 

For  38  years  first  in  advertising  in  the  world's  first  market 


o 
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Editor  &  Publisher 


Every  Saturday  Since  1884 


the  spot  news  paper  of  the  newspaper  and  advertising  fields 


Toronto  Telegram’s 
Edition  Faces  Legal 

Lord’s  Day  Alliance  Counting 
On  1906  Law  to  Stop  Project 

Toronto 

The  Toronto  Sunday  Telegram  will  appear  on  March  17, 
home  delivered  by  8  a.m.  throughout  southern  Ontario  and 
on  sale  at  news-stands  at  the  same  time. 

The  newspaper  anticipates  a  charge  of  infraction  of  the 
Lord’s  Day  Act,  a  1906  federal  law  enforced  by  provincial 
officials.  At  the  recent  annual  meeting  of  the  United  Church 
of  Canada  board  of  evangelism  and  social  service  warning 
was  given  that  when  the  paper  goes  on  sale  Ontario  Attorney 
General  Kelso  Roberts  will  be  asked  to  enforce  the  Act. 

The  Sunday  Telegram  will  be  77-^  u-i.*! 

entirely  .separate  from  the  that  such  papers  will  ‘whittle 
Toronto  Telegram,  published  away  our  whole  Canadian  ap- 
afternoons  Monday  through  P^oach  to  Sunday  as  a  day  of 
Saturday.  The  paper  will  be  the 

first  Sunday  newspaper  pub-  ^^le  United  Qiurch  boaid  also 
lished  in  central  Canada.  Only  considered  taking  action  against 
other  paper  now  on  the  streets  the  sale  on  the  streets  and  in 
on  Sunday  in  the  Toronto  met-  stores  on  Sundays  of  the  Mbn- 
ropolitan'area  is  the  Monday  day  Globe  &  Mail,  and  in  stores 
datelined  Toronto  Globe  &  Mail,  of  the  Sunday  New  York  Tirms. 
which  goes  on  sale  at  9  p.m.  It  was  decided  to  take  action 

The  United  Church  board  only  against  the  new  Sunday 
stated  in  resolutions  that  “the  Telegram. 

Sunday  newspaper  would  be  on  John  Bassett  Jr.,  chairman 
sale  at  news-stands  .  .  .  will  aod  Publisher  of  the  Telegram, 
be  trucked  and  otherwise  de-  ^  statement  that  he 

Ihered  to  many  places  .  .  .  wished  to  dispel  any  idea  that 
delivered  on  the  Lord’s  day  to  I"  publishing  a  Sunday  news- 
subscribers  in  houses,  apart-  PaP".  fbe  Telegram  would  be 
ments  and  private  dwellings  by  breaking  the  Lord  s  Day  Act. 
hundreds  of  young  children,  in-  ‘Work  of  Necessity’ 


hundreds  of  young  children,  in¬ 
cluding  girls  of  tender  years, 
involving  seven  davs  a  week  .  “Weak  as  the  act  may  be.  . 
emplovment.”  '  suggestion  that  the  Tele- 

This  plan  of  the  Telegram  to 

"flout”  \he  Lord’s  Day  Act  of  doing  trying  to  force  a 

Canada  was  declared  to  be  out  c  ange  in  e  ac  ,  s 

of  character  of  a  great  news-  i.-  r 

nanor  T'  -4.  j  r-u  v.  c  lu  listing  the  exceptions  for 

paper  so  the  United  Church  of  ,  e  1  iu 

fano/io  1.  j  -j  j  4.  work  on  Sunday,  the  act  says 

'-anada  has  decided  to  oppose  ,  1  u 

' '  ‘any  work  of  necessity  or 


*  *  any  work  of  necessity  or 
mercy.’ 

Boycott  Advised  ..j  the  opinion  most 

The  board  asked  all  its  min-  strongly  that  the  publication  of 
isters  and  members  to  refuse  a  Sunday  morning  newspaper 
^  buy  the  Sunday  Telegram,  by  Canadians  for  Canadians  is 
L’nited  Church  membership  is  a  ‘work  of  necessity.’  I  have 
the  largest  single  religious  checked  this  opinion  with  re¬ 
group  in  the  Toronto  metro-  sponsible  lawyers  who  agree. 
Politan  area.  “In  an  era  dominated  by 

Other  Protestant  church  atomic  and  hydrogen  weapons, 
groups  are  also  opposing  the  when  the  international  picture, 
plan  to  let  Canadians  have  Sun-  to  say  the  least,  is  most  un- 
huy  newspapers  on  the  ground  certain,  it  was  never  more  im- 
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portant  for  free  men  and  wo¬ 
men  to  have  made  available  for 
them  the  news  and  facts  of 
the  world.  It  is  a  ‘work  of 
necessity’  to  gather  and  dis¬ 
seminate  news  seven  days  of 
the  week,  and  not  just  six.  .  .  . 

Government  Broadcasts 
“The  Lord’s  Day  Act  of  190<? 
was  passed  by  the  Federal  Gov¬ 
ernment,  and  it  is  quite  in- 
conceiv'able  that  this  govern¬ 
ment  would  break  its  own  law. 
The  Canadian  Broadcasting 
Corporation,  wholly  -  owned  by 
the  government,  broadcasts  and 
televises  news,  as  well  as  other 
programs,  throughout  the  whole 
of  Sunday.  There  is  no  specific 
exception  made  in  the  act  for 
this  activity  and,  therefore,  the 
federal  government  must  regard 
this  as  a  ‘work  of  necessity.’ 

“Those  who  suggest  that,  by 
the  publication  of  the  Sunday 
Telegram,  the  law  will  be  bro¬ 
ken  are  not  consistent  in  their 
claims.  The  gathering  and  dis¬ 
semination  of  news  by  pri¬ 
vately-owned  radio  and  tele¬ 
vision  stations,  as  well  as  the 
presentation  of  other  programs, 
has,  of  course,  long  since  be¬ 
come  recognized  as  a  regular 
part  of  life  in  Ontario  on  Sun¬ 
day  as  well  as  other  days  of 
the  week. 

Newsmen  Work  on  .Sunday 
“Work  is  carried  on  on  Sun¬ 
day  in  all  Toronto  newspapers 
in  the  gathering  and  preparing 
of  news  for  editions  which  will 
appear  Monday  and,  indeed,  one 
Toronto  newspaper  makes  its 
issues  available  for  sale  on 
Sunday  evening. 

“The  Telegram  does  not,  for 
one  minute,  suggest  that  these 
activities  are  illegal  but  that 
they  qualify  under  the  existing 
act  as  ‘work  of  necessity.’  ” 
Mr.  Bassett  said  he  hopes 
readers  will  enjoy  the  Sunday 
Telegram  and  feel  it  is  a  most 
worth-while  publication.  He 
added : 

“Most  particularly  do  I  hope 
,  that  all  those  members  of  the 
clergy  who  now  use  radio  and 
television  on  Sundav  as  an  in¬ 


John  Bassett  Jr. 

strument  to  further  God’s  work 
will  feel  free  to  use  the  columns 
of  the  Sunday  Telegram  for  the 
same  purpose.” 

Unconvinced 

The  Lord’s  Day  Alliance  of 
Canada  took  exception  to  this 
view.  A  statement  signed  by  A. 
S.  McGrath,  general  secretary 
of  the  Alliance,  said: 

“Despite  the  Telegram’s  as¬ 
surance  of  the  lawfulness  of 
this  new  business  venture,  many 
equally  well  informed  Can¬ 
adians  will  be  unconvinced.  If 
the  Telegram  should  persist  in 
the  courts  it  has  announced  it 
will  undoubtedly  become  neces¬ 
sary  for  someone  to  seek  an 
authoritative  opinion  from  the 
courts  .  .  . 

“The  Alliance  hopes  that  ef¬ 
fective  steps  will  be  taken  to 
prevent  this  invasion  of  the 
Sunday  privileges  which  Can¬ 
adians  now  enjoy.  The  Alliance 
will  endeavor  to  relate  itself  to 
this  problem  in  a  manner  it 
may  deem  most  effective  and 
desirable.” 

Labor  Opposition 

Mr.  McGrath’s  statement  said 
organized  and  unorganized  labor 
forces  would  “find  it  in  their 
interests  to  oppose”  the  work 
involved  in  production,  distribu¬ 
tion  and  sale  of  a  Sunday  edi¬ 
tion  of  the  Telegram. 

“It  is  deplorable  that  so  im¬ 
portant  a  leader  of  public 
opinion  should  think  of  justify¬ 
ing  its  invasion  of  Sunday  rest 
on  the  ground  that  other  news 
media  are  doing  the  same  .  .  . 

“The  Telegram’s  action  will 
constitute  a  serious  threat  to 
Canada’s  continued  enjoyment 
of  Sunday  as  a  day  of  re.st.  If 

(Continued  on  jmge  7.'») 
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Newsprint  Mill  Unions 
Form  a  United  Front 


Bowater  Thought 
Of  $8  Increase 


l{v  (>eur<'e  A.  Bruii(i(‘iilKir<' 


CJllICAGO 


Termed  a  “history-making  merger,”  the  first  of  major 
rival  unions  since  AFL  and  CIO  united  in  1955,  the  AFL 
International  Brotherhood  of  Papermakers  and  CIO  United 
Paperw'orkers  of  America  joined  hands  this  week  as  the 
United  Papermakers  and  Paperw'orkers. 

AFL-CIO  Secretary-Treasur¬ 


er  William  Schnitzler  was  in-  treasurer  Mr.  Addy  is  also  a 


troduced  to  the  press  as  “the 
man  who  married”  the  two 
unions  whose  combined  mem- 


member  of  the  Allied  Printing 
Trades  Council  of  New  York. 
President  Phillips,  whose 


where  the  wages  and  conditions 
of  workers  are  still  subject  to 


Profits  ‘Not  So  (lood’ 

He  added  that  he  understood 


the  unilateral  determinations  of  t^eir  profits  are  not  so  good 


their  employers 

‘‘As  trade  unionists  we  must 


gaining  as  catalyst,  stimulating  prices.  He  said  the  law  of  sup- 


productive  genius  of  our  so¬ 
ciety.” 

Under  discussion  were  such 
matters  as  a  more  equitable 
share  in  the  wealth  produced 
by  the  wage  earners  of  the 
paper  industry,  a  reduced  work¬ 
week  with  no  reduction  of  take- 
home  pay,  pension  benefits, 
health  insurance  and  liberal¬ 
ized  holiday  and  vacation  bene¬ 
fits. 

I’hillips  Is  President 


The  recent  $4  a  ton  in¬ 
crease  in  the  price  of  news¬ 
print  “is  not  sufficient,”  Sir 
Eric  Bowater,  chairman  of 
the  board  of  Bowater  Paper 
Corporation,  said  in  an  inter¬ 
view  at  Halifax  this  week.  Sir 
Eric  said  his  company  was 
prepared  to  ask  for  an  $8  a 
ton  increase,  but  added  “we 
can’t  expect  to  get  more  than 
other  companies.” 

'Fhe  Bowater  mill  at  Cor¬ 
ner  Brook,  Newfouiiflland, 
will  increase  daily  production 
to  1,100  tons  this  year. 


Carey  Raps  W 
‘Profiteering’  j| 
In  Industry 


P« 


bership  is  about  130,00(1  workers  ^brotherhood  included  more  of 
in  the  paper  making  industry,  locals  in  the  newsprint  in- 
including  all  the  major  news-  ‘l'^«try  than  did  UPA,  said  the 
print  mills  in  the  United  States  Ibiotherhood  had  recently  nego- 
and  Canada.  tiated  a  two-year  wage  agree¬ 

ment  with  the  newsprint  mills. 

Bargaining  Aims  “]n  the  manufacture  of  a  ton 

The  immediate  significance  of  of  newsprint,  20%  or  less  is 
the  merger,  as  it  may  affect  represented  in  labor  costs,”  he 
newspaper  publishing,  is  that  said. 

the  mill  workers  will  present  ^r.  Phillips  told  reporters 
a  formidable  united  front  in  the  that  his  union  has  never  ob- 
next  negotiations  with  news-  jocted  to  the  introduction  of 
print  manufacturers.  They  are  labor-saving  devices, 
in  a  stronger  position  to  ham-  Asked  if  he  agreed  with 
mer  out  demands  for  pay  in-  James  B.  Carey,  .\FL-CIO  vice- 
creases  and  other  benefits  that  president  and  head  of  the  In- 
are  reflected  in  newsprint  prie-  ternational  Electrical  \\  orkers 
ing.  Union,  that  “unethical  profi- 

The  bargaining  program  of  teering”  by  paper  manufac- 
the  new  union  was  reflected  in  turers  was  back  of  the  cur- 
the  preamble  to  the  collective  rent  price  of  newsjirint,  Mr. 
bargaining  resolution;  Phillips  replied: 

“We  must  remain  militant  in  “The  manufacturers  look  to 
expanding  the  horizons  of  co!-  in  a  very  healthy  financial 
lective  bargaining  to  areas  condition.” 


Price  Probe 
Back  to  FTC 


Washi.ngto.v 


for  the  first  two  months  this 
year  as  they  were  in  19.56, 
continue  to  use  collective  bar-  jjegpjte  the  hike  in  newsprint 


the  pocketbcwk  nerve  of  indus-  j,iy  ^nd  demand  would  still  be 
try  w'hich  in  turn  spurs  the  major  determining  factor. 


Newsprint  price  and  supply 
investigation  which  has  been 
shuttled  between  Capitol  Hill 
and  the  downtown  agencies  for 
several  months,  in  the  latest 
series,  is  back  in  the  Federal 
Trade  Commission. 

The  Senate  Interstate  and 
Foreign  Commerce  Committee 
has  presented  a  resolution  ask¬ 
ing  that  FTC  be  authorized  to 
conduct  the  probe  and  granted 
an  appropriation  to  set  up  a 
staff  and  meet  other  expenses. 

Senator  Charles  E.  Potter  of 
Michigan,  had  asked  the  com¬ 
mission  to  inquire  into  the  pos¬ 
sibility  of  international  arrange¬ 
ments  by  which  pricing  abuses 
in  Canada  might  be  overcome. 

Earl  W.  Kintner,  general 
counsel  of  FTC,  said  the  in¬ 
vestigation  might  develop  facts 
indicating  violations  of  law 
“which  could  be  subject  to  cor¬ 
rective  action  by  the  Commis¬ 
sion  or  the  Department  of 
Justice. 


Mr.  Sayre,  whose  union  was 
the  smaller  of  the  two  groujis. 
expressed  to  hope  the  merger! 
union  would  expand  to  include 
.500,000  members,  taking  in 
sulphite  workers. 

A1  Whitehouse,  head  of  th- 
Industrial  Union  Department. 
AFL-CIO,  said  a  special  com¬ 
mittee  will  cooperate  with  the 
new  union  to  aid  its  expansion. 
The  merger  was  ratified  by 


ITIJ  in  Merger 
If  irs  the  Boss 


Chicago 


IBPM  delegates  by  a  vote  of 
Officers  of  the  United  Pa-  358  to  191,  after  more  than  a 
liermakers  and  Paperworkers  day  and  a  half  of  debate, 
are:  Paul  Phillips,  incumbent  Opposition  in  the  IBPM  was 
president  of  IBPM,  as  presi-  led  by  Canadian  delegates,  who 
dent;  Harry  Sa3rre,  incumbent  gained  some  support  from 
president  of  UPA,  executive  Southern  and  West  Coast  dele- 
vicepresident;  Frank  Grasso,  gates.  Opposition  centered 
incumbent  secretary  -  treasurer  around  a  change  in  voting  and 
of  UPA,  general  vicepresident;  elimination  of  the  death  benefit 
and  Joseph  Addy,  secretary-  fund. 


Other  mergers  of  rival 
unions  are  in  the  making, 
.AFL-CIO  Secretary-Treasurer 
William  F.  Schnitzler  said  at 
a  press  conference  here  this 
week.  He  said  there  have 
been  several  conferenci*8  be¬ 
tween  the  printing  pressmen 
and  the  lithographers. 

When  asked  if  the  Inter¬ 
national  Typographical  Union 
was  interested  in  joining  such 
a  movement  for  a  merger  of 
printing  craft  unions,  Mr. 
Schnitzler  was  interrupted  by 
Joseph  Addy,  who  said: 
“Yes,  if  they  can  be  the  head 
of  the  big  tent.” 


CM 


pi 


EDITOR  8C  P 


Clin 

Jumes  B.  Carey,  an  .\F1 
CIO  vicepresident  and  kaci 
of  the  electrical  workers’  uniu- 
linked  the  newsprint  industr 
to  a  charge  of  "uiuthia 
profiteering”  in  an  address  t 
papermakers  here  this  week. 

The  union  official  was  niakin. 
reference  to  the  McClellt 
Committee’s  present  investigi 
tion  of  racketeering  in  tl 
teamster  union.  He  said: 

“Unethical  profiteering  pe: 
sists  in  industry  after  industr; 

In  your  industry,  for  exampl- 
the  price  of  newsprint  has  b«: 
hiked  from  $68-a-ton  in  1946  1 
$135-a-ton  three  days  ago.  Be 
that’s  made  to  appear  trivial  i:|  rai 
comparison  with  the  unethicil  thi 
behavior  of  a  union  leader  wl.  |  toi 
pads  his  expenses. 

“And  so  it  goes.  The  pul- 
licity  picture  of  big  busine:- 
and  industry  comes  out  one  o! 
relative  purity  and  whitene; 
against  a  blackly  evil  pictu; 
of  trade  union  abuses. 

“We  can  find  neither  excu-t 
nor  consolation  in  the  fact  thi 
present-day  racketeering  an; 
corruption  in  the  labor  move 
ment  started  here  in  Chicago  i: 
the  early  1930’s  not  with  union- 
but  with  employers.” 

“The  labor  movement  canno 
afford  to  let  its  moral  and  eth; 
cal  standards  fall  to  the  leve 
of  big  business  and  industr; 
standards,”  Mr.  Carey  sak 
“We  cannot  let  the  false  im¬ 
pression  prevail  that  tradf 
unionism  is  susceptible  to  rack¬ 
eteering  and  corruption  as  big 
business.” 

Talking  with  reporters  Mr 
Carey  termed  Dave  Beck,  heat 
of  the  teamsters  union,  “i 
traitor  to  trade  unionism  anc 
a  strike-breaker.” 

Later,  the  reporters  askeo 
AFL  -  CIO  Secretary-Tre^rcr 
William  F.  Schnitzler  if  bi 
agreed. 

Mr.  Schnitzler  reminded  re¬ 
porters  the  McClellan  codmii- 
tee  was  set  up  to  investipk 
labor  and  management  relation-* 
relative  to  racketeering  pn*'" 
tices.  He  asked : 

“Why  doesn’t  the  press 
what  management  companies  w 
officials  are  going  to  be  callw 
before  the  committee?  Such 
porting  would  give  the  Amei^' 
can  public  a  broader  vie*  ® 
the  scope  of  the  investigation- 
Why  don’t  reporters  ask  wba^ 
companies  are  to  be  called  m- 
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How  Large  Daily  Keeps 
Its  'Bogus’  Hook  Clean 


Bv  lie'orjn*  Vi .  Parkrr 


Detroit 


“Operation  liogu.s”  has  been  a  success  at  the  Detroit  Free 
fress. 

The  F'rce  Press  had  nearly  years  of  resets  on  “the  hook” 
on  .April  6,  1956  when  Composing  Room  Superintendent 
Lester  Stevens  began  a  program  to  clean  vip  the  “bogus”  and 
oet  it  on  a  daily  operating  basis. 

On  Jan.  10,  two  months  before  the  deadline,  the  Compos¬ 
ing  Room  had  eU'aned  “the  hook”  and  was  keeping  up  with 
its  average  of  S(K)  eolnmn  inches  of  reset  a  day,  seven  days 
a  week. 


the  clean-up-the-bogus  drive,  it 
was  decided  to  try  to  clear  way 
20  pages  a  week.  But  this  was 
just  a  break-even  point  and  the 
pace  was  stepped  up  to  30  pages 
a  week.  The  average  was  40 
pages  a  week,  with  no  week’s 
schedule  ever  showing  under 


Credit  to  Printers 

How  was  it  done? 

“The  answer  was  a  lot  of 
cooperation  between  the  super¬ 
visory  group  and  the  men  who 
run  the  machines  and  make  up 
the  ads,”  Mr.  Stevens  told  Edi¬ 
tor  &  Publisher  this  week.  “It 
involved  having  sincere,  reli¬ 
able  men  in  charge  of  machine 
operations,  preparing  and  cla.s- 
sifying  copy  for  the  hand  men. 

“All  due  credit  for  cleaning 
up  our  bogus  problem  must  go 
to  all  the  printers  who  took  up 
the  challenge  and,  with  certain 
mechanical  bottlenecks  elimi¬ 
nated,  proceeded  to  solve  the 
problem.” 

Special  credit  was  alloted  to 
supervisory  personnel :  Tom 
Blower,  Harry  Glidden,  Carl 
.4udferheide,  Stan  Tarlo  and 
.Norm  Hamilton,  and  to  Chapel 
Chairmen  Hugh  Cole,  Night 
Chairman  Gene  Baumblatt  and 
other  union  officers. 


time-killer  by  increasing  the 
number  of  saws  to  a  one-saw- 
for  -  every  -  two  -  ad  -  men  ratio. 
More  important,  Head  Machin¬ 
ist  Bill  Hamilton  followed  the 
simple  expedient  of  building  a 
special  base  for  the  saws,  rais¬ 
ing  them  high  enough  so  that 
material  being  cut  clears  the 
ad  frames.  The  hand  man  has 
only  to  move  a  step  or  two  to 
use  the  saw  and  move  back  to 
his  work  spot. 

“It’s  surprising  how  much 
this  means  to  an  efficient  oper¬ 
ation,”  Mr.  Stevens  said.  “Re¬ 
ducing  of  footwork  and  lifting 
saves  on  the  doorman’s  feet 
and  legs.  When  you  do  that  you 
are  getting  better  work  and 
saving  time  to  boot.” 

Mr.  Stevens  installed  a  spe¬ 
cial  angle  saw  for  that  one- 
purpose  job. 

When  Mr.  Stevens  launched 


MAKING  IT  EASIER  for  printers  (Harold  Sackman  and  Harold 
Steele),  saw  table  has  been  raised  several  inches,  permitting  unim¬ 
peded  handling  ot  materials.  Two  men  share  a  saw,  reducing  amount 
of  walking  around  shop. 


20  pages.  One  week  showed  a 
high  of  79  pages. 

Even  during  the  Christma.s 
advertising  rush,  the  Free  Press 
Ad  Row  stayed  even  with  the 
reset  load. 


No  situations  were  added 
voluntarily  to  promote  the 
reset  program  and  overtime  was 
not  specifically  scheduled  to 
move  the  resets,  Mr.  Stevens 
said. 


“We  made  special  effort  al¬ 
ways  to  have  materials  avail¬ 
able  for  the  machine  men  and 
hand  men  so  there  would  be  no 
bottlenecks,”  he  said.  “Further¬ 
more,  we  insisted  on  the  .same 
efficiency  on  resets  that  is  re¬ 
quired  in  the  regular  operations. 

“We  developed  a  sort  of  un¬ 
official  slogan:  ‘Resets  are  the 
same  as  daily  advertising — they 
are  synonymous.  Treat  them 
like  live  ads  and  get  them 
done.'  ” 

When  a  time-study  showed 
that  an  old,  worn,  hand-oper¬ 
ated  proof  press  was  causing 
a  backup  at  the  point  equiva¬ 
lent  to  100  inches  of  bogus- 
reset  a  day,  out  it  went,  to  be 
replaced  by  a  motor-driven 
press. 

“Another  important  provision 
in  regard  to  resets,  is  the  pro- 
(Covtinued  ov  patre  76) 


Time-Study  Made 

Mr.  Stevens  took  charge  of 
the  Composing  Room  of  the 
Knight  newspaper  here  Feb. 
23,  1953,  after  23  years  in  the 
printing  trades,  most  of  that 
time  with  the  Fort  Wayne 

^ews-Sentinel.  He  fitted  the 
modernization  of  the  Composing 
Room  to  the  plantwide  rebuild- 
ing  program  instituted  by  Vice 
President  and  Executive  Editor 
Lee  Hills. 

Mr.  Stevens  made  a  time- 
study  of  the  operations  in  Ad 
Row  and  discoveied  several 

bottlenecks. 

There  was  one  saw  for  every 
four  ad  men  and  they  were  not 
strategically  located.  Moreover, 
the  saws  as  designed  did  not 
fit  in  with  Composing  Room 
furniture.  They  were  awkward 
to  operate  when  cutting  long 
lead  slugs,  rules  and  bars  be¬ 
cause  the  stock  bumped  into 

fhe  ad  frames. 

Mr.  Stevens  conquered  this 


BY  THEIR  NUMBERS  all  jobs  are  known  and  traced  in  Ad  Row. 
Printer  Harry  Glidden,  left,  checks  out  some  "bogus”  work  with 
Composing  Room  Superintendent  Lester  Stevens. 
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Cuba  Sends 


2  Newsmen 


To  Bigotrv 
No  Saorlion  -Tn«*' 


Ben-Gurion  In  Crisis 
A!  Home:  Ike  ailin*: 


Back  to  U.S. 


>vh  U  fJimf  in  Brui4  (.'ultUNfaM  j** 


Birmingham,  Ala. 

Two  Birmingham  News  staf¬ 
fers  were  back  home  March  7 
after  being  held  incommunicado 
for  two  days  by  the  Batista  gov¬ 
ernment  in  Havana,  Cuba. 

The  two  were  George  Pren¬ 
tice,  31,  reporter,  and  Tony 
Falleta,  35,  photographer.  On 
vacation,  they  had  been  in  Cuba 
since  Feb.  18  handling  a  spe¬ 
cial  assignment  for  the  Na¬ 
tional  Broadcasting  Company  in 
connection  with  reports  of  in¬ 
surgents  in  the  interior  of  Cuba 
protesting  against  the  Batista 
regime. 

Prentice  and  Falleta  were 
accused  by  the  Cuban  Govern¬ 
ment  of  leleasing  information 
detrimental  to  the  government, 
of  having  communist  tendencies, 
and  of  bi’inging  money  into 
Cuba  to  support  the  anti- 
Batista  movement. 

(Stories  concerning  the  Cu¬ 
ban  unrest  were  published  in 
the  News  here  after  Prentice 
and  Falleta  made  their  first 
trip  to  Cuba  earlier  this  year.) 

All  notes  taken,  literature 
collected  and  pictures  made 
during  the  two  weeks’  second 
trip  were  confiscated. 

Release  of  Prentice  and  Fal¬ 
leta  was  effected  by  Richard 
G.  Cushing,  press  attache  from 
the  U.  S.  Embassy,  and  John 
Topping,  embassy  political  of¬ 
ficer. 

The  newsmen  spent  Tuesday 
night  in  the  embassy  and 

Wednesday  they  obeyed  orders 
to  “get  out  of  Cuba”  and  left 
by  plane. 

Cuban  Minister  of  Interior 
Santiago  Rey,  complaining  that 
the  two  newsmen  were  disguised 
as  miners,  asserted  that  Ameri¬ 
cans  don’t  have  to  disguise 
themselves  in  order  to  do  re¬ 
porting  in  Cuba. 

Prentice  said  that  he  and 
Falleta  were  traveling  as 

geologists  because  they  had 
found  “newsmen  wouldn’t  get 
very  far  as  newsmen.” 

“We  were  subjected  to  two 
days  of  brainwashing  in  an  at¬ 
tempt  to  convince  us  that  the 
anti-Batista  movement  is  com¬ 
munist-inspired  —  which  it 

isn’t,”  Prentice  said. 


if  ffis. 


Paper  Backs 
Reporter  In 
Liquor  Case 


I 


Tulsa,  Okla, 
Trial  has  been  set  on  April  8 
for  Nolen  Bulloch,  Tulsa  Trib¬ 
une  special  writer,  on  a  charge 
of  conspiracy  to  violate  fed¬ 
eral  liquor  laws  in  this  “dry” 


CENSORSHIP  IN  CUBA — Here  are  two  examples  ol  how  Batista 
censors  operate  on  incoming  newspapers  such  as  the  Miami  (Fla.) 
Herald.  They  use  both  scissors  and  blackout  rollers.  In  case  of  latter, 
readers  get  a  chance  to  see  what's  on  the  other  side  of  the  page. 


City  Report  Section 
Made  Political  Issue 


Model  31  ‘Cruises’ 

At  10  Lines  a  Minute 


Louisville,  Ky. 

The  Courier-Journal  on  Sun¬ 
day,  March  3,  carried  a  32-page 
roto  section  entitled  “Louisville 
Reports  to  its  Citizens.”  A  note 
explained  that  the  section  was 
“a  presentation  of  accomplish¬ 
ments  of  the  present  City  Ad¬ 
ministration,  paid  for  in  its 
entirety  by  the  City,  which  had 
full  control  of  the  contents.” 

The  front  and  back  covers 
and  six  inside  pages  were  in 
color.  The  Zimmer-McClaskey 
advertising  agency  prepared 
the  material  for  the  booklet. 
The  Board  of  .Aldermen  had 
appropriated  $21,757  for  it. 

Political  charges  flew  after 
the  publication.  A  Republican 
leader  challenged  the  right  of 
the  Democratic  Administration 
to  publish  the  section  at  tax¬ 
payers’  expense.  He  charged 
that  it  was  “political  propa¬ 
ganda.”  This  is  a  municipal 
election  vear. 


The  Model  31  'Blue  Streak 
Linotype  has  been  newly  en¬ 
gineered  to  provide  smoother, 
faster  operation,  J.  W.  Reid, 
VicePresident — Sales  for  Mer- 
genthaler  Linotype  Company, 
an-  ounced  this  week. 

“Through  its  new  engineer¬ 
ing,  the  Model  31  ‘cniises’ 
smoothly  at  a  sustained  pace 
of  10  lines  per  minute  with 
either  manual  or  automatic 
tape  operation,”  Mr,  Reid  said. 
“When  speed  and  more  than 
two  magazine  capacity  are  re¬ 
quired,  the  answer  is  the  newly 
engineered  Model  31.” 

A  single  distributor  Linotype, 
the  Model  31  carries  one  to 
four  standard  90  channel  mag¬ 
azines  and  offers  a  type  range 
through  condensed  30  point. 


Arnold  Named  Asst. 
Retail  Manager  of  BoA 

Mark  R.  Arnold  has  been  ap- 


WT  &  S  Will  Have 


New  (^rs  in  Color 

Kansas  City,  Mo. 

A  30-page  Auto  Show  section 
in  the  Kansas  City  Star  for 
Sunday,  March  3,  featured  full- 
color  pictures  of  19  models  of 
cars  on  the  cover  page. 


Brooklyn  Braneh 

The  New  York  World-Tele¬ 
gram  &  Sun  is  adding  a  third 
branch  production  plant,  this 
one  in  Brooklyn.  Others  are 
in  Manhattan. 

The  Scripps-Howard  news¬ 
paper  will  install  three  print¬ 
ing  presses  in  the  basement, 
first  floor  and  mezzanine  space 
of  the  New  York  Institute  of 
Technology  in  South  Brooklyn. 
The  plates  will  be  delivered 
from  the  main  plant. 

Until  10  years  ago  the  same 
building  was  used  as  a  branch 
plant  by  the  New  York  Times. 


pointed  assistant  retail  man¬ 
ager  of  the  Bureau  of  Adver¬ 
tising,  ANPA,  it  was  announced 
this  week  by  Robert  Van  Slam- 
brouck.  Bureau  retail  manager. 

He  has  been  with  the  Bureau 
the  past  four  years. 


Crui»hed  by  Buh 

Raleigh,  N.  C. 

John  Allen  McLeod  Jr.,  legis¬ 
lative  correspondent  for  the 
Greensboro  News  and  Record, 
died  here  March  7  soon  after 
being  crushed  by  a  bus.  He 
was  on  his  way  to  the  Capitol. 
The  General  Assembly  ad¬ 
journed  out  of  respect  to  his 
memory. 


Mr.  Bulloch  was  arraigned 
with  18  other  Oklahomans  and 
a  Missourian  similarly  charged 
and  pleaded  innocent.  In  the 
group  were:  Tulsa’s  Fire  and 
Police  Commissioner  Jay  L 
Jones,  Police  Chief  Paul  Liv¬ 
ingston,  six  police  officers,  a 
Missouri  liquor  store  dealer,  a 
professional  bondsman  and  a 
variety  of  bootleggers  and 
liquor  runners. 

Nineteen  other  persons,  most¬ 
ly  bootleggers  were  named  as 
co-conspirators,  but  were  not 
indicted. 

The  Tribune  sprang  immedi¬ 
ately  to  the  defense  of  Bulloch 
and  said  it  will  fight  his  case. 

In  addition  to  Samuel  Boor- 
stin,  counsel  for  the  company, 
two  widely  known  trial  lawyers 
have  been  retained  to  defend 
him.  They  are  Truman  Rucker 
and  Walter  L.  Henneberry, 
both  of  Tulsa. 


Exposed  Graft 

“Bulloch’s  record  in  exposing 
graft  and  conspiracies  is  out¬ 
standing  in  the  Southwest,” 
Jenkin  Lloyd  Jones,  Tribune 
editor,  stated.  “His  discovery 
of  the  Wagoner,  Okla.  vote 
fraud  scandals  last  Summer 
shook  the  entire  state.  There 
are  many  people  who  would  like 
to  destroy  him  both  as  an  in¬ 
dividual  and  as  a  reporter.  In 
the  face  of  a  nebulous  indict¬ 
ment  the  Tribune  will  stand  by 
its  man.” 

Mr.  Bulloch,  49,  has  been 
with  the  Tribune  for  13  years. 
Prior  to  that  time  he  worked 
for  the  United  Press,  Chicago 
and  Washington  newspapers, 
among  others. 

During  his  tenure  on  the 
Tribune  he  has  covered  both 
police  and  courthouse  beats 
and  in  recent  years  has  special¬ 
ized  in  political  and  cr  ime  re 
porting. 

He  has  been  an  arch-foe  of 
bootleggers  and  his  stories 
have  smashed  several  liquor 
rings.  His  recent  expose  on 
the  use  of  state  relief  funds  to 
pay  Democratic  election  work¬ 
ers  in  Wagoner  and  Okmulgee 
counties  has  been  nominated  for 
a  Pulitzer  Prize. 
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Stocks  Wk 
Retires  from 
News  Desk 


Magazine 
Styling’  In 
Hearst  Paper 

Pittsburgh,  Pa. 
A  “magazine  styling”  concept 
IS  the  heart  of  a  “ 


ToscanM, ,  89,  Dies  ki  Sleep 

ST  '  Sun-TWOraph 


By  Jack  Conlin 

Philadelphia 
John  Leiper  of  the  Inquirer’s 
Financial  News  Department  un¬ 
derstood  his  Avork  so  well  that 
he  resigned  this  week  “to  devote 
full  time  to  my  investments.” 

Mr.  Leiper,  a  veteran  of  35 
years  with  the  Inquirer,  had 
served  as  reporter  and  re- 
writeman  before  being  as¬ 
signed  to  the  Financial  Depart¬ 
ment.  It  was  not  until  three  or 
four  years  ago  that  he  turned 
his  attention  to  stocks.  When 
he  was  convinced  he  understood 
tho  fundamentals  of  the  Ex¬ 
change,  he  purchased  a  block 
of  10  shares. 

Blocks  of  10 

He  continued  to  buy  blocks 
of  10  but  never  put  all  his  eggs 
in  one  basket.  He  was  doing  all 
right  in  a  small  way  when  he 
decided  that  Lukens  Steel  was 
ready  for  big  things.  He  bought 
100  shares  when  the  stock  was 
selling  for  $35.  As  the  stock 
continued  to  rise  he  bought 
more.  As  Lukens  reached  the 
$100  mark,  Mr.  Leiper  began 
selling  and  before  the  stock 
split  he  made  a  small  fortune. 

He  got  in  on  the  ground  floor 
with  other  issues.  If  a  stock 
failed  to  move  within  a  reason¬ 
able  time — he  sold  it  in  favor 
of  another. 

When  stocks  began  to  skid 
recently  Mr.  I^eiper  could  be 
found  at  one  of  the  downtown 
brokerage  offices  every  morning 
“looking  after  his  interests.”  He 
sold  practically  two-thirds  of 
his  holdings  but  bought  back 
the  same  issues  after  they  had 
fallen  about  eight  points. 

Bullish  on  Future 
He  said  he  believes  that  after 
this  slight  recession  stocks  will 
soar  to  heights  never  dreamed 
of  by  the  average  investor. 

When  Managing  Editor  John 
Gillen  revealecl  that  Mr.  I.«iper 
was  quitting  “to  look  after  his 
investments”  fellow  workers 
saw  “the  other”  John  Leiper  for 
the  first  time. 

None  of  his  associates  was 
aware  that  he  owned  a  share 
of  stock.  To  them  he  was  a 
diligent  worker  who  kept  to 
himself. 

When  they  gave  him  a  fare¬ 
well  dinner,  it  was  a  golden 
I  opportunity  for  the  boys  to  get 
the  inside  facts  on  how  to  retire 
on  a  newspaperman’s  salary. 


’New  Look” 
unveiled  this  week  by  the  Pitts¬ 
burgh  Sun-Tclegraph  (Hearst). 

The  “New  Look”  includes  the 
switch  to  all-Bodoni  type  faces 
and  a  new  logotype. 

Editor  William 


Lampe 

devised  the  new  appearance  of 
the  paper,  with  the  help  of 
Jack  Wallace  and  other  Hear.st 
typographic  experts.  Mr.  Lampe 
said; 

“In  part  we’re  taking  a  leaf 
from  the  style  book  of  the 
magazine  editor.  We’re  also 
adopting  the  best  of  the  most 
modem  ideas  in  newspaper 


KFS  aiDCET:  71  HLUONS 

EMBB  Don  Cone,  IKSt 


MOVE  UP— John  H.  O’Brien,  left, 
goes  to  executive  editor  and  J. 
Alex  Zehner.  right,  goes  to  man¬ 
aging  editor  of  the  Pittsburgh 
(Pa.)  Sun-Telegraph. 


scattered  over  the  front  page — 
i.e.,  weather,  index,  promotion 
material. 

Column  widths  have  been  re¬ 
duced  to  11  picas.  Subheads 
were  replaced  with  eight  point 
bullets  and  capped  bold  face 
lead-in  lines. 

A  locally-edited  roto  maga¬ 
zine  will  be  introduced  March 


America.  It  is 


to  read 
and  has  all  the  immediate,  hard¬ 
hitting  punch  possible.” 

The  “magazine  styling”  em¬ 
braces  these  points 
DISPLAY— Page 


one  carries 
a  two-column  box  in  the  upper 
right  daily  for  provocative  lines 
m  news  stories  and  features 
nside.  Page  one  thus  becomes 
a  display  page  primarily,  with 
the  same  aim  as  a  magazine 
mver — to  capture  reader  in- 


The  Sun-Telegraph  is  launch¬ 
ing  a  $50,000  puzzle  contest  pro¬ 
motion. 


HEADLINES — Heads  point 
tip  the  most  exciting  aspect  of 
the  story,  rather  than  trying 
to  tell  the  reader  all.  Chief  aim 
of  all  writing  is  to  make  the 
rather 


reader  want  to 
than  skim. 


loirs,  politics,  labor,  health, 
'Uth  and  education,  etc.  A 
■verse  one  column  bar  on 
och  page  indicates  news  type 
>n  that  page. 

PICTURES — Photos  receive 
■potlight  display.  What  would 
lormally  be  a  one-column  head 
'hot  may  receive  two-column 
iisplay  if  that  tells  the  story 
’«tter.  A  daily  picture  page 
las  been  added. 

A  page  one  Information 
^nter  ties  together  in  one 


Ike  Selects 
Berding  for 
State  Dept. 

Washington 

Andrew  H.  Berding  who  car¬ 
ried  the  “newspaperman’s  view¬ 
point”  into  high  federal  offices, 
is  President  Eisenhower’s  choice 
to  be  Assistant  Secretary  of 
State  for  Public  Affairs. 

When  the  nomination  clears 
the  Senate  he  will  be  sworn 
in  to  succeed  Carl  W.  McCardle, 
former  Philadelphia  Bulletin 
Washington  correspondent,  who 
is  now  assistant  to  the  president 
of  Penn-Texas  Corporation. 

Mr.  Berding  was  picked  for 
the  $20,000-a-year  position  from 
the  office  of  assistant  director 
of  the  United  States  Informa¬ 
tion  Agency.  He  is  55  years  old, 
a  native  of  Cincinnati  who 
began  newspaper  work  on  the 
Times-Star  while  attending 
Xavier  College,  from  which  he 
w’as  graduated  in  1926. 

Leaving  Cincinnati,  he  went 
to  England  to  study  at  Oxford 
University.  He  worked  part 
time  for  Associated  Press  and 
contributed  magazine  articles 
while  at  school  preparing  for 
the  Master’s  Degree  in  1931. 
Then  he  went  to  AP  in  the 
London  Bureau,  thence  to  Rome. 

Active  in  OSS 

In  1934,  Mr.  Berding  covered 
the  first  Hitler-Mussolini  meet¬ 
ing  in  Venice.  He  was  a  war 
correspondent  in  the  Italo- 
Ethiopian  conflict.  In  1937  he 
reported  the  world-shaking  de¬ 
cisions  reached  by  the  two 
dictators  at  Munich  and  in 
Berlin. 

Mr.  Berding  came  to  Wash¬ 
ington  in  1937  to  cover  the 
State  Department  and  Em¬ 
bassy  Row.  He  became  friendly 
with  Cordell  Hull,  then  Secre¬ 
tary  of  State,  and  in  1946  was 
Hull’s  collaborator  in  his  mem¬ 
oirs. 

In  1940,  Mr.  Berding  joined 
the  staff  of  the  Buffalo  Evening 
News  as  an  editorial  writer  and 
radio  commentator.  He  left  the 
News  to  join  the  Army  .A.ir 
Force  after  the  attack  on  Pearl 
Harbor.  Because  of  his  back¬ 
ground,  he  was  assigned  to  in¬ 
telligence  work  overseas  with 
the  Office  of  Strategic  Services. 
In  this  service  he  won  promo¬ 
tion  to  be  Chief  of  Counter 
Intelligence  for  OSS  in  Italy, 
and  later  in  Germany.  At  the 
end  of  the  war  he  had  the  rank 
of  lieutenant  colonel  and  the 
Legion  of  Merit  and  the  Bronze 
Star  Medal. 


Jean  Pearson 


Detroit 


Newshens  Leave  Their  Nests 
To  Pal  with  High-Flying  Set 


The  girls  are  running 
away  with  aviation  writing 
and  with  the  adventure  that 
goes  with  it. 

Recently,  Jean  Pearson, 
aviation  writer  for  the  De¬ 
troit  Free  Press,  joined  the 
exclusive  ranks  of  the  women 
who  have  flown  faster  than 
the  speed  of  sound.  She  went 
through  a  rigorous  physical 
test  and  preparation  course 
before  being  cleared  for  the 
Air  Force  flight  in  which  she 
crashed  the  sonic  barrier. 

This  week  she  flew  over 
the  North  Pole.  She  was 
making  the  first  scheduled 
flight  over  the  Pole  with  the 
Scandinavian  Airlines  Sys¬ 
tem. 

Jean  took  to  the  air  early 
in  life.  She  got  her  first  ride 
in  a  Ford  Tri-Motor  in  1928, 
took  a  Pilot  Training  course 
at  Wa3me  State  University 
and  began  flight  training  in 
1940.  She  got  her  pilot’s 
license  in  1941.  In  1942  she 
joined  the  WAAFS  (later 
the  WASP  —  Woman  Aux¬ 
iliary  Service  Pilot)  and  in 
January,  1943,  reported  to 
Houston,  for  Army  Air 
cadet  pilot  training.  She  got 
her  wings  in  1943  and  re¬ 
ported  to  Ferry  Command 
and  later  to  the  tow  target 
squadron,  in  which  she  flew 
dive-bombers. 


Jean  joined  the  Navy  in 
1944  and  went  to  the  mid¬ 
shipman’s  school,  being  com¬ 
missioned  as  ensign  in  June, 
1944.  She  was  on  duty  with 
.4ir  Training  Division  of 
Deputy  Chief  Naval  Oper¬ 
ations  for  Air  in  Washing¬ 
ton  until  January,  1946. 

She  is  still  in  the  Naval 
Reserve,  being  a  lieutenant 
in  WAVES  with  aviation 
specialist  designation.  She 
has  flown  in  five  types  of 
jets,  including  two  all- 
weather  fighter  interceptors 
(F-89D  and  F-94C).  She  has 
flown  in  three  All-Women 
Transcontinental  Air  Races 
as  co-pilot. 

Jean  also  got  going  on  a 
newspaper  career  early, 
working  on  her  high  school 
paper  and  the  University  of 
Michigan  Daily.  She  started 
at  the  Detroit  News  as  a  re¬ 
ceptionist  in  the  Society  De¬ 
partment. 

She  went  to  the  Free  Press 
to  do  a  shopping  column, 
then  became  fashion  editor 
and  club  editor.  After  the 
war  she  covered  court  beats, 
then  went  back  into  fashions. 
She  left  to  do  work  with  the 
Jam  Handy  Organization 
and  later  devoted  full  time 
to  graduate  work  at  Wayne 
State  University,  where  she 
is  now  completing  work  on 
her  Ph.D. 

Back  at  the  Free  Press, 
she  gravitated  to  the  aviation 
writer’s  job.  She  also  finds 
time  to  do  a  science  column 
and  feature  articles. 


After  V-J  Day  he  became  a 
government  press  officer.  He 
joined  USIA  in  1953. 

Saxton  Bradford  has  been 
named  deputy  director  for 
policy  and  plans  of  the  U  S. 
Information  Agency,  succeeding 
Mr.  Berding. 

Mr.  Bradford  has  been  serv¬ 
ing  as  director  of  USIA  pro¬ 
grams  in  Spain.  Before  govern¬ 
ment  service  he  worked  on  the 
San  Luis  Obispo  (Calif.)  Tele¬ 
gram,  the  Boise  (Ida.)  Netvs, 
and  Seattle  (Wash.)  Star. 


12  when  she  became  the 
first  newspaper  woman  to 
participate  in  an  air-to-air 
refueling  mission. 

For  over  a  year  and  a 
half,  Mrs.  Penley  had  made 
several  attempts  to  get  the 
necessary  Air  Force  clear¬ 
ance  before  she  was  finally 
able  to  go  on  the  flight.  In 
her  favor  was  the  fact  that 
she  had  been  covering  Dow 
Air  Force  Base,  for  over  15 
years  and  is  a  friend  to 
thousands  of  Air  Force  men 
stationed  throughout  the 
world. 

The  day  began  with  her 
joining  the  crew  of  a  KC-97 
air  refueling  tanker  in  a  pre¬ 
flight  briefing.  Here  she  was 
issued  the  regular  flying 
gear,  including  a  parachute. 
She  had  asked  for  no  special 
consideration,  and  so,  re¬ 
ceived  none.  From  here  they 
climbed  aboard  the  huge 
“flying  gas  station”  and 
took  off  to  rendezvous  15,500 
feet  over  Bar  Harbor,  Maine, 
with  two  B-47’s  from  Ports¬ 
mouth,  N.  H.,  AFB. 

Nelle  watched  from  the 
boom  operator’s  position  as 
a  bomber  came  in  close  to 
hook-up  and  “fill-up”.  After 
the  actual  refueling  oper¬ 
ation  had  terminated,  she 
was  allowed  to  lower  the 
boom  herself. 


On  Refueling  Mission 

Bangor,  Me. 
Nelle  Penley,  staff  mili¬ 
tary  writer  and  women’s  edi¬ 
tor,  scored  a  “first”  for  the 
Bangor  Daily  News  on  Feb. 


Through  Sound  Barrier 
Mary  Goddard,  Oklahoma  | 
City  (Okla.)  Times  reporter,  | 
is  another  “flying  newshen”  | 
who  has  crashed  the  sound  | 
barrier.  She  made  the  trip  in  | 
an  F-94C  interceptor  jet  that  | 
went  to  48,000  feet  where  the  | 
outside  temperature  was  48  | 
below  zero.  She  took  two  | 
days’  training  at  Vance  Air  | 
Force  Base  in  an  altitude  | 
chamber. 


Winners  of  Awards 
Listed  by  S.  F.  Club 

San  Francisco 
Annual  award  winners  in  the 
San  Francisco  Press  &  Union 
League  Club  competitions  are 
Paul  Lewis,  Oakland  Tribune; 
Art  Hoppe  and  Gordon  Peters, 
San  Francisco  Chronicle;  Har¬ 
ry  Hayward,  Son  Francisco 
Examiner,  and  Donald  Canter, 
San  Francisco  News.  Each  re¬ 
ceives  $200, 

The  Chronicle’s  double  win 


was  scored  on  Mr.  Peters’  photo 
of  a  smiling  dignitary  unaware 
of  a  helicopter  crashing  at  his 
back  (E&P  Jan.  26,  page  67 
and  for  a  feature  report  on  » 
Republican  convention  party 

Mr.  Canter  won  the  award 
on  initiative,  skill  and  imagina¬ 
tion.  Mr.  Hayward’s  award  w« 
for  a  report  of  a  championship 
golf  match. 

A  2500-word  story  develop^ 
from  a  five- word  Coast  GuaW 
rescue  message  gave  Mr.  Le^^ 
the  news  story  award. 
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\I()KK  TO  BE  DESIRED  CHANGING  OF  THE  GUARD 

THAN  GOLD  Rosen,  Albany  Times-Unior 

Warren,  Cincinnati  Enquirer 


BUSY  SPRING  AHEAD 

Immel,  Peoria  Journal-Star 


the  force  that  landed.  His  story  arctic  storm.  He  wrote  it  in  the 
of  the  Air  Force  sergeant  who  chapel  on  a  table,  the  only 
parachuted  down  on  the  Pole  newsman  in  the  only  chapel 
was  frontpaged  in  numerous  ever  built  in  the  southernmost 
papers.  part  of  the  world. 

No  newsman  has  ever  set  foot  Back  in  Boston  Don  feels  the 
on  the  pole,  Don  said.  This  .Antarctic  was  one  of  the  great 
year  was  the  first  time  that  any  assignments  of  his  career,  w’hich 
human  beings  had  set  foot  has  been  studded  with  adven- 
there  since  Capt.  Robert  F.  turous  missions.  He  went  to 
Scott  nearly  a  half-century  ago.  Vancouver  to  cover  the  ‘miracle 

His  greatest  emotional  ex-  mile”  race  between  Landy  and 
perience,  Don  said,  was  writing  Bannister.  He  was  stuck  on  the 
the  story  of  the  services  for  the  Texas  Tower  off  the  Massachu- 
four  airmen  killed  in  the  ant-  setts  coast  for  a  week. 


from  four  and  a  half  months  His  500-word  story  in  cablese 
in  Antarctica,  where  he  shot  was  his  introduction  to  life  in, 

more  than  100  rolls  of  film,  to  quote  his  own  words,  “a  land 

cibled  50,000  words,  grew  a  so  desolate  it  seems  to  be  foi- 

iieard,  and  lost  10  pounds.  saken  by  God.” 

A  strapping  6-ft.-2,  Don  Don  settled  down  to  the  rou- 
■*eighed  in  at  215  when  he  took  tine  of  covering  the  work, 
off  on  “Operation  Deep  Freeze,”  shooting  pictures,  using  Veri- 
the  Navy  expedition  to  build  chrome  film  and  his  Rolleiflex 

U.  S.  bases  for  scientists  to  use  2.8  stopped  down  to  F16  with  a 
daring  the  International  Geo-  yellow  filter,  at  l/25th  of  a 
physical  Year.  He  stayed  second.  The  tricky  antarctic 
through  from  the  beginning  to  light  caused  him  to  be  overex- 
practically  the  end  in  the  land  posed  in  his  first  shots. 

^here  35  to  40  degrees  below  The  light  meter,  he  said,  gave 
zero  is  normal.  astonishing  readings. 

Don  picked  up  some  heavy  An  enthusiastic  skier  and 
clothes  and  the  all-important  well  known  on  New  England  ski 
glasses,  said  goodbye  to  his  slopes,  Don  put  his  skiing  skill 
"^ife,  his  daughter  and  his  two  to  use  storywise  and  skied  to 
sons  at  his  Belmont  home,  left  the  New  Zealand  expedition 
for  New  York  in  early  October  camp  base  to  interview  Sir 
ond  flew  to  New  Zealand  by  Edmund  Hillary,  the  conqueror 
commercial  plane.  of  Mount  Everest. 

Prom  New  Zealand,  the  Navy  Adjusting  his  daily  schedule 
flew  him  to  the  American  base  was  a  .simple  matter.  He  roomed 
it  McMurdo  Sound,  and  he  was  with  the  Navy  officers  and  ad- 
flnst  of  the  writing  newsmen  justed  his  schedule  to  theirs.  In 
in.  .Arriving  in  a  “whiteout,”  this  way,  he  was  right  on  deck 
Antarctica  phenomenon  where  when  anything  came  up,  and 
esferything  goes  white,  Don  was  made  two  flights  over  the  South 


Reporter  Prohes 
Oiiiie  for  Senate 

Robert  Greene  a  crusading 
reporter  and  expert  on  rackets 
for  Newsday  (Long  Island)  is 
on  leave  of  absence  to  serve  as 
an  investigator  for  the  Senate 
Rackets  Investigating  Commit¬ 
tee.  Mr.  Greene  was  employed 
by  Robert  F.  Kennedy,  commit¬ 
tee  coun.sel. 

The  reporter  was  an  investi¬ 
gator  for  the  New  York  City 
Anti-Crime  Commission  and  in 
that  capacity  helped  Newsday 
at  the  time  it  won  a  Pulitzer 
Prize  for  its  crusade  against 
labor  racketeering  on  Long 
Island. 

He  later  joined  the  news¬ 
paper’s  staff  as  a  crime  and 
rackets  reporter  and  won 
the  George  K.  Polk  Award  last 
year  for  a  series  of  stories  on 
“The  Mob  Moves  In,”  describ¬ 
ing  rackets  in  the  garbage  re¬ 
moval  business. 

Senator  Joseph  McCarthy  ob¬ 
jected  to  employment  of  Mr. 
Greene  but  a  two-man  subcom¬ 
mittee  said  it  investigated  and 
found  nothing  in  the  reporter’s 
background  to  “disturb”  them. 


DON  GUY  of  Boston.  AP  report¬ 
er-photographer,  helps  prepare  a 
flag  pole  for  the  New  Zealand 
camp  set  up  near  the  American 
base  at  McMurdo  Sound.  The 
pole  was  first  used  at  the  nearby 
camp  of  Capt.  Robert  F.  Scott 
who  died  after  reaching  the  South 
Pole  nearly  a  half-century  ago. 


2  Yardsticks  Measure 


Productivity  Decline 


Minneapolis 


John  Cowles  Jr.,  an  executive 
assistant  at  the  Minneapolis 
Star  ami  Tribune,  has  applied 
two  different  yardsticks  to  the 
newspaper  business  and  found 
producti%ity  to  be  alarmingly 
on  the  downgrade  in  both 
measurements. 

His  conclusions,  as  expressed 
recently  to  the  Northwest  Me¬ 
chanical  Conference,  are; 

1.  Publishers  are  going  to 
have  to  risk  and  spend  substan¬ 
tial  amounts  of  money  to  bring 
about  increased  productivity 
with  new  equipment. 

2.  Newspaper  employes  and 
unions  are  goinp  to  have  to 
broaden  their  point  of  view  and 
change  some  of  their  tradi¬ 
tional  ways  of  thinking  about 
newspapers. 

In  Mr.  Cowles’  view',  it  is  the 
publishers’  responsibility  to  in¬ 
troduce  the  new'  way  of  doing 
things;  it  is  the  union’s  duty 
to  accept  new  equipment  and 
not  smother  it  in  a  welter  of 
obsolete  manning  clauses,  juris¬ 
dictional  rows,  and  restrictive 
limitations. 


product — improvements  such  as 
ROP  color,  better  news  and 
picture  coverage,  more  effective 
advertising  copy  and  art  w’ork, 
better  reproduction  generally. 
And  we  charged  our  readers 
and  advertisers  more  for  these 
question  occurs:  were  the  higher 
improvements.  But  then  this 
wages  paid  to  employes  to  im¬ 
prove  the  quality  of  newspapers 
ultimately  paid  back  to  new's- 
papers  in  the  form  of  higher 
advertising  and  circulation  rev¬ 
enues  per  employe?  The  answer, 
unfortunately,  is  no,  even  after 
the  inflationary  factor  is  elimi¬ 
nated  from  the  calculation. 

“While  newspapers  were  in¬ 
creasing  their  ‘true’  payroll 
costs  per  employe  by  17%, 
total  ‘true’  revenue  per  employe 
went  up  by  only  about  12%. 
In  other  words,  newspapers 
paid  their  average  employe 
17%  higher  real  wages  to  pro¬ 
duce  only  12%  more  real  rev¬ 
enue. 


ductivity  are  w'hat  have  paid 
for  the  steady  increases  in 
wages  and  salaries.  In  news- 
papering,  how'evei',  most  recent 
wage  increases  have  been  paid 
for  by  cutting  profits  and  by 
raising  circulation  and  adver¬ 
tising  rates.  No  competitive 
business  can  long  remain  heal¬ 
thy  if  it  asks  its  customers  and 


stockholders  to  pay  the  cost 
its  inefficiency. 

“What  can  we  do  to  increal 
our  productivity  ?  First 
most  obvious,  we  need 
kinds  of  machinery  and  equi 
ment.  Not  just  improvemer 
on  the  old  kind,  but  new  equi 
ment  that  uses  radically  dii!e 
ent  processes  and  techniques.' 


Ranks  and  Deadhorse 


In  blunt  language,  M  r. 
Cowles  said: 

“The  techniques  and  technol¬ 
ogy  of  newspapering  are  going 
to  change  too  rapidly  for  pub¬ 
lishers  to  sit  on  their  bank 
balances  and  for  unions  to  set 
on  their  deadhorse.” 

Consider  the  first  index  of 
productivity  applied  by  Mr. 
Cowles  in  his  studies:  the  news¬ 
print  consumption  per  employe. 

New'sprint  consumption  be¬ 
tween  1947  and  1954,  he  found, 
measured  in  tons  per  employe 
went  up  about  8%.  Total  pay¬ 
roll  per  employe  went  up  41%. 
Eliminating  the  effects  of  in¬ 
flation,  total  payroll  per  em¬ 
ploye  still  incj-eased  by  about 
17%  in  terms  of  1947  purchas¬ 
ing  power. 

In  other  words,  Mr.  Cowles 
interpreted,  newspapers  in  1954 
paid  their  “average”  employe 
17%  more  in  real  purchasing 
power  to  produce  only  8%  more 
product.  In  terms  of  output  per 
dollar  of  payroll,  this  means 
that  productivity  actually 
dropped  about  9%  during  the 
seven-year  period. 

“But  this  index  Ls  quite 
crude,”  Mr.  Cowles  admitted. 
“During  that  seven-year  period 
we  also  made  many  improve¬ 
ments  in  the  quality  of  our 


Actual  Drop  of  5% 

“Again,  considering  this  in 
terms  of  production  of  revenue 
per  dollar  of  payroll,  this  rep¬ 
resents  an  actual  drop  in  pro¬ 
ductivity  of  about  5%  during 
this  seven  year  period. 

“And  what  effect  has  this 
had  on  new'spapers  ?  First,  I 
believe  it  has  forced  many 
new’spapers  to  raise  their  ad¬ 
vertising  and  circulation  rates 
substantially  more  than  the 
price  increases  of  newsprint  and 
other  goods  and  services  would 
have  required.  And  second,  I 
believe  that  for  many  news¬ 
papers  it  has  meant  a  substan¬ 
tial  decline  in  their  margin  of 
operating  profit.” 

But,  Mr.  Cowles  asks,  is  it 
possible  to  increase  the  pro¬ 
ductivity  of  newspaper  em¬ 
ployes  as  fast  as  wages  arc 
increased  ? 

The  answer,  he  believes,  is 
evident  in  some  other  indus¬ 
tries  which  also  have  steadily 
rising  wage  levels.  One  of  the 
automobile  manufacturers,  for 
example,  has  been  increasing 
productivity  per  man  hour  at 
the  rate  of  7%  a  year.  An 
electronic  manufacturer  has 
been  increasing  productivity  per 
man  hour  at  close  to  10%  a 
year. 

“And  these  productivity  in¬ 
creases  are  not  being  achieved 
at  the  expense  of  the  employe,” 
Mr.  Cowles  noted.  “On  the  con- 
trai'y,  these  increases  in  pro- 


Boston  Post’s  Failure 
Pared  H-T  Earnings 


Bv 


Level 
advevtis 
new  pr 
Of  r 
of  Lev 

Bosto.n  heavy  with  Christmas  adverti-  tising. 
How  the  failure  of  the  Boston  accounted  in  large  measu:  proachi 
Post  cut  down  the  profits  of  a  ^  boost  in  new.sprint  co:  today  o 
prosperous  competitor  is  told  sumption  from^  42,472  tons  e  stages, 
in  the  annual  report  of  Boston  to  48,265  in  1956.  The  np  space 

Herald-Traveler  Corporation.  raff  of  consumption  is  expecte  to  a  su 
When  the  125-year-old  Post  continue  this  year, 
went  out  of  business  in  October  Advertising  linage  jumpel 
it  boosted  the  newsprint,  labor  fi’om  28.9  million  in  1955  tl 
and  transportation  costs  of  the  30.6  million  in  1956,  for  a  nfl 
Herald-Traveler,  without  any  of  $15.7  million.  Rate  adjur* 
immediate  extra  advertising  in-  oients  were  put  info  effect  Jar. 

1,  1957. 

Total  net  revenue  from  new.-| 
paper  and  radio  rose  to  $23.' 
million,  from  $21.2  in  1955.  It  | 

1952  it  amounted  to  $18.7  mil¬ 
lion. 

W ages  in  the  newspaper  opt: 
ation  i-ose  $850,000  or  9.2‘ 
over  the  previous  year. 

In  a  post  mortem  on  tk 


come. 

The  sudden  increase  in  ex¬ 
pense  was  greatly  in  excess  of 
extra  circulation  revenue.  Gains 
of  70,000  daily  and  45,000  Sun¬ 
day  were  made  for  the  final 
quartei’.  Circulation  revenue 
for  1956  was  $5.8  million,  up 
from  $5.4  million  in  1955. 

Thus,  the  report  details,  the 
fourth  quarter  of  1956  was  con-  Boston  Post,  the  Herald-Trar- 
siderably  less  profitable  than  eler’s  treasurer,  Roger  P.  Ta 


normal. 


Post  Bankrupt 


Federal  Judge  Sweeney  de¬ 
clared  the  Post  Publishing 
Company  a  bankrupt  on 
March  7  and  assigned  the 
matter  to  Referee  William  J. 
Ilession. 

Tlie  judge 
I.,ouis  Shrair,  an 
representing  a  group  inter¬ 
ested  in  reorganizing  the 
company,  failed  to  comply 
with  the  court’s  order  to 
name  the  individual  sponsors 
and  file  statements  of  net 
worth  for  each.  'The  group. 


madge,  stated : 

“Unfortunately,  the  commun; 
ty  could  not  support  all  thf 
publications  that  there  were 
The  discontinuance  of  so  old  ar 
institution  is  not  a  happy  mo¬ 
ment  for  anyone. 

Post  employes  have  been  ab¬ 
sorbed  by  the  other  papers,  an<i 
those  not  so  taken  have  by  and 
acted  when  large  found  satisfying  employ- 
attorney  men  elsewhere.” 

The  Herald-Traveler’s  3,00' 
shareholders  received  a  $1  an¬ 
nual  dividend  for  1956. 


were 

Hou! 

how 

were 


Southam  Papers 


headed  by  former  publisher  HaVC  $3  IVIillioil  Nct 
John  Fox,  had  posted  $135,-  MONTREAl 

000  in  bonds.  Judge  Sweenev  o  ^  ,, 

required  an  additional  bond 

of  $100,000  bv  noon  March  Publisher  of  daily  ne%^pa- 

.  ...  pers  across  Canada,  report? 

It  was  not  provided.  $3,186,815  for 

1956,  equal  to  $4.24  a  share. 


7. 


For  the  year,  consolidated  net  This  compares  with  $2,623,-520 
profit  (including  that  of  wholly-  or  $3.50  a  share  for  1955. 
owned  WHDH)  was  $646,477,  Gross  revenues  in  1956  were 
as  compared  with  $758,990  in  $36,571,298  against  $30,812,726 
1955.  Earnings  per  share  were  year  before.  Operating  expenses 
$1.72  against  $2.01.  were  $29,105,870  against  $24.- 

The  circulation  windfall  at  945,023;  income  taxes  $2,835.00 
a  period  when  papers  were  against  $2,272,100. 


pr 
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Advertiser  •  IVewspaper 


Section  Edited 

By  Robert  B.  McIntyre 


House  of  Lever  Shows 
How  to  Open  Markets 


By  N.  Schuyler 


Lever  Brothers  is  showing  giant  $450,000  contract  with  the 
advertisers  how  to  introduce  comic  section  of  the  Chicago 

Tribune  (E&P,  June  2,  ’56,  page 
16).  They  are  Dove,  Wisk,  Im¬ 
perial  Margarine  and  Surf. 
Pepsodent  is  also  getting  space 


new  products  to  the  public. 

Of  19  items  from  the  House 
of  Lever  supported  by  adver¬ 
tising,  10  are  either  just  ap 


also  This  Week,  Parade,  and 
selected  independent  Sunday 
supplements  in  three  markets. 
Spreez  is  just  being  introduced 
market  by  market. 

Dove,  new  bar  soap.  Good 
Luck  Margarine,  and  Lucky 
Whip:  Ogilvy,  Benson  &  Mather, 
Walter  Kashen,  print  buyer. 
Dove  being  introduced  market 
by  market,  now  in  more  than 
200  markets.  Good  Luck  being 
introduced  with  carrier-boy  tie 
up.  Latest  market  in  Pennsyl¬ 
vania,  with  about  100  papers 


preaching  national  distribution  in  the  program  which  started  on  Ust.  Lucky  Whip  just  being 


today  or  ai-e  in  the  introductory 
stages.  All  make  newspaper 
space  and  merchandising  keys  watering  discount, 
to  a  successful  market  debut. 


last  June  and  calls  for  l(t4  introduced, 
pages  in  52  weeks,  at  a  mouth-  Hum:  Sullivan,  Stauffer,  Col¬ 
well  &  Bayles,  Inc.,  William 
As  in  the  case  with  other  w^atts,  print  buyer.  Introduc- 
soap  companies,  the  Lever  ad-  ^jon  started  last  September  in 
vertising  budget  is  not  revealed.  Columbus,  O.,  area,  with  news- 
Best  available  fi^re  is  the  Bu-  papers  in  four  cities  carrying 


Color  for  Some 

Color  is  used  when  called  for, 

but  most  introductory  cam-  ,  ... 

,,  ,  j  ...  reau  of  Advertising,  ANPA, 

paigns  are  m  black  and  white.  .  •  .  e  t.n  or-n  r./V/4  •  ^  J 

-j,  ,  estimate  of  $7,672,000  invested 


Rapidly  approaching  national 
distribution  now  is  the  new  Lux 
bar  soap  in  pastel  shades.  When 
this  soap  innovation  was  first 


in  newspapers  in  1955. 

Here  are  some  other  new 
Lever  products,  together  with 
presented,  more  than  100  news-  the  agencies  involved,  and  the  daily  and  Sunday  newspapers 
papers  were  used.  Full  page 


copy.  Same  agency  handles 
Lifebuoy,  being  advertised  in 
newspapers  600-line  copy,  with 
ball  point  pen  premium,  and 
Silver  Dust,  which  also  has 


space  told  the  pastel  story  in 
Icolor  ads  placed  by  J.  Walter 
Thompson  Company.  As  it 
moved  from  market  to  market 
other  color  pages  dramatized 
the  arrival.  The  list  has  grown. 


media  executives:  on  growing  list. 

Gayla,  a  bar  soap,  and  Wisk,  Stripe:  J,  Walter  Thompson 
a  detergent  for  washing  ma-  Company,  Arthur  Porter,  media 
chines:  Batten,  Barton,  Dur-  director.  This  new  toothpaste 
Stine  &  Osborn,  Inc.  —  E.  A.  with  red  candy  stripe,  entered 
Cashin,  management  supervi-  test  market  early  this  year, 
sor;  H.  Maneloveg,  media  su-  ROP  color  with  red  and  black 


Most  recent  addition  was  more  pervisor.  Gayla  being  intro-  in  impressive  copy.  Same  agen- 


than  100  newspapers  on  the  Pa¬ 
cific  Coast. 

ROP  color,  where  available. 


duced  with  newspaper  ads,  cy  handles  Rinso,  Lux,  Lux 
while  Wisk  already  has  broad  Liquid  and  Lux  Flakes, 
distribution,  and  about  400  Instant  Spry:  Kenyon  & 


ij  also  being  used  in  the  intro-  newspapers  being  used.  BBDO  Eckhardt,  Inc.,  R.  Kibrick,  print 


duction  of  Stripe,  a  new  tooth¬ 
paste  with  a  peppermint  stripe 
of  red. 


also  handles  advertising  for  buyer.  Now  in  te.st  markets. 


Surf  and  Breeze.  Latter  in  Sun¬ 
day  supplements  with  black  and 


.4s  an  example  of  how  Lever  white  and  color  pages, 
works  with  newspapers,  the  Imperial  Margarine,  Spreez: 
caseof  the  new  bar  soap.  Dove,  poote.  Cone  &  Belding,  Walter 


now  being  introduced  market  by 
market  might  be  cited.  About 


Same  agency  handles  Spry,  and 
New  Spry. 

Waller  To  FW 

Chicago 

Robert  L.  Walter,  formerly 
Eastern  advertising  manager  of 
True  magazine,  has  been  ap- 


placed.  Metropolitan  Sunday  pointed  to  the  sales  staff  of 
Supplements  are  being  used,  t'unulg  Weekly. 


Sullivan,  print  buyer.  Imiierial 
is  now  ready  to  go  national  and 
30  newspaper  representatives  magazine  schedules  have  been 
were  invited  to  breakfast  at  the 
House  of  Lever.  They  were  told 
how  much  linage  their  papers 
were  to  receive. 

How  It  Works 
Each  representative  was 

given  a  merchandising  kit.  It 
contained  a  letter  from  Don 
Patrick,  merchandising  director, 

Ogilvy,  Benson  &  Mather,  the 
agency  handling  this  particular 
account.  Also  included  were 

apecific  “suggestions:  points 

Lever  wants  to  stress  to  the 
retail  trade  in  order  to  realize 
ihe  full  potential  of  Dove’s  ad¬ 
vertising  in  your  medium.”  In 
addition  to  this  meeting  with 
die  representatives.  Letters  are  MARKET  PARLEY — Executives  of  Parade  distributin9  newspapers  from 

also  sent  direct  to  the  news-  coast  to  coast  attended  a  "Know  Your  Markets"  sales  convention  in 

paper  advertising  managers.  w  'V-  general  manager 

There  are  four  new  Lever  ?  j  n"^  (D.C.)  Post  and  Times  Herald,  .s  pictured  with 

Drodiii>tc  „  .4.'  •  •  iv.  Caldwell,  manager  of  Parade  s  newspaper  service  department, 

paitlcipating  in  the  Growth  of  "secondary"  markets  was  reported  by  the  group. 
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4-A  Quits 
Drive  For 
1%  Column 

The  American  Association  of 
Advertising  Agencies  is  aban¬ 
doning  its  long-pressed  drive 
for  a  1%-inch  .standard  news¬ 
paper  column. 

The  new  edition  of  the  4-A’s 
“Suggestions  for  Advancement 
of  Newspaper  Advertising”  will 
state  that  the  group  has  given 
up  recommending  a  specific 
column  width  but  is  urging 
newspapers  to  adopt  some 
standard  as  a  “long  range  ob¬ 
jective.” 

The  brochure  will  be  sub¬ 
mitted  for  review  to  the  joint 
meeting  April  22  of  the  4-A 
newspaper  committee  and  the 
advertising  agency  relations 
committee  of  the  Association 
of  Newspaper  Advertising  Ex¬ 
ecutives.  The  meeting  will  take 
place  at  the  Union  League 
Club,  New  York. 

Another  change  in  the  bro¬ 
chure  will  advocate  uniform 
listing  of  ROP  color  rates  and 
data  in  accordance  with  the  12- 
point  check  list  plan  of  Stand¬ 
ard  Rate  and  Data  Service. 
The  4-A’s  has  been  advised 
that  currently  about  75  9^  of 
newspapers  are  following  this 
practice. 

Daniel  M.  Gordon,  Ruth- 
rauff,  Inc.,  New  York,  is  chair¬ 
man  of  the  4-A  newspaper  com¬ 
mittee,  while  John  Moffett, 
Minneapolis  Star  and  Tribune, 
is  chairman  of  the  agency  rela¬ 
tions  committee  of  NAE.A. 

• 

Spot  Color  Offereil 
By  (^Ijjary  Herahl 

Effective  March  25,  the  Cal¬ 
gary  (Canada)  Herald  will  of¬ 
fer  advertisers  ROP  spot  color 
at  .‘He  per  line  for  minimum 
size  ad  of  1,000  lines. 

Spot  color  will  be  available 
on  Mondays  and  Tuesday  only 
on  a  fir.st-come  first  served 
basis.  Space  must  be  reserved 
three  weeks  in  advance  and 
copy  must  be  submitted  four 
days  in  advance  of  insertion 
date. 

• 

P union  Elevated 

Roger  A.  Purdon  has  been 
appointed  vicepresident  of 
McCann-Erickson,  Inc.,  and 
New  York  group  head  of  the 
Chrysler  Division  account. 
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CASE  STUDY 


Oldest  Consumer  Product 
Is  Stdl  Going  Strong 


By  Uohert  B.  McIntyre 

Laird  &  Co.,  Scobeyville,  N.J., 
distillers  of  Laird  Applejack,  is 
one  of  the  few  companies  in 
America  today  that  can  lay 
claim  to  having  had  George 
Washington  as  a  customer  — 
even  if  it  didn’t  serve  him  for 
long. 

Seems  that  in  1780  George,  a 
devotee  of  the  then  popular 
squeeze  -  ’em  -  yourself  school, 
conned  the  recipe  from  Samuel 
E.  Laird,  father  of  the  Laird 
organization,  and  never  bought 
another  bottle. 

Sam  was  quick  to  sense  that 
while  giving  away  his  product 
was  a  sure  way  to  build  volume 
it  wa.sn’t  profitable.  Laird  & 
Co.  hasn’t  divulged  the  secret 
of  its  recipe  since.  Instead,  it 
has  relied  on  advertising  in 
many  forms  over  the  past  177 
years  to  build  initial  and  repeat 
sales  for  its  product. 

Sales  Up  13% 

This  week,  Robert  L.  Bainton, 
vicepresident  in  charge  of  sales 
for  Laird,  told  Editor  &  Pub- 
I.ISHER  some  of  the  more  re¬ 
cent  doings  at  Laird  &  Co.; 
like  how  sales  are  up  13%  over 
last  year  and  are  running  at 
the  rate  of  50,0(  0  cases  annual¬ 
ly- 

Distributionwise,  Laird  is  na¬ 
tional  but  sales  are  concen¬ 
trated  in  the  states  from  Mas¬ 
sachusetts  down  through  North 
Carolina  and  is  handled  through 
200  direct  customers  which  are 
either  wholesalers  in  the  “open” 
states  or  state  boards  in  the 
monopoly  states.  These  in  turn 
distribute  to  some  50,000  retail 
outlets. 

Three  salesmen  operate  out 
of  the  Laird  distillery  and  brok¬ 
ers  represent  the  firm  in  all 
other  states. 

This  is  indeed  a  far  ciy  from 
the  day  when  Sam  Laird  gave 
the  recipe  to  George  Washing¬ 
ton  and  still  a  farther  cry  from 
the  day  in  1698  when  William 
Laird,  a  County  Fife  Scotsman, 
.settled  in  Monmouth  County, 
N.  J.,  and  began  making  ap¬ 
plejack  just  for  his  own  con¬ 
sumption. 

As  with  most  distillers, 
Laird’s  advertising  budget  (via 
Doyle  Dane  Bernbach  Inc.,  New 
York)  is  established  on  a  per- 
case  basis.  Mr.  Bainton  prefers 
not  to  pinpoint  his  actual 
budget  nor  to  divulge  its  break¬ 


down  by  media.  However,  he 
admits  that  magazines  get  the 
biggest  splash  from  the  squeeze 
on  the  budget  apple  “because  ' 
with  the  exception  of  our  out-  | 
lets  in  Virginia  and  North  I 
Carolina  sale.smen  seem  more 
impressed  with  our  ads  in  na-  i 
tional  magazines.”  I 

“Where  we  find  newspaper  I 
advertising  particularly  effec-  i 
tive,”  Mr.  Bainton  told  E&P,  | 
“is  in  the  small  local  markets 
where  wre  want  to  familiarize  ^ 
consumers  outside  of  large-city 
areas  with  applejack  as  a  con¬ 
sumer  drink.” 

He  explained  that  Laird  in¬ 
sertions  range  in  size  from  55 
lines  on  one  column  up  to  100 
lines  on  two  columns  (see  cut) 
and  that  schedules  call  for  the 
ads  to  run  in  Thursday  eve¬ 
ning  or  Friday  morning  edi¬ 
tions. 

“At  present,”  Mr.  Bainton 
.said,  “we  are  considering  the 
possibility  of  running  half  of 
our  schedule  during  the  week 
and  the  other  half  on  Satur¬ 
day. 

“Our  ads  currently  appear  in 
dailies  in  such  cities  as  Rich¬ 
mond  and  Norfolk,  Va.,  Phila¬ 
delphia,  Pa.,  and  in  New  York 
City.  We  have  effectively  used 
weeklies  in  Virginia  and  North 
Carolina  and  have  found  week¬ 
lies  give  us  a  higher  readership 
for  our  ads  than  the  copy  we 
run  in  dailies.” 

Asked  if  he  found  newspaper 
advertising  of  special  help  in 
solving  a  particular  problem, 
Mr.  Bainton  said  that  when 
Laird  recently  changed  its  label, 
newspaper  ads  in  the  state  of 
Virginia  were  “particularly 
helpful”  in  getting  across  the 
new  label  but  that  in  North 
Carolina  “the  newspaper  ads 
did  not  seem  to  have  as  good 
results.” 

“I  think  that  newspaper  ad¬ 
vertising  is  very  effective  when 
it  is  pinpointed  to  specific  sales 
areas  where  we  have  distribu¬ 
tion  and  where  it  is  promoted 
at  the  point-of-purchase,”  he 
said. 

“As  a  matter  of  fact,  we 
plan  not  only  to  continue  our 
newspaper  schedules  in  our 
current  markets,  but  to  increase 
our  newspaper  expenditures  in 
Virginia  and  North  Carolina.” 

Mr.  Bainton  added  that  he’d 


'c  Texas  Daily  Awarded 
r  •  Joe  W.  Secresl  Trophy 

you  .4t  the  semiannual  meetiiif 

the  Midwest  Newspaper  An 
,  J  vertising  Executives  A.ssoca 

^  tion  in  Kansas  City,  Feb.  16-18 

the  Fort  Worth  (Tex.)  Sfor 
Telegram  was  awarded  the  Jot 

^  ^3  The  trophy  is  given  to  tlit 

FJa  kWAVV  niember  of  the  association  wht 
nin  UrTuU  submits  the  most  usable  adver 
tising  idea.  It  is  to  l>e  giver 
bV  JHI  a  VEBV  semi-annually  and  must  be  wor 

twice  for  permanent  po.tsession 
Hi  Star-Telegram  was  tht 

f  I  submitted  by  th- 

I  J  Star-Telegram  concerned  the  J 

j  W.  Nichols  Poultry  Co.,  For 
" orth,  and  was  credited  b; 

\  the  firm  with  having  increasec 

business  from  $85,000  an 

jr^  {^^5  (  nually  five  years  ago  to  Jl.- 

/  LaircTs^^ci^r^  Jack  j  Jack  Campbell  of  the  Sh' 

)  *4  Pttoor  ■  UMKO  •  CO.  SCOBtWIlU.  N.  J.  Telegram  local  display  adver 

‘  - -J  tising  staff  developed  the  idei 

like  to  see  more  newspapers  in  which  was  the  saturation  of  th- 
his  market  areas  make  break-  Paper  with  one  column,  one 
downs  of  their  circulations  as  inch  ads  featuring  various  pou! 
to  sections  of  cities,  counties  try  items,  such  as  white  meat 
and  states  “more  readily  avail-  thighs,  gizzards,  etc.,  with  tb 
able  to  prospective  advertisers.”  heaviest  saturation  during  thr 
In  addition  to  magazines  and  Thanksgiving  and  Christma- 
newspapers,  Mr.  Bainton  said  season  when  turkeys  were  fea- 
that  l.,uird  puts  heavy  emphasis  tnred. 
on  point-of-purchase  material  • 

including  recipe  booklets  and  ADA  PlailS  Change 
“table  tents.”  The  former  de-  rrxr. 
scribe  a  wide  variety  of  apple-  ;  More  Print 

jack  drinks  while  the  latter  arc  Chicago 

placed  on  tables  in  the  better  I"  an  effort  to  reach  a  greater 
restaurants  to  promote  the  fa-  a^lnlt  audience  with  sales  me?- 
mous  Jack  Rose  Cocktail.  sages  about  dairy  foods,  Amen 


ADA  Plans  Change 
In  TV;  More  Print 

Chicago 

In  an  effort  to  reach  a  greater 
adult  audience  with  sales  mes¬ 
sages  about  dairy  foods,  Ameri- 


John  E.  Laird  Jr.  was  named  ean  Dairy  Association  will  dis- 
president  of  Laird  &  Co.  last  continue  sponsorship  of  Disney- 
summer  shortly  after  the  death  ‘and  on  the  ABC-TV  network 
of  his  father  John  E.  I^aird.  September. 

(Sam  I>aird  was  the  great,  decision  was  racked  a- 

great,  great  grandfather  of  a  joint  meeting  of  Af)A  s 
John  E.  -senior.)  In  assuming  vertising  and  Administrative 
the  presidency  he  became  the  Committees  and  is  in  line  vntt 
eighth  generation  Laird  to  head  association’s  program  of 
the  nation’s  oldest  consumer  ^'‘^avier  use  of  advertising  m 
product  company  still  remain-  newspapers  and  magazines^ 
ing  in  the  original  familv.  ADA  is  seeking  to  ap^- 


t  111  tins  uriKiiiai  laiiiiiv. 

Mr.  Laird  entered  the  firm  "lore  directiy  to  the  add 
_ _  _ .  _ _ market  and  to  encourage 


six  years  ago;  first  in  the  corn- 


women  to  make  increased  pw- 


XT^*.4.u  vvujilcii  uu  iiiniku  y 

pany  s  plant  in  North  Garden,  ,  i?  -n  j  A^\rv 

Va.,  and  later  in  the  Scobey-  ^  p  «  mid  ' 

vill^  N.  J.,  headquarters.  products,  E&P  was  told. 

Jack  Laird  Jr.  really  started 

at  the  bottom;  his  first  job  Joins  Discount  Move 
being  to  clean  a  well  45  feet  Effective  May  1,  the  Hearst 
deep.  In  1948  he  was  made  Seattle  (Wash.)  Poet-InteUi- 
sales  manager  of  Laird’s  Apple  gencer  establishes  fi  equency 
Wine.  Two  years  later  he  be-  <liscounts  for  the  first  time, 

came  monopoly  state  manager  scaled  from  5%  to  20%  for  full- 
of  the  entire  Laird  operation,  page  rop  color  advertising 
In  1952  he  was  named  sales  and  Maximum  discount  applies  to 

advertising  manager  and  in  .50  pages,  minimum  to  10  pages 

1954  took  over  as  executive  used  within  one  year.  On  the 
vicepresident,  assisting  his  same  date  a  general  rate  m- 
father  in  steering  the  business  crease  becomes  effective,  hot 
until  his  father’s  death  last  color  premiums  will  not  be  m- 
summer,  creased. 
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San  Ditgo  Mnion 

AND 

Evening  Tribune 


vertising  plans.  This  survey, 
just  completed,  is  based  on  re¬ 
plies  from  279  ANA  member 

companies  whose  _ 

expenditures  total  more  than  Your  Advertising  by  Geariij 
$l-billion.  Media  Strategy  to  Marketiij 

Norman  Strouse,  president,  Needs”  will  spell  out  the  % 
J.  Walter  Thompson  Co.,  lead-  portant  factors  to  consider  in 
ing  off  the  Wednesday  afternoon  matching  media  selections  to  a 
session,  will  discuss  “The  Seven  company’s  specific  industrial  oi 
Areas  of  Opportunity.”  Based  consumer  markets, 
on  the  framework  of  projections  Frank  Harrington,  managn 
of  a  possible  $600-billion  econo-  public  relations  and  advertisi^ 
my  by  1965-67,  Mr.  Strouse  will  North  America  Companies,  wflll 
examine  the  challenges  to  present  a  case  history  revealiaf 


man  of  the  ANA  Newspap* 
Committee  and  ABC  boaid 
member.  His  presentation,  “Hot 
advertising  To  Get  Maximum  Results  fn* 


AINA  to  LrCt  Keport  on 
Agency  Compensation 


An  interim  report  on  a  study  what  ANA  members  can  ex- 
of  agency  services  and  com-  pect  from  his  final  report  to  be 
pensation  methods  will  high-  made  at  the  annual  meeting  in 
light  the  48th  Spring  Meeting  the  fall. 

of  the  Association  of  National  Some  350  of  the  nation’s  lead- 
Advertisers  March  13-16  at  The  ing  advertisers  will  take  part 
Homestead,  Hot  Springs,  Va.  in  next  week’s  meeting  which, 

John  McLaughlin,  director  of  according  to  Robert  J.  Gunder, 
sales  and  advertising,  Kraft  director,  advertising  and  sales 
Foods  Co.  and  chairman  of  the  promotion,  Hamilton  Watch  Co. 

••VNA  Special  Study  Committee  and  program  chairman,  will  run 
on  Agency  Compensation  Meth-  four  days  instead  of  the  usual 
ods  will  comment  on  this  work  three  in  order  to  provide  more 
and  introduce  Prof.  Albert  W.  time  for  informal  discussions. 

Frey,  Tuck  School  of  Admini-  .  •  ^ 

stration,  Dartmouth  College.  Survey 

Prof.  Frey  has  been  engaged  Mr.  Gunder  also  announced  strategy  can  stretch  advertising  members'^  revealing 
in  field  research  for  this  first  that  the  opening  session.  Wed-  dollars  will  be  offered  by  Ralph  and  plan  behind  tl 

thorough-going  analysis  o  f  nesday  morning,  March  13,  will  C.  Robertson,  vicepresident  and  successful  advertising 

agency  ser%’ices  and  compensa-  feature  release  of  the  latest  marketing  director,  Geyer  Ad-  In  “My  Best  Ad _ A 

tion  methods.  He  will  indicate  .4NA  survey  of  members’  ad-  vertising,  Inc.,  one-time  chair-  the  panel  will  presei 


1956  Retail  Sales: 

OVER  A  BILLION  DOLLARS! 


San  Diego  -  Young  Giant  Market  of  the 
West  -  soared  past  the  billion  mark  in 
retail  sales  in  ’56. 

Economic  forecast  for  ’57:  Continued, 
dynamic,  spectacular  growth! 

To  capture  this  Young  Giant  Market  - 
this  ever-expanding,  quality  market 
-advertise  in  The  San  Diego  Union  and 
Evening  Tribune. 


tising  before  it  runs.  Mr.  Sinitk 
will  illustrate  with  actual  ad¬ 
vertisements. 

Ad  Management 
Friday  morning  will  be  de¬ 
voted  to  exploring  important 
aspects  of  various  phases  of 
advertising  management.  Mem¬ 
bers  of  the  .■^N.\  .Advertising 
Management  Committee  will 


“The  Ring  vir  of  Truth” 

COPLEY  NEWSPAPERS 

15  "Hometown"  Newspapers  covering  San  Diego, 
California  —  Northern  Illinois  —  Springfield,  Illinois  —  and 
Greater  Los  Angeles  . . .  Served  by  the 
COPLEY  Washington  Bureau  and  the  COPLEY  News  Service. 
REPRESENTED  NATIONALLY  BY  WEST-HOLIIDAY  CO.,  INC. 
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Silent  Partner  .  ■  ■ 


The  newspaper  is  an  inseparable  partner  of  the 
businessman. 

It  gives  him  vital,  day-to-day  working  data 
about  his  markets.  Keeps  him  posted  on  com¬ 
petition,  seasonal  trends,  financial  transactions, 
and  the  daily  events  that  shape  the  course  of 
hLs  business.  It  helps  him  track  down  sales 
leads  and  recruit  personnel. 

And  as  a  basic  advertising  medium,  the  news¬ 
paper  helps  speed  his  goods  or  services  to 


market  in  an  atmosphere  of  immediacy  and 
local  flavor. 

It  is  valuable  to  the  businessman  both  as  a 
source  of  information  and  a  means  of  making 
his  products  known. 

In  representing  newspapers  exclusively,  we 
at  Story,  Brooks  &  Finley  take  into  account 
each  facet  of  the  newspaper’s  many-sided  im¬ 
portance.  And  we  sell  the  newspaper  as  the 
sum  total  of  all  its  sides. 


Story,  Brooks  &  Finley 


INCORPORATED 
Newspaper  RepreserUatives 
230  Park  Avenue,  New  York  17,  N.Y. 

NEW  YORK  •  PHILADELPHIA  •  CHICAGO  •  BOSTON  •  CLEVELAND  •  ATLANTA  •  LOS  ANGELES  •  SAN  FRANCISCO  •  DETROIT  •  MIAMI 


Editor  &  publisher  for  March  q,  1957 


U.S.  Steel’s  Promotion,  Known  as  "Kitchekj  cau 


PITTSBURGH  30,  PA.  & 


^^P/f£S£NTA 


Robert  C.  Myers,  Director 
Market  Development  Division 
United  States  Steel 
Pittsburgh  30,  Pa. 


PROMOTION  KIT 

will  help  you  put 
the  finger  on  more  linage 

The  kit  contains:  a  supplement  with 
editorial  material  and  samples  of 
successful  ads  from  last  year’s 
“Kitchen  Call,”  reproduction  art 
and  mats  of  the  promotion  symbol 
and  of  the  slogan,  and  helpful  selling 
suggestions. 

Get  the  free  kit  and  organize  a 
“Kitchen  Call"  drive  ...  it  makes  it 
easy  to  sell  linage. 

U.  S.  Steel  has  urged  kitchen 
manufacturers,  distributors,  retail¬ 
ers,  banks  and  utilities  to  use  news¬ 
paper  advertising  to  tie-in  with 
“Kitchen  Call.” 


Please  send  me  the  free  “Kitchen  Call' 
Newspaper  Promotion  Kit. 


Name 


Newspaper 


Address 


fliil 

3m 

Bpiti 

1^ 
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RETAIL  SLKNE^ 


New  Attitudes  Urged 
Toward  Co-op  Ads 


The  core  of  the  cooperative 
advertising  problem  is  that  it 
is  still  looked  upon  as  subsidi¬ 
zation  and  allowance,  instead  of 
a  straight  business  sale  and 
purchase,  according  to  the 
March  National  Advertisers’ 
edition  of  Gren  Matter,  month¬ 
ly  publication  of  Grey  Adver¬ 
tising  Agency,  Inc.,  New  York. 

“What  begins  as  wheeling 
and  dealing”,  .says  the  publica¬ 
tion,  “too  often  turns  into 
wheedling  and  stealing”  -  caused 
by  failure  to  understand  that 
promoting  through  the  retailer 
has  become  another  marketing 
tool.  .According  to  Grey  Matter, 
the  revolution  in  distribution 
these  last  few  years  has 
changed  the  maker-dealer  re¬ 
lationship  to  the  point  where 
the  retailer  has  become  not  only 
a  buyer  of  merchandise,  but  a 
seller  of  promotion.  When 
awareness  of  this  change  comes 
about,  then  much  of  the  heat 
of  today’s  controversy  will  sim¬ 


mer  down,  the  publication  ex¬ 
plains. 

New  attitudes  toward  tbe 
problem  are  called  for  from 
everyone  concerned.  If  the 
manufacturer  decides  to  use  the 
medium  of  advertising  through 
the  retailer,  Grey  Matter  sug¬ 
gests  that  this  be  treated  .strict¬ 
ly  as  purchase,  not  an  allow¬ 
ance. 

To  retailers,  the  i)ublication 
urges  that  the  advertising  and 
promotion  that  they  have  to  sell 
be  looked  upon  as,  “an  accesso¬ 
ry  to  help  you  sell  more  of  the 
worthy  products  you  would  buy 
even  if  there  were  no  adver¬ 
tising  money  involved.  Un¬ 
worthy  products  that  come  in 
through  the  back  door  (through 
subsidy)  rarely  go  out  through 
the  front  door.” 

Media  are  advised  that  a 
healthier  buyer-seller  attitude 
will  mean  a  healthier  business 
climate  for  them — eliminating 
secret  retail  rates  and  double 


Philip  P.  Smith 

CH.\IRM\N  OF  THK  KOAKI) 

OF 

AlJTO.M.\TIC  .NEW  SVEN UING  COKPOK.ATION 

of  Saint  Louis 

Distributors  of  Time  and  Street  Tested 
Coin  Operated  Maebines  for  Service 
to  Newspaper  and  Magazine  Readers 

Announces 

tbe  Election  of 

Jamks  F.  ‘"Jimmy”  J ak 

as  President 

and  bis  appointment  as  (General  Manager 
of  .\n(;o 

February  Fifteenth  I9.S7 

A>'<:o  is  bappN  to  announce  also  it  will  be 
Exclusive  Sales  Representative  of 
J.  N.  NKWSSERVERS  No.  10  and  No.  20 
wbicb  will  in-addition  to 

AM:0  and  NEWSVEiM) 

make  possible  even  greater  service 
to  the  Publishers  «)f  North  America 
and  their  Circulation  Executives 

Main  ()fli<‘e: 

7  North  Brentwood  BoulevanI,  St.  Louis  5,  Missouri 


SERVICE  with  a  capital  M  (Iwl 
nnerchandising  support)  rated  il 
plaque  and  $250  bond  for  Res; 
Pendergraft,  right,  of  the  For 
Smith  (Ark.)  Times  Record  inc 
Southwest  American.  Making  pro 
sentation  is  Leonard  Juengling 
ad  manager  of  Real-Kill  insecti 
cide. 


billing  —  establishing  them  as 
both  wholesaler  and  retailer  of 
space  and  time. 

The  publication  also  calls  for 
a  realistic  attitude  from  the 
FTC  and  Washington  law¬ 
makers.  “What  were  once  al¬ 
lowance  and  subsidies”,  it  says, 

“are  today  legitimate  purchases 
of  promotional  tools.  Obviously, 
some  stores  have  more  to  sell 
than  others  ...  Of  course  we’ll 
have  rules,  but  when  you  ap¬ 
proach  the  problem  from  the 
buyer-seller  angle,  rather  than 
from  the  begger-giver  angle,  the 
entire  legal  philosophy  of  the 
Robinson  Patman  Act  and  the 
FTC  interpretation  will  undergo 
a  change.” 

As  defined  by  Grey  Matter,  a 
realistic  approach  to  the  prob¬ 
lem  recognizes:  that  the  re-  - —  '  ■  ■  - . 

taller  is  selling  rides  on  a  pro-  upcoming  advertising  source, 
motional  vehicle;  that  some  He  predicted  that  shopping 
manufacturers  are  willing  and  centers  would  spring  up  it 
often  anxious  to  pay  for  their  New  England  in  the  next  fivt 
ticket,  even  at  full  rate;  that  years  and  said,  “the  shopping 
buying  the  ride  takes  a  big  center  development  is  here  to 
portion  of  the  marketing  pie;  stay.”  He  foresaw  more  subur- 
that  buying  the  ride  is  full  of  Lan  circulation  for  newspaper- 
pitfalls;  and  that  if  buying  the  and  more  advertising, 
ride  diverts  too  much  money  The  Grant  Co.,  he  said,  spen: 
and  weakens  the  advertiser’s  some  $.”>8,000,000  in  advertising 
drive  to  .sell  the  consumer,  it  in  the  past  year, 
may  weaken  its  consumer  fran¬ 
chise. 

The  publication  points  out 
that  the  avalanche  of  new  prod¬ 
ucts,  fierce  competition  among 
brands,  and  a  shrinking  number 

of  outlets  enables  the  retailer  >.  .  .  w  , 

to  be  choosy,  and  set  his  pro-  r;‘«»«oted  by  the  l>cs  Mom, 
motional  prices  high.  At  the  ( Iowa)  and  Tribrn 

same  time,  the  amount  of  money  P'  «duced  lines  this  yea. 

spent  through  the  retailer  has  ^Samst  40,71) ,  m  19.i6  for 
been  increasing — an  estimated  ** 

one  billion  dollars  will  be  spent  retailer  iva; 

through  retailers  in  ll).o7. 

As  for  the  question  of 
whether  or  not  to  buy  advertis¬ 
ing  from  the  retailer.  Grey 
Matter  leaves  that  to  be  deter¬ 
mined  according  to  individual 
marketing  programs.  Once  de¬ 
cided,  however,  the  publication 
caution.s  the  advertiser  to  go 
into  it  as  an  open  and  above¬ 
board  purchase,  and  not  as  an 
under-the-table  subsidy.  “For¬ 
tunately,”  Grey  Matter  notes, 

“this  new  on-the-table  attitude 
towards  manufacturer-retailer 
promotion  is  beginning 
spread.” 


Vi'a»«hiii^tuii  Birtluluy 

Nets*  54,558  Liii«*s 

The  19.57’s  Washington's 
Birthday  Sale  sponsored  anc 


suiiplied  by  the  newspaper 
vertising  department  with  i 
promotion  kit  w’hich  contained 
window  banners,  counter  card 
toppers,  heading.-;  for  ads  ano 
drop-ins. 

The  newspapers  also  donated 
a  full-page  promotion  ad  and 
used  both  radio  and  television 
to  merchandise  the  event. 


Aiioliorajie  Daily  Tinier 
Kuiis  I12-Paj:e  Eilition 

The  Anchora;/e  (.Alaskai 
to  Dailji  Times  published  a  U2- 
page  edition  recently  in  cele 
hiation  of  the  city’s  having 
Shonnine  Centers  I’^en  named  for  a  1956  All- 

/'II  I  /  It’  .America  City  Award  co-spon- 

i..nlletl  Aft  jource  sored  annually  by  the  National 

Boston  Municipal  League  and 
Gordon  Anderson,  New  Eng-  magazine, 
land  regional  manager  of  the  Linage,  exclusive  of  church, 
W.  T.  Grant  Co.,  told  75  mem-  movie  and  classified  ads,  to- 
bers  of  the  New  England  News-  tailed  11,450  inches.  First  print 
paper  Advertising  Executives  order  of  25,000  was  sold  out  m 
Association  at  their  meeting  advance.  .A  second  printing  of 
here  Feb.  25-26,  to  look  to  the  10,000,  run  off  a  week  later, 
shopping  centers  as  a  new  and  also  sold  out. 
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3  SQUARE  INCHES  OF 

DYNAMITE  ! 


Pet  Gripe 

Won’t  someone  inspect  the  very 
low  fence  in  the  3900  block,  Dex¬ 
ter  st.,  Wissahickon?  Below  this 
is  a  drop  of  about  25  feet  and  is 
very  dangerous  for  children  who 
crawl  through  and  over  the  fence 
and  play  on  the  narrow  catwalk 
over  the  great  drop  below.  Or 
must  we  wait  until  a  child  is 
killed?  NERVOUS  MOTHER 
If  you  have  a  Pet  Gripe  mail 
it  to  Editor,  Dateline,  Delaware 
Valley,  U.  S.  A.,  The  Inquirer, 
Phila.  1,  Pa. 


This  tiny,  daily  feature  of  The  Inquirer  packs  power.  Here’s  where  the  "nervous 
mother”  and  the  "irate  taxpayer”  make  their  feelings  felt .  .  .  about  the  every¬ 
day  things  that  annoy  them. 

And  little  things  add  up.  City  Hall  knows  that  and,  we  hear,  assigns  a  fellow  to 
watch  for  each  day’s  gripe.  If  it  calls  for  city  action,  he  starts  the  ball  rolling. 

Take  the  above  "gripe.”  Less  than  two  weeks  after  it  appeared,  the  City  Street 
Department  began  building  a  protective  fence.  Other  things  happcm,  too:  new 
traffic  lights  at  problem  intersections,  streets  cleaned  and  repaired,  extra  police¬ 
men  on  beats.  And  a  concert  lover  who  complained  she  couldn’t  get  Robin  Hood 
Dell  tickets  suddenly  found  herself  with  fifteen. 


4 

.‘A 

m 


Here  is  another  example  of  The  Inquirer’s  impact . . .  another  reiison  for  amazing 
reader  loyalty.  And  this  loyalty  is  readily  transferred  to  the  advertising  columns 
of  this  outstanding  newspaper.  Do  advertisers  know  it?  More  advertisers  place 
more  linage  in  The  Inquirer  than  in  any  other  Philadelphia  newspaper. 


Now  in  its  2Uh  consecutive  year  of  total  advertising  leadership 


Exclusive  Advertising  Representatives: 


West  Coast  Representatives: 


NEW  YORK 
ROBERT  T.  DEVLIN,  JR. 
342  Madison  Ave. 
Murray  Hill  2-5838 


CHICAGO 
EDWARD  J.  LYNCH 
20  N.  Wacker  Drive 
Andover  3-6270 


DETROIT  SAN  FRANCISCO  LOS  ANGELES 

RICHARD  I.  KRUG  FITZPATRICK  ASSOCIATES  FITZPATRICK  ASSOCIATES 
Penobscot  Bldg.  155  Montgomery  St.  3460  Wilshire  Boulevard 

Woodward  5-7260  Garfield  1-7946  Dunkirk  5-3557 


MEMBER:  METROPOLITAN  SUNDAY  NEWSPAPERS  •  FIRST  3  MARKETS  GROUP 


Editor  &  publisher  for  March  9,  1957 


25 


AD  CAMPAIGNS 


Johnson  Motors  Socks 
$450,000  into  Dailies 


•Johnson  ^lotors,  world’s  big- 
gost  manufacturer  of  outboard 
engines,  will  sock  a  walloping 
S4u0,000  into  newspaper  adver¬ 
tising  this  spring  increasing  the 
scope  of  its  newspaper  advertis¬ 
ing  campaign  for  the  fifth  con¬ 
secutive  year. 

Last  year  the  firm  si)ent 
37!)  in  the  newspapers. 

This  year  the  Waukegan,  Hi., 
firm  will  run  a  six-times  sched¬ 
ule  in  19.3  of  the  country’s 
major  daily  newspapers  begin¬ 
ning  in  the  south  in  mid-March 
and  continuing  northward  as 
the  boating  season  opens. 

In  addition,  a  special  ad  re¬ 
lating  to  the  Johnson  nation¬ 
wide  All-Family  Boat  Show 
will  appear  in  180  dailies  while 
23  dailies  in  the  country’s  big¬ 
gest  markets  will  or  already 
have  carried  Johnson  advertis¬ 
ing  in  connection  with  regularly 
scheduled  boat  shows. 

“The  outstanding  aspect  of 
our  continuing  newspaper  cam¬ 
paign  is  the  ever  increasing 
amount  of  dealer  tie-ins,”  said 
ad  manager  Chester  D.  Palmer 
Jr.  He  said  that  in  19.13  John¬ 
son  dealers  placed  278  ads  cost¬ 
ing  a  total  of  $11,660  to  tie  in 
with  the  first  factory  newspa¬ 
per  ad.  Johnson  spent  $86,.51.'i 
that  year. 

In  19.54,  when  Johnson  .spent 
$93,66.5,  dealers  placed  1,040 
tie-in  ads  costing  $.30,392.  The 
next  year,  1955,  Johnson  boosted 
the  newspaper  schedule  budget 
to  $143,253  and  dealers  came 
through  with  2,342  ads  that 
cost  $77,915.  Last  year,  with 
Johnson  spending  $198,379  in 
the  newspapers,  dealers  tied  in 
with  3,399  ads  that  cost  $124,- 
112. 


II 


The  percentage  of  dealei-  tie- 
ins  compared  to  factory  adver¬ 
tising  rose  from  13^2%  in  1953 
to  62 in  19.56. 

“We  feel  that  this  is  an  un¬ 
usually  good  record  in  view  of 
the  fact  that  the  factory  does 
not  co-op  with  dealer  adverti.s- 
ing,”  Mr.  Palmer  said.  He 
added  that  dealei-  tie-ins  with 
the  1957  campaign  should  reach 
record  proportions  in  view  of 
Johnson’s  increased  expendi¬ 
tures. 

Mr.  Palmer  described  John¬ 
son’s  newspaper  campaign  as 
typical  of  the  firm’s  effort  to 
encourage  more  dealer  promo¬ 
tion  by  using  local  media  for 
factory  advertising. 

“We  firmly  believe  that  news¬ 
papers  do  an  excellent  local 
selling  job  and  a  look  at  our 
newspaper  advertising  budget 
and  our  campaign  to  encourage 
not  only  dealer  tie-ins  but  in¬ 
creased  dealer-originated  adver¬ 
tising  campaigns  will  back  up 
that  statement,”  Mr.  Palmer 
said. 

Seagram  Ad  Highlights 
Firm’s  Contribution 

The  contributions  of  Ameri¬ 
ca’s  leading  whiskey  brand — 
Seagram’s  7  Crown — to  various 
industries  were  spelled  out  this 
week  in  a  special  newspaper 
ad  which  ran  in  97  newspapers 
in  77  markets  with  a  total  cir¬ 
culation  in  excess  of  22  million. 

In  part  of  the  schedule  the 
ad,  (via  Warwick  &  Legler, 
Inc.)  ranging  in  size  from  1,000 
lines  to  a  full  page,  appeared 
in  a  brilliant  new  red,  using 
ink  of  special  formula  worked 
out  and  available  through  In¬ 
terchemical  Corporation  (IPI) 


lijfie  Pectins  atforiy 

by  ROBERT  PETERSON 

THIS  POPULAR  weekly  feature  glori¬ 
fies  the  years  after  forty  and,  through  tips  on 
profitable  hobbies,  travels,  leisure-time  pursuits,  and 
retirement  planning,  helps  readers  find  greater  happi¬ 
ness  in  maturity. 

For  somplot  and  ratut  writ* 


Life  Begins  at  Forty 


15  West  44th  St.,  N.Y.C. 


outlets  aeioss  the  country.  Iri 
the  remainder  of  the  schedule, 
it  appeared  in  black  and  white. 

George  E.  Mosley,  vicepresi¬ 
dent  in  charge  of  advertising 
and  sales  promotion,  Seagram- 
Distillers  Company,  expects 
high  readcr.ship  for  the  ad’s 
highlighted  statements. 

“The  familiar  crowned  nu¬ 
meral  7,”  Mr.  Mosley  says, 
“and  the  7  Crown  package  are 
subordinated  in  the  ad  to  em¬ 
phasize  the  importance  of  the 
statements  of  fact.” 

530  ISetcspapers  Get 
IS  etc  Insurance  Push 

The  Institute  of  Life  Insur¬ 
ance,  acting  for  the  life  insur¬ 
ance  business,  this  week  an¬ 
nounced  the  launching  of  a  new 
campaign  calling  on  the  .Ameri¬ 
can  public  to  fight  the  growing 
inflationary  pressures  in  the 
economy  and  their  threat  to  the 
buying  power  of  the  dollar  and 
to  continued  prosperity. 

A  nationwide  advertising 
cam])aign  will  play  a  key  role 
in  this  anti-inflationary  effort, 
the  third  conducted  by  the  life 
insurance  business  in  little 
more  than  a  decade.  The  Insti¬ 
tute  stated  that  it  is  making  an 
immediate  change  in  its  adver¬ 
tising  program,  and  that  a 
series  of  messages  on  the  new 
theme  will  start  in  mid-March 
and  appear  in  newspapers  and 
magazines  with  a  combined  cir¬ 
culation  of  nearly  50  million. 

The  guiding  principle  behind 
the  Institute’s  new  program  is 
that  inflation  is  neither  neces¬ 
sary  nor  inevitable,  and  can  b«‘ 
stopped  if  the  country  is  fully 
awakened  to  the  danger  and 
certain  common  sense  measures 
are  employed. 

The  Institute’s  new  program 
will  supplant  the  current  cam¬ 
paign,  built  around  the  theme, 
“When  Someone’s  Counting  on 
You  .  .  .  YOU  Can  Count  on 
Life  Insurance,”  which  has  been 
running  in  the  nation’s  news¬ 
papers  since  October,  1955.  The 
advertisements  will  appear  in 
530  newspapers  from  coast  to 
coast,  with  a  combined  circula¬ 
tion  of  41  million,  and  a  “plat- 

MANAGEMENT  TRAINEES 

The  St.  PeterNburir  Timcji  hen  sev¬ 
eral  opportunities  for  younc  men 
dedicated  to  newspaperinK. 

Its  traininc  program  exposes 
trainers  to  all  departments.  This 
year’s  candidates  must  have  ex¬ 
perience  and  have  Onished  military 
service.  The  St.  Petersburg  Times 
has  rifid  tests  and  standards  but 
the  opportunity  for  manacement 
traininc  is  worth  it. 

Write  full  details  of  educational 
and  professional  background  in  first 
letter. 

Address  "Manaxement  Trainee," 
St.  Petersburx  Times.  St.  Peters- 
bnrx,  Florida. 
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it's  "h 

Life  Diet  h 


'GO  AHEAD'  SIGNAL  for  wsi 
watchers  is  given  by  this  I, 
newspaper  ad  (via  Emil  Mogul  Ct. 
lor  Lite  Diet  Bread,  one  of 
breaking  this  month  In  heaviest 
drive  in  history  of  Bakers  Fran 
Corp.,  New  York.  Campaign 
employ  200  newspapers  with  w 
insertions  of  1,000  to  200  li 

Radio-TV  spots  also  scheduled. 

form”  advertisement  Avill  i 
pear  in  a  .selected  list  of  ra 
zines.  Six  messages  in  va 
sizes  will  be  published  in  e 
newsitaper. 

JaiHin  Canned  Crab 
fl'oos  Lenten  Market 

Japan  Canned  Crab  S 
Co.,  Ltd.,  Tokyo,  Japan,  has 
leased  an  increased  adveitisi 
schedule  (via  Gotham-Vladimi 
Advertising,  Inc.)  to  promote 
its  crabmeat  during  the  Lenten 
.sea.son. 

While  the  largest  percentage 
of  the  budget  will  go  to  TV, 
the  newspaper  schedule  will  run 
in  the  .\rtv  York  World  Tdt- 
i/rum  &  .s««,  Philadelphia  h- 
qairer.  Bouton  Herald-Travder.  , 
Hartford  Times,  San  Franeisa 
Call  -  Bulletin,  Chicago  Daik 
A'etes,  Cleveland  Press,  and  the 
Buffalo  Courier  -  Expresi- 
Wonmn’s  Day  and  the 
Yorker  are  also  being  used. 

Other  Campaigns  .  .  . 

•  This  IVee^-,  Parade,  First 
Three  Markets  Group 
35  dailies  in  key  market- 
will  help  Economics  Laboratorj 
Inc.,  introduce  its  new  Soilw 
package  (via  J.  M.  Mathes. 
Inc.). 

More  than  On  cities  are  in¬ 
cluded  in  local  market  pl*®^ 
for  Alcoa’s  initial  Lenten- 
Easter  camjiaign  for  -Ucoa 
Wrap  aluminum  foil.  Lo®* 
newspaper  ads  appearing  dur¬ 
ing  March  and  April  will  range 
from  1,000  to  1,764  lines, 
printed  in  both  one  and  two 
colors.  National  magazines  and 
TV  are  also  scheduled. 
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The  new  SCAN-A-SIZER 


Same-size  electronic  engravings  made  on  the  Scan-A-Graver  bring 
photo-journalism  and  photo-advertising  within  reach  of  any  budget. 


brings  you  greater  flexibility 
in  ''HI-FI”  halftone  production 


Through  the  imaginative  use  of  electronic  engravings 
l^roclucecl  on  Fairchild  Scan-A-Gravers,  many  thousands 
of  United  States  and  Canadian  daily  and  weekly  news¬ 
papers  are  now  effectively  applying  the  principles  of 
photo-journalism  and  photo-advertising. 

Now,  a  new  and  more  advanced  development,  the 
Fairchild  Scan-A-Sizer,  permits  even  greater  conven¬ 
ience  and  economy  in  electronic  engraving.  For  example, 
you  get  a  choice  of  tw'o  screens  in  one  machine,  inter¬ 
changeable  at  the  flip  of  a  switch.  And  the  Scan-.\-Sizer 
enlarges  or  reduces  continuously  to  four  and  one-half 
times  direct  from  the  original  copy;  no  re-copying  is 
necessary.  You  can  crop  or  edit  pictures  any  way  you 
like  to  get  the  most  dramatic  and  effective  presentation. 
Use  of  the  new  tone  control  enables  you  to  improve  flat 
or  very  contrasty  prints;  you  can  sharpen  highlight  or 
shadow  areas— or  you  can  accentuate  middle  tone  detail. 

Now,  with  the  Scan-A-Sizer,  if  your  advertisers  give 
you  art  clipped  from  magazines  or  catalogs  ( even  color 
-Swines ’>  if  you  use  wire  sei\  ices  or  if  vou  arc  handed 


faded  photo  copy— or  posters  — or  even  mounted  art  — 
you  have  a  new  versatility  to  meet  your  engraving  needs 
fpiickly,  easily  and  economically.  .Xnd  the  Scan-A-Sizer 
gives  you  high-fidelity  engrax  ings  up  to  13"  x  16"  in  a 
single  operation. 

•  For  information  on  the  convenience  and  economy 
of  either  the  Scon-A-Grover  or  Scon  A-Sizer,  address 
Fairchild  Graphic  Equipment,  Inc.,  88-06  Van  Wyck 
Expressway,  Jamaica,  N.  Y.,  Dept.  100-46W. 


appliance  and  generally  in¬ 
creased  consumer  acceptance, 
that  newspaper  advertising  ex¬ 
ecutives  contact  their  local  elec¬ 
tric  light  and  power  company 
or  local  electrical  league  to  co¬ 
ordinate  their  mutual  interests. 

Newspapers  are  invited  to 
write  to  Household  Sink  Units 
Section,  National  Electrical 
Manufacturers  Association,  15.j 
East  44  Street,  New  York  17, 
N.  Y.  for  a  free  merchandising 
kit  including  the  eight-page 
newspaper  supplement. 

Incorporated  in  the  supple¬ 
ment  is  a  suggested  plan  of 
action  for  newspapers  with  de¬ 
tails  of  activities  of  light  and 
power  companies,  distributors 
and  dealers. 

.\lso  reported  in  the  supple¬ 
ment  are  success  stories  of  a 
number  of  the  local  level  pro¬ 
motions  as  well  as  reproduc¬ 
tions  of  typical  light  and  power 
company  advertisements.  A  kit 
of  mats  or  photos  for  newspa¬ 
per  use  is  available  free  of 
charge. 

• 

Pulver  Quits  Lever 

Stanley  Pulver,  since  l!).jO 
manager  of  broadcast  media  for 
Lever  Brothers,  New  York,  has 
resigned.  No  successor  has  been 
named.  The  company  declined 
to  comment  on  the  resignat'on. 


Lengthwise  Shrinkage  is 
no  Laughing  Matter 

It’s  a  fact  that  Burgess  Mats  do  shrink  less  lengthwise 
for  a  given  width  shrinkage.  This  means  minimum  loss 
of  lineage  and  revenue  for  the  advertising  department. 
For  this  good  reason  plus  the  assurance  of  the  best 
possible  reproduction — use  Burgess  Mats. 

BURGESS  CELLULOSE  COMPANY 

Manufadurart  and  Dittribufors  of  Bvrgott 
Chroma  ond  Suprama  Tena-Tan  MoH,  Fraoporl,  lllinoit 


Canadian  RapraaanlaHva,  R.  M.  Lauaon  R  Co.,  lid., 
Kannady  Rood,  Agincourl,  Onlario 


Extra  Linage 
Seen  in  New 
Promotion 

An  eight-page  newspaper  sup¬ 
plement  devoted  to  automatic 
electric  dishwashers,  now  be¬ 
ing  mailed  to  newspapers  across 
the  country,  offer  a  field-tested 
opportunity  for  increased  ad¬ 
vertising  linage. 

A  similar  supplement  used  as 
part  of  last  year’s  continuing 
year  around  program  sponsored 
by  the  Household  Sink  Unit  Sec¬ 
tion  of  the  National  Electrical 
Manufacturers  Association  was 
used  in  over  70  local  level 
promotions  spearheaded  by  the 
local  light  and  power  company. 
Among  those  reported  were 
Louisville,  Dayton,  St.  Louis, 
Reading,  Cincinnati,  Miami  and 
others. 

Among  the  newspapers  re- 
liorting  excellent  results  is  the 
Cincinnati  Post,  which  pub¬ 
lished  9,767  lines  of  general  ad¬ 
vertising  and  4,114  lines  of  re¬ 
tail  advertising  in  1956. 

It  has  been  suggested  by  a 
spokesman  for  the  NEMA 
automatic  electric  dishwashers 
group  that  in  view  of  rapidly 
increasing  sales  figures  of  this 


‘Tell  Teens’ 
Film  Offered 


McCann  Passes  Y&R 
In  Agency  Billings 

J.  Walter  Thompson  Co., 
with  billings  of  $255-million,  A  \/fomKoi*o 

again  led  the  Top  Ten  ad-  iVldllJJtJLj 

vertising  agencies  in  1956, 
according  to  the  13th  annual 
tabulation  of  estimated 
agency  billings  by  Adver¬ 
tising  Age.  McCann-Erick- 
son  and  Young  &  Rubicam 
were  second  and  third  re- 


“Tell  It  To  The  Teens,”  the 
much-discussed  filmstrip  pres¬ 
entation  about  the  huge  teen- 
age  market  (E&P,  Oct.  20,  ’56, 
page  13)  which  has  been  seen 
by  scores  of  national  advertiser 
and  agency  audiences,  has  now 


.spectively  with  billings  of  been  made  available  to  individ- 

ual  newspapers  in  all  parts  of 
the  country  for  showings  be- 
was  fQ^e  local  and  regional  groups. 

Produced  by  the  Bureau  of 
Advertising,  ANPA,  the  full- 
color  film  show,  since  its  debut 
last  October  in  Chicago  and 
New’  York  before  the  heads  of 
leading  advertising  agencies, 
has  had  almost  daily  showings 
by  the  Bureau’s  five  sales  offices 
before  advertiser  and  agency 
groups. 

Conventional  35  mm 
Originally  prepared  in  wide¬ 
screen  form,  the  presentation 
has  been  refilmed  for  member 
newspapers’  use  as  a  conven¬ 
tional  single-frame  35mm.  film¬ 
strip,  designed  to  be  shown  to 
local  representatives  of  manu¬ 
facturers,  to  retailers,  and  to 
advertising  and  serwice  clubs. 
Mailings  of  the  new  edition,  the 
Bureau  said,  are  now  going  for¬ 
ward  as  speedily  as  possible  to 
fill  advance  orders. 

Extensive  new  information  in 
the  presentation,  based  on  a 
nationwide  research  project  for 
the  Bureau  by  Eugene  Gilbert 
&  Co.,  leading  youth  research 
organization,  indicates  the  rich¬ 
ness  of  the  teen-age  market 
and  its  significance  to  the  man 
ufacturers  and  retailers 
many  types  of  products. 
Complete  Kits 
Membership  mailings  of  the 
presentation  are  in  the  form 
of  a  complete  kit,  including,  in 
addition  to  the  script  and  film¬ 
strip,  introductory  material,  in¬ 
structions  on  setting  up  and 
presenting  the  show,  publicity 
suggestions  for  local  showings, 
and  leaflets  for  distribution  to 
the  audience  after  the  show  and 
containing  highlight  informa¬ 
tion  from  the  presentation. 

The  Bureau  is  also  making 
available,  for  those  who  re 
quest  it,  a  two-voice  recorded 
version  of  the  script. 

Cost  to  Bureau  members  of 
the  entire  package  is  $10.00 
This  includes  film,  two  copks 
of  the  script  and  50  copies 
the  “leave-behind”  audience 


$219-million  and  $2()0-million 

In  1955  Y&R  was  second 
and  McCann-Erickson 
third. 

BBDO  and  N.  W.  Ayer  & 
Son  were  fourth  and  fifth 
with  billings  of  $194..5-mil- 
lion  and  $97-million  respec¬ 
tively. 

The  34  largest  agencies 
billed  $2,396,400,000  in  1956, 
an  increase  of  some  $300,- 
000,000  over  1955. 

Carolina  Ad  Ex€*os 
Warn  eel  About  TV 

COEMSON,  S.C. 
“If  we  don’t  get  on  our  toes 
television  is  going  to  beat  our 
brains  out,”  the  New.spaper  Ad¬ 
vertising  Executives  Associa¬ 
tion  of  the  Carolinas  was  told 
last  week. 

The  warning  came  from 
Frank  A.  Daniels,  president  and 
general  manager,  the  Raleigh 
(N.C.)  News  &  Ohserrer-Times 
during  a  speech  here.  He  ad¬ 
vised  planning  aimed  at  cutting 
down  manpow’er  waste  and  bet¬ 
ter  cooperation  between  news¬ 
paper  (lepartments. 

More  than  100  attended  the 
meeting  at  which  Carl  W.  Pol¬ 
lock,  advertising  director. 
Charleston  (S.C.)  Post  -  News 
and  Courier  was  elected  presi¬ 
dent  succeeding  P.  G.  Laugh- 
bridge,  advertising  director, 
Salisbury  (N.C.)  Post. 

Cooperation  between  depart¬ 
ments  is  important,  Mr.  Daniels 
said.  When  an  advertising  dis¬ 
play  man  sees  a  story,  calls  the 
city  editor,  and  gives  him  the 
story  tip — there’s  likelihood  that 
stories  about  advertisers  may 
gain  more  editorial  space  in  the 
future,  he  said. 

• 

‘Master  Key’  Broeliure 

How  panels  of  representative 
families  are  built  and  used  to 
help  manufacturers  conduct  sur¬ 
veys  and  test  their  new  and  im¬ 
proved  products  is  outlined  in 
a  brochure,  “Master  Key  To 


of 


of 


50,000  Cooperative  Families,'  —  _ 

just  published  by  National  leaflet.  Same  package  plus  the 
Family  Opinion,  national  re-  tw’o-voice  recording  is  $15.00. 
search  firm  with  headquarters  Additional  audience  leaflets  are 
in  Toledo,  Ohio.  50  for  $1.00. 
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ONE  OF  A  NUMBER  OF 
DEEPLY-APPRECIATED  EXPRESSIONS 
IN  THE  NATION^ S  PRESS  CONCERNING 
CECIL  B.  DeMILLE  AND  HIS  PRODUCTION 
OF  *^THE  TEN  COMMANDMENTS^ 


An  AmerU'an  Paper  for  the  Ameriean  People 

Publisher:  Franklin  S.  Payne  Editor:  Warden  Woolard 

SUNDAY,  AUGUST  12,  1956 

Screen  Milestone 

Future  historians  seeking  to  identify  the  men 
who  did  most  to  shape  the  character  of  our  time, 
will  no  doubt  weigh  carefully  for  that  small  list  one 
familiar  and  popular  name;  Cecil  B.  DeMille. 

We  advance  the  conjecture  today,  on  the  occa¬ 
sion  of  Mr.  DeMille’s  75th  birthday. 

It  is  a  proper  and  tenable  proposition  that  no 
molder  of  present-day  manners  and  viewpoints  has 
been  more  powerful  than  the  motion  picture.  Its  im¬ 
pact  is  universal,  its  ability  to  persuade  well-nigh 
irresistible. 

In  the  development  of  the  medium,  no  man  has 
been  a  greater  innovator,  a  steadier  force  or  more 
skilled  craftsman  than  Mr.  DeMille. 

He  made  the  first  full-length  picture,  “The 
Squaw  Man,”  in  1913. 

Today  he  is  finishing  his  newest  work,  “The  Ten 
Commandments,”  anticipated  to  introduce  a  new  era 
of  grandiose  concept  and  execution. 

Our  congratulations  go  to  Mr.  DeMille  today  for 
a  long  career  as  pioneer,  thinker  and  master  in  a 
great  and  difficult  medium. 

And  with  the  greeting  goes  our  admiration  to  an 
old  friend  who  at  75  has  the  courage,  enthusiasm 
and  vigor — both  as  man  and  artist — that  men  half 
his  age  might  well  envy. 
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THE  BtG  AND  LITTLE  OF  IT- Largest  and  smallest  of  Allwork 
presses  working  on  liumper  brace  imrts  for  Chevrolet  Division. 


WHEN  IT  COMES  to  building  a  busi¬ 
ness  of  your  own  —  the  good  old 
days  have  nothing  on  the  present.  As 
always  in  this  country— “‘where  there’s 
a  will  there’s  a  way.” 

And  w'hat  more  convincing  proof  of 
this  than  the  “try,  try  again”  story  of 
Donn  and  Barbara  Sigerson.  proud 
owners  of  the  Allwork  Manufacturing 
Company  of  Oakland,  California. 

Right  after  World  War  II,  Donn  and 
Barbara  made  tw'o  important  deci¬ 
sions.  One.  to  get  married.  Two,  to 
merge  their  talents  in  a  business  of 
their  own.  For  Donn  was  a  skilled 
engineer  —  Barbara,  a  highly  trained 
industrial  designer. 


WIFE  AT  WORK  — Barbara  Sigerson  in  the 
new  products  division,  where  she  func¬ 
tions  as  industrial  designer,  analyzing 
new  ideas  and  items  submitted  by  others 
to  Allwork  for  manufacture. 


HUSBAND  AT  WORK— Donn  Sigerson  with 
Ted  Cuclis.  tool  design  engineer,  and 
.lack  Swift,  work  manager,  figure  out 
[iroduction  |>roblems  on  Chevrolet  job. 


fine  until  the  Korean  trouble  threat¬ 
ened  their  aluminum  supply— and  their 
second  try  at  a  flourishing  business. 

But  this  time  —  Donn  had  another 
iron  in  the  fire  —  and  a  good  one  — 
namely.  General  Motors. 


Starting  on  a  "Shoestring” 

WITH  NOTHING  but  small  savings,  a 
lot  of  brains,  and  even  more  cour¬ 
age— these  young  people  started  their 
own  toy  company.  And  in  a  surpris¬ 
ingly  short  time  had  built  a  successful 
business  round  Barbara’s  design  for 
a  child’s  scooter.  When  this  ran  afoul 
of  a  steel  shortage— they  started  over 
with  another  idea  of  Barbara’s  —  an 
ingenious  aluminum  toy,  called  a 
Tumble  Tub— a  rock  and  roll  device  for 
youngsters  under  ten.  This  worked 


How  a  Small  Business  Grows 


Seems  the  Chevrolet  Division— in 
typical  General  Motors  fashi<»n  — 
was  trying  to  line  up  some  small  sup¬ 
pliers  in  northern  California. 

Energetic  Donn  had  been  quick  to 
contact  them.  Came  home  with  a  sam¬ 
ple  order  for  shims  —  a  tiny  piece  of 


MONDAY  EVENING  QUARTERBACKS  — Donn 
Sigerson  and  bis  department  heads  at 
one  of  their  regular  Monday  conferences 
where  mutual  problems  are  reviewed 
and  production  headaches  ironed  out. 


THEY  DID  IT  THE  HARD  WAY  —  Doiin  an<l  Harl>aru  Sijierson.  young  married  couple  wlio  refused  to  let  tough  luck  keep 
them  from  hiiilding  a  successful  business  —  their  Allwork  Manufacturing  Company  of  Oakland.  California. 


example  of  little  business  growing  into 
lugger  business. 

Wbat  has  hap|)ened  here  in  Oakland. 
California,  has  happened  in  hundreds 
of  towns  ami  cities  all  over  the  United 
States.  Local  manufacturers  have 
found— if  they  meet  delivery  dates  with 
quality  products  that  GM  needs,  at 
competiti\e  ])rices— General  Motors  is 
interested  in  doing  business  with  them. 
New  money  has  flowed  into  their  com¬ 
munities— and  as  a  result  these 
communities  in  every  state  of  the  Ihiion 
share  in  General  Motors’  success. 

How  much  they  share  is  shown  by 
the  fact  that  outside  sources  of  mate¬ 
rials  and  services  for  General  Motors 
receive,  in  total,  (dose  to  5()<^  out  of 
every  dollar  that  GM  takes  in. 


mclal  used  to  level  the  fit  of  a  car 
body  to  its  chassis.  What's  more,  he 
got  two  other  business  firms  to  hack 
him  —  his  hanker  with  an  eciuipment 
loan,  a  steel  company  with  assurance 
of  a  suflicient  all(K  ation  of  material. 

So  with  just  four  workers  besides 
themselves— Honn  and  Barbara’s  third 
venture  was  on  the  way.  .\nd— thanks 
to  GM  —  what  a  way!  The  first  order 
from  Chev  rolet  was  followed  by  others. 
In  fact  Ailvvork  now  produces  f.T  dif¬ 
ferent  ty|)es  of  parts  for  Chevrolet. 
Mso  manufactures  a  half-dozen  jiarts 
for  the  Huick-Oldsmohile-Pontiac 
issemhiy  Division’s  plant  in  South 
Gate.  Cal  ifornia.  Not  to  mention  what 
rionnand  Harhara’seompany  produces 
for  other  motorcar  manufacturers.  It 

not  unusual  for  Alivvork’s  monthiv 
output  to  hit  around  l.tKMf.OOO  jvarts. 
Their  annual  sales  volume  is  now  w»dl 
over  the  million-dollar  mark. 

And  they’re  still  pushing  ahead.  \ 
oew  division  of  their  company  .  Work- 
Rite  Products,  is  researching  new  prod¬ 
ucts  for  new  markets.  And  Donn  has 
organized  his  own  trucking  company 
a  subsidiary  of  Allwork.  An 


PLANNING  FDR  TD  M  0  R  R  0  W  —  Don  n 

Sigerson.  with  his  youngest  son,  Saxie, 
joins  hi'  local  community  Planning  Com¬ 
mittee  in  sidnirhan  Orinda  to  in'pect  a 
new  real  estate  development. 


Small  Business 
and  General  Motors: 

.1  Couthming  Quest 
for  Produrlive  Competence 

Most  of  the  26.0(X)  hii.oiiess  firms  supplying 
(jeneral  Motors  with  goods  and  services  are 
small  businesses  w  ith  Ic"  than  .lOO  employes. 
Of  these  small  businesses.  39%  are  relatively 
new  (General  .Motors  suppliers  —  having 
worked  w  ith  Ceneral  Motors  h  years  or  less. 


JUNIOR  TYPE  ROCK  AND  ROLL— Sage  and 
.Saxie  Sigerson  enjoy  workout  in  Tumble 
Tub  —  aluminum  play  toy  —  in  limited 
|)roduction  —  invented  by  their  mother. 


(tenernl  Molars 


Price  Claims 
Kept  NBBB 
Busy  in  ’56 

Fictitious  comparative  price 
claims  were  responsible  for 
more  complaints  to  the  Nation¬ 
al  Better  Business  Bureau  dur¬ 
ing  1956  than  any  other  kind 
of  advertising  abuse,  according 
to  the  Bureau’s  Annual  Report, 
“Making  Friends  for  Business,” 
released  this  week. 

The  Bureau  also  reported 
progress  in  obtaining  proper 
qualification  of  “free”  offers 
and  guarantees,  in  the  elimina¬ 
tion  of  “knocking”  copy  and 
substantial  improvement  in  such 
areas  as  the  advertising  of  room 
air  conditioners. 

In  volume  of  cases  handled, 
instances  of  service  rendered, 
and  bulletins  issued,  1956  was 
the  Bureau’s  peak  year.  In¬ 
stances  of  service  to  business 
and  the  public  numbered  66,485 
— double  the  volume  being  han¬ 
dled  three  years  ago. 

Three  hundred  and  seventy- 
six  major  cases  involving  al¬ 
legedly  objectionable  advertis¬ 
ing  or  selling  practices  in  re¬ 
gional  or  national  campaigns 


were  handled  by  NBBB,  with  a 
92%  record  of  success  in  secur¬ 
ing  cooperation  and  correction. 
The  Bureau  issued  251  bulletins 
in  its  protective  and  preventive 
campaigns. 

On  the  preventive  side,  NBBB 
succeeded  in  eliminating  many 
potentially  misleading  aspects 
of  forthcoming  advertising 
campaigns  through  direct  serv¬ 
ice  to  media.  Magazines,  news¬ 
papers  and  broadcasters  made 
nearly  5,000  requests  to  NBBB 
for  information  during  1956.  In 
addition,  many  of  the  Bureau’s 
bulletins  were  directed  to 
media  to  assist  them  in  current 
problems  of  copy  acceptability. 

Eclipsing  all  other  depart¬ 
ments  in  growth,  the  Bureau 
states,  is  its  Division  of  Solici¬ 
tations  which  reports  on  fund¬ 
raising  appeals  of  all  kinds. 
During  1956,  the  Division  han¬ 
dled  more  than  25,000  inquiries 
and  complaints  about  groups 
asking  business  for  financial 
support. 

• 

Deijeii  Joins  Metro 

Harry  M.  Detjen,  formerly 
Eastern  advertising  manager  of 
Fainilii  Weekhf,  has  joined  the 
magazine  sales  staff  of  Metro¬ 
politan  Sunday  Newspapers, 
Inc. 


“THERE’S  A 
LION 


IN  THE  STREET” 

This  man  is  a  top  quality 

new'spaper  executive.  His  rec-  ^  ^  . 

Old  of  accomplishments  prove  ^ 

it.  He  has  an  enviable  record  j  u  A  i  A  k  k 

in  top  business  management,  VKA I 

has  proven  his  skill  in  labor  ft 

relations  and  has  an  abun- 

dant  quantity  of  mechanical  H 

know-how.  He’s  old  enough  •  j  H 

to  be  “dry  behind  the  ears”,  j  H 

but  sufficiently  young  in  out-  ■ 

look  to  meet  and  solve  the  ■ 

problems  of  this  modern  H 

business  world.  ■ 

He  likes  and  knows  people.  I 

People  know  and  like  him.  Vi 

He  has  delivered  the  goods  iJ 

on  every  job  he’s  ever  had.  [I 

Right  now  he’s  looking  for  a  w 

position  that  holds  a  real 
challenge  to  his  resourceful- 

ness.  He’s  a  good  man  to  _ _ 

contact — Now!  \ 

Box  92U,  Editor  &  Publisher  iJ 


B.  F.  Goodrich 
Doubles  Budget 

B.  F.  Goodrich  Co.,  Akron, 
Ohio,  will  double  its  spend¬ 
ing  on  newspaper  advertis¬ 
ing  this  year,  according  to 
a  story  in  the  McAlester 
(Okla.)  News-Capital. 

Story  quotes  Wendell  Wil¬ 
liams,  McAlester  store  man¬ 
ager,  as  saying  the  decision 
was  made  “because  news¬ 
papers  bring  advertising  ef¬ 
fort  to  the  retail  level. 

“In  order  to  get  action 
right  now,  we  believe  our 
advertising  efforts  should  be 
concentrated  in  the  news¬ 
paper  field,”  Mr.  Williams  is 
reported  as  saying.  “News¬ 
papers  will  be  used  to  sup¬ 
port  the  type  of  retail  pro¬ 
motions  outlined  at  adver¬ 
tising  conferences.” 

At!  Data  Analyzed 
With  IBM  Machines 

Cincinnati 
The  Enquirer  now  has  IBM 
equipment  for  statistical  analy¬ 
sis  of  advertising  accounts. 
Stanley  A.  Ferger,  advertising 
dii’ector,  said  it  will  be  super¬ 
vised  by  Fred  Brehob  of  the 
research  and  promotion  de¬ 
partment.  A  graduate  of 
Bowdoin  College,  and  World 
War  II  veteran,  he  came  to  the 
Enquirer  from  Cincinnati  Mill¬ 
ing  Machine  Co. 

• 

Spriii"  Fashion  Story 

Tuesday,  March  26,  has  been 
selected  as  the  date  for  publi¬ 
cation  of  the  “Spring  Fashion 
Story”  by  the  Chicago  Daily 
Neivs.  Fashion  editor  Peg 
Zwecker  will  present  pictures 
and  stories  outlining  the  latest 
trends  in  styles  for  women  for 
Spring  and  Summer. 


Breakfast  Briefs 

Americans,  we  are  told,  are 
changing  their  reading  habits 
from  optimistic  to  gloomy  litera¬ 
ture.  On  these  long  winter  eve¬ 
nings  the  .-^eed  catalog  has  been 
supplanted  by  Form  1040. 


Richard  Nixon  approves  the 
proposal  to  provide  an  official 
residence  for  the  vice  president, 
but  urges  that  it  not  be  made 
available  until  after  his  term 
of  office.  By  that  time  he  hopes 
to  be  settled  in  Washington’s 
most  centrally  located  living 
quarters. 

From  the  Cleveland  Plain  Dealer 


ARF  Appoints 
New  Members 

The  Advertising  Research 
Foundation  has  announced  ap¬ 
pointment  of  three  of  its  direc¬ 
tors  to  the  Executive  Commit¬ 
tee.  They  are  Sherwood  Dodge, 
vicepresident,  Foote,  Cone  4 
Belding;  Arno  H.  Johnson,  vice- 
president  and  director  of  re¬ 
search,  J.  Walter  Thompson 
Co.;  and  J.  Ward  Maurer,  vice- 
president  —  advertising,  Wild- 
root  Co. 

The  Foundation  also  an¬ 
nounced  that  Mr.  Johnson  has 
been  named  treasurer  of  the 
ARF  succeeding  E.  P.  Seymour 
of  Crowell-Collier. 

Dr.  Herta  Herzog,  director  of 
creative  research,  McCann 
Erickson,  Inc.,  was  named 
chairman  of  the  ARF’s  Com¬ 
mittee  on  Motivation  Research. 
Dr.  Herzog  succeeds  Dr.  W.  H. 
Wulfeck,  chairman  of  the  Ex¬ 
ecutive  Committee  of  William 
Esty  Co.,  who  was  recently 
elected  chairman  of  the  ARF’s 
Board  of  Directors. 

Also  announced  were  appoint¬ 
ments  to  four  committees. 
Richard  Lessler,  vicepresident 
in  charge  of  marketing  and  r^ 
search.  Grey  Advei'tising  .4gen- 
cy,  to  the  Printed  Advertising 
Rating  Methods  Study  Commit¬ 
tee.  George  Sacks,  research 
director  of  Family  Circle  was 
named  to  two  committees— 
All  Media  Committee  and  the 
Consumer  Magazine  Audience 
Committee. 

The  following  were  named  to 
the  ARF’s  Projects  Planning 
Committee:  Arno  H.  Johnson, 
J.  Walter  Thompson  Co.;  Edgar 
Kobak,  Radio  Station  WTW.4: 
J.  Kenneth  Laird  Jr.,  Tatham- 
I.aird,  Inc.;  Pierre  Martineau. 
Chicago  Tribune;  J.  Ward 
Maurer,  Wildroot  Co.;  and 
Vernon  C.  Myers,  Look  maga¬ 
zine. 

The  directors  met  in  Nei*^ 
York  Thursday,  Feb.  28.  Prior 
to  the  meeting  it  was  also  an¬ 
nounced  that  Dr.  Lyndon 
Brown,  chairman  of  the  audi¬ 
ence  measurement  committee, 
has  been  appointed  chairman  of 
the  technical  committee.  The 
board  is  expected  to  approve 
a  method  for  raising  funds  to 
finance  the  magazine  audience 
measurement  project  already 
proposed.  No  effort  is  being 
made  to  measure  newspaper 
audiences,  considered  too  costly 
and  involved,  E  &  P  was  sd- 
vi.sed  by  Alcuin  H.  Lehman. 
ARF  director,  although  ulti¬ 
mate  aim  of  the  total  program 
is  to  find  a  means  of  comparing 
different  media. 
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Cover  Famous  Pacific  Coast  Trial! 

Here  is  dramatic  evidence  of  press  photogra-  twelve  men  were  carrying  Speed  Graphics 

phers’  preference  for  Speed  Graphic  cameras  and  11  were  using  Stroboflash.  He  .sent  the 

and  Stroboflash  electronic  flash  equipment.  print  to  Graflex.  From  left  to  right,  front  row: 

The  picture  above  was  taken  during  the  Seymour  Snaer,  Keith  Dennison,  Jim  Edelen, 

famous  Burton  Abbott  trial  in  Oakland,  Bill  Crouch,  Barney  Peterson  and  Andrew 

California.  While  the  jury  was  deciding  the  Patrician.  Back  row,  from  left  to  right:  Cor- 

fate  of  the  defendant.  Miss  Davis  photo-  win  Haii.sen,  Joe  Bosenthal,  Howard  Bobbins, 

graphed  the  twelve  coast  photograjdiers  Emil  Edgretj,  Bob  Warren,  Clarence  Hamm, 

covering  the  trial,  seated  in  the  jury  box!  Joe  Bosenthal  (San  Francisco  Chronicle) 
Looking  over  the  print,  Lonnie  Wilson,  and  Bill  Crouch  (Oakland  'rribune)  are  Pu- 
Western  area  chairman  of  the  National  Press  litzer  Prize-Winners. 

Photographers’  Association  realized  that  all  yoth  Anniversary — i88y-igyy 


GRAFLEX,  INC.,  ROCHESTER  B.  N.  V. 
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Borden  Ads 
Test  Free 
Movie  Plan 


Borden  Food  Products  Com¬ 
pany,  a  division  of  the  Borden 
Company,  is  testing  a  free  mo¬ 
tion  picture  ticket  plan  in  news¬ 
papers  in  Syracuse,  N.  Y.  and 
Portland,  Ore.,  in  connection 
with  introduction  of  its  new 
Instant  Dutch  Chocolate  Mix. 

Contracts  have  been  made 
with  100  theaters  in  Oregon  and 
.*»0  in  and  near  Syracuse,  where¬ 
by  a  certificate  enclosed  with 
each  package  of  the  product  is 
redeemable  for  one  child’s  ad¬ 
mission.  Newsjjaper  advertise¬ 
ments  (via  Young  &  Rubicam, 
Inc.,  New  York)  play  up  the 
premium  and  lists  participating 
theaters. 

Same  product  without  the 
free  ticket  idea  is  also  being  in¬ 
troduced  by  newspaper  adver¬ 
tising  in  the  Cincinnati  and 
New  Orleans  markets.  Peter 
Forsch  is  the  Y&R  account  ex¬ 
ecutive.  Harold  Catherwood,  ad¬ 
vertising  manager  of  the 
Borden  division,  said  results  of 
the  tests  would  probably  not  be 
known  for  seven  months. 

Newspapers  are  also  being 


used  by  the  division  through 
Y&R  to  advertise  Magnolia 
brand  condensed  milk  in  New 
Orleans,  Mobile,  Ala.,  and  Mi¬ 
ami,  Fla.  These  markets  were 
selected  because  the  products 
pi'csently  has  good  sales  in 
them,  Mr.  Catherwood  said. 
Copy  of  400  lines  is  being  run 
once  a  week.  The  company’s 
Eagle  brand  condensed  milk  is 
advertised  in  magazine  ex¬ 
clusively. 

The  division  has  a  new  as 
yet  unnamed  product  which  will 
be  tested  by  newspaper  adver¬ 
tising  shortly.  The  account  is 
handled  by  Lennen  &  Newell, 
with  L.  E.  Miller,  account  ex¬ 
ecutive. 


als  of  modern  advei  tising  man 
agemeiil  are  successfully  ap 


Following  Prof.  Frey’s  rc 


To  Insure  More  Effectivt 
.Agency  Relations  and  Bettei 
Performance,”  ‘‘How  To  Or 


Everything  in^ 
^timoielivolves 

We^^sun 


N.  Y.  Times  Issuer* 

10th  Market  Booklet 

The  dynamic  character  of 
the  U.  S.  market  presents  con¬ 
tinually  changing  problems  for 
foreign  business  men  who  wish 
to  advertise  and  sell  success¬ 
fully  in  it. 

‘‘How  Adverti.sing  Can  Bring 
You  More  Business  in  the  New 
U.  S.  Economy”  is  the  title  of 
of  a  new  booklet  sent  this  week 
by  the  New  York  Times  to 
foreign  business  leaders  and 
government  officials.  It  is  the 
10th  in  a  series  prepared  by 
the  Times  since  the  war  to 
help  business  executives  abroad 
to  a  better  understanding  of 
the  U.  S.  market  and  U.  S. 
methods  of  advertising  and 
marketing. 

As  with  previous  booklets  in 
the  series,  this  one  is  based  on 
talks  given  throughout  Europe 
last  summer  and  fall  by  Dr. 
Eric  W.  Stoetzner,  the  Times 
director  of  foreign  advertising. 


4  New  Directors  ^  ^ ^  m.  § 

Named  to  BBDO  Board  tO  Oet 

Four  new  directors  were  (Continued  from  page  20) 

elected  to  the  board  of  Batten,  i _  *1,  ,  . 

u  .  K  1  monstrate  how  the  lundament 

Barton,  Durstine  &  Osborn,  ,  ,  ,  1  ♦  • 

I  1  *  r  j  r  u  00  modern  advei  tising  man 

Inc.,  last  Friday,  Feb.  22,  con-  ,  ,  .  ,  , , 

,  j.  .,  ,  agemeiit  are  successfully  au 

eluding  the  agency  s  2yth  an-  ^ 

nual  convention.  (E  &  P,  F'eb.  ^  ,,  ,. 

2:1,  page  10.)  hollowing  Prol.  hrey’s  ra- 

Elated  were  Fred  Barrett,  ^^^ers  will  gather  u 

vicepresident  and  head  of  the 

media  department;  Len  Carey,  ^ 

vicepresident  and  account  su-  *'*'^*^,  +•*  Effwtivt 

pervisor;  Barry  McCarthy,  vice- 

president  and  account  super-  ^erforniance,  ‘‘How  lo  Or 

visor;  and  Harold  Olsen, 

vicepresident  and  assistant  !®"’  ,  .  and  Prepam 

head  of  the  art  department.  V,®"  Advertising  Budgets  anc 
Two  replace  vacancies  caused  New  Meth^s  for  Securing  Bet 
by  retirement  of  vicepresidents  Control  ”  This  di. 

Leslie  S.  Pearl  and  Leon  Han-  ‘^“‘^^lon  session  will  be  ‘‘closet 
.son.  The  board  was  increased  facilitate  fr« 

in  size  from  18  to  22  members.  spontaneous  exchange  o' 

Vote  for  directors  is  by  the  'neas  among  ANA  memtos. 
270  stockholders  of  the  firm.  Saturday  inoming  will  fea 

This  week,  Robert  L.  F'ore-  “  special  otf-the-iecorc 

man,  formerly  vicepresident  in  pieview,  ‘  .Advertising  to  a  ‘Ne» 
charge  of  radio-TV  and  a  direc-  Cook  Arnerica  A  Dramatit 
'tor  of  BBDO,  was  elected  an  Fresentation  of  How  Toitior 
executive  vicepresident  and  Advertising  and  .Market 

chairman  of  the  new  plans  Iinplications  Affect  Us  To- 

day.  Yale  University,  rortum 

Bruce  Barton  is  chairman  of  Thompson  Com 

the  board  and  Alex  O.sborn  collaborated  to  conver 

vicechairman.  statistics  into  a  vivid  pic 


'echairman  statistics  into  a  vivid  pic 

,  lure  suggesting  how  advertiser 

can  effectively  and  ecoiioniicall; 
.4AA  Asks  ReMtrietiull  reach  these  vast  new  market; 
Oh  Outdoor  Posterh  Charles  .A.  Holcomb,  prwi- 

dent,  H.  B.  Humphrey,  .Allec 
Washington,  D.C.  Richards,  Inc^,  will  the. 

The  American  Automobile  explain  ‘‘The  Growing  Neces- 


Fislier  Promoted 

Robert  J.  Fisher,  advertising 
manager.  Mercury  Division  of 
t’ord  Motor  Co.,  has  been  pro¬ 
moted  to  advertising  and  sales 
promotion  manager  of  Mercury- 
Division. 


.Association  last  week  called  for  sity  for  Corporate  .Advertising.'^ 
(]uick  action  by  the  federal  jje  ^yiH  point  out  how  corporate 
government  to  restrict  outdoor  advertising  sells  the  compani 
posters  along  the  41,000-mile  behind  the  product  -  back  up 
interstate  highway  system.  product  advertising  and  pave; 

Its  endorsement  of  federal  way  for  sales  by  first  fa- 

legislation  to  protect  the  inter-  miliarizing  potential  custoniH' 
state  highways  from  the  bill-  ^^e  company, 

lioard  blight  marked  a  new  ^an  Forrestal,  manager  0' 
policy  stand  by  the  AAA  which  blic  relations,  .Monsantc 
repre.sents  .-..2.'-)0.00(i  motorists,  Tn  will  :.sL  “Publu 


.'1  nnouncing: 


Chemical  Co.,  will  ask  ‘‘Publu 
Relations  and  .Advertising  - 
WootIrilllJ  .\ppoillted  Competitors  or  Cooperators? 

Bob  Woodring,  formerly  J-  C.  Doyle,  general  sales^anc 
CAM  of  the  Indianapolis  (Ind.)  .nanager 

Times,  has  been  appointed  re-  " 

tail  sales  manager  of  the  Sioux 

Falls  (S.D.)  Argus  Leader.  Planning  the  ntroductn.n  of  u 

Mr.  Woodring  spent  two  years 

on  the  ad  staff  of  the  Pontiac  * 

(Mich.)  /(,.%  and  three  „  Resip,*  p„a, 

years  as  ad  manager  of  the  ,  ^ 

Seininalf  (Okla.)  Producer.  Wilbur  H.  Metz  has  re 


The  First  Annual  Editorial  Cartoon  Award 
Sponsored  By  The  Laymen's  National  Committee,  tnc. 


(An  All-Pkiths  OrKsnization) 


UKDiCATEU  TO  NATIONAL  SUNDAY  SCHOOL  WEEK— APRIL  8 
throuirh  14,  1957.  This  award  will  be  presented  to  the  cartoonist  of 
the  newspaper  or  syndicate  for  the  beat  cartoon  or  editorial  cartoon 
drawn  and  dedicated  to  the  13th  Annual  National  Sunday  School  Week 
(tbservance. 

The  subject:  “SUNDAY  SCHOOL  —  SOURCE  OF  SPIRITUAL 
STRENGTH”  is  to  be  treated  in  a  cartoon  and  must  appear  in  a  news¬ 
paper  durinK  the  period  from  Monday,  April  1,  throu(h  Sunday, 
April  14. 

This  contest  is  open  to  newspaper  cartoonists  of  all  faiths  and  their 
newspapers  or  syndicates.  The  published  cartoon  must  be  aubmitted 
in  six  copies  to  “The  Judges,”  care  of  the  Laymen’s  National  Commit¬ 
tee,  Inc.,  The  Manger  Vanderbilt  Hotel,  Park  Avenue  at  34th  Street, 
New  York  City,  no  later  than  midnight,  April  23,  1957. 

The  winnina  contestant  will  be  notified  by  the  first  of  June.  For  further 
details,  contact  Contest  Director  at  the  same  address. 


New  Product.” 


Fortl  NaiiieH  Bowers 


-Appointment  of  John 


Wilbur  H.  .Metz  has  re 
signed  as  president  of  the  Nd 
York  Chapter,  American  Asso¬ 
ciation  of  Newspaper  Repr*- 
R.  sentatives,  preparatory  to  »*■ 


Bowers  as  Ford  Division’s  car  suming  his  new  duties  as  busi- 
advertising  manager  was  an-  ness  manager  of  the  San  Fw- 
nounced  this  week  by  Chase  cisco  News.  (E&P,  Feb.  1®' 
Morsey  Jr.,  Ford  Car  market-  page  10).  Herb  Meeker,  Scolaro, 
ing  manager.  Mr.  Bowers  join.<  Meeker  &  Scott,  vicepresident 
the  company  from  the  advertis-  of  the  chapter,  has  taken  over 
ing  agency  of  Brooke,  Smith,  the  joint  duties  of  acting  pr**'" 
P'ronch  and  Dorrance,  Inc.  dent  and  vicepresident. 
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Durinp  World  War  II,  Congress  levied  special 
taxes  on  the  passenger  fares  and  the  freight 
charges  paid  to  railroads  and  other  forms  of 
public  for-hire  transportation.  One  reason  for 
these  special  taxes  was  to  discourage  the  use  of 
these  transportation  facilities  in  wartime. 

The  war  ended  more  than  ten  years  ago  but 
these  taxes  go  on  —  and  on.  They  still  add  an 
extra  10  per  cent  to  the  passenger  fares  you 
pay,  and  they  add  3  per  cent  to  the  freight 
charges  on  everything  that  moves  by  public  car¬ 
riers  such  as  railroads. 

The  reason  for  these  “temporary”  wartime 
taxes  vanished  long  ago.  But  they  are  still  dis¬ 
couraging  the  use  of  our  public  transportation 
systems.  And  by  so  doing,  these  taxes  ai’e  weak¬ 
ening  our  public  carriers  —  essential  to  peace¬ 
time  commerce  and  vital  to  national  defense. 

These  discriminatory  and  burdensome  taxes 
should  be  repealed  —  now! 


ASSOCIATION  OF 

AMERICAN  RAILROADS 

WASHINGTON,  D.  C. 


You  still  pay  these 
“temporary” 
wartime  taxes 


1 


(  lASSIFlED  CLLMC 


Tight  Money  Economy 
Slows  Up  Want  Ads 


Broker  Beats  Ban 


In  Phone  Directory 


By  Uaniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


Classified,  after  soaring  to 
new  hichs  year  after  year,  has 
started  ’57  with  an  unimpressive 
January  and  a  February  that 
failed  to  arouse  the  cheering 
section. 

Chief  culprits  in  most  sectors 
were  Help  Wanted,  Real  Estate 
and  Automotive.  Together, 
these  categories  account  for  as 
much  as  80%  of  newspaper 
classified  and  when  they  all 
start  “acting  up”  in  unison  it’s 
easy  to  see  why  CAMs  we’ve 
contacted  are  talking  in  terms 
of  losses  ranging  up  to  8%. 

An  agency  head  who  handles 
a  very  considerable  volume  of 
Help  Wanted  gave  us  three 
reasons  for  the  negative  trend, 
particularly  in  male  help: 


1.  Contracts  for  new  defense 
items  have  not  been  let  as 
early  this  year  as  they 
have  in  previous  years, 
although  appropriations 
for  the  material  have  been 
provided. 


2.  Recent  unfavorable  public¬ 
ity  resulting  from  investi¬ 
gations  by  the  Defense 
Department  of  recruiting 
advertising  spending  by 
cost-plus  contractors. 
While  the  probers  are 
questioning  the  practice  of 
using  large  institutional 
space  with  a  “help  wanted 
shirt  tail,”  advertisers  who 
do  not  engage  in  this 
practice  have  become  gun 
shy. 


for  personnel  has  been 
caught  up. 

Behind  the  sluggishness  in 
Real  Estate  and  Automotive 
lies  the  credit  bugaboo  which 
has,  of  late,  filled  the  newspaper 
financial  columns.  In  January 
only  62,200  private  home  starts 
were  made — w'hich  the  Labor 
Department  describes  as  the 
lowest  level  since  January  1952 
when  61,400  units  were  begun. 
FHA  and  VA  financed  homes 
accounted  for  almost  the  entire 
drop. 

Higher  rates  for  borrowing 
are  holding  down  sales  in  the 
automobile  showrooms.  The 
banks,  with  limited  resources 
for  lending  at  this  point,  are 
giving  would-be  borrowers  a 
closer  look.  Only  the  better 
risks  pass  muster. 

CAMs,  with  this  in  mind,  are 
dusting  off  their  presentations 
to  show  advertisers  proof  of  the 
buying  power  of  their  readers. 
In  this  t>T)e  of  market  the 
space  salesman  who  can  satisfy 
the  advertiser  not  only  on  the 
score  of  bringing  prospects,  but 
well-heeled  ones,  will  carry  the 
day. 


The  newspaper  brokerage 
business  is  now  officially 
recognized — at  least  in  tbe 
Santa  Monica,  Calif.,  classi¬ 
fied  telephone  directory. 

When  Joseph  A.  Snyder 
decided  to  advertise  in  the 
directory  he  was  first  refused 
a  listing  under  “brokers  — 
newspaper.” 

So  far  as  Mr.  Snyder 
knows,  his  is  the  first  listing 
in  the  country.  The  Manhat¬ 
tan  directory  lists:  ‘News¬ 
paper  Brokers — see  Business 
Brokers.” 


advertising  carried  in  the  issue. 


The  Albany  (N.  Y.)  Times- 
Union  is  setting  its  classified 
columns  in  5%  point  Linotype 
Corona.  Better  legibility  com¬ 
bined  with  an  economical  use 
of  space  was  responsible  for  the 
change  from  5M  point  Ideal. 


‘’Tourist’  Reporters 
Start  Vice  Cleanup 

Miami,  Fk 

Two  new  reporters  on  ft 
Miami  Herald  staff  —  Jaat 
Buchanan  and  Morty  Freedma 
— stuffed  their  wallets  wit 
money,  checked  in  at  a  Mian 
Beach  hotel  and  spent  five  day 
and  nights  touring  the  ga 
spots  like  any  well-hede 
tourists.  Then  they  wrote  i 
series  of  stories  about  thei 
experiences. 

The  results:  A  demand  frot 
Mayor  D.  Lee  Powell  for  i 
grand  jury  investigation  of  fie 
conditions  on  Miami  Beach  ai 
a  police  department  shakenp. 

The  Crime  Commission  c 
Greater  Miami  said  it  will  lob 
into  reports  that  northern  mol 
sters  were  returning  to  tk 
Beach  to  head  up  gambling  an 
vice  operations,  and  there  wa 
an  upturn  in  the  number  ci 
prostitution  arrests. 


‘March  of  Homes' 


Director  of  Fair 

WASHINGTO' 


3.  In  some  areas,  the  demand 


The  Philadelphia  (Pa.)  Bul¬ 
letin’s  Home  Show  edition  of 
Feb.  10  emerged  with  color  on 
its  front  page.  A  6-column 
sketch  of  an  attractive  modem 
home  was  featured  with  a  blue¬ 
print  directly  below  it.  CAM 
Bill  Carr  advises  that  the  classi¬ 
fied  department  accounted  for 
15,000  of  the  22,000  lines  of 


WORLD'S  MOST 
MODERN 
MELTING  I 
METHOD 


An  othei'wise  sluggish  real- 
estate  market  has  received  a 
boost  by  a  promotion  in  the 
Seattle  (Wash.)  Times.  Geared 
for  March,  the  program  is  called 
“The  March  of  Homes.”  Display 
homes  are  listed  twice  in  classi¬ 
fied:  first,  under  the  cut  of  a 
weather  vane  rooster,  each 
realtor  identifies  his  open  house 
or  houses  in  his  own  ad;  second, 
all  homes  open  for  inspection 
are  listed,  by  districts,  in  an 
omnibus  ad. 

As  the  advertiser  pays  for 
the  added  space  to  display  the 
identifying  cut,  as  well  as  for 
a  listing  in  the  main  open  house 
ad,  this  has  meant  added  reve¬ 
nue.  Additional  space  has  been 
obtained  also  by  encouraging 
the  realtor  to  run  not  one,  but 
five  to  10  separate  open  houses. 

The  Times  has  supported  the 
promotion  with  half-page  color 
ads,  front  page  boxes  and  ex¬ 
planatory  material  in  the  classi¬ 
fied.  Colorful  signs  also  have 
been  distributed  among  the 
realtors,  and  these  have  been 
displayed  in  real  estate  offices 
and  at  the  open  houses. 


Gerson  H.  Lush,  forme- 
Pennsylvania  newspaperma; 
has  been  appointed  by  the  SUv 
Department  to  be  director  t 
the  Washington  office  of  tk 
1958  Brussels  World’s  FiL' 
Mr.  Lush  began  his  newspape 
career  with  the  Philadelfht 
Inquirer  in  1929.  From  194 
to  January  1951  he  n 
chief  of  the  newspaper’s  Hir 
risburg  Bureau,  resigning  ti 
be  administrative  assistant  t( 
Senator  James  H.  Duff,  wh 
was  defeated  for  re-election  Ur 
November. 


ISetv  Association 
Thirty-five  cameramen  fror 
all  over  the  state  have  formec 
the  Nebraska  Press  Photog 
r  a  p  h  e  r  s  Association,  wt 
John  Savage  of  the 
World-Herald  as  temporary 
chairman.  Robert  McGranabaa 
University  of  Omaha  jouma 
ism  department,  is  secretary- 
treasurer.  The  group  hopes  to 
affiliate  with  an  organizatio'. 
of  the  same  initials,  NPPA. 


United  Press 


AUTOMATIC  POT  LOADING  UNIT 

•  Save  reload  tinio 


NEWSPICTURES 


City  Fee  Checkup 

Buffalo,  N.Y. 


K£IP  ROUIN—tUY  NOLAN 


Tell  the  Story 


ROME.  N.  t 


Stories  published  by  the 
Courier-Express  have  resulted 
in  a  study  of  fees  paid  by  the 
city  to  architectural  and  en¬ 
gineering  consulting  firms. 

George  Borrelli  dug  through 
old  files  to  find  the  total  amount 
spent  on  various  projects. 


Honored  by  Spain 

The  Government  of  Spain 
conferred  decorations  this 
on  two  newspaper  executives: 
Bernard  H.  Ridder,  a  director 
of  Ridder  Publications,  Inl¬ 
and  William  R.  Butler,  adver¬ 
tising  manager  of  the 
York  Herald  Tribune.  Bot 
were  cited  for  helping  furthe 
Spanish-United  States  relations 
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Saves  time,  money.  With  the  new  two-step  bnth  you  can  produce  complete  combination 
plates  like  this  in  about  fifteen  minutes.  Note  depth  in  highlight,  middletone  and  open  areas. 


Now— combination  magnesium  plates  in  minutes 
with  Dow  Etch  Process 


minutes.  Users  of  the  Dow  Etch  Process  also  enjoy  these 
advantages:  (1)  Elimination  of  powdering,  saving  time  and 
money.  (2)  Excellent  etching  quality,  no  shoulders.  (3)  Vir¬ 
tually  no  undercutting  of  image. 

Dow  magnesium,  used  with  Dow  Etch  PrcK-ess  or  con¬ 
ventional  methods,  gives  you  faster,  more  positive  etchability, 
high  strength  for  matting  and  excellent  register  for  ROP 
color  work. 

Two-step  bath  technique  first  etches  combination  plates  to  a  For  specific  information  about  savings  possible  with  the  Dow 
tlepth  of  about  0.016".  The  second  step  then  brings  o[ien  Etch  Process  write  to  the  dow  che.micwl  compa.ny.  Mid¬ 
areas  to  0.025"— 0.03.5".  Total  time:  approximately  1.5  land,  Michigan,  Department  MA  1423F. 


Vou  con  moke  top-(juality  combination  line  and  halftone  en¬ 
gravings  on  magnesium  with  the  Dow  Etch  Process.  A  new 
two-step  bath  techni(|ue,  developed  for  the  re(juirenients  of 
newspa|>ers  and  other  coarse-screen  publications,  produces 
|)owdeiless  combination  plates  in  one  fifth  the  time  it  takes 
with  conventional  powder-type  engraving!  This  means  even 
more  efficient  news  coverage  and  reduced  production  costs. 
Here’s  how  it  works: 


9. 
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WRITE  FOR  DETAUS  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  EXCHANGE 
’  KANSAS  CITY,  MISSOURI 


Weekly  Food 
Guide  Debuts 


4  Assigned 
To  Bureau  at 
State  Capitol 


li^~  Weekly  Illustrated  Food 

Guide  made  its  debut  in  the 

vj|  Friday,  Feb.  22  issue  of  the 

flBfl  Aii  The  initial  22-page  pull-out 
^“99  Milliman  section,  confined  to  the  Trib- 

une’s  city  and  .suburban  circu- 
coverage,  included  three 

S  baked  Alaska  Pie;  Kaiser  alu- 
minum  foil;  and  combination 

Jewel  Food  Stores’  black  and 

Baird  Larfon  p^j,  gj,,,, 

Mr.  Rugg,  52,  has  covered  The  issue  carried  full-page 

the  capitol  for  16  years.  He  be-  ads  from  the  leading  food  chain 
comes  the  deskman  for  the  new  stores  in  the  Chicago  area, 
bureau  with  the  title  of  legis-  To  promote  the  new  section, 
lative  editor.  The  bureau  is  lo-  the  Tribune  engaged  the  ser- 
cated  in  the  State  Journal  vices  of  a  team  of  “Miss  Food 
building.  Guides”  who  were  stationed  in 

Mr.  Larson,  43,  veteran  of  metropolitan  food  stores,  giving 
several  Michigan  newspapers,  a  $5  bill  to  shoppers  who 
has  been  telegraph  editor  of  the  brought  along  a  shopping  list 
State  Joumal,  editorial  writer,  taken  from  the  guide.  The  Trib¬ 
and  capitol  reporter.  une  plans  to  spend  upwards  of 

Mr.  Milliman,  29.  has  covered  tHs  partkular  pro¬ 

state  news  for  two  years,  not  ^"tion  on  Friday  and  Saturday 

including  a  nine-month  leave  of  .  m  •. 

absence  when  he  carried  out  Ruth  Ellen  Church,  Tribune 
staff  work  in  Congress  while  on  food  editor  who  writes  under 
a  fellowshin  from  the  American  newspaper  s  Mary  Meade 


Lansing,  Mich. 

Personnel  shifts  have  been 
made  among  newsmen  of  Feder¬ 
ated  Publications  to  create  for 
the  Michigan  group  the  largest 
permanent  state  Capitol  news 
bureau  of  any  Michigan  news¬ 
paper. 

Brought  here  to  head  the  bu¬ 
reau  is  Willard  Baird,  former 
capitol  reporter  who  has  been 
managing  editor  of  the  Grand 
Rapid n  Hr  raid  since  Sept.  1, 

19.54. 

Three  men  who  will  work  re¬ 
gularly  in  the  capitol  bureau 
are  all  Lansing  State  Journal 
reporters  Howard  J.  Rugg, 

Richard  L.  Milliman,  and 
Charles  H.  Larson. 

Additional  staffers  may  be 
brought  in  as  special  coverage 
is  needed,  Mr.  Baird  said. 

The  bureau  will  serve  the 
three  Michigan  units  of  Feder¬ 
ated  Publications,  Inc.,  which 
con.sists  of  the  Battle  Creek  In¬ 
quirer  and  News,  Lansing  State 
Journal,  and  Grand  Rapids 
Herald. 

The  aim  of  the  new  bureau 
is  to  serve  readers  of  Federated 
newspapers  with  more  compre¬ 
hensive  coverage  of  state  politi¬ 
cal  news.  This  will  not  be  re¬ 
stricted  to  doings  of  the  legis¬ 
lature  but  will  include  news 
from  all  state  departments  and 
institutions  and  an  analysis  of 
the  growing  influence  of  state 
government.  Harry  P.  Frank,  assistant 

Mr.  Baird,  who  is  40.  is  a  publisher  of  the  Elizabeth  Daily 
Michigan  native  and  a  graduate  Journal,  has  been  cited  by  the 
of  Michigan  State  univei'sity.  National  Conference  of  Chris- 
He  counts  service  with  the  Port  tians  and  Jews  for  his  outstand- 
Huron  Times-Herald,  the  As-  ing  contribution  to  the  advance- 
sociated  Press,  radio  newscast-  ment  of  brotherhood.  He  has 
ing,  and  war  work  in  communi-  been  a  prime  mover  in  the 
cations  among  his  professional  Police  Athletic  League  since  it 
experiences.  was  organized  here  in  1950. 


HAPPY  WORRIER  — What  ea 

happen  next?  wonders  J.  WoC 
Bacon,  managii 
Winston-Salem 
Recovering  froi 
he  fell  down 
at  home 


9  editor  of  Ih 
(N.C.)  JouriM 
a  heart  attia 
slight  of  iti'n 
ind  broke  his  arm.  No 
learning  to  write,  edit  cop> 
and  type  left-handed. 


Reporter  Has  Close 
Call  in  Jet  Plane 

Camden,  N.J 
.4  McGuire  Air  Force  Ba.<^ 
officer  and  a  newspaper  repor 
er  escaped  injury  Feb,  23  wher 
a  jet  plane  in  which  they  wer- 
flying  developed  trouble  an; 
was  forced  to  land  in  Sout: 
Carolina. 

Major  George  R.  Halliwe; 
and  Russel  M.  Stoddard,  a  rt 
porter  for  the  Camden  Courier 


Kids’  Friend 


been  perfected  so  that  the  guide  ness  rocket 
can  include  four  full-color  page  Arizona,  wh 
ads  each  issue,  including  the  T-3.3,  had  a 
back  page  and  three  inside  Major  Halli 


The  Bangkok  Tribune  re¬ 
ported  this  week,  according  tc 
a  United  Press  story,  that  » 
Chinese  Communist  firm  w 
offering  newsprint  to  Chinese 
language  newspapers  at  5*' 


‘Miss  Stateside’ 

Goes  to  Bermuda 

Albany,  N.  Y. 

A  four-month  contest  among 
thou.sands  of  state  workers, 
run  by  staff  writer  Hugh  Tuo- 
hey  of  the  Albany  Times-Union, 
was  climaxed  when  Governor  g 

Averell  Harriman  formally 
presented  Miss  Lillian  J.  Reeves, 
veteran  Education  Department 
worker,  with  the  top  prize  of  Simms  Fstntp 
a  two-week  vacation  in  Ber¬ 
muda. 

Selection  of  “Miss  Stateside” 

— “Stateside”  being  the  name 
of  Mr.  Tuohey’s  weekly  column 
in  the  Hearst  paper —  w'as  made 
on  the  basis  of  accomplishment.  « 
poise,  popularity  with  fellow  Newspapers, 
employes  and  general  all-  left  in  trust  to  his  w 

around  capabilities. 


by  comment, 


picture,  mis¬ 
take  in  fact  or  in  identity; 
violation  of  privacy  or  copy¬ 
right;  piracy  of  material  or 
format  — 

Fortify  against  embarassing  loss  by 
having  our  unique  and  effective 
INSURANCE 
The  cost  is  amazingly  low  and  the 
service  will  please  you. 


news 


functional 

newspaper 

design 

By  EDMUND  C.  ARNOLD 
EDITOR,  LINOTYPE  NEWS 

Order  your  copy  from 
MERGENTHALER  LINOTYPE  CO. 
29  Ryerson  St..  Brooklyn,  N.  Y. 

$7.50 


WASHINGTO' 

A  will  composed  nine  daysb^ 
fore  his  death  Jan.  16  dispose? 
of  an  estate  of  $285,000  Id- 
ly  William  Philip  Simms,  for- 

ign  editor  of  Scripps-Howard 
The  estate 

•idow  and 

a  daughter. 
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SEEING  EYES  FOR  SCULPTORS  OF  METAL 


A  BILLION  battles  take  place  daily  as  America's  machine 
tool  operators  watch  their  super-hard  precision  cutting 
tools  shape  reluctant  metal  to  industry’s  needs  .  .  .  with 
an  accuracy  as  close  as  one  ten-thousandth  of  an  inch. 

Oil  carries  away  the  heat  of  these  battles  .  .  .  flowing 
constantly  over  the  friction-heated  cutting  tools  to  save 
them  from  destruction. 

Here  Texaco  Research  has  made  a  vital  contribution. 
Once  all  cutting  oil  was  opaque.  The  operator  could  not 


see  his  work.  Then  Texaco  developed  the  first  transpar¬ 
ent  cutting  oil.  Now  the  machinist  could  see  the  tools  in 
operation,  control  them  with  greater  accuracy,  guard 
against  the  waste  of  imperfect  workmanship. 

Texaco  Research  has  scored  “firsts” 
in  many  fields.  Its  highly-developed 
manpower  and  facilities  work  in  many 
ways  to  serve  all  industry  everywhere. 

THE  TEXAS  COMPANY 


TEXACO  RESE  A RCH-' always  ahead 
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Officials  Fear 

Headline 

‘Treatment’ 

Harrisburg,  Pa. 

“You  get  a  fair  shake  in  the 
news  columns  and  have  a  fairly 
good  chance  of  getting  a  fair 
shake  from  the  editorial  page, 
but  anything  can  happen  in  the 
headlines.”  Gov.  George  M. 
Leader  said  in  an  interview 


I  would  have  been  far  ahead 
of  the  game  had  I  not  had  press 
conferences  personally  .  .  .  The 
reporters  have  to  throw  me 
curves.  They  have  to  ask  me 
loaded  questions  in  hopes  of 
getting  some  quote  that  will 
give  them  a  lead  for  a  story. 
Many  times  I  feel  the  stories 
are  written  before  they  come 
in.  I  have  seen  some  of  the 
most  beautiful  answers  posed 
as  questions.  This  is  a  very 
burdensome  thing,  and  I  take 
it  very  seriously.” 


with  an  editorial  staff  group 
for  the  Harrisburg  Sunday 
Patriot-News. 

The  interview  was  the  first  of 
series  the  Patriot-News  is 
running  with  political  and 
governmental  personalties. 

“It  isn’t  what  happens  in 
the  story  that  kills  the  public 
official,”  the  Governor  said.  “If 
he  is  going  to  be  ruined  by  the 
press,  and  many  of  us  are,  he 
is  going  to  be  ruined  by  the 
headline  writers,  or  possibly 
the  lead  paragraph.  If  you 
read  the  whole  thing,  it  is  gen¬ 
erally  pretty  fair  coverage.  But 
I  believe  you  men,  who  are 
newspapermen,  would  have  to 
agree  with  me,  or  I  wouldn’t 
put  it  this  way,  that  probably 
the  most  misleading  things  in 
newspapers  are  the  headlines. 
The  most  damaging,  the  most 
devastating. 

“This  is  partially  the  fault  of 
the  press  and  partially  the 
fault  of  the  people  who  read 
them,  because  too  many  people 
don’t  read  the  article.  They 
only  look  at  the  top.  Many 
people  get  false  impressions  of 
some  public  action  as  a  result 
of  what  they  read  in  headlines 
alone.” 

On  the  subject  of  press  con¬ 
ferences  he  said: 

“I  rather  feel  that  holding 


News  Confidence 
Measure  Defeated 

Bismarck,  N.D. 

A  bill  that  would  have  for¬ 
bidden  the  questioning  of  news¬ 
papermen  and  radio  and  tele¬ 
vision  news  personnel  as  to  the 
source  of  information  was  de¬ 
feated,  18-29,  in  the  North  Da¬ 
kota  Senate. 

The  Senate  Judiciary  Com¬ 
mittee  originally  recommended 
the  bill  for  indefinite  postpone¬ 
ment  but  Sen.  Lee  F.  Brooks 
succeeded  in  getting  the  pro¬ 
posal  put  to  a  formal  vote. 

The  bill,  at  a  committee  hear¬ 
ing,  was  indorsed  by  represen¬ 
tatives  of  the  North  Dakota 
Press  Association  and  the 
North  Dakota  Broadcasting  As¬ 
sociation. 

• 

Clergymen  Write 
.\bout  Civil  Defense 

Denton,  Tex. 

The  Denton  Record-Chronicle 
served  as  a  pilot  paper  in  pub¬ 
lishing  a  series  of  articles, 
written  by  local  clergymen,  on 
the  church’s  role  in  civil  de¬ 
fense.  Officials  of  Region  5  of 
the  Federal  Civil  Defense  Ad¬ 
ministration  said  other  news- 


press  conferences  is  an  obliga¬ 
tion.  Not  always  a  pleasant 
one.  I  think,  frankly,  overall 


THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 

Advertising 

Checking  Bureau  has 
been  making  it  easier 
for  national  advertis¬ 
ers  to  advertise  in 
newspapers  since 
1917. 


Service  Offices 


I 


•  NIWTORK  •CHICUO 

•  COLUMBUS  •  MEMPHIS 
•  SAN  FRANCISCO 


jW  THE  ADVERTISING 
ICHECKING  BUREAU,  INC. 


papers  plan  similar  articles. 

The  articles  w’ere  published 
weekly  on  the  Record-Chronicle 
church  pages  during  January. 
They  were  reprinted  in  the  Feb. 
7  issue  of  Congressional  Record 
at  the  request  of  U.  S.  Rep. 
Frank  Ikard  (D.-Tex.) 

Attention! 

MAGAZINE  PUBLISHERS 

We  offer  you  full  facilities 
plus  centralized  location  for 
printing,  binding  and  mail¬ 
ing  your  periodical  publica¬ 
tion,  either  sheet-fed  multi¬ 
color  letterpress,  offset  or 
weh-fed  offset.  Ample  paper 
supplies  available. 

For  detailed  information, 
write  M.F.A.  Publishing  De¬ 
partment,  203  South  7th, 
Columbia,  Missouri. 


^EDITORIAL  WORKSHOP^ 


By  Boy  H.  Copperud 

The  Have  It 

A  few  columns  ago,  unable  to  think  of  anything 
better,  I  made  so  bold  as  to  denounce  the  editorial  we, 
especially  under  a  byline,  as  stuffy. 

That  was  all  my  friend  by  correspondence,  Gerald 
Ashford,  amusements  editor  of  the  San  Antonio  Ex¬ 
press,  needed.  A  self-effacing  fellow  who  had  been 
partial  to  the  editorial  we  as  a  means  of  effacing  him¬ 
self,  Mr.  Ashford  used  my  denunciation  as  the  spring¬ 
board  for  a  contest  in  his  own  column,  “On  the  Aisle.” 

He  invited  readers  to  offer  their  opinions  on  I  vs.  we, 
and  offered  prizes  for  the  three  best  letters.  Now,  this 
is  a  novel  and  enlightened  approach  to  problems  of 
expression.  Many  of  us,  when  our  linguistic  prefer¬ 
ences  are  challenged,  tend  to  fly  into  a  dudgeon  and 
asperse  the  intelligence  of  the  challenger. 

When  it  turned  out  that  an  overwhelming  proportion 
of  his  readers  preferred  I,  Mr.  Ashford  changed  his 
own  usage  to  conform,  after  a  brief  transition  period 
during  which  he  mixed  in  a  few  we’s  just  to  get  the 
feel  of  the  thing  gradually. 

Although  no  contest,  poll,  or  opinion,  however 
authoritative,  will  ever  settle  any  language  problem, 
Mr.  Ashford’s  approach  recognizes  a  great  and  con¬ 
structive  principle:  namely,  that  the  preference  of  the 
literate  majority  always  governs  these  matters  in  the 
end. 

*  •  • 

Here  was  the  winning  letter,  submitted  by  Roberta 
Young  of  Victoria,  Tex.: 

“There  are  fashions  in  writing  just  as  there  are  in 
clothes.  The  editorial  we,  I  (not  we)  think,  is  today 
a  journalistic  hoop-skirt,  or  at  least  a  bustle. 

“What’s  wrong  with  saying  /,  anyhow?  Everybody 
knows  that’s  what  you  mean,  so  why  beat  around  the 
bu.sh  with  a  bogus  we  that  fools  nobody?  Writers,  of 
all  people,  should  not  pretend  to  be  lacking  in  ego.  In 
the  first  place,  it’s  not  good  business.  It  hurts  the 
profession.  Also,  in  my  (not  our)  opinion,  an  ounce 
of  forthrightness  offsets  several  pounds  of  ego. 

“I  strongly  concur  with  Roy  Copperud  [that’s  we] 
in  his  contention  that  the  editorial  tve  is  not  only 
awkward,  stuffy,  and  pompous,  but  downright  ridicu¬ 
lous.  I  recommend  that  it  should  henceforth  be  reserved 
exclusively  for  the  use  of  expectant  mothers  and 
schizophrenics.” 

* 

The  consensus  of  the  many  criticisms  of  the  editorial 
we  in  other  letters  was  similarly  to  the  effect  that  it  is 
old-hat  as  well  as  objectionably  impersonal.  Some  of 
the  critics  expressed  the  opinion  that  the  modesty  it  is 
supposed  to  indicate  rings  false.  Many  of  them  cited 
the  use  of  /  by  such  essayists  as  Charles  Lamb,  Robert 
Louis  Stevenson,  William  Lyon  Phelps,  G.  K.  Chester¬ 
ton,  Joseph  Addison,  and  Thomas  Huxley. 


As  an  afterthought  to  my  own  strictures  on  the  edi¬ 
torial  we,  I  awoke  to  the  fact  that  it  is  the  style 
affected  by  royalty  and  by  the  princes  of  various 
churches  in  official  pronouncements  from  their  various 
thrones. 

Many  readers  thus  may  associate  the  editorial 
less  with  modesty  than  with  hauteur,  and  with  pre¬ 
sumptions  of  power  and  status. 

Queen  Victoria,  you  will  remember,  sniffed,  “We  are 
not  amused.”  A  possible  reply  to  that  might  have 
been,  “You  and  who  else,  your  double-talking  royal 
highness?” 
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Electronic  Airplanes 

that  check  out  any  creW/  any  aircraft  or  design 
for  any  mission  or  air  route  in  the  world 


prototype.  Instruments,  navigation,  sounds,  opera¬ 
tional  problems — all  are  simulated  with  complete  real¬ 
ism.  Months  of  experience  are  compressed  into  hours. 

Electronic  Simulators  built  by  Curtiss-Wright  for 
every  aircraft  type — including  the  new  jets— are  add¬ 
ing  to  the  safety  of  flight,  saving  millions  of  dollars 
and  thousands  of  manhours  yearly  for  commercial 
and  military  operators  all  over  the  world. 


Throughout  the  world,  flights  in  electronic  Simulators 
— which  never  leave  the  ground— enable  crews  who 
will  soon  command  undelivered  aircraft  to  fly  them  in 
advance  electronically  .  .  .  guide  them  over  specified 
courses  through  precision  instrumentation  .  .  .  land 
them  on  strange  airports  . . .  readying  for  the  day  when 
they  will  fly  the  actual  aircraft. 

The  Simulator  provides  the  exact  “feel”  of  the 


Simulators  by 


CARLSTADT,  N.  J. 


uuiiiioo-nniuni  ULniiiLL  inHiiiinu  i.uuirmi.iii  licensed  under  basic  patents  of 
R.  C.  DEHMEL  AND  CURTISS-WRIGHT  Canadian  Licensee:  Canadian  Aviation  Electronics  Ltd.,  Montreal 
British  Licensee:  Redifon  Ltd.,  London  French  Licensee:  Societe  d’Electronique  et  d’Automatisme,  Paris 
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New  York  World -Telegram 
Washington  Daily  News* 


WE  PROUDLY  PRESENT  THIS  GREAT  ROSTER  OF  103  NEWSPAPERS 
NOW  PUBLISHING  "ANN  LANDERS."  COUNT  THEM  FOR  YOURSELF! 


Alcrw  1— teir  itiim  J-  I 

••kiMW* 


In  little  over  a  year,  the  number  of  newspapers  publishing  "Ann  Landers’ 
has  more  than  doubled— eloquent  testimony  to  the  appeal  of  this  com¬ 
pelling  human  relations  column. 

Editors  like  "Ann  Landers"  because 
—it  is  wholesome,  sincerely  helpful; 

—it  is  fresh  and  lively,  yet  in  the  best  of  taste; 

—it  pledges  every  correspondent  a  personal  reply; 

—it  offers  each  subscribing  editor  periodic  checks  on  reader-response  te 
"Ann  Landers"  in  his  territory; 

—it  not  only  holds  deep  reader-appeal  but  also  wins  approval  of  com 
munity  leaders,  religious  organizations  and  social  agencies. 

These  are  not  empty  claims,  but  facts— just  as  it  is  a  fact  that  103  news 
papers  now  subscri^  to  "Ann  Landers."  Here's  proof: 


snipci  Sun  •Tulsa  Daily  World  •Baltimore  Evening  Sun 
s  'Lleveland  News  •  Des  Moines  Register  and  Tribune 


To  Foreign  Staffs  D 

The  Associated  Press  has  * 

assigned  John  Bausman  to  its 

Frankfurt.  Germany,  bureau.  Bernard  J.  Koehler— named 

Mr.  Bausman,  .‘Jo,  a  graduate  as  an  assistant  to  the  general 
of  Harvard  University,  began  manager  of  the  Philadelphia 
his  newspaper  career  in  the  Inquirer.  He 

library  of  the  Philadelphia  Eve-  was  previously 

ning  Bulletin  after  Army  serv-  administrative 

ice.  From  the  Bulletin  he  moved  ^  assistant  to  the 

to  the  Coatesville  (Pa.)  Record  -  J  circulation  di- 

as  a  reporter.  He  joined  AP  at  PK"*'  i  rector  of  the 

Newark,  N.  J.,  in  19.50.  IR  ^  /  Inquirer  and 

Garven  Hudgins,  32,  has  been  associ- 

assigned  to  the  Paris  staff  of  ated  with  Tri- 

AP,  his  first  foreign  assignment  A.  A'  Publica- 

since  joining  the  AP  in  1950.  **  *  tions,  Inc.,  since 

He  broke  into  the  newspaper  Koehler  1948. 

field  as  a  police  I'eporter  on  the  ^  graduate 

Philadelphia  Bulletin  and  has  of  University  of  Kansas, 
been  a  member  of  the  AP  Koehler  later  received  a 

Newsfeatures  department.  He  degree  in  Industrial  Manage- 
was  graduated  from  Yale  Uni-  nient  from  the  Wharton  School 
versity  in  1949  with  a  bachelor’s  of  University  of  Pennsyl- 
degree  in  international  rela- 

tions.  *  *  * 

♦  ♦  ♦ 

Caroline  Gorley,  formerly 
Robert  I>.  S.mith— appointed  with  the  Uniontovni  (Pa.)  Eve- 
general  manager  of  Daily  uing  Standard  —  to  assistant 
Press,  Inc.,  Newport  News,  Va.  women’s  editor  of  the  Pitts- 
He  retains  the  titles  of  assist-  burgh  (Pa.)  Sun-Telegraph. 


4  in  Job  Changes 
On  Washington  Post 

Washington 

Charles  C.  Boysen  has  re¬ 
signed  as  secretary  of  the 
Washington  Post  Co.,  but  will 
confnue  as^ja  director  with 
primary  responsibility  for 
newsprint  supply  matters.  HI* 
part’al  retirement  was  respon¬ 
sive  to  medical  orders. 

G.  Stewart  Phillips,  comp¬ 
troller,  has  been  elected  secre¬ 
tary,  and  Robert  P.  Thorme. 
formerly  assistant  comptroller 
succeeds  Mr.  Phillips.  Edward 
R.  Shea  became  assistant  comp¬ 
troller. 


iy.j7  IS  our  oflth  Anni¬ 
versary  of  consistent,  suc¬ 
cessful  service  in  selling 
newspaper  markets.  And 
.  ...  as  there  is  no  sub¬ 
stitute  for  experience  in 
publishing  newspapers, 
likewise  there  is  no  sub¬ 
stitute  for  experience  in 
selling  newspapers. 


Robert  T.  Hennessey,  Jr- 
appointed  retail  advertising 
manager  of  the  Philadelphia 
Dailg  News.  He  comes  to  the 
Daily  News  from  the  Pittsburgh 
Sun-Telegraph,  where  he  was 
for  the  last  six  years  an  ac¬ 
count  executive  in  the  retail  de¬ 
partment. 


So,  we  point  with  pride 
to  those  50  years  during 
which  our  staff  and  ser¬ 
vice  has  been  increased 
to  nine  B.  K.  &  M.  of¬ 
fices  jully  manned  uilli 
unrkinf^  newspaper  sales¬ 
men  whose  main  ohjer- 
live  is  creative  selling. 


K.  W.  Pike  — veteran  of  35  -Alfred  J.  West ii off— a.ssist- 
years  advertising  experience  ant  to  the  advertising  director; 
and  ad  manager,  Na/mo  (Calif.)  Frank  H.  Dilenschnf-IDER— 
Californian,  for  past  decade  —  assistant  national  advertising 
named  advertising  manager,  manager;  Leland  J.  Adams,— 
Paso  Robles  (Calif.)  Press,  sue-  retail  advertising  manager; 
ceeding  Benson  Shermvn.  Mansfield  P.  Clement— reUil 
Karl  Plautz,  formerly  with  advertising  sales  manager— in 
the  Salem  (Ore.)  Journal  —  new  assignment  at  the  Philadd- 
named  assistant  ad  manager  of  phia  (Pa.)  Bulletin. 
the  Press.  *  •  ♦ 

•  •  •  Merle  Pollis,  Pittsburgh 

,  _  _  ,  (Pa.)  Sun  -  Telegraph  reporter 

^  James  T.  Rogers  has  re-  — McKeesport,  Pa.,  radio 

signed  as  press  secretary  to  station  WE  DO  as  news  direc- 


We  dedicate  ourselves  to 
continuing  service  to 
marketing  staffs  wher¬ 
ever  they  are  because — 
Only  newspapers  reach 
all  consumers  haying  to¬ 
day  or  tomorrow — Only 
newspapers  reach  all 
store  managers,  buying 
headquarters,  brokers 
and  distributor’s  sales¬ 
men,  all  members  of  big 
chain  buying  committees 
that  decide  the  fate  of 
your  products  in  most 
markets  today. — We  pre¬ 
fer  to  sell  the  best  for 
your  clients. 


Robert  Martin.  Sgracusc 
(N.Y.)  Post-Standard — to  the 
Pittsburgh  (Pa.)  Sun -Tele¬ 
graph  as  reporter.  Robert 
Billeter,  formerly  with  the 
Morgantown  (W.  Va.)  Post  — 
to  the  copy  desk  of  S-T. 


Norman  Chandler,  president 
of  the  Times-Mirror  Co.  and 
publisher  of  the  Los  Angeles 
(Calif.)  Times  —  elected  a  di¬ 
rector  of  the  Security-First  Na¬ 
tional  Bank  of  Los  Angeles. 


Peter  Kalischer,  Collier's 
Tokyo  Bureau  manager  since 
leaving  United  Press  a  few 
years  ago — now  on  CBS  staff 
for  overseas  assignment. 


Joseph  L.  Love — appointed 
national  advertising  manager 
of  the  Sarasota  (Fla.)  News, 
succeeding  William  J.  Daiey 
Jr.,  resigned. 


Stanley  R.  Pratt — appointed 
general  manager  of  the  Sault 
Ste.  Marie  (Mich.)  Evening 
News.  He  was  also  elected  di- 
lecioi-  and  vicepresident  of  the 
Sault  News  Printing  Co. 


New  York,  Chicago,  Detroit, 
Atlanta,  Charlotte,  Dallas, 
Kansas  City,  Oklahoma  City, 
San  Francisco 


mention 


Sherman  E.  Williams,  for- 
mer  Honolulu  (T.  H.)  Star-  Writer  Dunks  Sub, 
Bulletin  reporter — to  the  edi-  ^ 
torial  staff  of  the  Honolulu  {Qualifies  for  Mess 


Bill  Kagler,  formerly  sports  Roger  Dudley  Heads 
editor  for  the  Geneva  (N.Y.)  c  j  rk  . 

nWs— returned  to  the  Times  J>iew  Sunday  Dept. 


after  two  years  in  the  Army.  Cincinnati  ♦  ♦  * 

He  will  be  a  combined  desk  man  Creation  of  a  Sunday  depart-  Jerry  Bergsman,  formerly 
and  reporter.  ^  ^  headed  by  Roger  O.  Oswego  County  news  corres- 

*  Dudley  and  Donald  C.  Heck  pondent  for  the  Syracuse 

Hugh  G.  Aynesworth,  for-  was  announced  this  week  by  (N.Y.)  Post-Staiidard  and  for¬ 
mer  managing  editor  of  the  Glenn  Thompson,  executive  edi-  mer  staffer  for  the  Bryan 

Fort  Smith  (Ark.)  Southwest  tor  of  the  Enquirer.  (Ohio)  Times— to  the  staff  of 


(T.  H.)  Advertiser.  Millard 
Purdy,  former  S-B  political 
writer — to  the  public  relations 
staff  of  Pineapple  Companies  of 
Hawaii. 


Bergsman,  formerly 


American  and  Southwest-Times 


mer  staffer  for  the  Bryan 
(Ohio)  Times — to  the  staff  of 


Dudley  who  becomes  the  Yakima  (Wash.)  Daily 


Cleveland 

'Fhe  Cleveland  Plain  Deal¬ 
er's  military  editor,  Homer 
Hendrickson,  took  over  the 
controls  of  the  Navy’s  suh- 
marine,  Spikefish,  recently 
and  led  the  crew  on  an  80- 
foot  plunge  into  Long  Island 
Sound,  I  off  New  London, 
Conn. 

Aboard  the  vessel  were 
members  of  Cleveland’s  Sub¬ 
marine  Division  4-92.  Re¬ 
porter  Hendrickson’s  one 
little  error  broke  dishes  and 
sent  pans  flying  in  the  gal¬ 
ley. 

The  cruise  over,  he  was 
given  a  certificate  by  the 
ship’s  captain,  making  him 
an  honorary  submariner. 


Record— to  the  staff  of  the  Sunday  editor,  is  to  be  sue-  Republic  as  police  beat  re-  porter  Hendricksons  or 

Wichita  (Kas.)  Eagle.  ceeded  as  news  editor  by  Mr.  porter.  little  error  broke  dishes  an 

Heck,  now  his  assistant.  ♦  ♦  *  sent  pans  flying  in  the  ga 

*  *  *  Mr.  Dudley,  former  Indiavap-  ORLOFF-now  news  edi- 

Douglas  Willix,  city  hall  ohs  Star  telegraph  editor,  Fraucisco  (Calif )  cruise  over,  he  wi 

reporter  for  the  Seattle  joined  the  Enquirer  in  192G.  iVeU-after  a  period  as  acting  •'/r?  “  certificate  by  il 

(Wash.)  rimes  — touring  Ger-  Mr.  Heck,  son  of  the  late  Lewis  ^ews  editor.  Previously  he  was  sh'P  *  captain,  making  hi, 

many  on  an  official  visit  with  T.  Heck,  Enquirer  telegraph  editor  of  the  paper’s  Saturday  •*®"®cary  submarine 

Seattle’s  Mayor.  editor  until  1907,  began  with  who  knows  the  mysteries  ( 

that  paper  in  1918  as  a  re-  '  ‘  deep,”  and  a  set  of  e 

*  *  *  porter.  listmeni  papers.  The  pape 

T.  C.  Sizemore,  editor  of  the  John  D.  Caldwell,  assistant  editor  ^ould  make  him  a  me 

Manchester  (Ky.)  Enterprise—  Sunday  editor,  will  continue  to  (Alta.)  Her- 

on  leave  of  absence  from  the  edit  the  Sunday  Pictorial  - 

paper,  to  seek  the  Republican  Magazine.  agiog  ®ditor.  1  on  ‘  ’  Pauline  King  —  to  tl 

nomination  for  sheriff  of  Clay  Leland  E.  Day,  Bay  City  memoer  of  the  Herald  staff  lor  department  of  t: 

County.  (Mich.)  Times  sub-editor  who  last  four  years-to  sports  ^^.H.)  Advertiser. 

*  *  *  was  an  Enquirer  copy  reader  ®ditor.  *  *  .  «  •  « 


T.  C.  Sizemore,  editor  of  the 
Manchester  (Ky.)  Enterprise — 


nomination  for  sheriff  of  Clay 
County. 


’’who  knows  the  mysteries  of 
the  deep,”  and  a  set  of  en¬ 
listment  papers.  The  papers 
would  make  him  a  mess 
bov. 


Pauline  King  —  to  the 
women’s  department  of  the 


David  Lawrence,  with  the  1954,  is  returning  to  the 

Sarasota  (Fla.)  News  eight  assistant  news  editor, 

months  as  real  estate  editor  — 
appointed  managing  editor.  He  Dozen  Receive 

reti^red  from  the  New  York  Sun  Christopher  Awards 
in  1948;  two  years  later  joined  * 

the  News.  Christopher  Literary  Awards 

♦  ♦  ♦  were  given  this  week  to  a  dozen 

T  persons  in  the  newspaper  field 


Walter  A.  Wilson,  traffic 
bureau  chief  for  AP  in  Port- 


Charles  C.  Reynolds  —  to 
news  editor  of  the  Des  Moines 


land.  Ore.,  for  21  years — retired,  (^a.)  Register.  A  graduate  of 
He  is  succeeded  by  D.  A.  Bun-  the  Medill  school  of  journalism 
KER,  who  has  been  with  AP  i".  Northwestern  University,  he 


Lawrence  G  Foster,  night  recognition  of  using  “God- 
editor  of  the  Netvark  (N.  .1.) 


since  1929. 


Nancy  Benjamin,  East  D“n- 


\ews  —  resigned  to  join  the  ner "  Winners  were-  Louis  Cas-  ♦  *  ♦  Fred  Kerner,  formerly  edi- 

public  relations  department  of  United  Press,  Washington;  Nancy  Ann  Cline,  formerly  torial  writer  for  the  Saskatoon 
Johnson  &  Johnson  m  New  york  Times;  with  Alhambra  (Calif.)  Post-  (Sask.)  Star-Phoemx,  reporter 

Brunswick,  N.  J.  Marcia  Winn,  Chicago  Tribune;  Advocate  —  new  associate  and  feature  wnter  on  the  Mon- 

*  *  *  Joseph  V.  Byrne,  Washington  women’s  editor  at  Glendale  treal  (Qa®-)  Gazette  to  Haw- 

ta«c  t  a  1  V  J-  Evening  Star;  George  Sokolsky,  (Calif.)  News-Press.  thorn  Books  as  editor. 

JAMES  J  Fox  telegra^  edi-  ^  *  *  ,  ,  *  * 

Mom^vn  Flo  International  Charlene  MCAdams,  former-  G.  C.  Craven,  publisher  of 

norp  Atit,  ^  News  Service  “Favorite  Christ-  ly  with  Daily  Olympian,  Olym-  the  Ridgetown  (Ont.)  Dominion 

teacher  za  ,  arts  Story;”  Tom  Horner,  pia,  Wash. — to  display  depart-  —elected  president  of  the  On- 

,  ,  ,  Akron  Beacon  Journal;  John  ment  of  the  Van  Nuys  (Calif.)  tario  Weekly  Newspaper  Asso- 

O’Donnell,  New  York  Daily  ^ews.  ciation. 

Paul  H.  Casw'ELL,  publisher  News;  and  these  cartoonists:  - - — - — - 

received  on  behalf  of  the  .So-  Hugh  Hutton,  Philadelphia  In- 
lims  (Calif.)  Californian  the  quirer;  Vaughn  Shoemaker,  Ojl/f 

first  page  award  of  the  Call-  New  York  Herald  Tribune;  l/Uelcome  .  .  . 

fomia  Newspaper  Publishers  Robert  N.  Palmer,  Springfield  ,  _  /  4  i  \  rfi» 

Association  competitions.  (E&P,  Leader  and  Press;  Bruce  1  DC  HUIltSVillC  (Ala.)  1  111108 


in  recognition  of  using  “God-  (Col®-)  Journal  to  the 

given  talent  in  a  positive  man-  Lincoln  (Neb.)  Star. 


joined  the  Register  staff  in  1948 
as  copy  editor  and  was  pro¬ 
moted  to  assistant  news  editor 
in  1954. 


thorn  Books  as  editor. 


G.  C.  Craven,  publisher  of 


Feb.  16,  page  66.) 


George  Gross,  sportscaster 
of  CHUM,  writing  a  daily  col- 


Shanks,  Buffalo  Evening  News; 
and  Jim  Dobbins,  Boston  Her¬ 
ald. 

V  «  • 

Bert  Pierce,  retired  auto- 


^WJeicome  ,  ,  . 

The  Huntsville  (Ala.)  Times 

.  .  .  to  the  ever-growing  list  of  subscribers  to  ..  . 


umn  on  European  sports  for  mobile  editor  of  the  New  York 
the  Toronto  (Ont.)  Telegram.  Times  (for  past  12  years)— to 

Harold  C.  Meyers  &  Co.,  public 
*  *  *  relations. 

Walter  Snow,  formerly  with  ♦  ♦  * 

the  Brooklyn  Eagle  and  New  James  F.  Tomlison — return- 
York  Post  —  to  the  editorial  ing  to  New  York  AP  bureau 
staff  of  the  WUliamtic  (Conn.)  from  Operation  Deep  Freeze 
baily  Chronicle.  assignment  in  the  Antarctic. 
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Court  Study 
Group  Favors 
Youth  Names 

Asbury  Park,  N.  .1. 

A  New  Jersey  Supreme  Court 
study  group  headed  by  Wayne 
1).  McMurray,  editor  of  the 
Ashurif  Park  Press,  has  recom¬ 
mended  removal  of  the  cloak 
of  secrecy  from  some  juvenile 
offenders. 

The  Committee  on  Proba'^ion 
of  the  State  Judicial  Conference 
announced  its  recommendations 
on  the  same  day  that  New  Jer¬ 
sey  newspapermen  sought  clear¬ 
ance  on  use  of  the  name  of  a 
lo-year-old  boy  who  confessod 
to  a  murder. 

The  committee  of  14  members 
includes  Miss  Jane  Stretch,  edi¬ 
tor  of  the  Camdev  Courier. 

The  committee’s  recommenda¬ 
tions  noted: 

“Particularly  with  the  juve¬ 
nile  probationer  your  committee 
feels  that  in  many  cases  his 
best  interest  may  be  advanced 
when  his  indiscretions  are  not 
known.  There  are,  however, 
many  other  cases,  and  your 
committee  believes  that  proba¬ 
tion  officers  will  agree  with  us, 
where  the  youngster  could  be 
far  more  successfully  handled 
were  he  not  to  feel  that  he  was 
protected  against  publicity. 

“The  pressure  of  our  friends, 
the  pressure  of  society  itself,  is 
one  of  the  greatest  deterrents 
to  law  breaking  that  we  have. 
We  .should  not  fail  to  utilize 
this  pres.sure  for  good.” 

The  committee  pointed  out 
that  the  present  New  Jersey 
system  of  withholding  names 
can  work  against  innocent  juve¬ 
niles.  It  said  neighbors  know 
when  the  arrest  occurs  but  are 
never  told  if  the  accused  was 
declared  innocent. 

Two  judges  on  the  committee 
opposed  publicity,  stating  they 
felt  it  would  not  solve  the  juve¬ 
nile  delinquency  problem  and 
might  aggravate  it. 

Under  the  committee’s  pro¬ 
posal  the  chief  probation  of¬ 
ficer  and  the  judge  hearing  the 
case  would  be  empowered  to  de¬ 
cide  whether  the  offender’s  name 
should  be  published. 


Olii  Section 

For  the  second  consecutive 
year  the  Asheville  (N.C.)  Citi¬ 
zen-Times  published  as  issue 
based  on  Operation  Home  Im¬ 
provement.  Total  of  135  firms 
participated  for  31.248  lines  of 
paid  advertising. 


(©bituarg 

John  D.  Borman,  ;50,  pho¬ 
tographer  for  the  Wisconsin 
State  Journal  at  Madison, 

killed  in  an  auto  accident  near 
Waukesha;  Feb.  23. 

*  »  * 

l.Ei.AND  I).  Lamb,  .">3,  former¬ 
ly  of  the  advertising  depart¬ 
ment  of  the  Madiso'n  (Wis.) 
Capital  Times  and  other  Wis¬ 
consin  newspapers;  Feb.  24. 

♦  *  * 

JruAN  Robinson,  .'>1,  for  l.'> 
years  news  and  sports  photo¬ 
grapher  of  the  IjOs  Anpcles 
(Calif.)  Times,  after  a  short 

illness.  He  specialized  in  “mira¬ 
cle  eye”  .sequence  camera  work; 
Feb.  !). 

Jessie  M.  Parteon,  79,  Cin¬ 
cinnati’s  first  woman  general 
assignment  reporter.  She 
.started  work  with  the  Cincin¬ 
nati  (Ohio)  Post  in  1901;  Feb. 
2:i. 

t  *  * 

WII.I.IA.M  H.  Hani-ey  01,  .ad¬ 
vertising  solicitor  for  the  Phila¬ 
delphia  (Pa.)  Bulletin  for  20 
years;  Feb.  26. 

*  *  * 

Frank  M.  Li’THER,  62,  edi¬ 
tor  and  publisher  of  the  Man- 
hasset  Mail,  a  weekly  newspa¬ 
per  for  29  years,  after  a  long 
illness;  Feb.  27. 

*  *  * 

Mrs.  Wii.uam  S.  Barker,  82, 
formei'  society  editor  of  the 
Bristid  (Va.)  Herald-Courier, 
from  cerebral  thrombosis;  Feb. 
21. 

*  «  • 

William  E.  Ha.mrick,  61, 
county  circulation  manager, 
Sjmrtansburg  (S.C.)  Herald- 
Joumul,  following  a  heart  at¬ 
tack;  Feb.  24. 

«  *  « 

Ceorge  V.  Buchanan,  60, 
telegraph  editor  of  the  New 
York  Daily  Mm-or;  Feb.  26. 

«  *  * 

CoLUMBO  Charles  Mei-a- 
RAGNO,  63,  publisher  for  last  20 
years  of  La  Voce  del  Populi 
Italiano,  Cincinnati  daily  news¬ 
paper;  after  a  long  illness. 

*  *  « 

George  W.  Grier,  71,  employe 
of  the  Philadelphia  (Pa.)  In¬ 
quirer  accounting  department 
for  31  years;  Feb.  23. 

*  »  • 

Fred  W.  Smith,  former  cir¬ 
culation  manager  for  the  old 
New  York  Telegram  and  the 
New  York  Jourytal,  following  a 
heart  attack;  Feb.  24. 


Maxwell  (kwly 

Nanaimo,  B.C. 
Maxwell  Bruce  Cody,  62, 
chief  editorial  writer  for  the 
Daily  Free  Press  here,  died  of 
a  cerebral  hemorrhage,  Feb.  24. 
He  had  been  with  the  Free 
Press  since  May,  1953,  but  his 
career  included  work  with 
newspapers  and  news  .services 
throughout  Canada  for  .'0 
years. 

• 

K<Ul<»r-Poel 

Sherbrooke,  Quo. 
Louis- Philippe  Robidoux,  -'d), 
editor-in-chief  of  La  Tribune 
for  ;’,6  years,  died  Feb.  28  after 
a  lengthy  illness.  Gained  inter¬ 
national  recognition  as  poet  and 
author.  He  was  decorated  by 

I*’ ranee  for  his  works  in  the 

French  language. 

*  •  * 

CIIARLE.S  W.  Howe,  84.  for¬ 
mer  editor  of  the  Coronado 
(Calif.)  Journal;  Feb.  8. 

•  •  * 

JasEPii  A.  McMeel,  67, 
veteran  Denver,  Colo.,  news¬ 
paperman,  of  a  heart  attack. 

He  formerly  worked  for  the  old 
iMnver  (Colo.)  Republican,  the 
Denver  Post  and  the  Rocky 
Mountain  News;  Feb.  10. 

*  *  * 

Thoma.s  E.  Wilson,  64,  pub¬ 

lisher-editor  of  the  Circleville 
(Ohio)  Herald.  He  was  a 

veteran  of  40  years  on  papers 
in  Ohio  and  Indiana;  Feb.  12. 

•  *  * 

Philip  Orme,  66,  newspaper¬ 
man  since  1912,  of  a  cerebral 
hemorrhage.  He  worked  for  the 
Washington  (D.  C.)  Herald, 
Times,  Times-HeraJd,  Post,  Eve¬ 
ning  Star  and  INS. 

*  *  * 

Henry  Starr  Richardson, 
90,  former  Philadelphia  news¬ 
paperman  and  motion-picture 
censor.  He  was  a  reporter  on 
the  Philadelphia  (Pa.)  Bulletin 
and  on  the  defunct  Item  and 
Morning  Ledger.  At  one  time 
he  was  editor  and  publisher  of 
the  old  Evening  Star. 

*  *  * 

Mr.s.  Lathrop  Coixjate  Har¬ 
per,  77,  former  newspaper  col¬ 
umnist  who  wrote  under  the 
name  of  Mable  Herbert  Urner, 
after  a  long  illness;  March  2. 

*  «  ♦ 

Charles  H.  Porter,  75,  for¬ 
mer  Chicago  newsman.  He  had 
worked  for  the  old  Inter-Ocean, 
the  Examiner,  the  Herald  and 
the  merged  Herald-Examiner; 
Feb.  28. 


.\llan  Eddy  Dies 
In  His  86tli  Year 

.Albany,  N.  Y. 

.Allan  Eddy,  86,  former  edi¬ 
torial  director  of  the  Gannett 
newspapers  here,  died  Feb.  23. 
Mr.  Eddy  was  editorial  director 
of  the  Knickerbocker  Press  and 
.Albany  Evening  Ne^es  from 
1935  until  the  papers  merged 
into  the  Knickerhorker  News  in 
1937. 

In  his  60-year  career  as  a 
new'spaperman,  he  had  worked 
in  Chicago,  New  York  City  and 
Syracuse  before  coming  to  Al¬ 
bany.  He  began  publishing  a 
weekly  newspaper  at  13  in  Mace- 
don,  N.  Y.,  his  home  town.  He 
founded  and  edited  the  Stv 
York  State  Journal,  a  technical 
trade  journal,  after  his  retire¬ 
ment  from  his  Gannett  post. 

• 

Edgar  G.  Higgins; 
Financial  Writer 

Washington 

Edgar  Garvin  Higgins,  74, 
financial  columnist  for  the 
Washington  Times-Herald  from 
19.52  to  1954,  died  Feb.  22  after 
a  long  illness.  Before  starting 
his  column  “Dollars  and  Sense,” 
Mr.  Higgins  had  a  distin¬ 
guished  career  in  the  securities 
world.  He  helped  create  the 
plan  for  the  City  of  New  York 
to  purchase  the  BMT  subway 
system. 

• 

(^Harrington  Dies 

TORONTn 

Nelson  Quarrington,  60,  pho¬ 
tographer  of  the  Toronto  felt- 
gram,  died  Feb.  25  of  a  coro¬ 
nary  thrombosis.  He  had  been 
taking  pictures  the  day  before. 
He  started  at  the  age  of  13  with 
the  Toronto  Telegram  a.s  a 
copy  boy.  One  of  his  most  fa¬ 
mous  photos  was  of  the  fire  on 
the  lake  steamer  Noronic  which 
burned  with  loss  of  several  hun¬ 
dred  people  at  the  Toronto 
waterfront. 

• 

County  QM  Die^ 

Spartanburg,  S.  C. 

William  E.  Hamrick,  6b 
county  circulation  manager  of 
the  Spartanburg  Herald-Joex- 
nal,  died  suddenly  at  his  home 
here  Feb.  22.  He  was  a  mem¬ 
ber  of  the  Mid- Atlantic  Circu¬ 
lation  Managers  Association. 


Prize  Winner  Dies 

Jorge  Pinto,  54,  a  recipieJil 
of  a  Maria  Moors  Cabot  Pri** 
at  Columbia  University  in  1944. 
died  Feb.  20  in  San  Salvador. 
He  was  managing  editor  of 
Diario  Latino. 
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PHKADEIPHIA '15,  PENNSYLVANIA 


Fol  Award 
Nominations 
Are  Invited 


Ju(l»e  Rules  Against 
Home  Solicitation 

Coi.oRADo  Springs,  Colo. 

■Judge  Charles  J.  Simon  of  the 
El  Paso  County  Court  upheld 
the  legality  of  a  local  anti-home 
solicitation  law  upon  appeal 
from  a  lower  court  decision 
against  Colora<1o  Springs  Ga- 
zettc  Telegraph  carrier  super¬ 
visor.  The  judge  increased  the 
lower  court’s  fine  of  to  .$100 
in  two  cases. 

Judge  Simon  ruled  that  house 
to  house  solicitation  for  news¬ 
paper  subscriptions  is  illegal, 
although  the  defense  pointed 
out  that  freedom  of  the  press 
is  involved.  The  case  will  be 
appealed  to  the  Supreme  Court 
of  Colorado,  according  to  Harry 
H.  Hoiles,  publisher  of  the 
Gazette  Telegraph. 


Williamsburg,  Va.  „  i.  *  *  ^.u 

an  attempt  to  present  the 

An  award,  symbolizing  the  complete  traffic  problem  and 

people’s  right  to  know,  IS  being  various  angles  on  solution, 

offered  by  the  Virginia  Press  ^  Williams  produced  a 

Association,  in  conjunction  with  .  ,  „ 

the  College  of  William  and  Expressway  report 

Mary,  for  the  outstanding  con-  ‘  ^^ntroversy 

tribution  to  Freedom  of  Tnfor-  ®  showdown  point, 
mation  in  our  time.  Ten  years  ago  (and  about 

The  award  will  be  presented  400,000  population  leas)  the 
on  William  Parks -'Benjamin  Miami  News  recognized  that 
Franklin  Day,  July  19,  during  Miami  was  to  become  the  “City 
the  Jamestown  Festival.  It  will  On  Wheels’’  and  included 
be  made  here  while  the  Virginia  traffic  congestion  solution  as 
Press  Association  is  celebrating 

anniver.sary,  and  Vir-  For  Florida  and 

L  a  T!Vn  w  r  l’R*le  (County)." 

Both  Parks  and  Franklin  were  _ 

Colonial  era  publishers,  and  j 

they  were  friends.  Parks  was  1  ^ 

editor  of  the  Virginia  Gazette.  ^ 

Nominations,  which  anyone  i  *  m 
may  make,  will  close  June  1.  |‘ 

They  must  be  addressed  to  j 

Freedom  of  Information  Award  |  '  — 

Committee,  the  Virginia  Ga-  111©  ITlOOIl  a 

zette,  Williamsburg,  Va.  A 

nomination  should  be  made  in 

a  letter,  outlining  the  nominee’s 

accomplLshment  in  the  fight  for 

the  people’s  right  to  know.  The 

nominee,  a  U.S.  citizen,  need  inoia^imTus 

not  be  a  newspaperman,  but  his 
contribution  must  be  so  that  it  i 
has  helped  the  press  in  its  fight  ! 

to  make  public  news  that  the  I  ^ 

public  is  entitled  to.  '  A  r 

Members  of  the  William  , 

Parks-Benjamin  Franklin  Day  .  ^ 

program  committee  are:  Chair-  ■  ^ 

man.  Marguerite  Osborne,  Vir-  i  r 

ginia  Gazette;  Lloyd  Williams,  ! 
bureau  manager  of  the  Daily  ! 

Press,  M’illiamsburg,  and  R.  K.  ,  ^ 

T.  Larson,  managing  editor  of  ;  ' 

the  Virginian-Pilot,  Norfolk.  ' 

It  is  planned  to  have  the  |  - - 

award  consist  of  a  printing  ; 
press  in  miniature  turned  out 

of  wood  dug  up  from  the  foun-  ^  mt  m  ^  V  ■ 

dations  of  the  old  Virginia  D  E  D  E  E  f  T  I  | 

Gazette  printing  plant  here  and  ■  “  ■»  ■  ™  ^  ■  ■ 

from  some  building  associated  m  em  ^ 

xth  Franklin  PERFORATO 


CRUISING — The  shoe  is  on  the 
olber  (oof,  so  fo  speak,  as  Jannes 
Edmund  Du(fy  and  the  Missus 
leave  New  York  on  a  fhree- 
weeks  cruise  to  South  America 
and  West  Indies  aboard  the  SS 
Homeric.  Jim  has  been  covering 
the  ship  beat  (or  many  years  (or 
the  World-Telegram  and  Sun. 


^  incredible,  but  true  I 


Our  plants  produce  Milliefli  of  PERFECTION  i  Roil  and 
Folded  Paper  Products  annually.  The  combined  yard¬ 
age  in  various  widths  would  make  an  endless  strip 
that  could  reach  From  the  Earth  to  the  Moon  and  bock 
more  than  S  times. 


'Scientific  laboratory  control  and  skilled  craHsnten  with  many 
years  o(  technical  experience  combine  to  produce  PERFECTfOllUR 
Paper  Roll  Products  that  serve  the  modern  day  needs  of  AuNMI 
mation  and  Communication  Systems  everywhere.  Wherever  you 
go  you  will  find  PERFECTION  speeding  the  transmission  of  vital 
information  in  business  and  industry. 


Reports 

Raleigh,  N.C. 

-■V  new  approach  to  agricul¬ 
tural  reports  was  made  in 
the  annual  Farm  Edition  of  the 
•\e«’ti  and  Observer  published 
feb.  18.  Farm  Editor  William 
•*>.  Humphries  obtained  reports 
from  farm  agents  from  59 
counties.  They  were  published 
>n  their  own  words  and  carried 
by-lines  and  sought  to  report 
l>oth  successes  and  failures  of 
the  past  year  and  plans  for  the 
eoming  year. 
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PERFECTION  FOLDED  "PERFORATOR 
dispenses  directly  from  carton 


No  rewinding  to  get  at  start  of  message.  Just  FLIP  TAPE  OVER 
3,000"  to  9,000'  lengths  give  31  to  63  hours  of  UNINTERRUPTED  service. 
Foster,  easier  filling.  No  need  to  crimp,  and  crease. 

19""  between  folds.  11/16""  ond  7  8"  standard  widths 
Special  widths  on  order 


MEs,  News 
Editors  Here 
For  Seminar 

For  the  last  six  weeks  27 
managing  editors  and  news  edi¬ 
tors  have  been  preparing  for 
a  seminar  which  will  begin 
Monday  (March  11)  at  the 
American  Press  Institute,  Co¬ 
lumbia  University,  and  continue 
for  two  weeks. 

The  preparations  have  in¬ 
cluded  analysis  of  each  other’s 
newspapers  for  constructive 
criticism  at  the  seminar;  ex¬ 
change  of  information  with  dis¬ 
cussion  leaders  who  will  con¬ 
duct  certain  sessions;  and  a 


review  of  their  own  operation 
and  content  for  seminar  presen¬ 
tation. 

The  members  are: 

George  F.  Brown,  managing 
editor,  Pittsburgh  (Pa.)  Cou¬ 
rier. 

Kenneth  J.  Brown,  news  edi¬ 
tor  and  City  Editor,  Sault  Daily 
Star,  Sault  Ste.  Marie,  Ont. 

Robert  S.  Crandall,  assistant 
news  editor.  New  York  Times. 

B.  Dale  Davis,  director  of 
women’s  department,  special 
features,  Detroit  (Mich.)  Free 
Press. 

Sam  H.  Day,  managing  edi¬ 
tor,  New  York  Journal- Ameri¬ 
can. 

Everest  P.  Derthick,  manag¬ 
ing  Editor,  Cleveland  (Ohio) 
Plain  Dealer. 


THE  A.N.P.A.  OWL 


Now  in  its  THIRD  YEAR  the  A.N.P.A.  OWL,  IN  CON¬ 
JUNCTION  WITH  EDITOR  &  PUBLISHER’S  CLASSI¬ 
FIED  SECTION,  is  firmly  established  as  the  greatest  medi¬ 
um  in  bringing  Publishers  and  Advertisers  together  during 
their  Convention  visit  to  New  \ork  and  points  en  route. 

THE  A.N.P.A.  OWL  is  a  separate  bulletin  of  Classified 
Ads  that  is  mailed  MARCH  25,  1957 — FOUR  whole  weeks 
before  the  A.N.P.A.  Convention  to  Every  Publisher  of  a 
daily  newspaper  in  the  U.S.  Plus  every  person  and  com¬ 
pany  who  has  an  ad  or  ads  appearing  in  the  “OWL.” 

Featured  will  be  every  type  of  a  Classified  Ad — Any 
Advertisement  of  interest  to  the  Newspaper  and  Allied 
Fields. 

To  Qualify  for  publication  in  the  “OWL”:  Situations 
Wanted  Classified  Ads  ordered  to  appear  in  FIVE  (5)  or 
more  issues  of  the  Classified  Section  in  Editor  &  Publish¬ 
er’s  regular  weekly  editions  (50^  per  line  each  insertion)  ; 
ALL  OTHER  ADS  for  THREE  (3)  or  more  issues  ($1.00 
per  line  each  insertion) ;  starting  March  30th  issue  will 
have  to  be  identical  copy,  through  necessity,  and  will 
AUTOMATICALLY  BE  INCLUDED  in  the  A.N.P.A. 
OWL. 

There  is  NO  extra  cost  for  the  OWL  and,  incidentally, 
your  Classified  Ad  will  also  be  appearing  in  the  April 
20th  PRE-CONVENTION  ISSUE,  the  Bulldog  Conven¬ 
tion  issue  of  April  25th,  and  the  Convention  Issue  of 
April  27th. 

DEADLINE  MARCH  2l8t! 

Address  copy  to:  Editor  &  Publisher  Classified  Dept. 

1700  Times  Tower,  New  York  36,  N.  Y. 

{Situations  Wanted  Ads:  Kindly  include  remittance 
with  order) 

Be  sure  to  specify  the  “OWL’*  with  your  insertion  order. 


William  B.  Dickinson,  assist¬ 
ant  managing  editoi’,  Philadel¬ 
phia  (Pa.)  Bulletin. 

Thomas  G.  Fesperman,  night 
managing  editor,  Charlotte 

(N.C.)  Observer. 

Lawrence  H.  Fitzpatrick, 

managing  editor,  Wisconsin 

State  Journal,  Madison,  Wis. 

Thomas  J.  Fleming,  manag¬ 
ing  editor,  Spartanburg  (S.C.) 
Journal. 

William  M.  Hines  Jr.,  na¬ 
tional  editor,  Washington  (D.C.) 
Star. 

James  B.  King,  assistant 
news  editor,  Seattle  (Wash.) 
Daily  Times. 

Harold  A.  Kirby,  assistant 
managing  editor.  Providence 

(R.I.)  Bulletin. 

Arnold  R.  Knapp,  news  edi¬ 
tor,  Charleston  (W.Va.)  Daily 
.Mail. 

James  R.  McAdory,  Sund-ay 
and  magazine  editor,  Birming¬ 
ham  (Ala.)  News. 

C.  J.  McQuade,  managing  edi¬ 
tor,  Raleigh  Register,  Beckley, 
W.  Va. 

Edward  F.  Meara  Jr.,  news 
editor,  Trenton  (N.J.)  Evening 
Times. 

Harold  E.  Mills,  managing 
editor,  St.  Joseph  (Mo.)  Ga¬ 
zette. 

Hamilton  B.  Mizer,  managing 
editor,  Niagara  Falls  (N.Y.) 
Gazette. 

Guy  S.  Northrop  Jr.,  assist- 
and  news  editor,  Memphis 
(Tenn.)  Commercial  Appeal. 

Harry  R.  Roberts,  assistant 
managing  editor,  Toledo  (Ohio) 
Blade. 

George  L.  Rosenberg,  manag¬ 
ing  editor,  Tucson  (Ariz.) 
Daily  Citizen. 

Alan  D.  Schulz,  assistant 
managing  editor,  Muncie  (Ind.) 
Evening  Press. 

Orville  M.  Shelton,  executive 
editor,  Fresno  (Calif.)  Bee. 

James  R.  Sutphen,  executive 
editor,  Bergen  Evening  Record, 
Hackensack,  N.  J. 

Pickens  Walker,  news  editor, 
Florida  Times-Union,  Jackson¬ 
ville,  Fla. 

James  B.  Wilson,  managing 
editor,  Wilmington  (N.  C.) 
News. 

These  members  were  selected 
from  the  earliest  applicants 
among  a  large  oversubscription. 
Those  who  had  to  be  deferred 
from  this  seminar  have  ac¬ 
cepted  reservations  in  a  special 
Managing  Editors  and  News 
Editors  Seminar  Oct.  21  to 
Nov.  1. 


Publisher  Given 
Surprise  Party 

Yaklma,  Wa.sh. 

Employes  of  the  Republic 
Publishing  Co.,  publisher  of  the 
Yakima  Morning  Herald  and 
Yakima  Daily  Republic,  gave 
their  boss  a  surprise  party  Feb. 
24. 

More  than  200  employes  and 
their  wives  and  husbands 
gathered  at  a  hotel  for  the  din¬ 
ner  meeting.  After  all  were 
seated,  publisher  Ted  Robinson 
was  ushered  into  the  room. 

An  engraved  plaque  presented 
to  him  said  in  part:  “  .  .  .  one 
who  regards  each  of  us  as  a 
personal  friend  for  whom  he 
delights  in  providing  special 
facilities  and  protection  so  that 
we  may  all  feel  that  we  are  .Hn 
important  part  of  the  .... 
family.” 

Miss  S.  I.  Anthon,  news  di¬ 
rector  and  42-year  veteran  of 
the  staff,  presented  the  plaque 
on  behalf  of  the  employes.  Mur¬ 
ray  Clark,  circulation  manager, 
was  master  of  ceremonies. 


Telephone  Manners 
School  Effective 

Winston-Salem,  N.C. 

The  staffs  of  the  Winston- 
Saltern  Journal  and  Twin  City 
Sentinel  recently  went  to  a 
school  to  learn  how  to  deal  with 
people  more  pleasantly  over  the 
telephone.  The  result:  more 
uniform  procedures  in  answer¬ 
ing  the  telephones  and  more 
courteous  dealings  with  the 
public. 

The  school  was  arranged 
through  the  cooperation  of  the 
Southern  Bell  Telephone  and 
Telegraph  Company.  Each  em¬ 
ploye  took  away  mimeographed 
suggestions  on  how  he  could 
better  improve  his  telephone 
“manners”  in  daily  operations. 


Plush  Salon  Stories 
Drau'  Solons^  Blast 

Springfield,  Ill- 
Members  of  the  press  corps 
covering  the  Illinois  Legisla¬ 
ture,  were  sharply  criticized 
during  debate  on  a  bill  to  pro¬ 
vide  a  plush  salon  for  the  law¬ 
makers. 

Rep.  Ora  D.  Dillavou,  Ur- 
bana  Republican,  defended  the 
Statehouse  commission’s  re¬ 
quest  and  denounced  the  re¬ 
porters,  saying  “these  same 
writers  can’t  even  win  a  popu¬ 
larity  contest  in  their  own  press 
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THEY’RE 
MAKING 
ATOMS  TICK 
IN  NEW 

For  more  than  150  years  New  England  has  made 
timepieces  that  have  been  measuring  the  moments 
America  lives  by.  Here  in  this  six-State  region  are 
produced  everything  from  huge  tower  clocks  and 
ships  chronometers  to  the  tiniest  precision  wrist 
watches.  Now  they’ve  gone  the  world  of  timekeep¬ 
ing  one  better  by  developing  the  world’s  first 
practical  atomic  clock  .  .  .  using  the  atom  instead 
of  the  sun  as  a  measuring  stick.  Though  the 
“aromichron”  already  has  an  accuracy  of  one  sec¬ 
ond  in  3,000  years,  its  developers  expect  to  make 
it  accurate  to  one  second  in  30,000  years! 

New'  England’s  watch  and  clock  industry  ...  a 
$53-million  mdustry  producing  58%  of  America’s 
timing  devices  ...  is  only  one  of  the  elements 
making  the  region’s  economy  the  most  stable  in 
the  country.  Last  year  construction  awards  hit 
$1.7-billion  .  .  .  the  plastics  industry  turned  out 
•S329-million  worth  of  products  .  .  .  industry  spent 
S250-million  on  new  plants  and  expansion  .  .  . 
total  employment  topped  3.8-million. 

On  this  solid  basis,  individual  earnings  climbed 
in  every  State  of  the  region  .  .  .  total  individual 
income  topped  $20-billion,  with  the  per  capita 
average  going  over  $2,000  for  the  first  time.  And 
these  high-earning,  high-living  Yankees  set  a  new 
record  in  spending,  too  .  .  .  $3-billion  just  to  eat, 
for  example.  But  it’s  no  news  that  sales  are  soaring 
in  New  England.  They’ve  been  higher  here  than  in 
any  comparable  area  in  the  country  for  a  long  time. 
Matter  of  fact,  you  could  set  some  sales  records 
yourself  if  you’ll  take  the  hint  and  sell  in  New 
England  through  the  New  England  newspapers. 


Sell  New  England  with  Newspapers 
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This  campaign  sponsored  by  these 
newspaper  leaders: 

MAINE— Bangor  Daily  Newt  (M). 

VERMONT — Barre  Timet  (E),  ^nnington  Banner  (E),  Buriing- 
ton  Free  Prett  (M),  Rutland  Herald  (M). 

MASSACHUSETTS— Botton  Globe  (M&E).  Botton  Globe  (S), 
Brockton  Enterprlte  &  Timet  (E),  Fall  River  Herald  Newt  (E), 
Fitchburg  Sentinel  (E),  Gardner  Newt  (E),  Haverhill  Gazette 
(E),  Lawrence  Eagle-Tribune  (M&E),  Lynn  Item  (E),  North 
Adams  Transcript  (E),  Pittsfield  Berkshire  Eagle  (E),  Taunton 
Gazette  (E),  Waltham  News  Tribune  (E),  Worcester  Telegram 
and  Evening  Gazette  (M&E),  Worcester  ^day  Telegram  (S). 
NEW  HAMPSHIRE — Concord  Monitor-Patriot  (E),  Manchester 
Union  Loader  and  New  Hampshire  Sunday  Newt  (M,  E&S). 
RHODE  ISUND— West  Warwick  Pawtuxet  Valley  Daily  Timet 
(E),  Providence  Bulletin  (E),  Providence  Journal  (M),  Provi¬ 
dence  Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT — Ansonia  Sentinel  (E),  Bridgeport  Post  (S), 
Bridgeport  Poit-Telegram  (M&E),  Pistol  Press  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meri¬ 
den  Record-Journal  (M&E),  New  Britain  Herald  (E),  New  Haven 
Register  (E&S).  Norwich  Bulletin  and  Record  (M&E),  Torrington 
Register  (E),  Waterbury  Republican  &  American  (M&E).  W^er- 
bury  Republican  (M&S). _ 


NATIONAL  COAL  ASSOCIATION 


COAL  FACTS^-:;- 
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Without  coal,  our  nation's  steel  industry  would  cease  to  exist. 
Electricity  costs  wo^ld  mount  to  prohibitive  heights;  railroad 
traffic  would  dwindle  to  a  trickle;  In  fact,  the  entire  American 
economy  would  be  an  empty  shell.  The  public's  growing 
awareness  of  these  facts  ...  of  the  vital  part  played  by  coal 
in  our  economy  and  the'problems  of  the  coal  industry 
Is  largely  due  to  the  effectiveness  of  the  public  relations  pro¬ 
gram  carried  on  by  the  National  Coal  Association. 

In  their  campaign  to  carry  their  story  into  the  forum  of  public 
opinion,  the  National  Coal  Association  relies  on  EDITOR  & 
PUBLISHER  to  enlist  the  support  of  the  natioii's  Press.  James 
H.  Cunningham,  Director  of  Public  Relations  for  the  National 
Coal  Association,  concedes  a  large  share  of  the  credit  for 
"the  distinct  change  in  public  attitudes  toward  our  industry 
in  recent  years"  to  "the  effectiveness  with  which  EDITOR  & 
PUBLISHER  services  its  readers." 

The  National  Coal  Association  is  one  of  100  public  relations 
advertisers  using  the  advertising  pages  of 
EDITOR  &  PUBLISHER  to  tell  the  Press 
...  so  the  Press  can  tell  the  Public. 
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in  me  after  little  prS'.Tou.  Let.vity  the  We.lem  kuropeuS 
ekport  Mrket  eMe  to  life  Although  errktlo  At  firet  thie 
..rk.t  h».  begun  .  .urging  up-.rd  trend  Indu.tr.Al  production 
in  thl.  .re.  ro.e  6t  m  l»53  «d  lOI  in  19M  «id  1»5!)  fuel 
requirenenl.  Munted  Accordingly  Sl.ice  Iurop.«  co.l  producer, 
could  not  neet  the  d.BMid  the  export  of  Anertcn  “»•'  '® 
Ii0dam  Burope  mcreeeed  reechxnj  4B  •illxon  tone  m 
keMiehtle.  CwiAd.  h.s  been  inporting  .bout  1»  hlllion  ton. 
AimuAlly  in  1967  th.  Anericn  co.l  indu.try  .hould  produce 
bSi  nillion  tone  ol  co.l  of  which  7.  aillion  will  fuel 
Cenediert  end  overeoee  induetriee 

The  lonk-rMige  future  for  xaerlcMi  co.l  loom  good  m  the 
exnort  field  Typic.l  of  Western  Europe',  expuding  econony 
Oenuiy  (Siiuid  rr«ic.  wid  the  S..r  .hould  incr.M.  their 
steel  production  wi  ..er«;.  of  18t  by  19»0  Keep  in  hind  th.t 
the  production  of  .  ton  of  steel  requires  .  ton  of  co.l  By 
1975  estici.tes  for  the  He. tern  guropeMi  hArket  h.we  run  .s 
optiaistio.lly  .s  100  .-.llion  ton.  Of  course  muiy  f.ctor. 
Affect  this  figure  Intem.tion.l  conditions  Conflict  in  the 
Ne.r  test  The  Suet  sltu.tion  Overee.s  shipping  c.p.clty 
on  the  other  h.nd  if  this  industry  growth  continues  turop.Mi 
co.l  producers  cMinot  «eet  th.  deci«id  They  .re  hMpered  by  . 
dwindling  lAbor  force  by  low  output  r.te  (highest  i. 

InglMid  with  1  21  tons  per  »Mi-d.y  conp.red  to  our  10  tons) 
by  Ml  insblltty  to  .d.pl  their  nines  or  personnel  to  the 
..ch.ni..tion  necessery  to  cope  with  the  probl.n 
All  signs  then  ooint  to  «i  incre.sing  need  for  co.l  in  these 
«.rket.  Mid  M.  increMing  dependence  on  Aneric.  to  supply  it 
The  AnericMi  co.l  industry  nust  neet  this  dsnuid  .e  well  as 
the  growing  de.Mid  within  our  own  borders 
Our  co.l  industry  is  prep.rlng  now  New  nines  .re  being 
reMlied  Ore.t  suns  of  nonsy  h.we  been  Mid  .re  being  inwested 
in  new  uechMiised  equipnent  to  speed  ewery  pnu.  of  co.l 
production  prep.r.tion  Mid  trMlsport.tlon  This  detemln.tion 
to  produce  Mi  Miequ.te  quMitlty  of  hlgn-qu.llty  low-cost 
fuel  for  the  world  should  be  notched  by  .  rsMon.ble  return  on 
the  product  This  is  necsss.ry  to  finMice  these  prep.r.tions 
Mid  protect  .  elt.l  segnent  of  our  econony-the  AnericMi 
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Shopping  Center  Data 
Helpful  to  Community 

By  T.  S.  Irvin 

There  has  lately  come  from 
newspaper  research  shops  some 
notable  research  in  the  growth 
and  development  of  shopping 
centers. 

One  important  study  comes 
from  the  San  Francisco  (Calif.) 

Examiner.  The  title  indicates 
the  study’s  scope,  “New  Shop¬ 
ping  Areas — San  Francisco  Bay 
Area  Market.”  It  covers  the 
nine  counties  in  the  Bay  area 
and  provides,  in  its  167  pages, 
what  amounts  to  a  census  of 
every  shopping  center  in  that 
area. 

An  even  better  measure  of 
the  scope  of  this  study  is  the 
fact  that  since  1945,  when  the 
Examiner  believes  the  modern 
concept  of  the  shopping  center 
began,  103  centers  have  come 
into  being  in  the  area,  and  51 
more  are  either  under  construc¬ 
tion  or  being  planned. 

The  study  covers  the  number 
of  merchandising  units,  stores 
and  service  outlets,  in  each 
center,  giving  total  square  foot¬ 
age  of  sales  area  in  each  unit 
or  store.  It  provides  estimated 
annual  sales,  trading  area  pop¬ 
ulation,  park  capacity,  and 
estimated  family  income  for 
area  residents. 

The  study  also  provides  the 
history  of  each  center,  back¬ 
ground  of  its  development,  pro¬ 
motional  and  advertising  ar¬ 
rangements,  and  economic  fac¬ 
tors  affecting  communities  near 
the  centers. 

Large  color  maps  locate  each 
center  and  indicate  major  roads 

“Since  subscribing  to  the  Current 
Affairs  filmstrip  service  in  the  fall 
of  1956,  we  have  received  monthly 
reports  of  useage  from  the  Terri¬ 
tory’s  schools.  Invariably  the  com¬ 
mentary  has  been  favorable  and  con¬ 
structive,  particularly  on  the  content 
of  the  films  and  their  makeup. 

“We  would  recommend  the  use  of 
your  filmstrip  service  highly  to  any 
newspaper  as  a  name  and  an  “evi¬ 
dence  of  leadership”  promotion,  as 
well  as  an  excellent  good  will  builder 
with  school  faculties.” 


Write  for  information,  rates  and  details  on  exclasive  sponsorship  in  yonr  area: 
CURRENT  AFFAIRS  FILMS  •  527  Madison  Avenue.  New  York  22,  N.  Y. 


Mr.  Gerald  B.  Burtrfett, 
Community  Services  Director 
of  The  Honolulu  Advertiser 


''  ■  "  X 


and  natural  landmarks  for  easy 
identification. 

The  Cincinnati  (Ohio)  En¬ 
quirer  has  also  contributed  to 
greater  knowledge  of  the  im¬ 
pact  of  the  shopping  center  on 
metropolitan  areas  by  publish¬ 
ing  a  study  titled  “A  Quarter 
Century  of  Change  in  Cincin¬ 
nati  Business  Centers.”  This  is 
a  study  presented  last  year  be¬ 
fore  the  Cincinnati  chapter  of 
the  American  Marketing  Asso¬ 
ciation.  One  of  its  two  authors 
engaged  in  a  similar  study 
made  25  years  ago. 

This  study  charts  the  changes 
that  have  taken  place  between 
1931  and  1955  in  the  business 
centers  originally  examined, 
what  new  business  centers  have 
emerged,  what  centers  have  de¬ 
veloped  outside  the  area  origin¬ 
ally  studied,  and  what  new. 
planned  shopping  centers  are 
emerging. 

The  first  of  these  Cincinnati 
studies,  25  years  ago,  contri¬ 
buted  to  the  city’s  planning  at 
that  time.  This  study  should 
contribute  as  much  or  more. 

Lincoln,  Lindbergh 

“Abraham  Lincoln  and 
Charles  Lindbergh  share  this” 
is  the  intriguing  title  of  a 
handsome  brochure  that  issues 
from  the  Copley  Press  newspa¬ 
pers. 

What  these  two  giants  in 
American  history  share  is 
quickly  told  on  the  first  page  of 
the  brochure,  “their  early  steps 
toward  fame  were  reported  first 


by  two  of  the  home  town 
Copley  Press  newspapers.” 
These  were  Springfield  (Ill.) 
Illinois  State  Journal  and  the 
San  Diego  (Calif.)  Union. 

Lincoln’s  first  contact  with 
the  Illinois  State  Journal  was 
in  March,  1832,  when  he  an¬ 
nounced  in  its  columns  his  can¬ 
didacy  for  the  State  legislature. 
The  State  Journal,  today  carries 
Lincoln’s  profile  at  its  mast¬ 
head. 

In  March  1927  Lindbergh 
swore  a  San  Diego  Union  re¬ 
porter  to  secrecy  as  he  got  in¬ 
formation  from  him  that  helped 
him  in  his  early  planning  for 
hopping  the  Atlantic  while  the 
“Spirit  of  St.  Louis”  was  being 
built  at  San  Diego. 

With  this  introduction,  the 
brochure  goes  into  an  explana¬ 
tion  of  the  publishing  creed  of 
the  Copley  Press  newspapers, 
which  now  include  10  in  Cali¬ 
fornia  and  5  in  Illinois.  A  page 
is  devoted  to  each  of  the  pa¬ 
pers.  It  is  an  impressive  pro¬ 
motion. 

In  the  Bag 

Sure  sign  of  spring:  the 
Miltvaukee  ( Wis.)  Sentinel 
Sports  and  Vacation  Show  is 
set  to  open  March  23  for  a  9- 
day  stand.  This  is  the  17th  an¬ 
nual  show.  Promotion  Manager 
Andy  Hertel  notes. 

*  *  ♦ 

The  Ahoskie  (N.  C.)  Hert¬ 
ford  County  Herald  pulls  a  real 
cute  gimmick  to  promote  its 
market  by  promoting  its  big¬ 
gest  cash  crop,  peanuts.  It 
sends  out  a  folder  inviting  ad¬ 
vertising  people  to  “tear  off  the 
top  of  your  nearest  Greatest 
Weeklies  sales  representative” 
and  send  it  in  for  a  bag  of 
peanuts.  Realizing  that  this 
might  be  too  messy,  it  back¬ 
tracks  and  suggests  merely 
sending  in  the  coupon  validated 
by  the  rep. 

«  4c 

Another  cute  one  comes  from 
the  Detroit  (Mich.)  Free  Press. 
They  have  their  salesmen  wear¬ 
ing  neat  white  handkerchiefs 
in  their  breast  pockets  folded 
so  that  the  embroidered  slogan 
on  it  shows,  “The  Free  Press 
is  first!”  And,  of  course,  they 
are  sending  these  to  advertis¬ 
ers.  Except  for  the  name  Pro¬ 
motion  Manager  Fred  Lowe  has 
given  these,  “sloga-chiefs,”  this 
is  good,  clean  fun. 

•  «  * 

The  Ogden  (Utah)  Standard- 
Examiner  completed  another 
highly  successful  ski  school  for 
girls  and  boys  in  Northern 
Utah.  Joseph  F.  Breeze,  general 
manager  of  the  newspaper  said 


more  than  600  attended  th«  r 

1957  program;  425  attended  h  : 
in  1956.  The  school  was  free 
and  open  to  students  from  3  i 
years  to  18  years  of  age.  ! 
♦  *  * 

For  the  26th  consecutive  year  ; 

the  Wichita  Falls  (Tex.)  Tints  ■ 
was  host  to  the  4-H  Clubs  and  ; 
FFA  boys  and  girls  who  ei-  ;* 
hibited  fat  steers  at  the  Dis¬ 
trict  Calf  Show.  The  Times 
was  luncheon  host  to  the 

owners  of  Hereford  and  Anps 
registered  breeding  ranches  and 
a  large  number  of  business  men 
who,  with  the  Times,  contribute 
$5,000  each  year  as  prizes  for 
winners  in  the  show. 

• 

Freeman  Elected 
By  S.  C.  Press 

Columbia,  S.  C. 

Wayne  Freeman,  editor  of  the 
Greenville  News,  is  the  new 
president  of  the  South  Carolina 
Press  Association.  He  succeeds 
1).  W.  Hiott  Jr. 

Mrs.  George  E.  Quattlebaum. 
Columbia  Record,  was  elected 
president  of  the  Women’s  Divi-  | 
sion. 

Henry  F.  Cauthen,  Colum¬ 
bia  Record,  was  elected  presi  ! 
dent  of  the  South  Carolina  As¬ 
sociated  Press  Association. 

Mrs.  Charlotte  Walker, 
woman’s  editor  of  the  Charltp 
ton  Evening  Post,  won  the  Ben-  : 
jamin  J.  King  award  for  the  | 
outstanding  newspaper  woman 
of  1956.  The  McKissick  award 
for  the  best  feature  story  went 
to  Miss  Betty  Wilkerson  of  the 
Charleston  News  and  Courier. 

• 

Magazine  Assist 

Jamestown,  N.Y. 

Jim  Fox,  telegraph  editor  of 
the  Jamestown  Sun,  collabo¬ 
rated  with  Robert  Littell, 
Reader’s  Digest  European  edi¬ 
tor,  in  the  preparation  of  an 
article  for  the  March  issue  of 
that  magazine.  The  article, 
called  “They  Swapped  Every¬ 
thing  But  Their  Wives,”  re¬ 
counts  the  experiences  of  > 
Jamestown  family  and  one 
from  Gothenborg,  Sweden,  who 
exchanged  homes  and  busi¬ 
nesses  for  a  year  in  a  personal 
experiment  in  international  re¬ 
lations. 

• 

16  Flags  in  Color 

Nashville,  Tenn. 

To  welcome  the  16  Latin 
American  ambassadors  who 
came  here  March  1  to  honor  the 
memory  of  Cordell  Hull  the 
Nashville  Banner  published  the 
flags  of  their  countries  in  fuU 
color  on  Page  One. 
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E  BASCO  ON  OmCIAl  U.S.  NAW  PHOrOQNABH 


GLOBAL.  GUARDIAN 


The  Air  Force’s  NAVAHO  intercontinental  strategic  missile  is  near 
reality.  How  near  is  veiled  in  security.  But  we  can  tell  you  that  it 

checks  out  as  one  of  America’s  mightiest  weapons  in  the  struggle  for 
peace.  A  major  missile  project  executed  in  partnership  with  the  U.S.  Air 

Force,  North  American  Aviation’s  NAVAHO  development  has  accomplished 
the  technical  advances  necessary  to  the  production  of  an  aerodynamic, 
supersonic,  long-range  guided  missile.  Bull’s-eye  accurate,  and  well  nigh 
invulnerable  to  interception,  the  NAVAHO  will  extend  this  country’s 
defense  around  the  globe ...  at  several  times  the  speed  of  sound. 

Engineers:  write  for  details  regarding  challenging  positions  now  open. 

NORTH  AMERICAN  AVIATION,  INC 

Los  Angeles,  Downey.  Canoga  Park.  Fresno,  California-,  Columbus.  Ohio;  Neosho,  Missouri. 
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CIRCULATION 

Detroit  News 
In  Big  Drive 
For  Readers 

Detroit 

The  Detroit  News  has  begun 
an  extensive  circulation  promo¬ 
tion  campaign. 

Playing  on  the  theme  “Wliat 
in  the  World’s  Going  on?,”  the 
paper  is  making  wide  use  of 
media  outside  its  own  columns 
and  radio  and  TV  stations — 
WWJ  and  WWJ-TV — to  put 
across  the  idea  that  “you  know 
w  hat’s  going  on  if  you  read  the 
News.’’ 

Spots  on  every  radio  station 
in  the  area  and  ads  in  30  sub¬ 
urban  newspapers  are  helping 
to  put  across  the  program. 

.\ccording  to  J.  Albert,  pro¬ 
motion  director  of  the  News, 
it  is  an  advertising  campaign 
typical  of  those  used  by  top 
manufacturers  in  selling  a  prod¬ 
uct. 

Tied  in  are  special  campaigns 
featuring  prizes  for  carriers  and 
station  agents.  A  telephone 
campaign  features  a  daily  ques¬ 
tion  on  a  news  development, 


.  .  .  For  Western  Distribution 
Save  freight  costs  and  accurately 
time  distribution!  Send  us  copy, 
mats  or  plates  for  your  broadside; 
advertising  circular;  newspaper; 
catalog;  comic  book,  etc.,  on 
NEWSPRINT  — one  or  "fuir*  color. 
We  do  the  rest;  door-to-door  distri¬ 
bution,  mailing  and  dispatching. 


Rodgers  & 
Me  Donald 


r — 


PUBLISHERS,  INC. 


Greatest  rotary  press 
facilities  in  the  West! 
Exclusively  Newsprint 
2621  W  54  St.,  Los  Angeles  43,  Cal. 


^  Send  me  estimate  on  attached  or 
per  enclosed  specifications. 


1  Nam* 

1 

1  A4drtu 

1 

1 

1  City 

State 

1 

1 

L 
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Boy  Hurt  in  ''Game' 
Denied  Compensation 

A  referee  for  the  Colora. 
industrial  commission  ruled 
favor  of  the  Denver  Post  in 
dispute  over  a  workmen’s  co? 
pensation  award  for  a  can 
boy. 

The  claim  was  that  of  Curt; 
Henry  Miller,  14,  for  comper 
sation  as  the  result  of  a  brai: 
injury  he  suffered  in  a  scufi 
with  companions  at  a  carrie; 
station. 

The  boy  had  a  portable  radi' 
and  telescope  aerial  on  his  bi¬ 
cycle.  The  aerial  wms  ripped  of 
by  another  carrier  who  begir 
FIRST  ONF — Daniel  R.  Miles,  left,  circulation  manager  of  the  Mil-  playing  a  game  of  “keep  awav' 
wauliee  Sentinel,  holds  the  plaque  presented  to  him  by  Jack  Stenbuck,  vvith  other  youths  to  prerec: 
center,  general  circulation  director  of  Hearst  Newspapers.  Mr,  Miles 
was  cited  as  the  first  “Hearst  Circulator  of  the  Year"  and  received 
$1,000  award.  Abram  Newman,  right,  acting  CM  of  the  New  York 
Mirror,  received  a  special  award  of  $500. 


Family  Weekly  Add$» 


offering  prizes  to 
give  the  correct  answer 
selling  the  News  through  the  15oth  INewspapers 
idea  that  readers  of  the  News 
know  what  is  going  on. 


the  Miller  boy  from  retrieviii 
it. 

Later  the  boy  began  swinge 
the  aerial  in  a  circle  over  bi‘ 
head.  The  aerial  came  aps,'-. 
and  a  piece  of  it  struck  tie 
Miller  boy  in  the  temple. 

The  referee  held  there  was 


Send  in  Your  Entry 
For  E&P  Contest 

This  is  the  “final  call”  to  cir¬ 
culation  managers,  reminding 
them  of  Editor  &  Pvblisiier’s 
19.5(5  newspaper  promotion  con¬ 
test  (E&P,  Feb.  2).  One  of 
the  major  categories  in  the  con¬ 
test  is  circulation  promotion. 

All  entries  should  be  identi¬ 
fied  with  the  name  of  news 


Chicago 

The  latest  addition  to  Family  nothing  in  connection  with  tht 
Weekly's  national  circulation  radio  or  aerial  used  in  the  em- 
pattern  is  the  Bakersfield  ployment  of  the  boy  as  a  earner. 
(Calif.)  Californian,  effective  Therefore,  he  said,  the  injury 
April  7,  bringing  FW’s  total  arise  out  of,  nor  wis 

circulation  to  3,983,901  in  156 
markets. 

Leonard  S.  Davidow,  FW 
publisher,  said  the  102  news¬ 
papers  which  carried  the  Sun¬ 
day  supplement  during  the  six- 
months  period,  ending  Sept.  30, 

1956,  gained  over  76,300,  or  an 
average  of  3%,  which  was 


it  caused  by  his  employment 
The  referee  did  not  rule  on 
second  question  as  to  whethei 
newspaper  carriers  are  actually 
employes  under  the  state  work¬ 
men’s  compensation  act 


paper,  classification  designation  national  average  for 


(circulation  promotion)  and 
circulation  group  (over  .50,00(1 
or  under  50,000). 

Deadline  for  entries  is  April 
1.  Send  your  entries  to:  Har¬ 
old  Miller,  promotion  man¬ 
ager,  New  Orleans  (La.)  Item. 
DO  NOT  send  any  entries  to 
E&P.  Awards  will  be  pre¬ 
sented  at  the  National  Newspa¬ 
per  Promotion  Association  con¬ 
vention  in  New  Orleans  in  Mav. 


546  Sunday  newspapers  whose 
average  was  1.5%  over  the  Sept. 
30th  reports  of  1955. 


If 


you  hav*  internafional  butinati 
Interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  In  touch 
with  those  activities  In  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 


1 5  Hamilton  SI.,  Sydney  Australia 
Annual  Subscription  to  U.  S.  $3.30 
Write  for  sample  copy. 


Carriers  Solicit 
For  ‘Truth  Dollars’ 

Philadelphu 
About  6,000  Philadelphia  Bul¬ 
letin  newspaperboys  took  on  w 
extra  job  during  their  regular 
weekly  route  collections  oi 
Washington’s  Birthday  and  th« 
next  day. 

Their  job  was  to  obtain  "truth 
dollar”  contributions  for  tl« 
Crusade  for  Freedom,  which 
supports  Radio  Free  Europe 
and  Free  Europe  Press. 

Last  year  the  Bulletin’s  bop 
obtained  $35,800,  about  one 
fourth  of  the  national  total 
This  year’s  total  is  expected  to 
equal  that  figure. 


Jae  Heads  V p 
Vending  Corp. 

James  F.  Jae,  former  circu¬ 
lation  director  of  the  St.  Louis 
(Mo.)  Globe-Democrat  and  a 
past  president  of  International 
Circulation  Managers  Associa¬ 
tion,  has  been  named  president 
and  general  manager  of  Auto¬ 
matic  Newsvending  Corp.,  St. 

Louis. 

ANCO  distributes  coin-oper¬ 
ated  newspaper  vending  ma¬ 
chines  and  is  adding  to  its  line  • 

J.  N.  Newsservers,  a  vending  _  „  e  rx  •! 

machine  previously  developed  In  Place  o£  Daily 
by  Mr.  Jae  and  his  associates.  Springfield,  ID- 

•  The  Springfield  Press,  * 

f  •  CTSMOC  free  -  distribution  weekly,  !>»-' 

Joins  SM&S  here  in  the  pl»J 

Rex  L.  Riley,  formerly  -with  vacated  by  the  Citizens  Tnr 
the  Adrian  (Mich.)  Daily  Tele-  une,  a  daily  which  folded  after 
gram,  has  joined  the  sales  staff  two  months’  existence.  Normal' 
of  the  Detroit  office  of  Scolaro,  Sheppard  and  Clark  Atkins  am 
Meeker  &  Scott,  newspaper  rep-  co-publishers  of  the  new  weekly 
resentatives.  and  Stephen  Childs  is  editor. 
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How  to  make  hay  in 

Pennsylvanians  No.  3  “City” 


it  4 


Want  to  harvest  a  bumper  crop  of  cash  customers  in 
prosperous  Pennsylvania?  Pretty  simple  once  you 
get  your  bearings  on  its  third  largest  city.  Don’t  look 
for  a  skyline  like  Philadelphia  or  Pittsburgh  .  .  .  this 
potent  market  place  has  more  important  things  to 
offer — customers,  income,  buying  power — a  full  sixth 
of  the  quota  for  the  whole  Keystone  State.  It’s  the 
composite  potential  of  the  14  cities  listed  below — 
each  one  a  key  trading  center  in  its  own  right.  Put 
them  all  together  and  you’ve  got  a  market  to  make 
your  mouth  water.  Just  one  more  thing  to  remember 
.  .  ,  50%  of  these  high-spending  consumers — nearly 
a  quarter-million  families — depend  on  their  local 
newspaper  as  a  “buyer’s  guide.”  Take  a  new  look 
at  your  sales  program;  put  these  active  hometown 
newspapers  at  the  top  of  your  media  list  and  you’ll 
really  make  hay  in  Pennsylvania’s  No.  .5  “City.” 


Sell  Pennsylvania's  No.  3  "City"  with  these  newspapers: 

BEAVER  FALLS  NEWS-TRIBUNE  (E)  •  CHAMBERSBURG  PUBLIC 

OPINION  (E)  •  COATESVTLLE  RECORD  (E)  •  CONNELLSVILLE 

COURIER  (E)  •  INDIANA  GAZETTE  (E)  •  JEANNETTE  NEWS- 

DISPATCH  <E)  *  LOCK  HAVEN  EXPRESS  <E)  •  NEW  CASTLE 

NEWS  <E>  •  SUNBURY  DAILY  ITEM  (E)  •  TOWANDA  REVIEW  (M) 

•  WARREN  TIMES-MIRROR  (E)  •  WASHINGTON  OBSERVER  RE¬ 
PORTER  (MAE)  •  WILLIAMSPORT  SUN  GAZETTE  (E)  •  YORK 

DISPATCH  (E) 
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Prescription 
For  MDs: 


when  I  have  given  them  infer-  Nixon  Goes  Abroad 
mation.  Nor  have  they  ever  ^ 

used  information  which  I  ad-  Research  Grant 
vised  was  half  baked,  uncon-  fhe  Ford  Foundation  has  an- 


firmed,  or  not  in  the  public  nounced  a  special  grant  to 


More  News 


Raymond  B.  Nixon,  professor 


Baltimore 


Sounder  public  relations  is 
necessary  for  the  medical  pro¬ 
fession  to  overcome  a  “feeling 
of  distrust  and  resentment  for 
doctors  as  a  group,”  Dr.  George 
E.  Farrar  Jr.,  medical  director 
of  Wyeth  Laboratories  said  here 
March  2. 

Dr.  Farrar,  associate  profes¬ 
sor  of  medicine  at  Temple  Uni¬ 
versity,  Philadelphia,  spoke  at 
the  annual  meeting  of  Johns 
Hopkins  Medical  and  Surgical 
.Association. 

“The  medical  profession,”  he 
said,  “needs  a  strong  voice  to 
tell  its  story  to  the  public.  A 
survey  made  by  the  American 
Medical  Association  indicated 
that  the  man  on  the  street 
trusts  his  own  doctor,  but  vari¬ 
ous  studies  hav’e  shown  that  the 
same  man  harbors  a  feeling  of 
distrust  and  resentment  for 
doctors  as  a  group. 

“In  our  efforts  to  gain  and 
hold  greater  public  favor,  we 
must  remember  that  communi¬ 
cations  is  all-important.  It  is 
not  enough  for  our  medical  re¬ 
searchers  and  practitioners  to 
do  good  work;  we  must  tell  peo¬ 
ple  about  it.  This  is  the  essence 
of  good  public  relations.  This 
could  be  the  difference  between 
life  and  death.” 

Dr.  Farrar  said  that  in  these 
days  of  rapid  communication 
and  general  education,  there 
seems  to  be  an  ever-increasing 
emphasis  on  medical  news  in 
the  lay  press. 

“The  questions  is”  he  said, 
“what  should  we  in  the  profes¬ 
sion  do  about  it,  or  what  can 
we  do  about  it  ?  History  teaches 
that  for  good  and  for  ill  the 
clock  seldom  turns  back. 

“At  times  you  may  feel  it’s 
a  downright  nuisance.  You  may 
even  find  it  embarrassing  when 
a  patient  rushes  into  your  of¬ 
fice  waving  a  newspaper  clip¬ 
ping  telling  you  of  some  new 
wonder  drug  which  you’ve  never 
heard  about.  But  let’s  face  it, 
we  doctors  get  a  lot  of  our  own 
medical  information  from  ex¬ 
actly  the  same  source — the  lay 
press. 

“And  what  kind  of  fellows 
are  these  science  writers?  Well, 
for  the  most  part  they’re  darned 
nice  guys.  They’re  intelligent 
and  conscious  of  their  responsi¬ 
bility  to  the  public.  Speaking 
for  myself,  I  can  say  they  have 
never  misquoted  me  directly 


“These  men  respect  your  ad-  of  journalism  at  the  University 
vice  and  your  critical  judgment,  of  Minnesota,  for  visiting  Asian 
and  they  need  your  guidance,  and  European  centers  where 
My  advice  is  to  meet  with  research  in  journalism  and 
them,  be  cooperative  and  open-  mass  communications  is  under 
minded,  treat  them  as  con-  way.  The  purpose  is  to  en- 
scientious  workmen  trying  to  do  courage  a  greater  exchange  of 
a  good  job.  I  think  you’ll  find  information  and  skills  between 


they  can  be  a  great  force  for  American  and  foreign  schoolars. 


good  at  a  time  when  the  medical  The  University  Board  of 


profession  sorely  needs  im-  Regents  has  approved  his  leave 


proved  public  lelations.  of  absence  from  teaching  dur-  ,,,  .  ,  .  ,,  ... 

.  .V  I  might  add  that  vou  an 

•  ing  the  spring  quarter.  Accom-  ,  . 

panied  by  Mil  Nixon,  he  will  »»omg  a  very  effective  ,ob. 

Seeking  New  Firms  leave  March  15  for  Japan,  the 

first  of  25  countries  to  be  Radio  Relay  Proves 
Lehighton,  Pa.  visited.  Itself  During  Riot 

The  Lehighton  Evening  The  professor  also  will  at-  Qatt  T  akp  Titv  iTt ; 

Leader  is  helping  the  Chamber  tend  the  general  assembly  of  . ,  .  ,  .  ^ 

of  Commerce  drive  for  a  $15,000  the  International  Press  Insti-  All  through  the  night  of  Pel 

fund  to  get  new  industries  tute  May  14-16  in  Amsterdam  rioting  Utah  Stati 

here.  Witmer  Eberle  is  editor  and  the  congress  of  the  Inter-  Prison  convicts  damaged  tfe 

of  the  daily  and  is  also  a  di-  national  Federation  of  News-  Prison  property  and  exerted  dt 

rector  of  the  Chamber  of  Com-  paper  Publishers  and  Editors  state  officials  whii- 

merce.  May  28-31  in  Naples.  holding  a  church  basketba. 

llllPllllllllllllNllimillllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllillllllll^  hostages  within  th- 


A  Very  Effective 
^Whipping  Up*  Job 

Harrisburg,  P. 

The  Philadelphia  Inquire 
and  reporter  Joseph  H.  Mil 
ler  were  accused  by  Siai, 
Attorney  General  Thomas  D 
McBride  of  “whipping  np' 
public  sentiment  in  a  Pat 
dons  Board  case  which  lu> 
resulted  in  a  legislative  proln 
of  the  board. 

Mr.  Miller  sat  a  few 
from  Mr.  McBride  during  iht 
allegation  at  the  first  pablli 
session.  The  law  official  «ak 
*‘I  might  add  that  you  an 
doing  a  very  effective  job.' 


Seeking  New  Firms 


Itself  During  Riot 

Salt  Lake  City,  Uta; 
All  through  the  night  of  Pel 


^Lend  Us  Your  Bus,  You 
Take  Our  Car’,  the  Duke  Says 


holding  a  church  basketba 

team  as  hostages  within  th; 
walls,  the  Salt  Lake  TribW' 
“cleaned  up”  coverage  of  thr 
fast-developing  news  erer 
through  the  use  of  two-wa; 

1  Bv  Eddie  orth  P  mobile  press  radio  equipment 

I  AP  Staff  Photographer  I  , 

=  X  ^  =  three  hours  old,  the  Tribnn? 

I  Oporto,  Portugal  ture  of  the  Queen  and  the  | 

g  A  Queen’s-eye  view  of  a  Duke  entering  our  bus  and  g 

g  royal  tour  is  a  never-to-be-  just  managed  to  jump  into  |  ■  Tribune  had  complet 

=  forgotten  experience.  I  know,  the  royal  limousine  as  it  j  coverage  spread  on  seven 
1  !  sot y  here  (Feb.  21)  dur-  moved  off  after  the  bus,  the  g  continuous anc 

I  standard  flapping  in  |  uninterrupted  communicatior 

1  1  between  the  city  newsroom  snc 


B  Elizabeth  II.  the  wind, 

g  The  Cadillac  that  brought  And  what  a  ride  that  was! 
J  Queen  Elizabeth  and  the  The  crowd  seeing  Her 
J  Duke  of  Edinburg  from  the  Majesty  in  the  open  van,  a 
g  airport  into  Oporto  had  been  complete  departure  from 
I  pelted  with  flower  petals  in  protocol,  went  mad.  Then 
g  the  rain.  And  the  petals  the  people  wanted  to  see 


reporter-photographer  teams. 

Staff  members  generall; 
agree  that  the  system,  in  us- 
for  several  years,  improve; 
coverage  in  almost  every  spo; 
news  break  and  saves  miles  o; 


g  stuck.  So  much  so,  the  driver  who  had  taken  the  place  of  g  needless  travel  bv  channelliuf 

I  had  to  use  his  windshield  the  royal  visitors  in  their  |  ^™ents  to  staffers. 

B  wiper  to  see  the  road.  car.  I  saw  more  faces  peer-  m 


g  wiper  to  see  the  road.  car.  1  saw  moi'e  faces  peer-  g 

1  The  window’s  were  still  ing  at  me  through  the  J 

M  plastered  with  flower  petals  window  than  ever  before  in  J  308,900  Workers 


g  when  the  royal  couple  left  my  life.  g  WashixGTO 

m  “Factory  House”  for  the  re-  The  Portugese  must  have  g  rr.!.  i.  .  e  t  loW; 

■  turn  to  the  airport.  The  thought  it  was  all  fun,  for  3  Department  o  ,  1 

3  Duke  didn’t  like  it.  they  started  pelting  us  with  m  , 

I  Then  he  saw  an  open  flowers  and  rice.  ■  the  newspaper  business,  as  o. 

=  police  van  across  the  street.  Freddy  and  I  were  some-  S  Dct.  31,  IJoo,  s  ows  . 

■  It  had  been  provided  for  the  what  protected  in  the  limou-  m 

1  photographers  covering  the  sine.  And  was  that  car  con-  ■  a  ,  ‘  .li 

I  tour.  Freddy  Reid  of  the  fortable.  It  was  like  sitting  |  ^he  fibres  are  for  daily 
I  London  Daily  Mirror  and  I  in  a  bank  of  flowers,  for  the  g  "on-daily  publications. 

3  were  sitting  in  it.  The  Duke  back  of  the  car  was  filled  g  • 

g  spoke  to  one  of  his  Scotland  with  bouquets  presented  to  9  Hosililal  Contact 
g  Yard  detectives  and  he  came  Her  Majesty.  g  ^  a  r  fk  Obi® 

g  over,  followed  by  Her  Majes-  Everything  wonderful  has  g  Apple  CRE  , 

3  ty  and  the  Duke,  and  asked  to  end  though.  We  finally  M  Apple  Creek  State  Hosp; 

B  us  if  we’d  mind  loaning  them  reached  the  airport  after  the  g  here  has  initiated  a  policy  ® 
i  our  bus.  10-mile  drive.  g  inviting  newspaper  people  m 

B  The  Duke  added:  “You  Now  I  know  what  a  3  Ohio  to  visit  the  hospital  W 
g  take  our  car.”  Queen’s-eye  view  is:  Like  g  attend  a  seminar  with  mem 

E  Quick  as  a  flash,  I  hopped  being  a  bird  in  a  flower  E  ^be  institution  staff  to  1^ 

■  up  on  a  railing  for  a  pic-  plastered  cage.  B  some  of  the  problems  and  need 


attend  a  seminar  with  members 
of  the  institution  staff  to  1^ 
some  of  the  problems  and  needs 


inilllllimillH  of  mental  patients. 
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Promotion  men  . . . 


BLOW 
YOUR  OWN 


It’s  time  for  the 
Editor  &  Pubiisher 
1956  Newspaper 
Promotion  Contest 


Here’s  your  big  chance  to  show  off  your  pet  brain¬ 
children  .  .  .  and  win  an  award,  to  boot!  We  know 
that  you’ve  all  turned  out  some  newspaper  promotion 
that  pleased  you  (and  the  boss)  and  got  some  extra  special 
results.  Now  is  the  time  to  dig  out  the  tear-sheets,  raid  the  files, 
paste  up  the  scrapbooks  and  presentations.  It’s  Promotion  Contest 
time  again! 

We’ve  provided  separate  classifications  for  newspapers  over 
and  under  50.000  circulation  in  five  different  categories.  There 
will  be  a  total  of  31  separate  awards,  and  you  and  your  promo¬ 
tion  can  win  one  of  them  (maybe  even  more  than  one!). 

Get  your  entries  ready  now,  and  send  them  off  to  Harold 
Miller,  New  Orleans  Item,  722  Union  St.,  New  Orleans,  before 
April  1.  Awards  will  be  presented  at  the  NNPA  Convention  in 
New  Orleans  in  May. 

Remember,  you  can’t  win  an  award  if  you  don’t  make  an 
entry.  May  the  best  promotion  win! 


Here  are  the  Promotion  Contest  rules  ,  .  . 


CLASSIFICATIONS: 

1.  National  Advertising  Promo¬ 
tion 

2.  Retail  Advertising  Promotion 

3.  Classified  Advertising  Pro¬ 
motion 

4.  Circulation  Promotion 

5.  Public  Service  Promotion 
RULES; 

1.  Contest  is  open  to  all  daily 
newspapers  in  the  U.  S.  and 
Canada;  entries  must  be 
postmarked  no  later  than 
April  1,  1957.  and  shipped 
to  Harold  Miller.  Promotion 
Mgr..  New  Orleans  Item. 
722  Union  St..  New  Orleans. 
La. 

NOTE:  Do  not  send  entries 
to  EDITOR  &  PUBLISHER 

2.  Entries  in  each  classification 
may  consist  of  a  single  ad¬ 


vertisement.  complete  cam¬ 
paign,  a  series,  direct  mail 
presentations,  or  a  complete 
year's  promotion  program. 
IMPORTANT:  Continuing  pro¬ 
grams  or  copy  themes  will 
not  be  eligible  if  they  have 
previously  won  first  award. 

3.  Judges  will  consider  film 
strips,  novelties.  TV  slides, 
tear  sheets,  or  any  type  of 
presentations.  Entries  should 
be  submitted  in  portfolio, 
scrapbook  or  any  convenient 
form. 

4.  All  entries  should  be  identi¬ 
fied  with  name  of  newspaper, 
classification  designation  for 
entry,  and  circulation  group 
(over  50.000  or  under  50.- 
000).  Make  as  many  entries 
as  you  like.  Where  more 
than  one  entry  is  submitted 
in  a  given  classification,  each 


entry  must  be  labeled,  as 
indicated. 

5.  No  entries  will  be  returned, 
except  upon  request.  Entries 
not  returned  will  become  the 
nucleus  of  a  continuing 
library  of  newspaper  pro¬ 
motion. 

AWARDS: 

A  First  Prize  and  two 
Honorable  Mention  Awards 
will  be  made  in  each  classi¬ 
fication,  for  each  circulation 
group.  A  Grand  Award  will 
be  presented  for  the  “best 
in  show." 

In  case  of  a  tie.  duplicate 
awards  will  be  made. 

Judging  will  take  place  in 
the  convention  city,  and 
awards  presented  at  the  1957 
NNPA  convention. 


SEND  YOUR 
ENTRIES  NOW 

DEADLINE: 
APRIL  1,  1957 


P^nsored  in  the  intereet  of  better  newspaper  promotion  by  Editor  &  Publisher  and  the  National  Newspaper  Promotion  Association. 
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In  High  Speed  Typesetting 
the  Payoff  is  on  the  Bank 


Maximum  production  of  type  with  TTS  operation 
depends  on  three  things: 

1.  Speed  2.  Reliability  3.  Capacity 

You  will  get  maximum  production  from  Intertype 
Hi -Speed  machines  because  they  are  tops  in  all 
three  combined: 

1.  Speed— Their  speed  cannot  be  exceeded.  Contributing 
to  this  speed  are  Visilite  magazines,  built-in  one-piece 
escapements,  direct  acting  keyrods,  the  positive  assem¬ 
bler,  simplified  keyboard  and  three-pitch  distributor 
screws  which  return  matrices  faster  to  the  magazines. 

2.  Reliability— Specially  engineered  Intertype  Hi-Speed 
features  such  as  hydraulic  cushions,  assembler  slide 
brake  jogger,  assembler  slide  safety,  tight  line  stop, 
loose  line  safety,  special  spaceband  guide  and  the  use  of 
V-belts  and  gearless  drive  assure  maximum  reliability 
of  operation. 

3.  Capacity— Intertype  Hi-Speed  machines  offer  greater 
capacity,  because  they  can  be  equipped  with  from  one 
up  to  four  magazines . . .  now  or  in  the  future.  Only 
Intertype  offers  this  flexibility  in  magazine  capacity. 
Six-Mold  Disks  give  you  50%  more  mold  capacity  and 
eliminate  mold  liner  changes. 

All  these  features  mean  this— Intertype  Hi-Speed 


Keep  Ahead  With 


INTERTYPE 


INTERTYPE  CORPORATION 

360  FURMAN  STREET,  BROOKLYN  1,  N.  Y. 

Chicago,  San  Francisco,  Los  Angeles,  New  Orleans,  BostoR 
In  Canada:  Toronto  Type  Foundry  Company,  Ltd.,  Toronto, 


machines  give  you  more  slugs  on  the  bank  at  the  Montreal,  Winnipeg,  Vancouver,  Halifax 

end  of  the  shift!  Set  in  Resal  and  Bodoni  families  Intertype  and  Visilite  are  registered  trad 


i 


BostoB 

orontOi 


PLANT  and  EQUIPMENT 

- SECTION 


View  of  Sheridan  inserter  at  San  Francisco  Examiner  shows  deflectors,  or 
wipers,  attached  to  motor  and  syntron  machines  for  taking  air  out  of  papers. 


Daily  Insert 
Operation  at 
Press  Speed 

San  Francisco 
Daily  newspapers  are  in- 
Krterl  at  virtual  press-run 
ipeed  in  the  San  Francisco 
Examiner.  Insertion  activities 
ire  at  a  rate  of  more  than 
(0,000  newspapers  an  hour. 

Successful  application  of  the 
“ituffing”  operation  has  been 
obtained  with  inserts  as  small 
as  eight  pages.  The  weekday 
use  of  the  inserters  has  extend¬ 
ed  to  the  “insides”  for  a  130- 
page  newspaper. 

Fp  to  200  I’ages 
This  is  aside  from  Sunday 
newspaper  operations  which  call 
for  multiple  inserts  that  finally 
send  editions  of  up  to  200  pages 
along  the  conveyor  belts. 

.\t  the  core  of  the  operation 
are  three  Sheridan  inserters, 
each  capable  of  double-duty  ac¬ 
tivity.  Dual  operation  steps  up 
insertion  activity  of  each  ma¬ 
chine  from  the  10,000-12,000 
hourly  to  a  20,000-plus  pace. 

The  versatility  of  the  inser¬ 
tion  equipment  has  been  ilevel- 
oped  chiefly  over  five  years  of 
use  of  two  Sheridans.  Complete 
weekday  insertions  without  ad¬ 
vancing  deadlines  became  a 
reality  with  the  installation  of 
a  third  Sheridan  inserter  last 
year. 

Refinements  are  made  by 
Kxaminer  mechanics  working 
often  in  conjunction  with  a 
Sheridan  field  representative. 
.Modifications  are  developed  in 
cooperation  with  the  Sheridan 
plant  in  Easton,  Pa. 

The  basic  development  here 
was  to  double  the  size  of  the 
buckets  so  that  each  could  ac¬ 
commodate  more  newspapers. 
Each  Sheridan  has  eight  hop¬ 
pers  and  48  buckets.  When 
placed  on  “double,”  the  equiva¬ 
lent  of  Pfi  buckets  is  made 
available. 

This  double  bucket  was  essen¬ 
tial  to  obtain  adequate  capacity 
for  .‘re-page  newspapers.  On 
double,  each  bucket  handles  96 
instead  of  48  newspapers. 

This  dual  capacity  enabled 
the  Examiner  to  provide  a  par¬ 
tial  insertion  of  its  daily  run 
with  two  Sheridans.  That  left 
thousands  of  newspapers  in 
tsed  of  hand  insertion  after 
ench  run. 

The  move  signalled  the  way 
lor  further  adaptations.  Hop¬ 
pers  were  relocated.  Metal 
grippers  were  substituted  for 


rubber.  The  kicker  was  made 
adjustable  so  it  couhl  be  set  to 
throw  out  20,  2.5  or  40  papers, 
as  desired. 

Today  the  three  inserted  ma¬ 
chines  meet  an  output  need  that 
calls  for  more  than  200,000 
copies  of  weekday  editions  be¬ 
tween  the  hours  of  11:30  p  m. 
and  4  a.m. 

Special  weekday  sections, 
which  customarily  contain  color, 
may  be  run  off  during  the  day, 
stacked  and  then  inserted  into 
the  successive  editions  from  the 
press  with  a  56-page  capacity. 

For  Sunday  stuffing,  the  ma¬ 
chines  are  generally  on  single 
duty  and  geared  to  12,000  an 
hour  speed.  Four  insertion  ac¬ 
tivities  are  worked  into  the 
schedule,  as  follows: 

1 —  Puck  and  .\merican  Week¬ 
ly,  with  magazine  inside  comic- 
section. 

2 —  Insertion  of  Pictorial, 
Modem  Living  sections  and  of 
Smart  Set  magazine  into  No.  1. 

3 —  Insertion  of  want  ad  sec¬ 
tion  and  then  addition  of  main 
news  and  second  news  section, 
both  on  Saturday  nights. 

As  an  assist  in  handling  the 


sections  awaiting  insertion,  the 
Examiner  mail  room  uses  Syn- 
tron  “joggers”  that  remove  air 
from  the  papers.  Syntron  is 
located  at  each  bucket. 

Examiner  uses  extra-duty 
(’utler-Hammer  conveyors. 

Bud  Walters  Heads 
Engraving  Dept. 

C1.EVE1.A.NU 

O.  .A.  (Hud)  Walters  has 
l)een  named  superintcmdent  of 
the  Clexielnii<\  Press  engraving 
department,  succeeding  William 
F.  Alexander  who  retired  after 
33  years  with  the  Press,  IC 
as  engraving  superintendent. 
Mr.  Alexander  has  moved  to 
California. 

It  was  the  team  of  Walters 
and  Alexander  that  inoduced 
the  zinc-coated  magnesium  plate 
that  speeds  up  the  engraving 
piocess. 

Mr.  Walters  has  been  with 
the  Press  for  26  years.  For  a 
long  time  he  tvorked  with  his 
father,  Louis  A.  Walters,  who 
retired  four  years  ago  after  49 
years  of  service. 


Addition  to  House 
New  Printmaster 

Ki-a.math  Falls,  Ore. 

Plans  are  nearly  completed 
for  the  construction  of  a  two- 
story  addition  to  the  present 
two-story  Herald  and  News 
building  at  F^splanade  and  Pine 
street.s. 

The  addition  will  house  a 
new  40-page  Hoe  Printmaster 
press.  Space  in  the  new  addi¬ 
tion  will  be  i)rovided  for  a 
gi-eatly  expanded  composing 
room  and  a  complete  dispatch 
department  will  he  added. 


$700,000  Project 

Flore.n'CE,  Ala. 

Tri-Citics  Publishing  Com- 
]iany,  publishers  of  the  Tri- 
Cities  Haily  and  the  Florence 
Times,  will  begin  a  $700,000 
expansion  program,  with  com¬ 
pletion  set  for  .4ug.  1.  .-Among 
improvements  will  be  a  new 
$340,000  building  and  a  Goss 
Universal  press  to  cost  $230,000. 
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Full  Program 
For  Atlantic 
Conference 

Philadelphia 
The  1957  Mid-Atlantic  News¬ 
paper  Mechanical  Conference 
jointly  sponsored  by  PNPA  and 
the  New  Jersey  Press  Associ¬ 
ation,  with  participation  of  the 
Maryland  Press  Association,  is 
set  for  Thursday,  Friday  and 
Saturday,  March  21-23,  at  the 
new  Sheraton  Hotel  here. 

The  evening’s  dinner-meeting 
of  the  Joint  Mechanical  Com¬ 


mittees  will  be  presided  over  by 
G.  Richard  Dew,  PNPA  general 
manager,  and  Mechanical  Con¬ 
ference  director. 

Capping  the  first  day’s  pro¬ 
gram  will  be  a  “Cracker  Bar¬ 
rel”  session,  with  Peter  P. 
Rudegeair,  Jr.,  mechanical  su¬ 
perintendent,  Lebanon  Dailij 
\ew8,  presiding. 

Plant  Safety 

The  Conference  will  be  offi¬ 
cially  called  to  order  Friday 
morning  by  Claude  E.  Schell, 
composing  room  superintendent, 
Reading  Eagle-Times,  and  Con¬ 
ference  co-chairman. 

A  feature  talk  on  “Printing 
Plant  Safety”  will  be  delivered 
by  Peter  J.  Bernard,  director 
of  personnel  and  safety,  H. 
Wolff  Book  Manufacturing  Co., 
New  York  City. 


Two  sessions  will  follow  in 
concurrent  meetings.  A  Press 
and  Stereotype  Session  will  be 
conducted  by  Donald  L.  Baker, 
mechanical  superintendent,  At¬ 
lantic  City  Press,  and  Charles 
Remmel,  stereotype  superin¬ 
tendent,  Allentown  Call-Chroni¬ 
cle. 

Scheduled  for  this  session  is 
a  discussion  of  “Mat  Pak,”  by 
Royal  Rager,  stereotype  su¬ 
perintendent,  Bend  (Ind.) 

Tribune. 

Meeting  at  the  same  time  will 
be  a  Small  City  Flatbed  and 
Tubular  Press  Session,  with 
Walter  E.  Sheldrick,  production 
manager,  Ridgewood,  (N.  J.) 
Herald-News,  presiding.  Ed¬ 
ward  Rogerwick,  mechanical  su¬ 
perintendent,  Penns  Grove 
(N.J.)  Record,  is  scheduled  as 


a  principal  participant. 

Friday  afternoon  offers  i 
Composing  Room  Session  under 
the  direction  of  John  J.  Mc¬ 
Cann,  mechanical  superintend¬ 
ent,  Harrisburg  Patriot-News. 

At  this  session  George  P, 
Kunz,  production  manager, 
South  Bend  Tribune;  G.  Pres¬ 
cott  Low,  publisher,  Quiney. 
(Mass.)  Patriot  -  Ledger,  and 
Ralph  S.  Roth,  executive  sales, 
Mergenthaler  Linotype  Co.,  will 
triple-team  the  question:  “How 
Good  and  Practical  Is  Photo¬ 
composition?” 

Also  slated  is  an  “Operations! 
Outline  of  Ad  Handling  Pro¬ 
cedures  for  Newspapers,”  by 
John  R.  Copeland,  production 
manager,  M  inneapoHs  Star- 
Tribune;  and  a  “Composing 
Room  Cost  Study”  presentation 
by  the  Research  Institute  of 
American  Newspaper  Pub¬ 
lishers  Association. 

The  afternoon’s  program  will 
close  out  with  an  Electronic 
Engraving  Clinic,  headed  by 
Howard  F.  Shivers,  art  and 
photographic  director,  Camden 
(N.J.)  Courier  -  Post.  Pro¬ 
grammed  to  follow  the  clinic’s 
panel  discussion  is  a  talk  on 
“Matting  vs.  Direct  Printing,” 
by  Nicholas  Marterella,  head 
stereotyper,  Camden  Courier- 
Post. 

The  annual  banquet  will  be 
held  that  evening,  with  J.  E, 
Holtzinger,  PNPA  president 
and  G.  Wallace  Conover,  NJP.4 
president,  extending  greetings 
A  professional  entertainment 
feature,  arranged  through  Wil¬ 
liam  C.  Otter,  Imperial  Type 
Metal  Co.,  and  Neal  H.  Troth, 
American  Type  Founders,  will 
top  off  the  evening’s  program. 

A  Saturday  clinic  will  be  pre¬ 
sided  over  by  Edward  N.  Klein, 
co-publisher,  Oakhnrst  (N.J.l 
Home  News,  and  Conference  co- 
chairman.  Among  its  featum 
will  be  a  presentation  on 
“Changing  Printing  Costs,”  by 
H.  J.  Ward,  executive  vicepresi¬ 
dent,  Porte  Publishing  Co..  Salt 
Lake  City,  Utah. 

Harry  Burris,  mail  room  su¬ 
perintendent,  Harrisburg  Pat¬ 
riot-News,  and  John  Smith. 

!  Philadelphia  Daily  News,  will 
I  direct  a  Mail  Room  Session. 
Programmed  are  L.  F.  Fallon, 
sales  manager,  Wiretyer  Corp- 
Hawthorne,  N.  J.;  Richard 
Powers,  assistant  mechanical  su¬ 
perintendent,  Philadelphia  Bul¬ 
letin;  and  William  W.  Power, 
special  sales  representative. 

Signode  Steel  Strapping  Co- 
Chicago,  Ill. 

A  Photo-Engraving  Session 
will  be  under  the  direction  of 
Robert  C.  Schwanbeck,  Jr.,  me¬ 
chanical  .superintendent  Shares 
Herald. 


makes  the  difference 


When  Matrix  Contrast  Serv  ice  takes  over  the  main¬ 
tenance  of  your  black-and-white  and  colored  matrix 
reference  marks,  the  machine  operators  can  throw 
away  their  aspirin  and  bifocals. 

Instead  of  dreading  “railroaded”  news,  your  editors 
can  be  confident  that  the  type  will  be  set  more  accu¬ 
rately,  as  well  as  quickly.  And  your  readers  will  be 
pleasantly  surprised  by  the  reduction  in  “typos”. 

Actual  on-the-job  tests  prove  that  Matrix  Contrast 
Service  cuts  mechanical  errors  in  “railroaded”  copy  by 
as  much  as  50‘’i,!  This  is  not  surprising  when  you  stop 
to  think  that  one  wrong  line  can  make  it  necessary  to 
reset  a  complete  paragraph. 


Even  on  routine  typesetting,  legible  reference  marks 
make  a  big  difference.  'I’o  give  you  an  example  .  .  . 
one  linccastcr  in  a  plant  that  had  just  contracted  for 
Matrix  Contrast  Service  set  3300  lines  of  legal  adver¬ 
tising,  casting  four  slugs  from  each  line,  and  bet  the 
foreman  that  he  would  have  less  than  five  errors!  (P.S. 
He  won  the  bet  — having  made  only  three  errors!) 

If  you  would  like  to  cut  down  on  machine  errors 
and  lost  production  time  in  your  shop,  why  not  check 
with  us?  \Vc  would  be  glad  to  give  you  the  name  of 
a  newspaper  or  printing  plant  in  your  area  using 
Matrix  Contrast  Scrv'icc  . .  .  and  you  can  sec  for  your¬ 
self  how  it  improves  operator  efficiency  and  morale. 


MATRIX  CONTRAST  SERVICE 

MATRIX  CONTRAST  CORPORATION 
154  West  14th  Street,  New  York  11,  N.  Y. 

326  W.  Madison  Street,  Chicago  6,  III. 
1105  Trenton  Street,  Los  Angeles  15,  Calif. 


Copyrio^t  1 957.  MotHi  Confrott  Cea>orot*on 
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liner- 


©NEA  Service 


Convenient  color  control 


I  ho  Hoc  four-compartiiH'iit  pump  is  your 
key  to  couveuieut  aud  simple  mechanically- 
ojx*ratc‘d,  positive  color  control.  Used  on  a  full 
width  newspaper  press,  its  four  compartments 
make  it  possible  to  print  either  one  or  a  com¬ 
bination  of  colors  with  up  to  four  dillerent 
colors  across  the  web.  No  portable  ink  foun¬ 
tains  or  ])umps  are  ni'eded  and  press  make- 
ready  time  is  cut  substantially  for  color  work. 

This  versatile  device  enables  you  to  make 
multi-color  runs  or  combinations  of  color  with 
full  black  —  with  a  minimum  of  color  make 
ready  time,  (iompartmeuts  can  be  drained  and 
refilled  in  a  matter  of  minutes.  Refilling  of 
color  inks  is  manually  accomplished  through 
a  convenient  opening  at  the  top,  while  refilling 
of  black  ink  is  automatically  controlled.  Paper 
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dust  and  foreign  matter  cannot  enter  the 
system.  Not  only  is  this  cleaner,  but  tin*  lloe 
Ink  Pump  System  assures  accurately  measured 
ink  feed  at  all  speeds.  Controls  are  con- 
\  eniently  ])lac(“d  and  operable  from  pri'ssroom 
floor  level. 

This  ink  pump  system  demonstrates  Hoe’s 
success  in  producing  more  efficient,  more 
functional  eriuipment . .  .  ecpiipment  that  pays 
you  a  dividend  in  time  saved  and  costs  cut. 
It  will  pay  you  to  get  in  touch  with  Hoe. 


6iceK//m. 


910  East  138th  Street,  New  York  54.  N.Y. 

BRANCHES:  BOSTON  •  CHICAGO  •  SAN  FRANCISCO 
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IDEAL  ROLLER  &  MANUFACTURING  COMPANY 


Huntington  fork,  Colif. 


six  color  cylinders,  duo-rail  ink. 
inir.  Present  units  as  well 
the  new  ones  will  have  the» 
facilities. 

Total  investment  in  the  pres; 
line  of  16  units,  then,  will  li» 
almost  $2,000,000. 


Gannett  Dailies  Add 
,  Color  Equipment 

Rociik.ster.  N.  Y. 

1  Don  U.  Bridge,  general  man¬ 
ager  of  the  Rochester  Thnes- 
Union  and  Democrut  and 
I  Chronicle,  announced  the  pur¬ 
chasing  of  new  press  equipment 
which  will  include  facilities  to 
print  color  in  the  regular  press 
run  about  Sept.  1. 

Four  new  press  units  will  be  child  Scan-A-tiraver,  the  sinl, 
I  added  to  the  present  line  of  to  be  installed  wdthin  the  .Arc- 
12  units.  The  equipment  includes  tic  Circle. 


Rail  Depot 

Changed  for 
Papers’  Use 


Herman  F.  Ewell,  a  note; 
personality  in  the  graphic  arti' 
field,  retired  on  Jan.  1.  He  was 
sen’ing  as  manager  of  the  Mil¬ 
waukee  affiliation  of  the  Ideal 
Roller  &  Manufacturing  Co. 

Mr.  Ewell  got  his  start  in  the 
graphic  arts  industry  in  his 
home  town  of  Opelousas.  La 
w'here  he  worked  for  the  local 
newspaper.  After  employment 
with  the  Times  Picayune  in 
New  Orleans,  he  ran  rotar; 


morning  Republican  was  ac¬ 
quired  by  the  afternoon  Amer¬ 
ican.  .4  part  of  the  Old  Ameri¬ 
can  Building  is  consolidated 
with  the  plant. 


I  Tape  Machines  Set 
Higher  for  Monitor 

Miami, 

In  the  Miami  Herald's 
posing  room  the  tape-operated  ing  Co.  and  R.  R.  Donnelley  Co 
I  machines  are  set  on  mefa’ 
blocks  eight  inches  high  so  that 
the  standing  monitor 
have  to  bend  over  to  take 
of  his  job. 

.Also,  the  reperforating 
chine  no  longer  stands  on  a  sented  them  in  the  roller  fiel<i 
table  adjacent  to  the  composing  Mr,  Ewell’s  replacement  at 
I  machine;  it  is  attached  to  the  Milwaukee  is  Albert  W.  Berg 
'  side  of  the  machine.  mann,  h’s  assistant  since  June 


OUR  JOB  IS  BALANCING 


JUGGLING 


Switching  his  talent  and  knowl¬ 
edge  in  graphic  arts  into  sales, 
doesn’t  he  went  to  Ault  &  Wiborg  as 
representative  in  charge  of 
their  Kansas  City  office.  Soon 
after  he  joined  Ideal  and  repre- 


lAWriaT 


The  sensational  NEW  IDEAL  DX  \ 
roller  produces  the  finest  qualitv  news 
printing  —  by  design. 

They  last  longer  between  regrinds 
than  any  other  rollers. 


You  get  EXTRA  ADVANTAGES  with 


I  hey  improve  the  satetv  ot  your 
pressroom  by  their  flame-resistance. 


TYPE  METAL  COMPANY 
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1 78  Fonts 
On  Fotosetter 


ali^in^  figures.  These  combine 
with  matrices  from  regular  8 
and  12  point  basic  fonts  to 
provide  rapid  settings  of  gro¬ 
cery,  drug,  department  store 
and  other  display  advertising. 
Also  included  are  12  and  IS 
point  Logotypes  that  have  been 
available  for  produced  for  use  in  advertising 
producing  composition  on  the  composition. 

Fotosetter  photographic  line  Since  the  first  Fotosetter  ma- 
composing  machine.  Also  shown  chines  were  put  to  commercial 
are  lower  case  alphabet  lengths  use,  a  steady  flow  of  type  de¬ 
line  and  characters  per  pica.  signs  has  been  completed  to 

The  booklet  shows  nearly  400  keep  pace  with  the  growing  de¬ 
mands  for  type  on  film.  Today 
the  Fotosetter  library  offers  a 

unit  will  advance  the  exposed  ing  requirements.  Included  are  wide  choice  of  designs  for  every 

_  _  ‘  ‘  ecclesiastical, 

stalled  under  the  super\’ision  of  container,  cut  it  off  and  signal  mathematical  and  tariff  char- 
the  Mergenthaler  Co.,  has  been  the  operator  to  remove  the  tape 


I J  justification  all  can  be  .selected  A  new  booklet  titled  foto- 

llJ  I  CSL  by  depressing  the  proper  button,  setter  Type  Faces”  has  been 

,»»»,■  1  issued  by  the  Intertype  Corpo- 

^  Motifs  ration.  It  contains  complete  al- 

Ib  livlArS  The  perforated  tape  is  fed  phabet  showings  of  178  different 

into  the  photographic  unit  fonts  of  Fotosetter  type  faces 

York  News  is  field-  which  produces  right  -  reading  which  are  now  a.*. -  — 

ijenthaler’s  Linofilm  positive  type  on  film  or  photo- 
-  constructed  quar-  graphic  paper,  similar  to  a 
proof  of  ‘hot  metal’.  The  ma- 
•ated  photocomposi-  chine  will  change  type  face, 

,  Linofilm  consists  point-size,  leading  and 
aid  unit,  a  photo-  length  in  accordance  with  sig- 

t,  a  corrector,  com-  nals  from  the  tape.  When  a  job  special  characters  which  were 
ixiliary  photo  equip-  is  completed,  the  photographic  produced  to  meet  various  print- 

film  equipment,  in-  film  or  paper  into  a  removal  astronomical,  ecclesiastical,  type  of  composition. 

■  Copies  of  the  new  booklet 

acters,  as  well  as  many  styles  “Fotosetter  Type  Faces”  are 
ar-  available  from  Intertype. 


of  typographic  oniaments, 


and  insert  a  new  roll. 


We  mean  a  Quadder  PLUS  because,  in  addillMi  to  Push  Button  Controls. 
Memory  System  and  Simplified  Hydraulic  Actuafioiumany  other  time-sovinq 
extras  core  included  os  standard  equipment.  To  assure  you  oi  foster,  more 
efficient  quadding  and  improved  machine  output,  you  get... 


*  New  Vise  Jaws  and  Blacks. 

*  Electro  Pump  Stop  Safety. 

*  The  Non-Slip  “No  Saf* 

Delivery  Slide. 

*  Hardened,  Improved  Assem¬ 
bler  Slide  and  Brake. 

*  Automatic  Line  Stop  Return. 

A  Adjustable  Vise  Lockins 
Screws  with  Replaceable 
Tips. 

A  New  Vise  Locking  Studs. 

A  Adjustable,  One-Piece  Assem¬ 
bling  Elevator  Gate  with 
Friction  Rail. 

A  Doubio  Speed  Measure 
Control.* 


All  at  this  amtra  aquipmaat  i»  iiteJudadin 
rjie  porciMC*  priea  of  Iho  Smlmelro-Matie 
Ouaddor.  WritolorB-papoiBustiafodbro- 
ehuro  containing  eonploto  infotoation. 


Acnir.itr  equipment  is  absoiutei) 
Ksmtisl  to  produce  good  work  .  .  . 
vork  you  can  he  proud  of.  One  ol 
the  pillly  offenders  can  be  faulty 
it  is  genuine  economy  to 
»«ke  certain  they  do  not  cause  waste 
d  lockup  time — that  they  are  not 
v»rped  .  .  .  that  screws  and  screw 
riots  are  not  worn. 

•'ll  of  these  are  money-msters. 
•ker  the  period  of  a  year,  they  can 
pile  up  an  ugly  loss. 

If  you  hare  Chase  troubles,  by  all 
®<»ns  consult  us.  Our  product  Is 
prallable  at  ail  reputable  Dealers. 


*For  non-saw  machinM  only. 
Regular  one-lo-on*  ratio  lor 
Mohr  Saw  equipped  machirws. 
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Huge  German 
Camera  Takes 
Color  Pages 

Charleston,  W.  Va. 

The  Charleston  Daily  Mail 
has  placed  in  operation  its  new 
huge  $17,500  photo  engraving 
camera  made  by  Klimsch  and 
Co.  of  Frankfoii-on-Main,  Ger¬ 
many. 

Karl  Siebold,  who  came  to 
Charleston  from  Germany  to 
install  the  equipment  and  in¬ 
struct  engraving  department 
personnel  in  its  use,  said  the 
camera  is  the  first  Klimsch  in¬ 
stalled  in  a  newspaper  plant  in 
the  U.  S.  There  are  75  in  other 
shops  around  the  country. 

It  is  20  feet  long,  9  feet  high 
at  its  tallest  point  and  weighs 
5,000  pounds. 

The  manufacturer  claims  it  Karl  Siebold,  left,  gives  final  instructions  to  Foreman  Ray  Nolte  on 

will  regi.ster  and  re-register  to  the  operation  of  the  Klimsch  photo-engraving  camera  at  the  Charles- 

1-lOOOth  of  an  inch.  to"  Va.)  Daily  Mail. 

Klimsch’s  representative  said 

the  camera  will  enable  engrav-  the  range  of  screen  engravings  it  will  reproduce  in  desired  size 
ers  to  shoot  a  full  page  plate  is  from  55  to  175  lines.  The  is  from  the  minutest  up  to  35 
in  four-color  process.  It  has  a  Daily  Mail  uses  75-line  engrav-  by  50  inches.  Seven  motors 
range  of  four  diameters  up  and  ings.  move  the  camera  up  and  down 

a  reduction  of  11  to  one,  and  Range  of  the  copy  or  picture  its  focusing  tracks  that  extend 


NOW 

VISUALIZATION  MADE  EASY 
AND  INEXPENSIVE  BY  CHART-PAK 


Illy  Mail  uses  75-line  engrav-  by  50  inches.  Seven  motors 
ps.  move  the  camera  up  and  down 

Range  of  the  copy  or  picture  its  focusing  tracks  that  extend 

19  feet  into  a  room  separate 
V  !  from  the  one  where  the  control 

MADE  EASY  ’ 

I  Power  IS  from  a  normal  100- 
®Y  CHART-PAK  j  volt  60  ampere  outlet  that  is 
^  stepped  down  to  40  volts  for 
^  \  ^  I  the  actual  engraving  process 

\  ^  I  lit  by  four  carbon  lamps. 


Topet,  Templof««,  Boards  ...  f  i 

•verything  for  graphs,  chorts,  prosontotions,  1 

ofFice  end  plont  layouts,  organizofion  chorts^  aM 

all  from  Chart-Pak. 

All  hove  pressure  sensitive  odhesive  bocking* 
con  be  offined,  removed  or  reploced  easily.  All 
con  be  reproduced. 

TAPES—opoque  ond  tronsporent  — 1 /32"  to  2"  ^00^ 

wide  — 14  colors  — over  60  printed  designs. 

OFFICE  TEMPLATES,  form  ond  flow  symbols  ond 
pictogrophs  in  o  wide  ossortment. 

REUSABLE  WORKBOARDS  in  tronsporenl  ond 
Opoque  plastics,  with  printed  reproducible  or 
non-reproducible  grids  to  ossist  in  laying  out 
moteriol.  Write  for  data  • 

Tlw  VerMtile  .. 

—  _ _ 

!  V  CHART-PAK,  INC 


I  iMof  -wM  17*23  Road,  Leeds,  Mast. 

I  Please  send  information  . 

Name  _ _ 

Company _ ^Title _ 

I  Address _ 

I  City _ Zone _ State _ 

I  would  like  to  buy  Chart-Pak  material  from  my 
local  dealer _ _ _ 


Premier  Opens 
Newspaper  Plant 

Nanai.mo,  R.  C. 

Premier  Bennett  officially 
opened  the  new  Daily  Free 
Press  building  Feb.  27,  marking 
the  conclusion  of  a  one-year  re¬ 
building  and  expansion  pro- 
giam. 

Guests  included  Ken.  R. 
Thomson,  president  of  the 
Thom.son  newspapers;  Earle  C. 
Westwood,  B.  C.  minister  of 
trade  and  industry;  and  rep¬ 
resentatives  of  the  business  and 
professional  life  of  Vancouver 
Island. 

The  Free  Press  was  pur¬ 
chased  by  the  Thomson  Co. 
Ltd.,  about  three  years  ago.  In 
that  time  it  has  almost  doubled 
circulation;  increased  advertis¬ 
ing  linage  by  more  than  50%; 
more  than  doubled  the  number 
of  pages  per  issue;  and  in¬ 
creased  personnel  to  55  from 
25. 


2  Handle  Whole 
Remelt  Operation 

London,  Ont. 

New  Nolan  equipment,  includ¬ 
ing  metal  pot,  “Meltevator.” 
ingot  molds  and  flat  casting 
box,  is  speeding  work  and  mak¬ 
ing  for  greatly  increased  safety 
in  the  stereo  department  at  the 
Lo'ndon  Free  Press. 

Remelting  time  has  been  cut 
almost  50%,  and  actual  manual 
labor  required  has  been  re¬ 
duced  to  a  minimum,  according 
to  M.  T.  Parkinson,  superin¬ 
tendent  of  composing  and 
stereotype  operations. 

Flat  stereotype  plates  are 
cast  in  a  full-page  Supercaster 
by  hand-ladling  from  the  fur¬ 
nace. 

Only  two  employes  are  re¬ 
quired  for  the  entire  remelting 
operation.  An  appentice  handles 
six  scrap  trucks  while  another 
man  runs  the  Meltevator  and 
pours  pigs. 

The  London  Free  Press  prints 
an  average  44-page  paper.  In¬ 
stallation  of  the  new  equipment 
has  reduced  to  four  hours  per 
shift  the  time  needed  to  con¬ 
vert  all  dead  metal  back  into 
pig  form.  The  equipment  is 
operated  during  two  shifts,  with 
a  total  of  300  pigs — or  three 
and  a  half  tons  of  metal — cast 
daily. 

Los  Angeles  Press 
Moves  to  Wyoming 

Cheyenne.  Wyo. 

The  Wyoming)  State  Trib- 
line  and  the  Wyoming  EagU 
will  install  a  new  Hoe  four- 
color,  six-unit  press  this  Sum¬ 
mer. 

Construction  of  the  addition 
to  the  Tribune-Eagle  building, 
which  will  house  the  new  press, 
has  been  under  way  and  is  ex¬ 
pected  to  be  completed  in  April. 
The  press  was  purchased  from 
the  Los  Angeles  Examiner. 

• 

Sandgren  Heads 
Division  of  Cline 

Chicago 

Warren  P.  Scott,  president  of 
Cline  Electric  Manufacturing 
Co.,  has  announced  the  appoint¬ 
ment  of  Find  Sandgren  as  geii- 
eral  manager  of  the  compaiiys 
graphic  arts  products  division. 

Until  recently  Mr.  Sandgren 
was  assistant  general  manager 
of  this  division  which  since 
1912  has  designed  and  produced 
electric  drives,  controls,  recls- 
tension-paster  systems  and 
other  e(|uipment  for  the  print¬ 
ing  industry. 
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FULI-  RANGE  OF  ROP  COLOR 


GOSS  UNITUBE  PRESS 


Unit  Design  Provides  for  Flexibility 


Engineered  to  enable  the  medium-size  daily  to  dominate  its 
trading  area,  the  Goss  Unitube  embodies  the  most  advanced 
newspaper  press  design  and  gives  extreme  flexibility  for  full 
ROP  color. 

Single  or  double  color  cylinders  may  be  mounted  over  any 
unit,  at  any  time. 

Single  width,  tubular  operation — requiring  only  one  stereo¬ 
type  plate  per  page  and  allowing  the  size  of  the  newspaper 
to  be  increased  in  two-page  multiples— contributes  to  low 
cost  production. 

Goss  Tension  Plate  Lockup  assures  fine  printing  quality, 
long  blanket  life,  quiet  running  and  long  roller  wear. 

Goss  Continuous  Ink  Feed  gives  uniform  coverage  in 
direct  ratio  to  all  press  speeds... no  flooding  or  fading  of 
color. 

Controls  are  placed  conveniently  for  floor-level  operation. 

This  compact  Goss  Unitube  delivers  40,000  papers  per 
hour.  Heavy  duty  folder  has  capacity  of  48  pages...  papers  are 
delivered  with  even  neat  fold. 

High  net  production,  fine  printing  quality,  exact  register, 
dependability,  ease  of  operation,  safe  operation  at  high  speeds 
...these  are  characteristics  of  every  Goss  press. 


•  LOW  COST  OPERATION 


•  40,000  PAPERS  PER  HOUR 


•  48  PAGE  CAPACITY 


•  TENSION  LOCKUP 


•  CONTINUOUS  INK  FEED 


•  FINE  PRINTING 


•  HIGH  PRODUCTION 
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Monophoto 
Goes  to  Work 


Lanston  Monotype  has  an¬ 
nounced  the  first  installation  of 
the  commercial  model  of  Mono¬ 
photo  in  the  United  States  will 
be  made  soon  in  the  plant  of 
Wescott  &  Thomson,  Inc.,  Phil¬ 
adelphia;  and  the  second  instal¬ 
lation  will  follow  shortly  after, 
in  the  Philadelphia  printing 
plant  of  E.  I.  Dupont  de  Ne¬ 
mours  Company. 

These  two  installations  are 
the  forerunners  of  a  number 
which  are  scheduled  durinp 
lO.jT,  and  mark  the  successful 
conclusion  of  more  than  20 
years  of  research  and  develop¬ 
ment  by  Lanston  and  its  affi¬ 
liates.  which  set  as  their  ob¬ 
jective,  a  practical  and  depend¬ 
able  phototypesetting  machine 
that  would  fully  utilize  the  skill 
of  existing  operators  and  as¬ 
sociated  personnel  by  providing 
mechanisms  and  procedures 
with  which  they  were  familiar. 

A  standard  Monotype  key¬ 
board  as  used  in  plants  all  over 
the  world,  is  utilized  to  perfor¬ 
ate  the  Controller  Paper  for  the 
Monophoto.  Procedures  are  the 
same  as  used  on  hot-metal 
Monotypes. 

The  Monophoto  is  controlled 
by  a  paper  tape  perforated  on 
the  Keyboard.  Composition  is 
by  individual  characters  based 
on  a  unit  system  of  values. 
Maximum  line  width  us  60 
picas,  which  can  be  composed 
in  separate  columns  of  lesser 
widths.  A  line-killer  is  incor¬ 
porated  for  keyboard  errors. 
Facilities  are  provided  for  au¬ 
tomatic  quadding  and  centering. 


Record  Gotliic 
btra  Condensed 

This  newest  Record  Gothic  is  fine 
for  directories,  publications,  small 
ads,  rubber  stamps,  etc.  Made  in 
12, 14, 18, 24, 30, 36  and  48  point. 

Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago  14 


Press  Installation 
Project  in  Topeka 

F.  H.  McGraw  &  Compan; 
engineers  and  constructorj  j 
Hartford,  Conn.,  has  bee 
awarded  a  contract  to  erect  i 
128-page  printing  press  ft: 
Capper  Publications  in  Topeb 
Kas.  The  press  units  will  b 
used  for  the  printing  of  ib 
Topeka  Daily  Capital,  Topeh 
State  Jovi-nal,  and  Copper' 
Weekly  magazines,  according  t 
Stanley  H.  Stauffer,  genen 
manager  of  Topeka  Newspape 
Printing  Company. 

The  installation  project,  b 
cost  $45,000,  will  get  underwj; 
in  April  and  is  scheduled  k 
completion  in  60  days.  The  pres 
will  come  from  Albany,  N.  Y. 


Monotype  keyboard  and  Monophoto. 


Pilot  Light  Fixed 
On  Vacuum  Pump 

Albany,  N.Y 

The  Knickerbocker  News  ha- 
installed  a  Wood  Junior  ante- 
plate  casting  machine. 

The  vacuum  pump  is  in  a: 
angle  iron  cradle  beneath  th 
paper’s  stereotype  departmen: 
saving  floor  space.  Because  th* 
press  loom  is  adjacent  to  tk 
stereotype  department  and  tk 
vacuum  machine  cannot  k 
heard  when  the  presses  are  rni 
ning,  a  small  pilot  light  hi- 
been  installed,  connected  to  tk 
normal  vacuum  switch  at  tk 
non-casting  end  of  the  machim 
This  allows  the  stereotype 
to  ascertain  at  a  glance  if  tk 
vacuum  pump  is  operating. 


Monophoto  master  negative  case. 


The  Master  Negative  Case  is 
a  solid  glass  negative,  having 
255  characters  with  space  po¬ 
sitions.  Each  character  on  the 
negative  is  approximately  eight 
points  in  size,  and  the  charac¬ 
ters  are  arranged  in  unit  rows 
identical  to  the  principle  em¬ 
ployed  with  bronze  matrices 
used  for  hot  metal  composition. 
Sometime  during  1957,  individ¬ 
ual  character  negatives  will  be 
made  available  so  that  it  wdll 
be  possible  to  make  individual 


Monophofo  correction  device. 

character  change.s  in  the  Mas-  wide  x  24"  deep.  Any  photo- 
ter  Negative  Ca.se.  Master  Neg-  graphic  film  (thin  base,  thict 
ative  Case  Arrangements  can  base  or  stripping  film)  can  b* 
be  made  to  correspond  with  any  used  in  the  machine.  Photo¬ 
standard  or  special  layout.  The  graphic  paper  can  also  be  used, 
same  keyboard  operating  equip-  when  it  is  desired  to  make  » 
ment  (keybanks,  keybars,  stop-  right  reading  negative  from  h. 
bars)  can  be  used  to  perforate  The  Correction  Device  con- 
separate  controller  paper  for  sists  essentially  of  a  small 
either  phototypesetting  or  hot-  hand  tool  and  rigid  guide.  It  ■s 
metal  composition.  used  to  remove  the  emulsion 

The  Film  Drum  will  accom-  from  the  film  base  and  to  »C' 
modate  a  sheet  of  film  1114"  curately  position  the  replacc- 
wide  X  26"  long  to  provide  for  ment  corrected  line  or  1®** 
composition  60  picas  (10  inches)  which  are  set  on  stripping  fil'” 
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CARLSON  HI-IO  NEWSPAPER  CHASE 
CARLSON  SHEU  PUTE  FINISHER 

Sold  by  the  finest 
V  representatives  in  the 
newspaper  field. 

tCN  FRANKLIN  RUKMNO 
MINIttAPOUS  IS,  MINNESOTA 


66 


Y,  N.y 
m  k 
r  ante- 

I  in  i: 
ith  tk 
rtmen; 
use  th* 
to  tk> 
>nd  tk 
not  k 
ire  rut- 
;ht  hi< 
I  to  tk 
at  tk 
lachist 
■eotypf 
>  if  tk 
iting. 


Plant  •  Equipment 


Microfilm  prints  of  newspaper  clip¬ 
pings  are  made  in  a  jiffy  in  a  modi¬ 
fied  Griscombe  micro-reader.  Librar¬ 
ian  Ralph  Shoemaker  of  the  Louis¬ 
ville  newspapers  places  an  electrical¬ 
ly-charged  plate  into  the  cabinet 
for  a  xerographic  print. 


backlog.  In  1954  press  ma¬ 
chinery  rojiresented  $5.8  mil¬ 
lion,  or  55%,  of  a  $10.G  million 
total  backlog. 


New  Press  Replaces 
One  in  Use  5  Years 

Boise,  Ida. 

The  Idaho  Daily  Statesman 
is  now  printed  on  a  new  $300,- 
000  Goss  Headliner,  composed 
of  three  units. 

When  the  Statesman  moved 
into  its  new  building  in  July, 
1951,  a  new  Goss  Universal 


According  to  Mr.  Webster,  utile 
means  practical,  profitable,  useful.  And, 
according  to  everyone  who  has  used  —  and 
compared  —  the  quality  and  economy  of 
University  Microfilms,  the  word  is 
particularly  applicable. 

Your  newspaper  backfiles  will  be  more 
useful,  when  they  are  on  University  Microfilms, 
because  they  are  easier  to  read.  Images  are 
bright  and  clear. 

You’ll  find  University  Microfilms  are 
economical,  too,  whether  you  choose 
one-page-per-frame  or  lowest  cost 
two-page-per-frame. 


Publisher,  at  94, 

Builds  New  Plant 

Valdosta,  Ga. 
Press,  Inc.  will 


Valdosta  _ ,  . . 

build  a  new  home  for  the  Val¬ 
dosta  Daily  Times  on  the  edge 


Pfess  Chief  Named 

Sacramento,  Calif.  , 

Harry  Benell,  Sacramento  Bse 
press  man,  has  been  named  I  I  I 

pressroom  foreman.  He  joined  I  I 

Bee  after  27  years  with  the  I  I 

Oklahoma  City  (Okla.)  Daily  '  I  I 

Oklahoman. 
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Meet  Pepe  Romero: 


Mexican  Columnist 
In  1-Man  Art  Show 


Uv  Itav  Irwin 


Pictures  —  sometimes  pretty, 
sometimes  peppy,  sometimes  ex¬ 
plosive — are  painted  with  words 
by  columnist  Pepe  Romero  and 
with  oils  by  artist  Pepe  Romero 
with  equal  vigor  and  success. 

Senor  Romero  has  gained  in¬ 
ternational  recognition  and  made 
many  friends  in  the  U.  S.  as 
w'ell  as  Mexico  in  the  last  13 
years  as  daily  columnist  of  the 
Mexico  dt)/  Daily  Setvs,  an 
English-language  newspaper. 

Double  Life 

The  selfsame  Senor  Romero 
now  is  gaining  real  renown  as  a 
painter,  an  avocation  he  has 
carried  on  in  after-columning 
hours  for  20  years. 

The  columni.st  is  making  his 
American  debut  as  an  artist  in 
a  current  one-man  show  of  38 
of  his  colorful  and  controversial 
paintings  at  the  Hammer  Gal¬ 
leries  in  New  York.  Later  ex¬ 
hibitions  are  to  be  held  in  De¬ 
troit  and  Chicago. 

The  palette  is  not  going  to 
replace  the  typewriter  and 
brilliant-hued  canvases  are  not 
going  to  dim  the  lure  of  plain 
black-on-white  newspaper  col¬ 
umns  in  the  Romero  scheme  of 
things.  He  will  continue  to 
work  as  a  newspaper  columnist 
with  his  art,  however  well  it 
sells,  considered  a  sideline.  He 
intends  to  continue  to  earn  his 
living  as  a  columnist  and  to 


was  a  caricaturist  for  news¬ 
papers  in  Fresno  and  James¬ 


town,  Calif.,  and  for  the  old 
Sardi’s  restaurant  in  Hollywood. 

He  became  established  as  a 
newspaperman  in  Mexico  City 
and  began  to  paint  in  1937, 
using  each  line  of  work  to 
complement  the  other. 

“They  go  hand-in-hand  and 
offer  each  other  no  competition,” 
he  asserted  with  a  winning 
smile.  “I  have  much  love  for 
newspaper  work.  It  has  given 
me  the  things  I’ve  attained.  It 
has  financed  my  painting  career. 
It  would  not  be  fair  to  go  back 
on  it.  It’s  unlikely  that  I’ll  stop 
either  line  of  work.” 


lating  nervousness.  He  seems 
to  want  to  paint  everything  at 
once;  to  tear  out  the  whole 
spectrum.  He  has  courage  and 
conviction  and  as  he  progresses, 
a  certainty  which  if  it  continues, 
will  make  him  a  painter  to 
whom  attention  must  be  paid. 
I  think  he  is  a  painter  to  watch 
for  originality — and  perhaps 
genius.” 

The  creative  passion  of  the 
volatile  and  voluble  Mexican, 
whose  energy  is  boundless,  has 
caused  him  to  write  a  biography, 
a  book  of  poetry,  a  novel  in 
addition  to  painting  and  column- 
ing.  He  is  sending  daily  reports 
to  his  paper  and  working  on 
two  canvases  at  the  Plaza  Hotel 
while  he  is  in  New  York. 


*War  on  Waste* 
Carries  Big  Prize 

Cincis.nati 
The  Enquirer'*  “War  m 
Waste”  eampaign  March  I 
April  19,  offers  thousands  of 
dollars  in  cash  and  inerclui. 
disc  prizes  to  employes. 

General  idea,  according  to 
Roger  H.  Ferger,  editor  ud 
president,  is  '*to  help  elini. 
nate  costly  waste  and  mab 
what  we  have  do  a  belter  job 
and  last  longer.” 

Chief  prize  is  an  extra 
vacation,  all  expenses  paid 
at  a  resort,  for  an  enlirt 
familv. 
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100  Sales 


He  has  sold  100  paintings  in 
the  last  five  years  and  had 
especially  successful  sales  on 
the  opening  day  of  the  New 
York  exhibition,  when  six  pic¬ 
tures  were  sold.  (His  paintings 
are  priced  from  8200  to  $500 
each.  Purchasers  have  included 
actor  Edward  G.  Robinson  and 
oilman  Ed  Pauley.) 

“My  paintings  are  provocative 
and  controversial — some  of  the 
art  critics  say  they  are  good 
and  some  say  they  are  awful,” 
modestly  admitted  the  colum¬ 
nist-artist.  “What  the  critics 
say  has  nothing  to  do  with  the 
public  taste. 

“I  began  with  watercolors 


seek  self-expression  through  his  and  charcoal  and  painted  real- 


developing  and  original  style 
of  painting,  as  modern  as  this 
moment. 

Incidentally,  his  column  is 
called  “Un  Momentito”  and  it, 
too,  is  as  new  and  newsy  as 
the  current  hour. 


Constructive  Column 
“Mine  is  a  goodwill  column 
and  all  its  items  are  construc¬ 
tive,”  explained  Pepe,  so  greeted 
warmly  by  thousands  of  friends 
South  of  the  Border  and  North 
of  the  Border,  too.  “It  may 


istically  at  first,”  he  continued. 
“I  am  now  trying  to  express  the 
voice  of  today  and  my  work  is 
still  experimental.  No  one  be¬ 
comes  an  artist  overnight  ex¬ 
cept  a  -genius  and  I  do  not  pre¬ 
tend  to  be  a  genius.  I’ll  always 
|)aint.  Some  of  the  greatest 
painters  did  not  become  great 
until  they  were  fiO — I’m  46.” 

Volcanic  Violence 
John  Steinbeck  wrote  about 
this  collection. 

‘Pepe  Romero  seems  to  have 


Columnists’  Brotherhood 

Pepe  Romero  believes  in  and 
promotes  a  brotherhood  of  col¬ 
umnists  and  extends  a  warm 
hand  of  friendship  across  the 
Rio  Grande  by  keeping  in  close 
touch  with  U.  S.  columnists  and 
their  work.  He  often  receives 
calls  from  U.  S.  Columnists  for 
confirmation  or  refutation  of 
rumored  stories  having  their 
locale  in  Mexico  City,  which 
has  become  enormously  popular 
as  a  tourist  Mecca  for  U.  S. 
citizens. 

In  connection  with  this  inter¬ 
national  reciprocal  “treaty”  of 
mutual  help  by  columnists  of 
the  two  countries,  Mr.  Romero 
specifically  mentioned,  as  close 
confreres  among  contemporary 
columnists,  Irv  Kupcinet  of  Chi¬ 
cago,  Jimmy  Starr  and  Cobina 
Wright  of  Hollywood,  Herb 
Caen  and  Stan  Dellaplane  of 
San  Francisco,  Earl  Wilson,  Hy 
Gardner  and  Louis  Sobol  of  New 
York. 

“I’ll  never  give  up  writing 
because  I  find  it  complements 
my  painting,  but  I  paint  by 
compulsion,”  he  concluded.  “I 
used  to  be  a  realist  and  paint 
what  I  saw,  but  now  I’ve  become 
more  abstract  and  paint  what 
1  see  in  my  mind’s  eye.  It’s 
more  exciting.” 

Exciting — that’s  a  word  that 
describes  columnist  Romero  and 
artist  Romero  with  ecjual  apt¬ 
ness. 


United  Press  Alunini 
Plan  Annual  Parley 

San  Francisco 
veteran; 


Proof  that  news 
have  no  desire  to  fade  entirely 
away  from  their  press  associa¬ 
tion  days  was  provided  when 
United  Press  “alumni”  held 
their  first  meeting  here,  and 
voted  to  meet  again  next  year. 

Dean  of  the  meeting  was  Dan 
Beebe,  editor  and  publisher. 
OrovHle  (Calif.)  Merniry,  who 
joined  UP  in  1913.  Dick  Lit- 
fin,  division  manager;  Ronald 
Wagoner,  division  news  editor, 
and  Cliff  McDowell,  division 
photo  manager,  led  a  delegation 
of  present  UP  staffers. 

The  alumni  list  from  North¬ 
ern  California  showed  10  now 
with  newspapers,  11  in  public 
relations,  two  in  political  posts, 
one  journalism  professor  and 
one  retired. 


deal  with  new  industries,  with  raided  a  volcano  for  violence  of 
improving  U.  S.-Mexican  rela-  color  and  movement.  His  can- 
tions,  with  natural  resources,  vases  are  explosive.  There  is  no 
with  foreign  visitors — unknown  re.st  in  them,  but  rather  the 
people  or  famous  ones.  bubbling  restlessness  of  molten 

“My  beat  is  the  lobbies  of  the  rock  about  to  splash  the  air  with 
hotels  and  my  office  is  the  Mon-  fire. 


tenegro  Bar  at  the  Hotel  Del 
Prado,  where  I  receive  mail  or 
telephone  calls,”  he  added. 
'Back  in  1935,  Pepe  Romero 


Alexander  C.  Gould 

Elmira,  N.Y. 

Alexader  C.  Gould,  83,  father 
of  two  well-known  newsmen, 
died  here  Feb.  23.  He  worked 
for  American  Salesbook  Com¬ 
pany  for  many  years.  His  sons 
are  Alan  J.  Gould,  executive 
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Style  Guide  Revised 

Eugene,  Ore. 

A  revised  edition  of  its  News¬ 
paper  Style  Guide  has  been  is¬ 
sued  by  the  University  of  Ore¬ 
gon  School  of  Journalism.  The  ■ 
four-page  booklet  offers  a  gen¬ 
eral  rule  for  each  of  the  main 
problem  areas  in  style  and 
giv’es  examples.  Thus  it  serves 
as  a  guide  to  style  rather  than 
as  a  comprehensive  handbook. 
The  revision  was  under  the  di¬ 
rection  of  Roy  Paul  Nelson,  in¬ 
structor  in  journalism. 


6%  Divitleiid 

Washington 
The  Washington  Post  and 
Times  Herald  Employes  Fed¬ 
eral  Credit  Union  voted  an  an¬ 
nual  dividend  of  6%  on  menn- 

_  _  „.  _ _  _  bership  shares.  Total  assets  at 

“His  painting  in  this  stage  is  editor  of  the  Associated  Press,  the  end  of  1956  were  $324,69- 

frantic  with  energy  and  move-  and  Leslie  Gould,  financial  edi-  as  compared  with  $279,866  at 

ment.  It  does  not  soothe,  but  tor  of  the  A’eie  York  Journal-  the  end  of  1955.  Total  member- 

rather  fills  a  room  with  stimu-  American.  ship  reached  760. 
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Eastland  Group  Asks 
Restrictions  on  TASS 
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Washington 
A  proposal  to  bar  TASS  cor¬ 
respondents  from  confidential 
and  off-the-recortl  press  con¬ 
ferences  in  the  United  States, 
and  to  deny  them  police  cre¬ 
dentials,  was  sent  to  the  Senate 
this  week  by  the  Eastland  Com¬ 
mittee. 

The  Senators  on  the  Internal 
Security  Committee  also  joined 
in  a  recommendation  for  review 
of  existing  laws  and  regulations 
with  a  view  to  denying  TASS 
representatives  privileges  and 
rights  which  Russia  does  not 
accord  foreign  newsmen  in  the 
U.S.S.R. 

Soviet  Arm 

The  committee  went  exhaus¬ 
tively  into  the  operations  of 
TASS  and  came  up  with  these 
conclusions: 

“TASS,  the  telegraph  agency 
of  the  Soviet  Union,  has  been 
a  potent  arm  and  cover  for 
Soviet  military  intelligence  in 
foreign  countries. 

“TASS  personnel  in  the 
United  States,  other  than  Soviet 
nationals,  have  been  drawn 
largely  from  the  ranks  of 
.American  Communists  who, 
upon  employment,  technically 
resign  from  the  Communist 
Party,” 

The  agency  is  registered  with 
the  Department  of  Justice  for 
the  professed  purpose  of  “gath¬ 
ering  and  transmitting  Ameri- 
I  can  news  to  the  U.S.S.R.” 

TASS  has  two  correspondents 
accredited  to  the  White  House 
and  Congressional  Press  Gal¬ 
leries.  They  are  Georgi  N. 
Bolsakov  and  Vladimir  P.  Mara- 
monov. 

Much  of  the  information  on 
which  the  report  and  recom¬ 
mendations  are  based  came  out 
in  hearings  conducted  a  year 
ago.  Ismail  Ege,  former  Soviet 
military  intelligence  agent, 
testified  he  had  been  given  an 
alias  and  credentials  indicating 
he  had  been  graduated  from  the 
Institute  of  Journalism  at 
Tbilisi,  then  placed  in  charge  of 
he  TASS  Bureau  in  Berlin. 

The  committee  report 
barged : 

While  posing  as  a  news  agen- 
■y,  TASS  has  been  shown  to 
>ave  been  interested  in  infor- 
nation  as  to  military  and  other 
lata  involving  American  secur- 
ity. 

Information  transmitted  by 
TASS  to  Moscow,  at  least  from 


Germany  and  Turkey,  has  in¬ 
cluded  secret  espionage  reports 
sent  by  other  than  regular  news 
channels. 

Press  Infiltration 

The  committee  report  reveals 
continuing  efforts  by  Red  sym¬ 
pathizers  to  infiltrate  press, 
radio  and  television  in  the  U.S. 
This  is  attributed  by  the 
Senators  to  the  fact  that  Soviet- 
controlled  organs  are  so  bra¬ 
zenly  slanted  that  their  propa¬ 
ganda  value  is  limited.  The 
report  says: 

“The  committee  heard  the 
testimony  of  more  than  a  score 
of  newspapermen  during  1956. 
The  report  notes  that  except  in 
very-  few  cases  the  committee 
encountered  a  wall  of  resistance 
when  it  presented  its  evidence 
and  information  to  them  for 
reply.  The  resistance  took  the 
form  either  of  a  claim  of  privi¬ 
lege  under  the  First  or  Fifth 
amendment  or  of  outright  de¬ 
fiance  of  the  authority  of  the 
committee. 

“The  committee  was  not  able 
to  determine  how  many  of  these 
witnesses  are  currently  associ¬ 
ated  with  Soviet  activity  in  the 
United  States.  The  Communist 
Party,  according  to  our  evi¬ 
dence,  has  been  organized  and 
reorganized,  and  its  agents  op¬ 
erate  in  most  instances  apart 
from  Communist  membership.” 

(The  report  reviewed  testi¬ 
mony  of  several  witnesses  which 
was  published  in  E  &  P  at  the 
time  of  the  hearings.) 

Robert  Morris,  chief  counsel 
for  the  committee,  said  in  a 
television  show  that  investiga¬ 
tion  of  communist  infiltration 
of  press  and  other  media  is  not 
closed. 

Subpoenas  were  served  this 
week  on  several  persons  identi¬ 
fied  with  the  left-wing  press 
for  appearances  before  the 
Hou.se  Committee  on  Un-Ameri¬ 
can  Activities  in  New  York 
next  week.  John  Gates,  editor  of 
the  Dailu  Worker,  was  one  of 
those  summoned. 


Reporters  Decline 

Roles  in  Secrecy 

Tallahassee,  Fla. 

The  State  Citizens  Tax  Coun¬ 
cil  asked  three  reporters  to 
leave  a  meeting  last  week  when 
taxes  were  under  discussion. 

The  reporters — Martin  Wald¬ 
ron  of  the  Tampa  Tribune, 
John  Boyles  of  the  Miami  Her¬ 
ald  and  Harold  Parr  of  Associ¬ 
ated  Press — rejected  a  proposal 
by  the  public  body  that  they 
would  withhold  their  reports  un¬ 
til  the  end  of  the  deliberations 
and  give  the  Council  members 
an  opportunity  to  delete  re¬ 
marks  from  publication. 

• 

84>Page  Edition 
On  2d  Anniversary 

Jackson,  Miss. 

The  State  Times  marked  its 
second  anniversary  Feb.  28 
with  a  Thursday  edition  of  84 
pages.  Publisher  0.  A.  Robin¬ 
son  reported  that  the  paper  car¬ 
ried  more  than  nine  million 
lines  of  advertising  in  its  first 
full  year  of  operation. 

There  are  upwards  of  900 
stockholders  in  the  Citizens 
Publishing  Company.  The  State 
Times’  first  managing  editor, 
Paul  Tiblier,  is  now  editor-in- 
chief. 


Deans  Purchase 
Daily  from  O’Brien 

Artesia,  N.  M. 

Purchase  of  the  Artesia 
Dailif  Press,  afternoon  and  Sun¬ 
day  newspaper,  by  Graham, 
Dean  and  Ruth  W.  Dean  from 
Lincoln  O’Brien,  president  of 
New  Mexico  Newspapers,  Inc., 
was  effective  March  10. 

James  K.,  Green,  publisher 
and  vicepresident  since  estab¬ 
lishment  of  the  Daily  Press  in 
June,  1954,  will  continue  in 
those  capacities.  Mr.  Dean  will 
be  president  of  the  company 
and  Mrs.  Dean,  secretary  and 
treasurer. 

Mr.  Dean  was  an  executive 
with  Speidel  Newspapers,  Inc., 
for  25  years  before  the  Deans 
purchased  the  Ashland  (Ore.! 
Daily  Tidings  and  the  Siskiyou 
Daily  News  and  Yreka  Weekly 
Jourtial  in  1950. 

The  sale  was  negotiated  by 
Allen  Kander  and  Company 
with  Stypes,  Rountree  and  Co. 
• 

Hearst  Dividend 

Hearst  Consolidated  directors 
have  voted  a  43%  cents  divi¬ 
dend  on  class  A  stock,  payable 
April  1.  A  similar  dividend  was 
paid  Dec.  15. 
cooperating. 


City  Newsletter 

Oceanside,  Calif. 

The  City  Council  has  author¬ 
ized  City  Manager  Franklin  W. 
Lilley  to  publish  a  monthly 
newsletter  on  city  business  at 
an  estimated  cost  of  $2,000  a 
year. 


ELIZABETH 

^ -NEW 
CITY  ZONE 

POPULATION 

254,526 

SOURCE;  AUDIT  BUREAU  OF  CIRCULATIONS 

Third  Largest  in  New  Jersey 
COVERED  BY 

ELIZABETH  DAILY  JOURNAL 

NOW  CIRCULATING  DAILY 
50,000  COPIES 

Represented  Nationally  by  Ward-CrUHlh  Co.,  Inc. 
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SYNDICATES 

Profile  of  a  President. 
Pierotti  of  the  Post 

By  James  L,  (-oUinjis 


The  kid  was  20.  He  had  stars 
in  his  eyes,  music  in  his  veins, 
awe  in  his  heart. 

It  was  a  depression  year  — 
1933  —  but  he  was  rich  with 
the  wonder  of  being  a  young 
newspaperman.  He  was  a  sports 
cartoonist  with  the  Washington 
(D.C.)  Post. 

He  was  dark-eyed,  eager.  He 
was  poor.  So  poor  that  he  had 
to  hang  up  his  hotel  bill  until 
the  end  of  the  first  week  when 
he  got  his  paycheck — $35.  That 
was  a  seven-day  period  of  agony 
and  embarrassment.  Whenever 
he  walked  across  the  city  room 
his  shoes  squeaked.  Nobody 
else’s  shoes  squeaked.  It  proved 
how  far  down  the  scale  he  was 
economically  and  socially. 

In  desperation  he  would  get 
up  at  six  o’clock — he  wasn’t  due 
at  the  office  till  nine — to  soak 
his  shoes  in  his  room’s  tiny 
sink.  This  soaking  took  the 
squeak  out.  Johnny  Pierotti  was 
the  only  guy  in  Washington  who 
left  footprints  on  a  dry  pave¬ 
ment. 

Oh,  they  were  hard  years  and 
wonderful  years  and  sweet 
year.s.  They  were  the  years 
when  Johnny  ran  away  from 
a  fight.  It  happened  this  way. 
He  had  been  doing  caricatures 
of  the  hometown  ball  club,  the 


Senators.  One  of  the  players. 
Goose  Goslin,  as  Johnny  re¬ 
members  the  spelling,  had  a 
nose  shaming  Durante’s. 

Unlike  Durante,  Goose  was 
sensitive  to  printed  comments 
about  his  facial  snowplow.  He 
told  Johnny  he  didn’t  want  to 
be  seen  in  the  Post.  Now  the 
cartoonist  is  not  the  sort  to  be 
dictated  to,  in  the  name  of  a 
free  press,  so  he  put  extra  ener¬ 
gy  into  his  drawing  of  Goose. 
The  nose  came  out  one-column 
wide. 

When  Johnny  visited  the  dres- 
singroom  the  next  day  Goose 
charged  at  him  wnth  a  base¬ 
ball  bat.  The  daring  cartoonist 
never  made  a  deadline  as  fast 
as  he  got  out  of  that  room.  He 
kept  running  until  he  found  a 
hiding  place  in  the  press  box. 
In  those  days  Johnny  didn’t 
weigh  much  more  than  his 
drawings;  Goose  could  match 
the  rest  of  his  oversized  body 
pound  for  pound  with  his  nose. 

Johnny  Pierotti,  45,  hasn’t 
run  from  a  fight  since.  The 
members  of  the  National  Car¬ 
toonists  Society  will  tell  you 
that.  They’ll  tell  you  he  fought 
a  tough  nine-year  battle  as 
their  treasurer  before  becoming 
president.  He  spent  every  penny 
of  NCS  money  as  though  he 


EiitcM*:  C»  new  heels! 

'  B.O.  Plenty’s  Pa,  Morin  Plenty,  hasti't  seen  his  son  for 
years,  but  closer  than  his  own  flesh  and  blood  is  his 
interest  in  an  invention ...  a  remarkable  rubber  heel 
that  never  wears  out,  and  is  actually  six  heels  in  one  — 
which  he  naturally  brought  to  the  world’s  greatest  expert  on  heels... 


Dick  TracT 

Chester  Gould’s  hot-shot  starts  on  the  exciting  episode  of  the  six 
heels  on  April  8.  It’s  a  hlood-pressure  raiser,  and  guaranteed 
hair-curler!  The  nation’s  foremost  crime  ferret  and  super  sleuth 
never  lets  his  fans  and  followers  down  .  . .  always  knows  how  to 
deliver  a  new  thrill!  Get  in  on  the  ground  floor  of  this  circulation 
upper!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott.  Manager  . . . 

i'hictBffo  Trihune^IVew  ITnrk 

_ W* _ .rf—  Bulhtlnv,  Xfw  York 

MnC»  Yrlbunv  Tairtfr,  Vhlt'ai/m 


f.Tim  Collififfs) 

Pierot+i 


weie  saving  for  a  pair  of  shoes 
that  didn’t  squeak. 

He  fought  hard,  too,  coming 
up.  The  fact  that  his  father  was 
a  professor  of  art  in  Rome  and 
his  sister  an  actress  in  Holly¬ 
wood  and  his  mother  a  sculp¬ 
tress  didn’t  make  it  easier  for 
him. 

He  had  to  do  it  on  his  own. 
The  grind  began  with  the  Xew 
York  World-Telegram  where, 
daytime,  he  was  the  late  Rollin 
Kirby’s  office  boy  with  paint- 
bi’ush  in  hand.  Nighttime  he 
went  to  school:  Cooper  Union, 
Mechanics  Arts  Institute,  Art 
Students  League. 

“At  first,”  Johnny  said, 
“when  I  used  to  take  Kirby’s 
stuff  up  to  the  engraving  room. 
I’d  put  a  small  dot  anywhere 
on  the  drawing,  but  usually 
near  his  signature,  so  I  could 
say  I  had  something  reproduced 
that  day.  It  gave  me  a  bang. 
A  newspaper  friend  of  mine 
told  Kirby  about  it  just  before 
he  died  and  he  got  a  kick  out 
of  it  too.” 

In  short  time  Johnny  was 
making  bigger  dots  in  the  form 
of  sports,  spot  and  political 
cartoons,  even  though  all  the 
while  he  was  with  the  Telly  he 
was  on  the  payroll  with  the  title 
of  copyboy. 

It  was  when  he  joined  the 
Washington  Post  in  1933  that 
[  his  dignity  was  upgraded.  He 
;  was  called  a  sports  cartoonist. 

1  Johnny  switched  to  animated 
I  cartoons — “Popeye”  and  “Betty 
I  Boop” — for  a  studio  two  years 
I  later,  then,  in  1937,  went  to 
I  United  Feature  Syndicate  to  do 
lettering  and  backgrounds  for 
;  Ernie  Bushmiller’s  “Fritzi 
I  Ritz,”  which  later  became  “Nan- 
I  cy.” 

Along  came  1939  and  the  big- 
!  gest  opportunity  yet — a  chance 
to  do  his  own  strip  for  King 
1  Features,  “Hippo  and  Hookie.” 
'  Unfortunately,  Hitler  was  go¬ 


ing  into  Poland  then,  our  in- 
volvement  seemed  imminent,  the 
syndicate  found  paper  tight 
and  so  the  strip  barely  got  off 
the  board. 

Johnny  was  a  little  confused 
by  his  next  venture.  He  stayed 
in  one  building  while  three  pa¬ 
pers  folded  at  his  feet:  PM,  the 
Star  and  the  Compass.  In  such 
a  shaky  atmosphere  it  was  ob¬ 
viously  wise  to  spread  your 
talent  in  all  directions.  This  he 
did. 

He  had  been  doing  a  feature 
for  UFS,  “Pier-oddities,”  while 
with  the  Star,  and  during  the 
paper’s  last  glow  he  took  the 
product  to  McClure  Syndicate, 
where  he  became  an  editor-ca - 
toonist. 

“It  was  the  busiest  time  ia 
my  life,”  Johnny  said.  “I  not 
only  did  ‘Pier-oddities,’  but  als: 
‘Time  for  Fun,’  a  puzzle  fea¬ 
ture,  and  I  was  trying  to  syndi¬ 
cate  my  own  strip,  one  abou: 
college  called  ‘Nutcracker  U.’ 

“Well,  I  lost  the  $5,000  I  in¬ 
vested  in  the  strip.  I  lost  a  lo; 
of  sleep  too.  I  was  working 
from  eight  in  the  morning  untii 
three  the  next  morning.  It  wa.' 
really  something.” 

Johnny  found  a  saner  pace  or 
the  New  York  Post,  which  hr 
joined  in  1951  and  where  he 
now  does  sports  and  politics 

“You  see,”  he  said,  rubbing 
a  hand  over  the  six  stubby  hair- 
left,  “I’m  not  colorful.  You  can 
say  I’m  just  an  ordinary  guy 
who  does  nothing  but  work 
hard.” 

“I  want  to  say  this.”  he  said 
“Rube  Goldberg  is  the  reason 
I’ve  put  so  much  effort  into  thf 
Society.  To  me  he  is  the  So¬ 
ciety.” 

The  mood  changed,  suddenly, 
from  reverence  to  amusement 
The  brown  eyes  were  big  with 
laughter. 

“Anyway,”  Johnny  said,  "now 
that  I’m  no  longer  treasurer  I 
can  wear  a  new  tie  without 
.some  member  questioning  me. 

• 

Pearson  to  Figure 
In  Court  Martial 

WASHI-NGION 

How  Drew  Pearson  obtained 
secret  defense  documents  is  one 
of  the  points  to  be  covered  »t 
the  court  martial  of  Col.  Joh® 
Nickerson  Jr.,  senior  officer  at 
Red.stone  Arsenal,  Huntsvillei 
Ala. 

Lieut.  Gen.  Thomas  F.  Hickey, 
Third  Army  commander,  has  or¬ 
dered  a  public  trial  to  begin  in 
about  a  month.  Col.  Nickerson 
is  charged  with  turning  over 
to  Mr.  Pearson  and  also  to  in¬ 
dustrial  concerns  copies  of  of¬ 
ficial  documents  relating 
guided  missiles. 
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SELECTIVITY 


counts  in 


your  choice  of 
restaurants . . . 


. . .  and  syndicated  features 


When  you  dine  out,  would  you  patronize  a  restaurant 
that  makes  you  take  everything  on  its  menu? 

Are  you  letting  a  syndicate  serve  you  your 
features  in  indiscriminate  bunches?  Or  are  you 

choosing  each  feature  on  its  individual  merits? 

It  pays  to  select  proved,  quality  features, 

prepared  to  your  readers’  tastes. 


The  Most  Trusted  Name  in  Features  is 


King 


editor  sc  publisher  for  March  9,  1957 


PHOTOCKAPHY 


Snapshots  of  News 
Around  the  Cireuit 


Guest  Nixon  week,  four  photographers  ar- 

Wasiiin'GTOV  gued  the  Big  Camera  vs.  the 
Vice  President  Nixon  and  his  Small  Camera,  with  Winfield 
wife  will  be  guest  of  honor  at  Parks  of  Providence  and  Phi) 
the  National  Press  Photogra-  Acquaviva  of  Hartford  on  the 
phers  Association  awards  ban-  side  of  the  miniatures  and  Earl 
quet  March  28.  Main  speaker  Merrill  of  Springfield  and  Gil 
will  be  Gardner  Cowles,  presi-  Friedberg  of  Boston  speaking 
dent  of  the  Register  and  Trib-  for  the  Speed  Graphic.  Agreed : 
une  Co.  President  Eisenhower,  Where  processing  speed  is  not 
who  has  turned  down  recent  first  consideration,  and  where 
press-function  events,  may  put  you  want  to  use  availab’e  light 
in  an  appearance.  About  800  inconspicuously,  among  other 
news  cameramen  and  their  things,  you  take  the  35s;  other- 
families  are  expected  for  the  wise  the  old  workhorse  is  still 
March  25-29  NPPA  convention,  good  to  have  around, 
which  is  tied  in  with  the  Inter¬ 
national  Photographic  Exposi 
tion. 


■■I  SPOT  NEWS  prize  of  $500  »is 
copped  by  Carl  T.  Gossett  Jr.. 
New  York  Times,  for  picture  of 
Andrea  Doria  survivors.  O’Brien 
picture  also  showed  survivors  of 
that  sea  tragedy. 

dered  to  show  cause  why  he 
PI  I  should  not  be  cited  for  contempt 
Hr/  of  court  for  taking  pictures  out- 
side  a  courtroom.  The  trial  in- 
j  f\  volved  three  university  students 
’  /  J  charged  with  violating  the  city 
\y  Cl  bus-seating  ordinance.  The 
judge  who  directed  Mr.  Murphy 
appear  said:  “I  am  as  much 
concerned  about  the  court’s 
rights  as  I  am  about  the 
rights  of  the  press  or  photog- 
($500)  raphers.” 


l-meda  Honored 

Honolulu 
Takashi  Umeda  of  the  Hono- 
Shot  Snappy  lulu  AdevPrtiaer  h&s  been  named 

London  Photographer  of  the  Year  by 
Prince  Rainier  said  the  other  the  Honolulu  Press  Photogra- 
day  he  was  sick  and  tired  of  phers  Association.  He  also  won 
all  the  bickering  and  bargain-  the  Waterhouse  trophy  for  a 
ing  over  pictures  of  his  daugh-  feature  picture, 
ter.  The  Londoyi  Dailif  Express  *  ♦  ♦ 

quoted  him:  “I  didn’t  want  a  c.  rr  j 

whole  pack  of  photographers  orm-  osse 

sniffing  and  blowing  into  the  Miami,  Fla. 

baby’s  face.  But  it’s  very  dlf-  Lyle  Byland,  Miami  Herald, 
ficult  to  satisfy  everyone.  There  and  family  are  mighty  glad  to 
are  only  four  sides  to  the  be  back  on  dry  land  after  spend- 
cradle.”  ing  18  hours  in  a  South  At- 

*  lantic  gale  the  other  day.  They 

Camera  Fishpole  started  on  a  three-week 

_  ,  vacation  aboard  their  24-ioot 

boat  when  the  storm  struck.  “I 
General  Electric  photogia-  soaking  wet  and  dead 

phers  and  machinists  at  a  local  photographer  said 

company  atomic  plant  have  de-  recalling  the  rescue,  “  when 
veloped  a  method  of  shooting  j  g^,^  ^  ,^hite  mast  light  on  the 
the  interior  of  an  underground  horizon.  The  sea  was  tremend- 
iron  tank  used  to  store  radio-  ^^g  ^he  catamaran  had  a  3-5- 
active  wastes.  An  old  copy  when  we  slid 

camera,  adapted  for  rol  film,  ^  ^^g^  .^^s  be- 

w^s  installed  at  the  end  of  a  crest  of  the  next  wave.” 


Camera  Shy 

...  ,  ,  \\  hite  House  cameramen  have 

asiiington  organized  the  Sons  of  Dunghill 
When  bawdy-hou.se  operator  in  honor  of  Defense  Secretary 
Ann  Thompson  appeared  here  Charles  Wilson  who  gave  them 
before  senators  investigating  the  idea  when  he  emerged  from 
racketeering  she  said  she  didn’t  a  meeting  witth  Ike.  When 
want  her  pictures  taken.  This  asked  about  the  meeting,  he 
prompted  Chairman  McClellan  gaid:  “This  isn’t  my  dunghill." 
(D.-Ark.)  to  rule  that  no  pic-  So  last  week  they  presented 
ture  be  made  of  her  in  the  him  with  a  lapel  button  with 
hearing  room.  Once  outside,  he  the  initials  S.O.D.  The  Secretary 
said,  she  was  on  her  own.  smilingly  accepted  the  button 
Whereupon  Sen.  McCarthy  and  posed  for  pictures  with  it 
(R.-Wis.)  wanted  the  ban  ex-  his  lapel, 
tended  to  cover  the  entire  *  »  * 

Senate  office  building.  Third 

man  in  the  act  was  Sen.  Mundt  „  . 

(R.-S.D.),  who  said  this  was 

as  sensible  as  trying  to  forbid  Dallas,  Tex- 

her  picture  being  taken  any-  Kenneth  Martin,  photogra- 
where  in  the  U.S.  He  said  he  pher  for  WBAP-TV, 
regards  photogi-aphy  as  an  in-  }yortk  Star-Tele  gram,  has  filed 
tegral  part  of  journalism,  that  a  $5,0(!0  suit  against  the  Dallas 
cameramen  should  be  allowed  to  Power  &  Light  Co.  for  allegedly 
work  alongside  reporters.  interfering  when  he  tried  to 

*  ♦  *  take  shots  of  an  electrocuted 

,,  ^  ^  DP&L  lineman.  He  claimed  two 

Contempt  Citation  linemen  restrained  him 

Tallahassee,  Fla.  and  took  his  camera  away 
Jack  Murphy,  WTVT  camera-  the  victim  had  been  removed 
man  in  Tampa,  has  been  or-  45  minutes  later. 


CAMs  Ask  Promotion. 
Transient  Ad  Appeal 
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Chicago 

Classified  advertising  man¬ 
agers  called  for  greater  recog- 
jiition  by  publishers  of  the  want 
fed  that  produces  a  higher  net 
tate  than  most  department  store 
Idisplay  ads  at  the  21st  annual 
Aeeting  here  last  weekend  of 
[(he  Mississippi  Valley  Classi- 
ed  Advertising  Managers  As- 
ciation. 

Classified  managers,  in  turn, 
ook  themselves  to  task  for 
ultivating  major  classifications 
iimong  commercial  accounts, 
without  giving  adequate  atten- 
to  transient  advertisers. 
One  speaker  said  the  “family 
ant  ad  is  the  miracle  ferti- 
zei-  of  our  business.” 

Urge  More  Promotion 
Robert  Wheeler,  Akron 
(Ohio)  Beacoyi  Joiirnal,  jilcaded 
ith  his  fellow  CAMS  to  face 
jp  to  the  fact  there  have  been 
sensational  gains  among 
ansient  want  ads  in  newspa- 
ers  during  the  past  few  years 
1  upward  linage  trends. 

He  pointed  out  that  publish- 
s  are  spending  millions, 
hrough  the  Bureau  of  Adver- 
sing,  ANPA,  to  compete  with 
thei-  media  for  the  national 
iiiveitiser’s  dollar,  but  many 
uch  publishers  are  niggardly 
ith  white  space  in  their  own 
papfis  to  promote  classified. 

Mr.  Wheeler  said  175  family 
ant  ads  in  a  recent  Sunday 
Beacon  Journal  produced  2,342 
il.s  and  over  COO  letters. 

“Why  shouldn’t  we  as  clas.-^i- 
led  managers  press  for  a  na- 
ional  advertising  program  in 
ehalf  of  want  ads  with  the 
ame  vigor  and  ad  dollar  ex- 
enditure  as  is  the  case  with 
hose  who  use  other  media  to 
romote  ‘the  yellow  pages  in 
oui  telephone  book?’  ”  he 
ked. 

Cultivate  the  Little  Fellow 
James  Slep,  Altoona  (Pa.) 
lirror,  president  of  ANCAM, 
fged  CAMs  to  find  out  in 
ctual  lines  and  percentage 
gures  the  relationship  of  tran- 
ent  ads  to  the  other  classifica- 
ons.  He  said  such  percentages 
»ry  from  20  to  70%  of  the 
4al  classified  ad  volume  on 
ime  papers.  “We  have  been 
lltivating  the  commei-cial  ac- 
^unts  (with  lower  rates)  and 
|lve  forgotten  the  little  fel- 
‘W/’  he  added. 

^arren  Perry,  Minveapolis 
Minn.)  Star  and  Tribune,  in 
’scussing  the  need  for  more 

'ditor  6c  publisher 


promotion,  said  “the  biggest 
job  facing  many  of  us  must  oe 
done  in  our  publisher’s  office.” 
He  told  how  the  Star  and 
Tribune  have  profited  from  a 
liberal  and  aggressive  program 
of  want  ad  promotion,  result¬ 
ing  in  steady  linage  gains 
since  1050. 

Classified  Big  Business 

Joe  Hopkins,  Philadelphia 
(Pa.)  Inquirer,  reminded  CAMs 
that  classified  accounted  for 
over  2  billion  lines  or  25%  of 
the  total  linage  of  all  news¬ 
papers  in  1056.  Classified  ac¬ 
counted  for  35%  of  total  linage 
on  the  Inquirer. 

“I  know  that  most  of  you  are 
aware  of  the  fact  that  if  it 
were  not  for  Classified — many 
newspapers  would  have  shown 
red  ink  during  the  past  sever¬ 
al  years,”  Mr.  Hopkins  said. 

Neaily  400  were  in  attend¬ 
ance  at  the  convention.  Robert 
Richter,  Sheboiipan  (W’is.) 
Press,  retiring  president,  was 
assisted  by  Harry  Binger,  Cin¬ 
cinnati  (Ohio)  Titnes-Star,  and 
Justine  Weyher,  Milvaukee 
(Wis.)  Journal. 

Mr.  Binger  was  advanced  to 
the  jiresidency.  George  Dodea, 
Port  Huron  (Mich.)  Times 
Herald,  was  elected  first  vice- 
president;  Roy  Tabbert,  Chi- 
cai/o  I  tail  n  Sews,  second  vice- 
jiresident;  Joe  Klouda,  l>aven- 
port  (Iowa)  Newspapers,  re¬ 
elected  treasurer;  and  Ralpn 
W.  Ahrens,  Chicago,  reap¬ 
pointed  general  manager. 

• 

lluile!»  Paper  SiumI 
For  Severance  Pay 

Lima,  Ohio 

A  $172,000  suit  for  severance 
pay  against  the  Lima  Sews  has 
lieen  filed  by  former  and  pres¬ 
ent  employes,  who  claim  the 
money  became  due  them  when 
the  paper  was  dissolved  as  a 
corporation  by  the  new  owners 
and  formed  into  a  partnership. 

The  plaintiffs,  most  of  whom 
are  still  with  the  paper,  named 
as  defendants  R.  C.  Hoiles,  the 
jiublisher,  and  Clarence  H. 
Hoiles,  Harry  M.  Hoiles,  E. 
Robert  McDowell,  and  “un¬ 
known  and  absentee”  owners. 
The  Hoiles  group  bought  the 
paper  last  year. 

The  suit  claims  that  dissolv¬ 
ing  the  corporation  a  few 
months  after  acquisition  of  the 
paper  had  severed  the  em¬ 
ployer-employe  relationship. 

for  March  9.  1957 


Interview  at  Pole 

While  flying  over  the  North 
Pole  recently  on  a  Scandinavian 
Airline  plane  from  Copenhagen 
to  Tokyo,  Robert  Musel  of 
United  Press  interviewed  the 
noted  explorer,  Thor  Heyerdahl, 
on  a  phase  of  the  Kon  Tiki  ex¬ 
pedition  of  several  years  ago. 
Mr.  Musel  dashed  to  a  phone 
during  a  stopover  at  Anchor¬ 
age,  Alaska,  to  file  the  story. 


Chief  Field  Auditor 

Chicago 

Howard  W.  Kutz  became 
chief  field  auditor  of  the  Audit 
Bureau  of  Circulations  March 
4. 

As  field  auditing  supervisor, 
Mr.  Kutz  was  primarily  re¬ 
sponsible  for  auditor  training 
and  liaison.  As  chief  field  audi¬ 
tor,  he  replaces  Charles  B. 
Hibbard,  who  became  assistant 
chief  auditor  Feb.  1. 


Again  Available  ,  .  . 

The  National  Newspaper  Promotion  Assn’s. 
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.4  Report  of  What  .Wwnpapern 
.Are  Doing  to  Eneourage 
Youth  KeaderNhip. 


Teen  Scene  ia  a  55-page  book  which 
contains  detailecl  instructions  for 
carrying  out  more  than  150  ideas  now 
being  used  successfully  by  53  Ameri¬ 
can  newspapers  to  create,  build  and 
maintain  readership  among  young 
readers. 

More  than  150  Proven,  Workable 
Ideas  in  These  Categories: 

Youth  Features,  Pages,  Columns 
Current  Events  Contests 

School  Participation  Supplements 

In-Plant  Services  Use  of  Other  Medio 

Scholarships  and  Awards 

7^  - 

Send  $1.65  (including  pontage)  to 

Clarence  W.  Harding,  NNPA  Director, 

South  Bend  Tribune,  South  Bend  26,  Ind. 
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Amusement, 


Art  Coverage 
Is  Enlarged 


Herter  Talking 
If'ith  Reporters 


WASHINGTOxN 


Chicago 


Appointment  of  two  new 
critics  and  an  expanded  pro¬ 
gram  of  coverage  for  amuse¬ 
ments  and  arts 


were  announced 
by  the  Chicago 
Su7i-Timcn  this 
week. 

M  i  1  b  u  r  n  P. 
Akers,  execu¬ 
tive  editor,  said 
the  new  depart¬ 
ment  of  Arts 
and  Amuse- 
ments  will  be 
under  the  di¬ 
rection  of  Herman  Kogan  as 
Arts  and  Amusements  editor. 
Mr.  Kogan  will  continue  to  be 
book  and  drama  critic. 


Christian  Herter,  Under 
Secretary  of  State,  is  deter¬ 
mined  to  have  a  better  press 
than  his  predecessor,  Her¬ 
bert  Hoover  Jr.,  enjoyed.  He 
is  railing  in  newsmen  who 
rover  the  Department  for  a 
series  of  “get  together”  ses¬ 
sions  —  more  informal  than 
press  conferences.  He  has  as¬ 
sured  the  newspaper  he  will 
be  available  but  won’t  make 
any  speeches  before  June. 


‘Sample’  Curb 
Stirs  Strong 
Controversy 


so  because  his  paper  recenti: 
had  to  increase  advertuinj 
rates  to  meet  increased  wage 
negotiated  by  the  Ameriat 
Newspaper  Guild  and  Into- 
national  Typographical  Unior 


New  Kensi.ngton,  Pa. 


Oeed  Black,  31, 
Executive  Editor 


Kogan 


2  New  Staffers 


Added  to  the  A  &  A  stall 
will  be  Dr.  Robert  C.  Marsh 
as  music  critic  and  Paul  Molloy 
as  TV  critic. 


Marsh 


Molloy 


They  augment  a  staff  that 
includes  Glenna  Syse,  amuse¬ 
ments  reporter  and  as.sistant 
critic;  Eleanor  Keen,  who 
writes  movie  criticism  under 
the  by-line  of  Doris  Arden ; 
Frank  Holland,  art  critic; 
Bentley  Stegner,  night  clubs. 

The  Sunday  Features  section 
has  been  converted  to  an  Arts 
and  Amusement  section.  The 
front  cover,  formerly  devoted 
to  a  magazine  type  illustration, 
will  carry  stories  and  special 
articles  in  the  field  of  arts  and 
amusements. 

Mr.  Kogan,  a  Phi  Beta 
Kappa  graduate  of  the  Univer¬ 
sity  of  Chicago,  was  appointed 
book  and  drama  critic  in  1951, 
after  a  decade  on  the  reportor- 
ial  staff. 

Dr.  Marsh  is  a  Chicagoan 
who  holds  A.B.  and  A.M.  de¬ 
grees  from  Northwestern  Uni¬ 
versity  and  a  doctorate  from 
Harvard  University.  His  studies 
include  work  under  two  famed 
composers.  As  Sage  Fellow  at 
Cornell  University  in  1946-1947 
he  worked  with  Robert  Palmer. 


Later  he  attended  the  classes 
of  Paul  Hindesmith  at  Harvard. 
More  recently  he  completed 
musical  studies  at  Trinity  Col¬ 
lege,  University  of  Cambridge, 
England.  He  also  studied  at  the 
University  of  Oxford. 

Mr.  Molloy’s  writing  career 
literally  started  at  the  bottom. 
He  was  an  underground  pick- 
and-.shovel  man  for  two  years 
in  Quebec’s  gold  mines,  after 
university,  and  took  up  writing 
for  French  publication  “as  a 
change  of  pace.”  After  learning 
an  English  style  (by  reading 
newspapers)  Mr.  Molloy  joined 
United  Press  and  served  five 
years  between  Montreal  and 
Vancouver.  He  came  to  this 
country  in  19.50  to  join  the 
Tuha  (Okla.)  Tribune  and  a 
years  later  was  brought  to 
New  York  by  Time  magazine. 

Subsequently  he  was  aj)- 
pointed  television  critic  for  the 
Memphis  Commercial  Appeal 
and  joined  the  Sun-Times  last 
July.  Last  December,  he  became 
an  American  citizen. 


Lane  Goes  Back 
To  Post  in  India 


Charles  Lane,  43,  chief  of 
bureau  for  the  Associated  Press 
at  New  Delhi,  India,  returned 
to  his  post  from  New  York 
this  week  a  month  later  than 
he  had  planned. 

Mr.  Lane,  who  normally 
works  in  a  climate  that  is  on 
the  warm  side,  slipped  on  some 
ice  in  January  and  broke  his 
ankle. 

He  was  news  iditor  at  the 
Paris  bureau  of  AP  before  his 
assignment  to  New  Delhi  last 
year. 


New  Tabnlar  Type 

Chicago 

The  Chicago  Tribune  this 
week  began  use  of  a  new  type 
face  —  true  51^ -point  agate  — 
in  its  market  tables,  classified 
advertisements,  death  notices, 
sports  listings  and  statistics 
and  other  tabular  material. 


The  City  Council  on  March 
8  probably  will  pass  an  amended 
ordinance  against  distribution 
of  free  shopping  guides  and 
circulars  larger  than  lO-by-15 
inches. 

The  highly  controversial  or¬ 
dinance  already  had  passed 
two  readings  with  a  provision 
that  newspapers  could  distrib¬ 
ute  free  sample  copies  only 
four  times  a  month. 

Gerald  H.  Coy,  business  man¬ 
ager,  New  Kensington  Daily 
Dispatch,  owned  by  Dear  Pub¬ 
lications  and  Radio,  Inc.,  told 
E  &  P  that  his  newspaper  sug¬ 
gested  to  city  officials  that  the 
proposed  ordinance  be  amended 
to  eliminate  the  clause  against 
legitimate  newspaper  sampling. 
That  phase  of  the  measure  had 
been  attacked  in  many  quarters 
as  an  unconstitutional  move 
against  freedom  of  the  press. 
Mr.  Coy  said  the  officials  read¬ 
ily  agreed  to  change  the  bill. 

Mr.  Coy  said  the  city  officials 
planned  the  ordinance  as  a 
protection  for  the  home  news¬ 
paper  against  threatened  dis¬ 
tribution  in  New  Kensington- 
Arlington  of  a  shopping  guide 
by  a  competing  newspaper,  the 
Tarentum  (Pa.)  Valley  News, 
published  in  a  city  across  the 
Allegheny  River  and  four  miles 
from  New  Kensington.  He 
added  that  six  New  Kensington 
merchants  who  also  own  stores 
in  Tarentum  sought  such  a  free 
door-to-door  shopper  with  a 
preferential  rate  in  the  Valley 
News  and  the  guide. 

Eugene  A.  Simon,  publisher 
of  the  Tarentum  Valley  News, 
said  New  Kensington  merchants 
have  asked  his  newspaper  to 
publish  a  New  Kensington  edi¬ 
tion.  He  added  that  when  a 
similar  restrictive  ordinance 
was  offered  by  Tarentum  au¬ 
thorities  sometime  ago  his 
newspaper  fought  and  helped 
defeat  it. 

Supporters  of  the  ordinance 
declared  that  anti-handbill 
measures,  which  place  no  re¬ 
strictions  on  legitimate  news¬ 
papers,  have  been  upheld  by 
the  Supreme  Court.  Heads  of 
several  civic  and  patriotic  or¬ 
ganizations  here  attacked  the 
original  measure,  declaring  it 
violated  press  freedom  and  was 
unconstitutional. 

Mr.  Coy  said  merchants  op¬ 
posing  the  ordinance  are  doing 


Nashville,  Tmc 
.\ppointment  of  Creed  ( 
Black  as  executive  editor 
the  Nashville  Teiinessran  wis 
a  n  n  o  u  Dcec 


March  3  by  Si 
liman  Evan 
Jr.,  publishf 
and  Coleman  k 
Harwell,  editoi 
Mr.  Black.  51 
years  old,  hi- 
been  an  edito: 
ial  writer  k' 
the  paper  sine 
1950.  He  wi- 
born  in  Harlai 
Ky.  and  received  a  B.S.  it 
journalism  from  Northwester 
University  in  1949  “with  higl. 
est  distinction,”  and  honors 't 
political  science.  Two  year 
later  he  received  his  M.A.  : 
political  science  from  the  Un 
versity  of  Chicago. 


Black 


Spei'ial  Ad  Staff 
For  Navy  Souvenir 

Norfolk,  Va 
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A  special  staff  to  augment  th^ 
advertising  department  of  thf 
Norfolk  -  Portsmouth  Ledge 
Star  and  the  Virginian-Pilot 
for  production  of  a  souvenir 
Salute  to  the  Navies  of  thf 
World  Edition  has  been  ar. 
nounced  by  Ellis  Loveless,  ad¬ 
vertising  director  of  the  news¬ 
papers. 

The  edition  will  be  publisher 
by  the  Ledger-Star  June  11 
Special  ad  staffers  are: 

Alfons  Taylor,  salesman  i- 
many  lines  and  a  pioneer  navw- 
aviator;  Thomas  R.  Ryan,  for¬ 
merly  with  Goldman  and  Walter 
agency,  Albany,  N.  Y.;  John  C 
Wilson,  formerly  classified  ac 
manager  of  the  Mansfieic 
(Ohio)  News  Journal;  M.  B. 
Quinn,  lately  of  the  Blow  Com 
pany  and  Compton  agency, 
York. 

Rounding  out  the  special  stat 
will  be  D.  C.  Carr,  retired  ao 
staffer  of  the  Ledger-Star  and 
Virginian-Pilot;  Paul  C.  Leac  - 
special  editions  representative- 
and  Shannon  Thomas. 

Sid  Masse  of  Siddon  Ma-'Sf 
Co.,  Cleveland,  will  represent 
the  Ledger-Star  in  his  territorj- 
and  John  Budd  Co.,  newspap*' 
representatives,  will  cover  the 
national  field. 
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Carrier  Law 
Change  Evoke 
N.  J.  Flareup 


Mr.  Healy  said,  “We  l)elieve 

the  intent  of  the  New  Jersey  SltitUOY  PopGt* 

Child  Labor  Act  is  to  exempt  ,r.  j  i  ■* 

the  newspaper  carrier  boy  from  (Con  tnue  from  page  9) 

a  work  permit  or  child  labor  thjg  important  company  in 


days;  a  book-length  novel  of  12 
Sunday  Paper  pages,  and  four  sections  of 

..  ,  ,  ■*  news,  pictures  and  features. 

(Centmued  from  page  9)  Telegram  i, 

this  important  company  in-  delivered  to  homes  six  days  a 
eludes  Sunday  in  its  business  week  for  30c.  Newsstand  buyers 


regulation.  dudes  Sunday  in  its  business  week  for  30c.  Newsstand  buyers 

“The  present  accident  insur-  operations  it  cannot  seriously  pay  35c — 10c  for  the  Saturday 
ace  policy  that  a  great  many  of  contend  that  other  papers  anil  edition, 
our  papers  in  the  state  of  New  other  businesses  may  not  do  the  Saturday  to  5c 

Jersey  have  for  their  newspa-  game  ...  A  chain  action  would  „  „  **  j  •*  v,  .4  u 

Mr.  Bassett  said  it  had  been 


New  Bru.nsw  U  K,  N.  J.  Jersey  have  for  their  newspa-  game  ...  A  chain  action  would  „  „  f*  •*  v.  a  k.. 

Ninety  circulation  rep  resenta-  perboys  provides  more  com-  undoubtedly  be  set  in  motion  “r.  Bassett  sam  it  nau  oeer 

lives  attending  the  annual  clinic  plete  protection  than  any  such  that  would  alter  the  nature  of  to  increase  the  home 


of  the  New  Jersey  Press  As-  Workmen’s  compensation  pro-  Sunday 
jociation  here  (March  1)  were  vision.  These  boys  are  covered 
urged  to  unite  in  the  fight  to  not  only  for  the  time  they  de-  ^ 

nreserve  the  status  of  the  Lit-  liver  their  newspapers,  which  In  seco 


No  Extra  Work 


delivered  price  to  35c  for  six- 
day  delivery  because  of  a  recent 
$4-a-ton  increase  in  cost  of 


In  second  announcement  Mr.  newsprint. 


lie  Merchant  Plan. 


is  approximately  one  hour  per  Bassett  stated  that  publication 


■‘We  believe  the  Little  Mer-  day,  but  have  a  24-hour  cover-  of  the  Sunday  newspaper  would 


“Instead  of  this,’’  he  said, 
‘it  has  been  decided  to  keep  the 


chant  Plan  is  worth  fighting  age,  seven  days  a  week.  not  add  to  work  of  any  em-  price  at  30c  but  to  include 

for  on  its  owm  merits  and  that  “The  Little  Merchant  ques-  ploye  of  the  Telegram  since  all  Weekend  and  an  expanded  comic 
no  really  informed  person  tion  is  not  a  matter  of  dollars  were  on  a  five-day-37 hour  section  in  the  Sunday  Telegram 
would  argue  against  it  or  do  and  cents,  but  a  matter  of  week.  The  bulk  of  the  work  instead  of  in  the  Saturday  pa- 
an>-thing  to  hurt  it,”  Jere  C.  principle.  We  newspapers  either  would  be  completed  by  Saturday  per  as  we  have  been  doing. 
Healy,  circulation  director  of  believe  in  the  Little  Merchant  midnight  and  Sunday  morning  “By  doing  this,  we  have  been 
the  Newark  News,  said  in  a  spe-  Plan  or  we  don’t.”  distribution  has  been  worked  able  to  reduce  the  costs  of  pro- 

eial  report  at  the  Rutgers  Uni-  J.  L.  Stackhouse,  publisher  out  so  as  not  to  conflict  with  duction  of  the  Saturday  paper 
versity  session.  of  the  Easton  (Pa.)  Express,  Sunday  School  or  church  hour.s.  and,  beginning  March  16,  the 

.New  Jersey  newspapers  arc  was  the  principal  speaker  for  The  Telegram’s  1,300  em-  Saturday  paper  will  sell  for  5c 


the  Newark  News,  said  in  a  spe-  Plan  or  we  don’t.”  distribution  has  been  worked  able  to  reduce  the  costs  of  pro- 

eial  report  at  the  Rutgers  Uni-  J.  L.  Stackhouse,  publisher  out  so  as  not  to  conflict  with  duction  of  the  Saturday  paper 

versity  session.  of  the  Easton  (Pa.)  Express,  Sunday  School  or  church  hour.s.  and,  beginning  March  16,  the 

.New  Jersey  newspapers  are  was  the  principal  speaker  for  The  Telegram’s  1,300  em-  Saturday  paper  will  sell  for  5c 
seeking  to  have  legislation  en-  the  clinic’s  luncheon  session.  He  ployes,  he  said,  includes  many  the  single  copy  and  six-day  de¬ 
leted  which  would  clarify  the  told  of  the  need  for  cooperation  who  belong  to  one  of  nine  dif-  livery  of  the  Telegram,  from 
status  of  carrier  boys.  The  between  the  editorial  and  circu-  ferent  unions.  It  is  “certainly  Monday  to  Saturday  inclusive. 


lation  departments.  He  called  not  the  case”  that  any  would  will  remain  at  30c,  but  Week- 
attention  to  the  advantage  of  have  to  work  seven  days  a  week,  end  and  the  colored  comics  will 
alert  district  men  who  can  give  The  Telegram  is  pricing  its  not  be  included  ...” 


measure,  introduced  by  Sen.  lation  departments.  He  called 
Frank  S.  Farley  (R-Atlantic),  attention  to  the  advantage  of 
was  rejected  by  a  vote  of  5  to  alert  district  men  who  can  give 


4  with  11  senators  abstaining,  news  tips  to  the  editorial  staff.  Sunday  edition  at  15c.  It  will  The  Sunday  Telegram  will  be 


.\  move  to  re-activate  the 
iiroposal  is  under  w’ay. 


Willard  B.  Gross,  Elizabeth  include  Weekend  magazine,  pre-  available  for  home  delivery  on 
Daily  Journal,  and  Edward  L.  viously  part  of  Saturday’s  eve-  a  one-day-a-week  basis  at  15c 


.\  statement  read  in  the  Bennett,  Bergen  Evening  Rec-  ning  paper;  28  pages  of  colored  or  as  part  of  the  regular  seven- 


senate  at  the  time  the  measure  ord,  asked  cooperation  of  all  comics,  compared  with  16  page: 
was  considered  caused  New  New  Jersey  newspapers  in  a  previously  supplied  on  Satur 
Jersey  newspapermen  to  bristle,  newspaperboy  scholarship  plan 
c.  .  „  ,  they  are  developing. 

*  emar  Certificates  of  merit  for  out-  |  XA/UCM  1)1 1\ 

Democratic  Minority  Leader  standing  exhibits  at  the  work-  V  ' 

Joseph  \\.  Cog  will  (D-Camden)  shop  were  awarded  to:  Mr.  f  OlQ  OP 

r«d  this  statement  from  (;i.os3,  Elizabeth  Daily  Journal;  /  cHJe  oerO/\ti*T  O4 

^^rge  Pfaus,  deputy  state  Merrit  lerley,  Passaic  Herahl-  KC  rUM 

!a^r  commissioner:  Xews;  A1  Wenk,  Trenton 

‘The  theory  that  they  arc  Times;  Melvin  Ellis,  New 


labor  commissioner: 

“The  theory  that  they  arc 


Little  Independent  Business-  Urunsunck  Daily  Home  News; 


men  is,  of  course,  pure  hog- 
wash  and  glorifies  their  initia- 


Clement  Kosak,  Camden  Cour¬ 
ier-Post;  George  Rooke,  Perth 


•ive  and  industriousness  for  the  Amboy  Evening  News  and 
sole  purpose  of  stealing  money  i,ewis  Gorsuch,  Vineland  Times- 
out  of  their  pockets  to  pad  the  journal. 
profits  of  their  employers.” 

G.  Wallace  Conover,  president  ^ 
of  NJPA,  challenged  Sen.  Cow-  f'Ver  ^500^000 
gill  ‘in  all  fairness’  to  name  Rig  Riisiness? 
any  publisher  who  “has  been  Washington 

stealing  money  from  newspa-  ■ 

perboys”  «•*  “•** 

TV-  i  i  .  mial  business  of  8S0O,000  or 

me  Pfaus  statement  brought  ...  .  «  „  .  . 

an  oTv/xi......  *  —  n  i.  _  more  It  IS  not  “small  busi- 

an  apology  from  Gov.  Robert  «  j  •.  •  1  1 1 

R  XI.  X  J  ness  and  its  carriers  should 

D.  Meyner  the  next  day.  He  ,  j  u  .u  u 

XU  ■  XL  be  covered  bv  the  wace-hour 

aamitted  three  errors  in  the  ,  .^1  »  •  j 

statement  ^FL-CIO  President 

A  Hudson  Dispatch  editorial  George  Meany  told  the  Senate 

l.abor  (.ommittee  this  week. 

“Mr.  Pfaus,  leader  of  Ameri-  responding 

for  Democratic  Action  and  V*  11  r 

steeped  in  its  politics  and  J^nator  William  M.  Purtell  of 

lines,’  should  either  prove  the  <  onneclicut.  The  Senator  also 

ibelous  statement  against  news-  '* 

paperboys  and  publishers  in  to  expect  small  newspapers 

this  state  or  be  forced  to  re-  records 

for  compliance.  if 

.  Explaining  his  stand  to  the  rovered,”  Mr.  Meany 

■Jtrculation  men  at  the  clinic,  answered. 

editor  ac  PUBLISHER  for  March  9.  1957 


fJIM!  WHEN  DID 
YOU  016  UP  -THIS 
FINE  REPORT  ? 


tlay-a-week  delivery  to  home 
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9  Pt.  Type  Faees 
For  11-Piea  TTS 


The  increasing  trend  toward 
11-pica  column  widths  in  U.S. 
newspapers  is  being  paced  by 
the  type  manufacturers.  Both 
Intertype  and  Linotype  now 
offer  9  point  faces  designed  es¬ 
pecially  for  Teletypesetter  in 
the  narrow  measure. 

Intertype’s  9-pt.  TTS  Im¬ 
perial  is  cut  on  a  unit  basis  for 
either  11  or  1114  picas.  It  has 
a  lower  case  alphabet  count  of 
110.6. 

Linotype’s  9  pt.  TTS  Corona 
is  characterized  by  clean-cut 
design  that  provides  excellent 
legibility  under  modern  require¬ 
ments,  according  to  Jackson 
Burke,  director  of  typographic 
development.  He  observed  that 
more  than  30  dailies  have  gone 
to  9-pt  body  faces  in  the  last 
few  years. 


New  Editorial  ^ 
Quarterly  B(‘  gun!  / 


Hartford,  Coiir 
The  American  Editor  will  ij. 
pear  quarterly  under  sponjo: 
ship  of  the  New  EngUt ' 
Society  of  New’spaper  Editor 
starting  April  1. 

Carl  E.  Lindstrom,  execute 
editor  of  the  Hartford  Tiat.  | 
and  present  Society  head, 
editor,  with  mailing  address  r| 
Box  1619,  Hartford  1. 


/ 


NEW  ARRANGEMENT  of  paper  storage,  copy  board  and  spindles 
makes  the  proofing  job  go  faster.  Machinist  Ernie  Wagaman  rede¬ 
signed  the  equipment. 


Miles  Transferred 


To  Pittsburgh  S-T 

Daniel  R.  Miles,  recently 
named  winner  of  the  first 
Hearst  Circulator  of  the  Year 
Award  for  1956,  has  been  ap¬ 
pointed  circulation  director  of 
the  Pittsburgh  (Pa.)  Sun-Tele¬ 
graph. 


‘Bogus  ’  Hook 

{Continued  from  page  11) 


Bradshaw  to  .Milwaukee 


Robert  M.  Bradshaw,  assist¬ 
ant  circulation  manager  of  the 
Seattle  (Wash.)  Post-Intelli- 
cer,  is  succeeding  Mr.  Miles  as 
circulation  director  of  the  Mil- 
waukee  (Wis.)  Sentinel. 

Mr.  Miles,  42,  has  been  with 
the  Hearst  organization  for  24 
years.  He  was  in  the  circula¬ 
tion  department  of  the  Seattle 
Post-Intelligencer  for  22  years 
before  assuming  the  post  in 
Milwaukee  in  April  1955. 

Mr.  Bradshaw',  43,  has  been 
with  the  Post-Intelligencer  for 
more  than  20  years. 


Keller  Takes  Post 


W  ith  Scripps-Hotvard 

The  Sun-Telegraph’s  former 
circulation  manager,  John  W. 
Keller,  a  35-year  Hearst  veter¬ 
an,  has  become  circulation 
manager  of  the  Scripps-Howard 
Indianapolis  (Ind.)  Times.  He 
replaces  James  T.  Scott,  now 
with  the  Philadelphia  (P'a.) 
Daily  Netvs. 

Mr.  Keller,  54,  has  been  in 
circulation  work  since  192^1. 
For  30  years  he  was  at  the 
Baltimore  News  Post.  He  went 
to  Pittsburgh  in  1954.  John 
Keller  Jr.  is  in  the  circulation 
department  of  the  Hearst  Balti¬ 
more  paper. 


vision  for  suitable  storage 
space,  just  as  close  to  the  work 
area  as  are  the  daily  ad.=:,”  Mr. 
Stevens  said.  “This  is  very 
vital  to  keeping  the  bogus  work 
moving  properly. 

“We  have  found  that  it  is 
equally  necessary  to  have  an 
accurate  daily  report  on  how 
many  inches  of  resets  are  being 
picked  up  and  the  following  day 
on  the  production  turned  out. 
This  is  necessary  so  that  im¬ 
mediate  changes  can  he  made 
in  daily  plans  to  meet  changing 
situations.  We  have  the  daily 
average  of  800  inches  to  meet. 
We  measure  what  is  being  done. 
If  it  doesn’t  measure  up,  we 
solve  the  problem,  whether  it  is 
a  management  or  personnel 
one,  and  get  moving  again.  This 
daily  attitude  has  to  be  main¬ 
tained  without  exception.” 

All  ads  must  carry  the 
names  or  initials  of  the  com¬ 
positor  and  the  proofreader. 
No  time  is  wasted  in  running 
around  to  find  out  “who  did 
this”  or  “who  read  this.”  This 
rule  is  a  prime  time-saver,  Mr. 
Stevens  said. 


Again  following  his  policy  of 
consei-ving  his  worker’s  energy, 
he  has  provided  sit-down  mark¬ 
up  tables  for  Ad  Row  and  the 
proof  room.  Metal  tables  were 
purchased  from  an  automotive 
factory  supplier. 


of  Sunday  publication  date. 
One  week  before  publication 
date,  the  re.set  material  from 
this  section  goes  on  the  hook 
and  is  cleaned  up  in  advance  of 
publication  date. 

A  big  bottleneck  in  the  daily 
operation  on  Ad  Row  was  the 
old  method  of  bookkeeping  and 
storage  for  copy  and  smaller 
cuts  for  ads.  Formerly  the  small 
cuts,  their  proofs  and  ad  copy 
were  listed  under  a  lackadai¬ 
sical  “system”  which  used  the 
advertiser’s  name  as  the  only 
identifying  slug.  Especially 
w’hen  one  advertiser  ran  several 
similar-sized  ads,  there  was 
trouble. 

“This  led  to  a  constant  verbal 
tug-of-war  between  the  adver- 
ti.sing  copy  desk  and  Ad  Row 
with  both  sides  accusing  the 
other  of  losing  copy,”  Mr. 
Stevens  said.  “We  now  use  a 
large  heavy  envelope,  ruled  for 
multiple  use,  to  file  all  copy 
and  small  cuts.  The  ads  are 
given  a  number  right  at  the 
beginning  of  the  operation  in 
the  advertising  department.  The 
envelopes  are  checked  on  arrival 
at  the  Ad  Corner  for  cuts  and 
copy.  From  that  time  on  the 
number  is  right  with  the  ad, 
being  set  into  the  ad  and  stay¬ 
ing  there  up  to  the  time  it  is 
finally  locked  up  for  molding. 

“This  has  eliminated  the 
‘you’ve  got  it — no,  you’ve  got 
it’  delays  as  deadline  nears.” 


The  American  Editor,  6  x  ‘ 
inches  on  coated  paper,  will  jt 
for  $1.50  per  copy.  $5  per  ya 
subscription.  Advertising  is  t 
be  accepted. 

The  publication  is  desigwc 
as  its  name  implies,  for  editor 
throughout  the  U.S.  Mr.  Lfaid 
Strom  said  the  main  object  t 
to  have  an  organ  which  ca: 
give  general  circulation  t 
speeches  and  articles  in  exter 
so ;  it  will  carry  articles  up  t 
six  and  seven  thousand  words 
if  they  are  worthy. 

“The  thinking  of  the  boar: 
of  governors  of  NESNE  is  thi: 
this  represents  a  research  pro 
ject,”  he  said. 

The  NESNE  was  formed  ii 
December,  1955,  essentially  a- 
a  discussion  group. 
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Newspaper  Poll 
Aids  Lawmakers 


Milwaikg 


The  Milwaukee  Sentinel  w 
praised  on  the  Wisconsin  Sen¬ 
ate  floor  last  week  by  Wate 
L.  Merten  (R-Milwaukee)  for 
its  role  in  making  it  possible 
for  residents  of  Wisconsin  wh 
wanted  Daylight  Saving  Tiro 
to  make  their  wishes  known  te 
their  Assemblymen. 

The  Sentinel  published  « 
coupon  daily  for  voters  to  Iff 
in  and  return,  after  which  the 
Sentinel,  with  the  help  ol 
Junior  Chamber  of  Commerce 
Women’s  groups  sorted  the 
coupons  (44,000  of  them)  int<^ 
districts  and  delivered  them  to 
the  Assemblyman  for 
district. 
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Photo  Bureau  Opeiit* 


Roto  Ads  in  Advance 


One  device  that  is  used  to 
keep  up  with  the  reset  hook 
involves  the  Free  Press  Roto 
Section.  This  is  printed  outside 
the  plant  two  weeks  in  advance 


Ad  Rales  Increased 

Springfield,  Ohio 
Advertising  rates  for  the 
Springfield  Daly  News  and  Sun 
have  been  raised.  The  transient 
inch  in  display  formerly  cost 
$2.52  daily  and  $2.45  Sunday. 
The  cost  now  is  $2.80  daily  and 
$2.73  Sunday. 


Portland,  Ore.  I 

Opening  of  a  nexv  United  ,^1 
Press  Newspictures  bureau 
here  is  announced  by  W.  Clif-  r 
ford  McDowell,  division  man-  j 
ager.  Joseph  S.  Rychetnik,  for-  r 
merly  of  San  Francisco,  i®  r 
manager.  The  bureau,  in  tl» 
Oregon  Journal  Building,  j 
UPN’s  fourth  on  the  Coast. 
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The  three-judge  circuit  court 
of  appeals  (8th  Circuit)  which 
recently  affirmed  the  convic¬ 
tions  in  the  Kansas  City  Star 
case  unanimously  rejected  the 
contention  that  an  antitrust  law 
prosecution  endangers  the  free¬ 
dom  of  the  press. 

Star  Company  attorneys  are 
planning  to  carry  an  appeal  to 
the  Supreme  Court  of  the 
United  States. 

After  relating  the  back¬ 
ground  of  the  charges — attempt¬ 
ing  to  and  monopolizing  inter¬ 
state  trade  and  commerce  in 
the  dissemination  of  news  and 
advertising  in  violation  of  the 
Sherman  Act  —  the  circuit 

judges’  opinion  came  to  the  Court  AppoilltPP 
First  Amendment  defense  plead- 


Freedom  of  Press  Plea 
Fails  in  Antitrust  Case 


By  Albert  W  uodruff  (»ray 


same  manner  as  anyone  else. 
A  monopolistic  press  could  at¬ 
tain  in  tremendous  measure  the 
evils  sought  to  be  prevented  by 
the  Sherman  Antitrust  Act. 
Freedom  to  print  does  not  mean 
freedom  to  destroy. 

“To  use  the  freedom  of  the 
press  guaranteed  by  the  First 
Amendment  to  destroy  com¬ 
petition  would  defeat  its  own 
ends,  for  freedom  to  print  news 
and  express  opinions  as  one 
chooses  is  not  tantamount  to 
having  freedom  to  monopolize. 
To  monopolize  freedom  is  to 
destrov  it.” 


Neicsprint  Idea: 

Sleep  on  It! 

I  )KTROIT 

Beard  iNeHsprint  &  Ware¬ 
house  (Company  received  the 
following  letter  this  week 
from  (Gardner  A.  Black,  pub¬ 
lisher  of  the  weekly  Jeffer¬ 
sonian  at  Croswell: 

“With  all  the  recent  raises 
in  the  price  of  newsprint,  we 
are  now  working  on  a  system 
which  will  eliminate  the  need 
for  it  in  the  future. 

“We  plan  to  buy  a  lot  of 
bed  sheets,  print  our  news¬ 
paper  on  them  and  then 
after  a  week,  pick  them  up 
from  our  subscribers,  wash 
them  and  use  them  over 
again. 

“However,  the  system  is 
not  p«*rfecl»-«l  y«*t,  so  please 
ship  us  three  or  four  Ions 
of  36  X  48  so  we  ran  have 
it  hv  March  4.” 


ing.  Here  the  court  stated: 

“It  is  contended  that  this 
prosecution  endangers  the  free¬ 
dom  of  the  press  guaranteed 
by  the  First  Amendment  and 
that,  ‘A  newspaper  is  intimi¬ 
dated  if  it  is  subject  at  any 
moment  to  prosecution  under 
the  Sherman  Act  whenever  it 
opposes  or  antagonizes  those 
public  officials  in  power.’  The 
suggestion  that  freedom  of  the 
press  requires  immunity  from 
law  to  which  the  general  public 
is  not  exempt,  is  now  new  .  .  . 

Justice  Black  Quoted 
"The  words  of  Mr.  Justice 
Black  eloquently  answered  a 
similar  contention.  ‘It  would  be 
strange  indeed,  however,  if  the 
Stave  concern  for  freedom  of 
the  press,  which  prompted 
adoption  of  the  First  Amend¬ 
ment,  should  be  read  as  a  com¬ 
mand  that  the  government  was 
wiilujut  power  to  protect  that 
freedom.  The  First  Amendment, 
far  from  providing  an  argu¬ 
ment  against  the  application  of 
'he  Sherman  Act  here  provides 
:>owerful  reasons  to  the  con- 
tary.  .  , 

“Freedom  to  publish  means 
reedom  for  all  and  not  for 
ome.  Freedom  to  publish  is 
■uaranteed  by  the  Constitution 
ut  freedom  to  combine  to  keep 
thers  from  publishing  is  not 


Was  in  Star  Firm 

KAN55AS  City,  Mo. 

Charles  Evans  Whittaker,  a 
former  member  of  the  Kansas 
City  Star’s  law'  firm,  has  been 
nominated  by  President  Eisen¬ 
hower  to  be  an  Associate 
Justice  of  the  Supreme  Court 
of  the  United  States. 

Judge  Whittaker  —  he  has 
been  on  the  federal  bench  since 
19.54 — worked  as  an  office  boy 
for  Wat.son,  Gage  &  Ess  and 
stayed  with  the  firm  until  he 
became  a  district  judge.  Wat¬ 
son,  Es.-s,  Marshall  &  Enggas 
is  counsel  for  the  Star  in  the 


Picture.  Record 
Held  in  Conteiii|)l 

Port  .Arthi  r,  Ont. 

Two  executives  of  the  Port 
Arthur  News-Chronicle  were 
fined  $.500  each  in  Ontario 
Supreme  Court  for  contempt  in 
the  publication  of  certain  ma¬ 
terial  regarding  a  murder  case. 

The  fines  were  imposed  on 
C.  B.  Binder,  publisher,  and 
0.  F.  Young,  editor,  in  connec¬ 
tion  with  the  publication  of  a 
picture  of  William  Andrew 
Ibey,  21,  and  his  police  record 
after  he  had  been  arrested. 
Ibey  was  acquitted  of  the 


anti-trust  ca.se  which  is  heading  charge  this  week. 


to  the  Supreme  Court. 

If  he  is  on  the  highest  court 
when  the  case  comes  up.  Judge 
Whittaker  would  probably  dis¬ 
qualify  himself  from  participat¬ 
ing  in  the  decision.  He  took  no 
part  in  the  recent  affirmance 
of  convictions  by  the  United 
States  Court  of  Appeals,  Eighth 
Circuit,  of  which  he  is  a  mem¬ 
ber. 


The  judge  said  the  foolish¬ 
ness  of  the  police  in  giving  the 
information  to  reporters  did 
not  les.sen  the  responsibility  of 
the  newspaper  for  publication. 


ITP  Editors  Elect 


Boston  TV 
Permit  Fight 
Hotly  Waged 

Washingto.v 

Records  of  the  Federal  Com¬ 
munications  Commission  were 
embellished  this  week  with 
another  round  of  charges  and 
countercharges  among  rivals  for 
a  television  permit  in  Boston. 

The  Federal  Trade  Commi.s- 
sion  was  reported  to  be  taking 
an  interest  in  the  matter  be¬ 
cause  of  antitrust  law  refer¬ 
ences,  directed  particularly  at 
the  Boston  Herald-Traveler. 

The  briefs  filed  this  week  con¬ 
tinued  the  legal  procedures 
which  the  Boston  Globe’s  pub¬ 
lishers  set  in  motion  a  few 
weeks  ago  with  a  petition  to 
the  FCC  to  reopen  the  record 
for  newly-developed  evidence 
bearing  on  the  application  of 
WHDH,  a  Herald-Traveler  sub¬ 
sidiary.  (E&P,  Feb.  9,  page  lb, 
and  Feb.  16,  page  10.) 

A  brief  for  Massachu.setts 
Bay  Telecasters,  Inc.,  an  appli¬ 
cant  for  the  Channel  5  permit, 
sided  with  the  Globe  on  the 
accusation  that  the  Herald- 
Traveler  seeks  a  TV  station  to 
further  its  aim  of  dominating 
the  communications  media  of 
the  Boston  area.  It  asserted: 

“The  ownership  of  the  Her¬ 
ald  Traveler  reposes  in  a  small, 
financially-powerful  and  un¬ 
representative  group,  with  a 
long  record  of  violation  of  the 
antitrust  laws  and  disregard  of 
civic  and  community  responsi¬ 
bility.” 

Greater  Boston  Television 
Corp.  said  in  another  brief  that 
the  Globe  allegations,  if  sus¬ 
tained,  constitute  a  violation  of 
the  Sherman  Act  by  the  Her¬ 
ald  Traveler  and  WHDH.  It 
urged  FCC  to  reopen  the  record. 

The  brief  also  challenged  the 
“credibility”  of  Robert  B. 
Choate,  Herald-Traveler  pub¬ 
lisher,  on  statements  in  docu¬ 
ments  filed  with  the  FCC  during 
the  five-year  contest  for  the 
permit. 

WHDH,  Inc.  filed  a  brief  in 
answer  to  one  submitted  by 


Harvey 

editor  of  the  Tonawanda  News 
was  elected  president  of  the 
United  Press  Newspaper  Edi- 
,  -  „  tors  of  New  York  State  at  the 

The  theory  of  equal  justice  organizational  meeting  here 
nder  law  does  not  admit  to  the  March  4.  Merle  A.  Jones,  news 
roposition  that  there  is  one  editor  of  the  Binyhamton  Press, 
of  justice  for  some  people  was  elected  vicepresident,  and 
nd  a  different  brand  for  others.  John  L.  Considine,  .Albany  bu 


L.  .4.  Press  Crews 
Vote  .Against  Union 

Los  Angeles 
Newspaper  pressroom  em¬ 
ployes  of  the  Times-Mirror  Co. 
voted  247  to  104  against  ac- 
Syracuse,  N.  Y.  cepting  Los  Angeles  Newspaper  Greater  Boston  Television  Corp 
Hough,  managing  Web  Printing  Pressmen’s  Union  This  reiterated 
No.  18,  as  their  bargaining 
agents,  at  an  NLRB  election 
Feb.  28. 

It  was  the  second  time  in  13 
years  that  Times-Mirror  press¬ 
room  employes  had  rejected 
union  representation.  In  an 
election  among  stereotype  em- 


the  Herald- 
Traveler’s  assertion  that  the 
Globe  was  making  an  “untime¬ 
ly”  entry  into  the  proceedings 
with  “spacious  and  untenable” 
claims. 

The  WHDH  document  in¬ 
cluded  statements  to  the  effect 
that  the  station’s  officials  had 
been  unsuccessful  in  attempts  to 


_ _  _ _ _ _  _ j ployes  last  August  the  open  _ 

*ublishers  of  newspapers  must  reau  manager,  was  elected  ex-  shop  was  also  upheld  by  a  wide  place  WHDH  advertising  in  the 
nswer  for  their  actions  in  the  ecutive  secretary.  margin.  Globe. 
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Other  Nations’  Interests 
In  Red  China  Problem 


Washington 


President  Eisenhower  is  weigh¬ 
ing:  a  decision  to  lift  the  ban 
on  admission  of  United  States 
newspapermen  to  Red  China. 

Secretary  of  State  Dulles 
made  this  known  at  a  press 
conference  this  week.  He  also 
revealed  there  will  be  no  legal 
penalties  imposed  against  three 
newsmen  who  violated  instruc¬ 
tions  not  to  go  to  Peiping  but 
they  may  not  have  their  pass¬ 
ports  renewed. 

President  Eisenhower  said  at 
his  Thursday  news  conference 
no  satisfactory  solution  to  the 
problem  had  been  reached  yet. 
It  is  necessary  that  precautions 
be  taken  lest  admission  of  news¬ 
men  give  the  impression  of 
endorsement  of  Communist 
China. 

Considerations  involving  other 
.\siatic  countries  are  delaying 
decision  on  whether  the  barrier 
to  news  coverage  within  China 
should  be  removed,  Mr.  Dulles 
said. 


take  his  ca.se  to  court.  V.c 
don’t  oppose  that. 

Q. — What  is  the  position  of 
the  State  Department  about 
those  men  who  have  gone  in 
without  passports  ?  Do  you 
intend  to  bring  suit  in  that 
case  in  the  courts,  or  to  take 
any  action  against  those  men  ? 

A _ Well,  I  don’t  think  there  is 

any  plan  to  take  legal  action 
against  them.  A  question  could 
come  up  about  the  renewal  of 
their  passports. 


tain  persons  to  go  and  other 
persons  not  to  go.  There  are 
people  who  feel  that  their  mis¬ 
sion  to  go  into  all  the  world 
is  just  as  commanding  as  that 
which  impels  the  newspaper 
people.  It’s  an  extremely  com¬ 
plicated  subject. 


Barrett  Ties 


China  Ban  to 
Negotiations 


Ike  Passes  Up 
Gridiron  Dinner 


Does  Not  Know'  of  Request 


Conference  Report 


The  discussion  with  the  Secre¬ 
tary  was  as  follows: 

Q. — Mr.  Secretary,  have  you 
and  Mr.  Eisenhower  discussed 
in  the  last  month  the  question 
of  American  newsmen  going 
to  Red  China  ?  I  believe  the 
President  said  at  his  confer¬ 
ence  on  Feb.  5  that  he  would 
talk  it  over  with  you.  A. — 
Yes,  we  have  discussed  it  again. 

Q. — Is  the  Administration’s 
position  now  the  same  as  it 
was  a  month  ago;  namely,  a 
flat  opposition  to  letting  these 
people  go  to  Red  China? 

A. — W'ell,  we  have  not  al¬ 
tered  the  position  which  we 
then  took.  We  are  continu¬ 
ing  to  study  and  explore  the 
matter  to  see  whether  any  ways 
could  be  found  to  satisfy  better 
the  demand  for  news  coverage 
without  seeming  to  drop  the 
barriers  down  generally,  and  to 
permit  of  what  the  Chinese 
Communists  call  “cultural  ex¬ 
change.”  So  far,  we  have  not 
found  any  solution,  but,  un¬ 
doubtedly,  we  will  keep  on 
studying  the  matter. 

Q. — Mr.  Secretary,  on  that 
point,  is  there  any  reason  why 
the  Administration  is  unwill¬ 
ing  to  test  in  the  courts  of 
the  United  States  its  policy  of 
denying  the  passports,  the 
right  of  the  Executive  to  deny 
passports?  A. — Well,  I  sup¬ 
pose  any  citizen  is  entitled  to 


Q — Mr.  Secretary,  on  that 
point  I  believe  that  Mr.  Wor¬ 
thy’s  expired  yesterday,  and 
that  he  [W’illiam  Worthy  of 
The  Baltimore  .\fro-.4mericanl 
has  applied  for  renewal.  What 

will  be  done  in  his  case?  A _ 

I  can’t  tell  you.  I  didn’t  know 
that  he  had  applied  for  renewal. 

Q. — Mr.  Secretary,  you  said 
the  President  and  you  are  still 
discussing  the  problem  of 
dropping  the  news  barriers.  Did 
you  mean  ordinary  barriers  to 
travel  to  Red  China?  Is  that 
what  you  had  in  mind  ? 

A. — One  of  the  problems  we 
face  here  is  the  fact  that  there 
is  a  general  drive  by  Com¬ 
munist  China  to  re-establish 
what  it  calls  cultural  inter¬ 
course  with  other  countries  and 
it  is  particularly  pressing  that 
on  countries  which  are  neigh¬ 
bors,  the  free  countries,  and 
where  such  relationship  could 
not,  I  think,  be  re-established 
without  danger  to  those  coun¬ 
tries.  And  one  of  our  problems 
is  not  to  set  an  example  which 
would  be  bearable  by  us  but 
which,  if  it  was  extended  gen¬ 
erally,  would  have  perhaps  dan¬ 
gerous  repercussions  in  other 


Washington 

President  Eisenhower’s  deci¬ 
sion  not  to  attend  the  Gridiron 
Dinner  March  2  presages  pos¬ 
sible  end  to  several  functions, 
at  least  on  existing  scale,  dur¬ 
ing  Ike’s  term  in  the  White 
House. 

The  White  House  correspond¬ 
ents’  dinner  attended  last  year 
by  more  than  1,000  guests,  is  not 
being  promoted,  awaiting  a  de¬ 
cision  from  the  President  as  to 
whether  the  cutdown  on  the 
social  calendar  rules  out  his 
presence. 

The  White  House  Photogra¬ 
phers  Association  has  featured 
presentation  of  annual  photo 
awards  by  the  President  and 
his  presence  there,  as  is  the 
case  with  the  other  media  din¬ 
ners,  is  a  drawing  card. 

Marquis  W.  Childs  of  the 
St.  Louis  Post-Dispatch  was 
installed  as  president  of  the 
Gridiron  Club,  succeeding 
Thomas  L.  Stokes  of  United 
Features  Syndicate. 

The  follow'ing  were  elected 
to  membership:  Edwin  A. 
Lahey,  Knight  Newspapers; 
Gerald  E.  Griffin,  Baltimore 
David  P.  Sentner,  Hearst 
Newspapers;  Don  Whitehead, 
Xetc  York  Herald-Tribune;  Wil¬ 
liam  F.  Pyper,  Booth  Newspa¬ 
pers.  Adon  W.  Phillips  was 
initiated  as  a  limited  member. 

The  President  sent  his  re¬ 
grets.  Adlai  E.  Stevenson  made 
off-record  remarks. 


Responsibility  Is  Cited 

Q. — Well,  there  have  been 
recommendations  that  the  State 
Department  announce  that  any 
reporters  going  to  Red  China 
do  so  at  their  own  risk  and 
that  they  would  thereby  be  per¬ 
mitted  to  go.  Has  any  thought 
been  given  to  this  possibility  of 
solving  the  problem? 

A _ Yes,  I  think  we  have 

given  thought  to  all  possibili¬ 
ties.  Let  me  say  this,  it  is  a 
general  principle  of  interna¬ 
tional  law  that  no  individual 
can  waive  the  responsibility  of 
a  Government  to  look  out  for 
its  own  citizens.  There  is  also 
a  problem  as  to  whether  or 
not  it  is  possible  to  allow  cer- 


Peiilafjoii  Points: 

Talk  to  Reporters 

Washington 

On  the  eve  of  resumed  hear¬ 
ings  on  government  informa¬ 
tion  bottlenecks,  the  Pentagon 
gave  limited  distribution  to 
“Public  Information  Pointers,” 
a  rewritten  section  of  the 
standard  interoffice  “briefing” 
book. 

The  document  commands 
press  contacts  to  tell  newspa¬ 
permen  the  answers  to  their 
queries  when  it  is  possible  to 
do  so  without  endangering  se¬ 
curity,  and  when  the  facts  are 
at  hand  or  obtainable.  It  em¬ 
phasizes  the  affirmative  ap¬ 
proach. 


Dean  Edward  W.  Barrett,  it  ^ 
an  article  published  this  weet  ^ 
pinned  the  State  Department! 
prohibition  on  travel  by  Ui 
newsmen  into  Red  China  i-  i 
rectly  to  the  diplomatic  bargait  - 
ing  for  release  of  10  Amerim<  “ 
who  are  held  captive.  ' 

The  head  of  Columbia  Gnc 
uate  School  of  Journalism,  wh(  I' 
is  a  former  Assistant  Secretan  ^ 
of  State,  declared  it  is  doubtfo  ’ 
that  even  the  highest-mindf:  ■ 
official  should  be  permitted  u 
use  the  fundamental  principk 
of  an  unimpeded  flow  of  infer 
mation  as  an  item  of  bargair 
ing  in  international  negot 
ations. 

Writing  as  a  guest  editor  of 
the  Saturdai/  Review  (Maw 
9),  Doan  Barrett  said,  in  re 
viewing  how  press  protests 
“subsided”  last  Summer  after 
it  was  announced  that  th 
President  had  given  “full  cor. 
currence”  to  the  policy: 

“In  private,  top-ranking  of¬ 
ficials  had  pleaded  with  editors 
and  publishers.  They  said  Alexis 
Johnson,  United  States  repre¬ 
sentative,  in  the  interminable 
Geneva  negotiations  over  thf 
release  of  Americans  held  pris 
oner  in  Red  China,  was  in  a 
tough  spot:  He  had  insistec 
that  no  Americans  would  be 
permitted  to  enter  Red  Cbini  — 
until  the  captives  were  released: 
he  was  using  the  issue  of  cor¬ 
respondents  as  a  bargaining 
weapon.  If  the  press  now  wen: 
ahead  and  sent  correspondent' 
anyway,  the  officials  argued,  it 
would  undercut  Johnson’s  wholi 
case  and  even  ‘jeopardize  thr 
lives  of  American  citizens’” 

“Reluctantly,”  Dean  Barre: 
said,  “key  editors  agreed  to  co 
operate  ...  In  succeedin? 
months  the  press  held  its  tongn* 

— with  the  notable  exception-: 
of  Editor  &  Publisher,  Her¬ 
bert  Brucker  of  the  Hartfod 
Couravt  and  a  few  others." 

Dean  Barrett  said  it  would 
be  “a  remarkable  occurrencf 
if  the  Chinese  were  indeed  seek¬ 
ing  such  a  “deal” — correspond¬ 
ents  for  captives. 

“The  theory  that  we  should 
steer  away  from  doing  soJ' 
thing  that  the  Communists  art 
willing  to  have  us  do  p^' 
supposes  Communist 
ciencc',”  the  Dean  commented. 

“If  carried  to  the  logical  ex¬ 
treme,  it  would  mean  that  wf 
would  never  cover  the  news  m 
a  hostile  state  that  permits  u- 
to  do  so.” 
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William  Dunslan 

Dies  in  Australia 

Melbourne 
William  Dunstan,  a  director 
and  for  many  years  general 
manager  of  the  Melhowne 
Herald,  died  suddenly  here  of 
a  heart  ailment  on  March  2  on 
the  eve  of  his  62nd  birthday. 

Mr.  Dunstan,  who  was  deco¬ 
rated  with  the  Victoria  Cross 
for  distinguished  gallantry 
under  fire  during  the  First 
World  War,  joined  the  Mel¬ 
bourne  Herald  in  1021.  During 
his  frequent  visits  to  the 
United  States  and  Canada,  he 
iiecame  a  familiar  figure  in 
North  American  publishing 
and  newsprint  circles. 

Funeral  in  Color 

Vancouver,  B.C. 
The  Vancouver  Sun  of  Feb. 
20  used  a  five-column,  page  one, 
full-color  photo  of  the  funeral 
ervice  for  Samuel  P.  Cromie 
in  the  Christ  Church  Cathedral. 
Mr.  Cromie,  assistant  publisher, 
drowned  in  a  boating  accident, 
(E  &  P,  Feb.  23,  page  15). 


‘Pop’  Boone  Dead; 
Printer-Reporter 

Fort  Worth,  Tex. 

H.  H.  (Pop)  Boone,  78,  a 
reporter  for  66  years  and  one 
of  the  best  known  sports  writers 
in  the  Southwest,  died  here 
March  2.  He  was  sports  editor 
emeritus  of  the  Fort  Worth 
Press.  He  got  his  start  at  the 
age  of  12,  gathering  personals 
for  a  Marble  Rock,  Iowa, 
weekly  and  setting  them  in 
hand  type. 

Later,  covering  baseball  for 
the  San  Antonio  (Tex.)  Ex¬ 
press,  he  wrote  his  stories  di¬ 
rectly  on  the  composing  ma¬ 
chine. 

• 

TV-Tiiiics  Added 

Los  Angeles 

W-Times,  a  tabloid-size  ma¬ 
gazine  section  on  newsprint,  is 
a  new  feature  of  the  SuniJun 
IjOS  Angeles  Times.  It  has  color 
covers  and  color  available  for 
advertisers.  Contents  include 
personalities  stories  by  TV  and 
Radio  Editor  Walter  Ames  and 
Writer-Critic  Cecil  Smith. 


ANNOUNCEMENTS 


Publications  For  Sale 


NEWSPAPER  SERVICES 


Job  Printing 


classified  section  1 

Benefit  from  our  Vast  Newspaper  Audience  I 


ISOLATED  CALIFORNIA 
EXCLUSIVE 

Only  paper  in  vast  area.  Owners  re- 
tirinK.  '66  operating  profit  $17,000. 
Price  $60,000.  $14,600  down.  We  have 
never  ofTered  a  better  newspaiier.  Plant 
is  complete.  Area  and  climate  ideal. 
THIS  IS  TOPSl  HURRY!  J.  A. 
Snyder,  Newspajjer  Broker,  121G3  W. 
Washington  Blvd..  Los  AnKeles  66, 
California.  EX  1-6238. 

PUBLISHING 
OPPORTUNITIES  ! 

FLORIDA  recreation  and  amusement 
euide  publi.shed  winter  season  only. 

MANAGEMENT  -  p>irchase  -  profit  ; 
sharinp  opportunity  New  York  State. 
Weekly. 

TWO  WEEKLIES  itrossim?  $SO.000  in 
Chart  2  area.  $15,000  will  handle. 

TWO  WEEKLIES  Chart  3  area,  in 
run-down  condition,  can  be  eombineil 
for  exehiaive  county-seat  operation. 
Buyer  should  have  $15,000  cash  down-  ! 
payment  and  capital  for  rehabilitation.  | 

I 

.SUCCESSFIH,  Florida  weekly,  rapidly  j 
expandine.  will  sell  interest  to  silent  | 
partner. 

EXCELLENT  weekly,  exclusive  county-  j 
seat.  Chart  5  area.  Requires  $15,000 
rash.  I 

CASH,  experience  and  initiative  are 
needed  in  each  instance.  If  you  are 
Just  a  wishful  thinker,  don't  write. 

PUBLISHERS  SERVICE 

I’.  O.  Box  3132,  Green.sboro.  N.  C. 


PUBUSHERSI  PRINTING  WEEKLY 
Newspapers — Shoppers — Our  Specialty 
Contact  Hammonton  Printing  Co.,  18 
Sonth  2nd  St.,  Hammonton,  New  Jer¬ 
sey. — L(«an  1-2300. 


Sriniicatcs-Features 


Sell  your  F'eature  to  daily  and  weekly 
newspapers.  Expert  marketinir  plan. 
Write  for  details. 

SOUTHEAST  REPRODUCTION.  INC. 
P.  O.  Box  .562/  STATION  A 

St.  Petersburir  2,  Florida 

Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 

SKIDMORE  AND  MASON.  INC. 
66-69  Frankfort  Street 
New  York  38,  N.  Y. 

Barclay  7-9776 

UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 

PAUL  F.  BIRD 

Press  Erector,  Moving,  Rebuildinir 
Flatbed  Semi-Cylindrical  Tubular. 

7  Oak  Court,  Islip,  New  York 
JU  1-0687 


ANNOUNCEMENTS 

Newspaper  Brokers 


ANNOUNCEMENTS 


Newspaper  Appraisers 


HAY  BROTHERS,  Binghamton,  N.  Y. 
Bkablished  1914.  Newspapers  bought 
and  sold  without  publicity. 

.yOW:  SEVERAL  GOOD  liatinirs  in 
southern  tier  states  .  .  .  both  large 
5^  small  weeklies.  NEWSPAPER 
SERVICE  COMPANY,  601  Georgia 
savings  Bank  Bldg.,  Atlanta,  Ga. 


SALES  -  PURCHASES  handled  with 
4i*i«ion.  Write  Publishers  Service, 
r.  0.  Box  3132,  Greensboro,  N.  C.  | 

^WSPAPER  properties  of  invest-  I 
Mat  quality:  The  DIAL  Agency,  66  I 
Melalde.  Detroit.  Mich.  WO  .3-3926.  j 

RALPH  J.  ERWIN 
Mw»pai,ers  and  radio  stations.  1443 
5  Trenton.  Tulsa,  Okla. 

NOT  the  down  payment  that 
•oya  the  newspaper — It's  the  per-  : 
tonality  and  ability  of  the  buyer.  This 
•  why  we  insist  on  personal  contact 
elling. 

le.n  feighner  agency 

Mt.  Pleasant.  Mich.  | 

CONFIDENTIAL  INFORMATION  i 

Daily  Newspaper  Properties 
f-  H.  Glover  Co.,  Ventura,  Calif,  j 

WESTERN  NEWSPAPERS 
f“Ph  A.  Snyder,  12163  W.  Wash- 
Boulevard,  Los  Angeles  66 
«  Day  or  Nite  Phone:  EX  1-6238. 

.are  not  as  much  interested  in  \ 
*”  “  in  satisfaction.  Stypes,  Roun-  i 
'or  &  Co.,  625  Market  St.,  San  Fran-  I 
California.  ’ 

MIDWEST  NEWSPAPERS 
«  proven  fields.  Herman  Koch.  2928 
•rginia  St..  Sioux  City,  Iowa. 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Over  130  valuations  made 
Dailies  from  coast  to  coast 
Elxperienced  court  witness 
Complete  reiK/rts  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 

Publications  For  Sale 

THIS  IS  IT— SEMI  WEEKLY,  should 
be  daily ;  grossing  $170,000,  netting 
over  $40,000 ;  30  year  steady  volume, 
profit  gains:  6,600  paid  circulation, 
should  easily  go  10,000  if  daily :  ade¬ 
quate  building,  plant ;  central  north 
IJSA  location ;  requires  $76,000  cash ; 
please  state  financial  ability.  Wayne 
Peterson,  214  Natl  Bldg.,  Moorhead, 
Minn.  _  _  _ _ _ 

ABSENTEE  OWNER  has  Suburban 
weekly  and  job  shop,  $76,000  class. 
Chart  Area  6,  for  sale.  Plenty  of 
chance  to  expand.  Completely  staffed 
and  equipped.  Just  move  in  and  take 
over.  Only  financially  reeponsible 
parties  considered.  Address  Box  863, 

Editor  &  Publisher.  _  _ 

COLORADO  EXCLUSIVE  WEEKLY 
IN  town  of  2,000.  Price  $20,000  with 
small  down  payment.  Bailey-Krehbiel, 
Box  88.  Norton.  Kans. 

LOWER  MICHIGAN 
Profitable  old  weekly,  ideally  Iocate<l 
in  busy  3,000  town,  in  rich  farm 
country.  Now  in  $40,000-gross  bracket. 
$13,600  down  handles.  Write  fully. 
The  DIAL  Agency,  66  Adelaide,  De- 

troit  1,  Mich.  ^  _ 

IN  FOUR'in  Year  of  publication.  Long 
Island  Weekly.  Good  printing  contract. 
.About  $1,000  cash  required.  Balance 
small  monthly  payments.  Reason: 
Owner  ill.  Box  946,  Editor  &  Pub¬ 
lisher. 


AN  UNUSUAL  OPPORTUNITY 

TWO  California  newspapers  adjoin¬ 
ing  cities ;  grossing  $20,000  monthly : 

I  Growing  rapidly  ;  ^cellent  net ; 

PRICE  $200,000,  Half  Cash. 

J.  R.  Gabbert  &  R.  K.  Hancock 
3937  Orange,  Riverside.  Cal. 

,  WEEKUES-DAILIES 

'  WE  OFFER  an  outstanding  list  of 
Western  papers.  Why  not  write  for 
our  latest  Bulletin  now.  No  charge 
or  obligation. 

JACK  L.  STOLL  &  ASSOCTATES 
422  Hollywood  Security  Bldg.,  | 
6381  Hollywood  Blvd.  ' 

Lot  Angeles  28,  Calif. 

j  Publications  Wanted  | 

i  ABLE  PUBI.ISHER  seeks  small  daily  | 
{  or  substantial  weekly  in  Chart  Area  | 
9.  Ade<iuately  financed.  Box  932,  Edi-  I 
I  tor  &  Publisher.  , 

1  SMALL  DAILY  or  large  weekly  in  ! 
I  Southern  states  only.  Write  all  in  first  j 
I  letter.  Answers  treated  confidentially,  i 
Box  !t03.  Editor  &  Publisher. 

I  Business  Opportunities 

TTMELY  OPPORTUNITY  for  promo¬ 
tion  manager  for  national  amateur 
photography  contest.  Plan  protected 
;  by  copyright.  Endorsed  and  approved 
'  by  newspapers,  advertisers  and  pho- 
I  tography  trade.  Other  interests  of 
owner  do  not  allow  the  time  necessary 
to  exploit  the  plan  makes  possible  a 
profitable  opportunity  for  experienced 
special  edition  promotion  man.  For 
appointment  write  Box  839,  Editor  A 
Publirtier.  _ 

FLORIDA  resort  magazine  needs  ac¬ 
tive  partner  with  investment  funds. 
Box  2207,  Orlando. 

National  Advertising  Space 

GULF  BEACH  JOURNAL 

TREASURE  ISLAND,  FLORIDA 
P.O.  BOX  8008.  MADEIRA  BEACH 


MACHINERY  and  SUPPUES 

Composing  Room 


LUDLOW.  22%  em.  rebuilt  $2,260. 
Good  selection  of  cabinets,  mats,  etc. 
Midwest  Matrix  Mart 
683  Plymouth  Court,  Chicago  6.  III. 

MODEL  G-2-2  INTERTYPE,  Ser.  No. 
12763.  Mixer  machine.  Carries  one 
72  and  one  90  chan,  main  magazine, 
two  34-chan.  aux.  matrs.  Equipped  4 
molds',  electric  pot.  feeder,  AC  motor. 
Good  ad  and  head  machine  for  large 
weekly  or  small  daily  newspaper. 
Available  now.  Priced  to  selL  Located 
Tennessee.  Inland  Newspaper  Supply 
Co.,  422  West  8th,  Kansas  City  6,  Mo. 


Advertising  Rates 

CLASSIFIED 

Line  Rotes  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  SOc  per  line  each 
insertion;  3  times  @  S5c;  2  0  60c; 
1  9  65c.  Add  20c  for  Box  Service 
ALL  OTHER  CLASSIFICATIONS: 
4  times  @  95c  per  line  each  insertion; 
3  times  Q  $1.00;  2  times  ®  $1.05; 
1  0  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  com 
fidenee.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  rioht  to  edit  all 
copy.  _ 

DISPLAY  RATES 


Afate 

1 

6 

13 

26 

52 

Uncs 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Etiitttr  &  Publisher 

1700  Times  Tower  N.  Y.  36,  N.  Y. 
Phone  BRyant  9-3052 
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MACHINERY  and  SUPPLIES 


Composing  Room 


MACHINERY  and  SUPPLIES 


Press  Room 


Press  Room 


Press  Rmtm 


MODEL  8 — 2  maKazino  Serial  No.  | 
37473R 

8  Vi  point  for  11  Vi 

6  pt.  for  10  ems  ! 

Triangle  8’'.  pt.  No.  1710  Ideal  with 
Bold  ■'  i 

fi  Triangle  6  No.  2  with  Oothic  No.  3  ' 
Complete  - $1650.00  | 


MODEL  6— Serial  No.  15033 
8Vi  pt.  for  llVi  ems 
2  mold  disc 

8Vi  pt.  No.  1710  Ideal  with  Bold 
Complete  - $1475.00 


MODEL  5— Serial  No.  14097 
Universal 

8'i  pt.  No.  1710  Ideal  with  Bold 
Complete  - $1235.00 


FOR  ANY  OTHER  INFORMATION, 
terms,  etc.,  contact  Mr.  Byron  War- 
nock,  Vallejo  Times-Herald,  Vallejo, 
California.  These  machines  can  be  seen 
in  operation  in  our  plant  at  Napa 
and  MaiYland  Streets,  Vallejo,  Cal. 


MODEL  30  LINOTYPE  MIXER.  ‘  Blue 
Streak”  model,  Ser.  No.  55080. 
Equipped  4  standard  90-chan.  mags, 
and  4  wide  34  chan.  aux.  mags.,  4 
molds,  elec,  pot,  feeder,  AC  motor, 
power  magazine  shift.  Clean  machine. 
Available  now.  Priced  for  quirk  sale. 
Inquire  Inland  Newspaper  Supply  Co., 
422  W.  8th.  Kansas  City  5,  Mo. 


WE’RE  THE  LARGEST  distributor  of 
Newspaper  Form  Trucks  in  the  World 
— there  must  be  a  reason — $76.50  to 
$88.50  each,  FOB  Elkin.  None  better 
at  any  price.  Write  for  descriptive 
circular.  L.  &  B.  Sales  Company,  P.O. 
Drawer  560,  Elkin,  North  Carolina. 


3  MODEL  C-2  INTERTYPES,  high 
speed,  with  teletype  keyboards,  serial 
no’s  16,000  &  19,000;  Model  F.  EL¬ 
ROD,  ser.  F  3781-E;  MONOTYPE 
MATERIAL  MAKER,  ERNEST 
PAYNE  C  O  R  P.,  82  Beekman  St.. 
N.  Y.  C.  BEekman  3-1791. 


ISeiesprint 


Photo-engraving 


Duplex  16-Page  Standard 
Tubular  Press 


Being  Replaced  With  New 
Goss  Headliner 
Can  Be  Seen  In  Operation 


Avalanche-Journal, 
Lubbock,  Texas 


NEWSDAY.  INC. 
GARDEN  CITY. 
LONG  ISLAND 
5-UNIT  GOSS  PRESS 


6-PositIon  Roll  Stands 
AC  Drive 

Available  This  Summer 


Contact: 


WE  ARE  OFFERING  the  fol¬ 
lowing  press,  complete  with 
reels  and  drive  for  immediate 
sale  at 

$45,000.00 

as  is,  where  is. 


HOE  Balloon  Former 
CAPCO  Roll  Rewinder 
INK  Tank,  2,000  gallons 
IlOE  Cur\ed  Router,  Glass 
enclosed,  22%" 

MASTER  Etching  Machine 
CLINE  3-Arm  Reels 
HOE  3-Ton  Electric  Furnace 
GOSS  Dry  Mat  Roller 
KEMP  6-Ton  Furnace 


JOHN  GRIFFITHS  CO.,  INC 

415  Lexington  Ave.  New  York  17,N.l  I 


Stereotype 


HALL  MAT  ROLLER 


The  Goss  Printing 
Press  Company 


Division  of  Miehle-Goss-Dcxter 
Incorporated 


5601  West  31st  Street 
Chicago  50,  Illinois 


PRESS  MOTOR  DRIVES  of  26.  40, 
60,  76,  100  and  160  H.P.  A.C.  All 
complete  with  control,  chain  and 
sprockets.  George  C.  Oxford,  Box  603, 
Boise,  Idaho. 


3  UNIT  HOE  PRESS  1 

22%"  AC  Drive,  end  fed.  Automatic  | 
Tensions.  Available  September,  1967.  | 


BEN  SHULMAN  ASSOCIATES 


60  E.  42  St..  N.  Y.  17  OXford  7-4690 


FOR  SALE  76V6  tons  31"  Catalina 
Roto  Book,  36"  diameter,  steel  cores. 
Purchased  Dec.  '66  for  11.66  cwt. 
11.40  cwt.  cash.  Fresno  Guide,  P.  O. 
Box  1907,  Fresno,  California. 


64  PAGE 
GOSS 
SPEEDLINER 


DOUBLE  Width  Units 
I  DOUBLE  Folder 
223/4  CUTOFF 
60°  STAGGER 
7/16  PLATES 
61  INCH  Web 
TABLOID  Slitters 
ANGLE  BARS  Available 
WHITE  Metal 
Sleeve  Bearings 
RUBBER  Rollers 
CLINE  Reels 
DRIVEN  Cross-Associate 
TWO  100  H.P.— A.C. 
Modern  Cline  Group 
Drives  with  Controllers 
COMPLETE  Substructure 


with  6  HP  Motor  Medium  Weir  I 
roller  for  General  Service.  | 

25  DURAL  Chases  for  8  column. 

#1  ROUSE  Power  Band  Saw. 
REBUILT  Radial  Arm  Router. 
Fhirnaces  And  CASTING  BOIE 
all  sizes. 

#26  Pull  Page  Vandercook  Pnt' 
Press. 


MANY  OTHER  ITEMS 


THOMAS  W.  HALL 

Stamford,  Conn. 


FOR  SALE— Page  Goss  Flat  Shivr 
good  condition.  Motor  3  phases.  28 
60  cycle.  $300.00  Ocala  Star  Bsnne 
Ocala,  Florida.  _ _ 


FOR  SALE:  Duplex  Tubular  pto 
trimmer,  three  phase  and  three  hot* 
motor  $125.  Monomelt  Droes  Sw 
$10.  lowegian,  Centerville,  Iowa 


WanteA  to  Buy 


Four  Units,  Coior  Cylinder  for 
FULL  COLOR 


OVER  SUPPLIED  with  Newsprint  T 
Need  guaranteed  deliveries  of  news¬ 
print?  Have  spot.  All  sizes — 61"  Rolls 
on  hand.  Ebccellent  quality.  Consult: 


BUNGE  PULP  &  PAPER  CO. 
for  all  sizes  Standard  White  Newsprint. 
46  W.  46th  St.  N.Y.C.  JU  2-4174  2-4830 
DOMESTIC— IMPORT— EXPORT 


23'fi"  Cut  Off,  9  column  width  rollers, 
AC  drive,  Cutler-Hammer  controls  re¬ 
conditioned,  Bay  window  arrangement, 
underfed 

Available  February,  1958 


BEHRENS  PULP  &  PAPER  CO. 

All  Sizes  Standard  Canadian  Newsprint 
70  E.  46  St.  N.  Y.  MU  6-6676 


I  This  press  is  producing  excellent 
R.O.P.  full  color  printing  as  well  as 
spot  color  regularly.  Excellent  condi¬ 
tion.  Write  for  sample  editions.  E.  L. 
I  Burgess,  Mechanical  Superintendent. 
I  May  be  seen  in  operation  at 


THIS  PRESS  Is  Immediately  j 
available  and  may  be  inspected  | 
at  any  time.  For  further  Infor¬ 
mation  contact:  Harvey  Broad, 
NEWSDAY,  Inc.,  550  Stewart 
Ave.,  Garden  City,  New  York, 
New  York — Telephone  Pioneer 
1-1234. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


BEN  SHULMAN  ASSOCIATE 


60  E.  42  St..  N.  Y.  17  OXford  7-W  1  ‘  > 


WANTED !  8-page  Duplex  or  to  1  fsB 
flat-bed.  Advise  serial  no.  and  w  I  w 
available — Northern  Machine  Worn  a  jm 
323  N.  4th  St..  Phila.  6.  Pa.  i  ™ 


THE  LA  CROSSE  TRIBUNE 
La  Crosse,  Wisconsin  Phone  2-8040 


8  UNITS- 2  PR  FOLDERS 


LAUCK  HYDRAULIC  mounting  press. 
Mod.  U-16,  $450 :  Mod.  1700  Chemco 
powder  box  with  motor,  fan.  Alters 
for  100  V.  60  cycle  single  phase,  $160 ; 
38"  Mod.  1300  Chemco  automatic  gas 
whirler,  $400.  All  new  six  years  ago. 
Times  Journal,  Vineland,  New  Jersey. 


Duplex  Metropolitan :  Leads  for  spot 
color :  Roll  Arm  Brackets :  A.C.  Drives. 


3  OCTUPLE  PRESSES 
12  SCOTT  Units  with  6  Super-Imposed 
Color  Units ;  3  Double  Folders  with 
Balioons ;  AC  Drives ;  Reels  &  Past¬ 
ers;  Located  Miami  Daily  News;  Avail¬ 
able  June  or  July.  Will  split  as  3 
singles  Octuples. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17  OXford  7-4590 


WILL  Buy  for  Cash.  Complete  PI**  | 
also  Individual  Machines  and  EdW  | 
ment — anywhere  in  U.S.A.  On 

PRINTCRAET  REPRESENTATIVK  I 
277  Broadway,  New  York  7,  N.  T  |  op; 


HELP  WANTED 


Administrative 


MANAGEMENT  TRAINEES 


Will  sell  as  Two  4-Unit  Presses. 
Available  early  Spring. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St..  N.  Y.  17  OXford  7-4590 


Press  Room 


GOSS  DEKATUBE 


24  page ;  new  in  1952 ;  Balloon  Form¬ 
er  ;  Color  Pans,  automatic  tensions, 
rewinder;  A.C.  Drive;  Complete  Vac¬ 
uum  back  Stereo.  Located  Appleton, 
Wisconsin.  Available  April  1. 


BEN  SHULMAN  ASSOCIATES 


:  16-PAGE  DUPLEX  STANDARD  TUB- 
!  ULAR  PRESS  Complete  with  modern 
!  AC  electrical  equip.,  16  chases,  rollers, 

'  and  complete  set  latest  design  stereo 
equipment,  including  vacuum  back 
I  casting  box.  Press  mechanically  per- 
I  feet.  Looks  and  runs  like  new.  Avail- 
I  able  late  1957.  Will  sell  ‘‘as  is”  or 
installed.  References.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th,  Kan- 
I  sas  City,  Mo. 


!  SAVE  $1,000  &  MORE 

I  Sta-Hi  Master  Former,  late  model, 

1  Kemp  Stereo  Furnace  5,000  lb.  capac¬ 
ity,  two  carbs.  Big  Chief  Remelter, 
Dumperin,  Trucks,  watercooled  mold, 
I  Vandercook  Proof  Press  #325  (Full 
I  Page)  Monotype  Strip  Caster.  Write 
Box  914,  Editor  &  Publisher. 


i  THE  ST.  PETERSBURG  TIMES ^ 

!  several  opportunities  for  young 
i  dedicated  to  newspapering.  j 


SACRIFICE 

6-6  or  7  UNIT  GOSS  PRESS 


ITS  TRAINING  program 
I  trainees  to  all  departments.  This  y 
j  candidates  must  have  experience 
have  finished  military  service. 
St.  Petersburg  Times  has  '‘•8  . 
and  standards  but  the  opportunity 
I  management  training  is  worth  it. 


60  E.  42  St.,  N.  Y.  17  OXford  7-4590 


ARCH  TYPE,  High  Speed,  low  con¬ 
struction,  AC  Drive,  23^"  cutoff, 
double  folder,  C-H  Conveyor. 

Reasonable  priced  for  early  removal. 
Located  Philadelphia  Daily  News 


WRITE  FULL  details  of 

and  professional  background  ■ 

letter.  Address  "Management  Trsmw. 

St.  Petersburg  Times.  St.  P'  'c  ■ 
Florida. 


3  UNITS— COLOR 


DUPLEX  TUBULARS 

16  Page — 24  Page — %  Fold.  Complete 


3  SCOTT  Units  with  2  superimposed 
color  couples,  end  feed.  AC  drives. 
Slereotyiie  2:i’)iii"  cutoff. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17  OXford  7-4.590 


BEN  SHULMAN  ASSOCTATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4690 


BEN  SHULMAN  ASSOCTATES 


60  E.  42  St.,  N.  Y.  17  OXford  7-4590 


DUPLEX  TUBULAR  Vj  nnd  %  page 
folder.  Complete  in  good  condition. 
Now  available.  GEORGE  C.  OXFORD, 
Box  903,  Boise,  Idaho. 


PUBLISHER 

$10,000  SALARY  plus  pro<'‘_ ’I®,".: 
bonus.  Successful  ea.stern 
weekly,  long  established,  well 
figure  gross.  E.xperienced  . 

manager  wanted,  fully 
advertising  promotion.  ^1'  'p , 
first  letter.  Box  944,  Editor  » 
lisher. 


...I 

EDITOR  &  PUBLISHER  for  March  9. 


Circulation 


aRCPLATION  —  Young:  department 
worker  to  manage  boys,  detail,  mod¬ 
erate  starting  base.  Twin  City  News-  i 
Record,  Neenah,  Wisconsin.  i 

OBLATION  MANAGER  WANTED 
Circulation  manager  with  experieno- 
on  optional  pay  weeklies.  We  are 
publishers  of  4  weeklies  in  a  midwest 
community  of  850.000  people.  Total 
present  free  circulation  of  70.000.  Ex¬ 
cellent  future  for  the  right  man.  Box 
902,  Editor  &  Publisher.  j 

OPPORTUNITY  for  a  young  ambi-  ; 
tious,  aggressive  circulation  district 
manager  on  evening  newspaper,  chart 
2.  to  advance  in  the  circulation 
field— either  city  or  country  area. 
Highly  competitive — salary,  car  allow¬ 
ance  and  lK>nus  plan.  If  you  think 
you  can  qualify  write  Box  922,  Edi-  i 
tor  &  Publisher. 

Clauified  Advertising  i 

CLASSIFIED  SALESMAN 

TOP  SALESMAN  needed  for  the  classi-  ^ 
fied  advertising  department  of  The  | 
Daily  Oklahoman  and  the  Oklahoma 
City  Times.  The  man  we  want  is  a  i 
midwestemer  who  is  a  proven  classi¬ 
fied  salesman.  Excellent  starting  sal¬ 
ary  and  incentive  plan.  Two  week 
vacation  after  a  year,  three  weeks 
after  five  years.  Life  insurance,  hos¬ 
pitalisation  and  retirement  programs. 
Submit  full  details  of  experience,  edu¬ 
cation,  family,  age  and  references.  Re-  { 
plies  kept  confidential.  Write  to  Okla-  I 
human  and  Times.  Room  205,  500  N.  I 
Broadway.  Oklahoma  City,  Oklahoma. 

OPPORTUNITY  for  an  ambitious  en-  , 
entetic  advertising  man,  preferably  I 
with  Classified  experience.  Chart  Area 
(.  If  you  can  sell  and  service  ao-  , 
counts,  this  position  has  an  almost  un-  ’ 
limited  fntnre.  Salary  and  bonus. 
Write  Box  842  giving  full  resume. 

5ES  CLASSIFIED  ADVERTISING  j 

MANAGER  1 

hj’j'  Required  for  medium  circulation  East- 

«rn  Canadian  newspaper — Must  have 
'\plATK  proven  record  of  achievement  ns 
CltBsified  Manafrcr  or  assistant.  Only 
ford  44il»  »  man  of  ability  and  character  ne«*d 

•rnly.  P^^erences  wil  W  checked  care¬ 
fully.  This  is  a  larsre  hard-sellinir 
tod  fa.«t-(rrowinir  operation.  Reply  in 
^tinir  to  Box  905*.  Editor  A  Puh- 
liiher. 

WANTED  CLASSIFIED  ADVERTTS- 
TNG  manasrer  for  2  person  department. 
n»rt  Area  10.  Classified  Display  and 
•^ide  setlinf?  experience  a  must.  Pro- 
newslve  city  afTordinfr  an  excellent 
jpportunlty  for  Classifit'd  Advertisinsr 
Jiunaeer  who  will  make  calls.  Box 
911,  Editor  &  Publisher. 

_ Displar  Advertising _ 

display  salesman— Man  with  4 

years  experience  on  small  daily. 
''*®d  opimrtunity  for  capable  man  to 
“•nage  department.  Salary  $90.00  plus 
bonm.  Must  have  best  references, 
n  •"..Area  8.  Give  complete  details. 
Box  746,  Editor  &  Publisher, 

advertising  DIRECTOR 
j?  over  department,  sell  and  pro- 
™te  2  fine  weeklies  in  fast  growing 
nburban  industrial  and  residential 
in  Connecticut.  Want  roan  with 
®»ginatJon,  vision  and  willing  to  keep 
with  exiiansion  of  area.  Experi- 
«  Layout  knowledge  ee- 

•ntial.  Young  organization.  Will  pay 
“5"”™  SUB  plus  expenses,  bonus 
-  a^*''  benefiu.  Supply  full  details 
?  5"^.  otter.  Write  Box  824,  Editor 
»  Publisher. 

j^YPTISING  MANAGER  for  fast 
daily.  Good  salary  and  !n- 
Pl»n  to  start,  many  fringe 
unlimited  future.  Must  be  able 
,,i  j*'  •U“  manage  4  man  staff.  Write 
11  reference.  Chart  Area 

•  Box  884,  Editor  &  Publisher. 


Display  Advertising 


ADVANCEMENT! 


HELP  WANTED 


COMPETENT  REPORTER— to  take 


Do  YOU  want  to  move  up.  Ohio 

daily.  20,000  circulation  class,  offers  coverage  on  Ohio  daily  20,000  cinm- 
excellent  opportunity  to  young  adver-  J^.^'o"  class.  Excellent  opportunity, 
tising  sales^n,  good  on  copy  and  <57®  experience,  references  and 

layout.  A  chance  like  this  does  not  Write  Box  601, 


come  often.  Give  age,  marital  status.  cw  ruoiisner. _ _ 

experience,  references  and  salary  re-  ~  FRFV 

A ‘p.Z’iw  MONTHLY  JOB  MARKET  letter,  with 

.  _  j _ _ list  of  available  jobs  and  nationwide 

ADVERTISING  MANAGER:  Must  be  employment  conditions.  Bill  McKee 
experienced.  Familiar  with  local,  na-  Birch  Personnel,  69  E.  Madison,  Chi- 
tional,  and  classified  advertising  pro-  i  cago.  Illinois. 

cedures.  Newspaper  publishes  atout - ; - 

12,000,000  lines  of  advertising  yearly,  i  MAN  CAPABLE  of  handling  special 
Daily  circulation  40,000.  Apply  Stanley  |  iMtion  and  feature  page  ^itorial  aa- 
T.  Black.  General  Manager,  Pawtucket  i  lignment.  Must  be  exiierienced,  able 
(Rhode  Island)  Times.  I  “oke  up  and  know  production.  Pre- 

~  ~  I  fer  man  with  photographer-reporter 

IMMEDIATE  OPENING  for  expen-  '  background.  Permanent  position.  Ex- 
enced  advertising  salesman.  Must  know  ceUent  salary,  incentive  plan,  profit 
copy  and  layout.  Ideal  working  condi-  '  •haring,  insurance,  etc.  Write  all  de- 
tion,  congenial  staff,  lovely  sea*ore  !  ‘ails,  D.  P.  Bliven,  Advertising  Man- 
community.  40  hour  week,  with  vaca-  ^  .n.er.  Union  Trader  Corp.,  Manchester, 
tion,  insurance  and  other  benefits.  Sal-  New  Hampshire. 

ary  open.  Apply,  giving  all  details,  i - - - 

C.  J.  O’Connor,  Advertising  Director,  |  .SUMMER  REPLACEMENT  —  Experi- 
The  Day,  New  London,  Connecticut,  enced  reporter,  mid-June  to  mid-Sep- 
PERMANENT  POSITION  now  open  I  ^ber.  for  prize-winning  liberal  dally, 
for  Display  Advertising  Salesman.  Ex-  i  Chart  Area  2.  Guild  shop.  Good  fill-in 
cellent  opportunity.  The  Daily  Prog-  J-school  instructor.  Box  706, 


ress,  Charlottesville.  Virginia. 


Editor  &  Publisher. 


NEW  ENGLAND  daily  newspaper,  cir-  ^ne^J^eporte^nh.^mnhe^r'fL 
culation  about  38.000,  publishing  over  ;  lOO^OOO  Su’lidarSSMrin  Chart 

10.000.000  lines  of  advertising  annual-  ‘Cx  Publ^he^ 

ly,  has  opportunity  for  experienced  ad-  i  ~  ruou^er. 

vertising  director.  State  qualifications  ,  ALERT  BURE5AU  staffer  for  state 
in  first  letter.  Address  Box  826,  Editor  capital.  Must  have  keen  nose  for  news, 

&  Publi8her._  _ _ _  ability  to  write:  analytical  capacity. 

cnnvrrvrinN  MIKDliD  advertising  woman.  Good  pay.  advance- 

S^oTwom^n'^'i^danitrsl^ral  '  Box_«l6.  Mito_r  A_Publisher^ 

supplements,  editions,  new  business,  i  BOOMING  Pacific  Northwest  morning- 
industrial.  Real  opportunity,  $1,000  evening  combination  in  60.000-70,000 
month  plus  potential  _  for  dependable  i  city  zone  population  class  has  general 
person  with  sales  ability.  Write  fully.  |  as'^ignment,  sports  and  women’s  news 

Box  814,  Editor^  &  _  I  oi>enings  for  top  talent.  Strong  on  local 

RETAIL,  man  or  woman  with  com-  |  news,  public  service  and  high  stand- 
I)etitive  paper  experience.  J.  Whet-  ards.  Executives  personally  interested 
stone  Advertising  Director,  St.  Peters-  1  in  your  professional  development.  High- 
hurg.  Florida.  Independent.  i  'v  diversified  agricultural,  recreational 

—  -  '  ~  ~  !  area  featuring  wonderful  climate, 

EXPANDING  24,000  weekly  ne^s  ad-  hunting,  fishing,  skiing.  Write  to  Edi- 
vertising  man  to  join  young,  vigorous  (g,  4  Publisher,  Box  800  giving  em- 
staff.  Great  future,  paid  _  vacation,  ployer  references,  education,  salary 
Blue  Cross  comprehensive,  life  insur-  requirements,  etc. 

ance,  smiling  hems,  suburban.  Paddock - ^ - 

Publications.  Arlington  Heights,  llli-  COMPETENT  sports  writer  to  take 
nois.  CT-carbrook  3-1520. _ _  1  charge  of  sports  page  on  growing 


Publications.  Arlington  Heights,  llli-  COMPETENT  sports  writer  to  take 

nois.  CT-earbrook  3-1520. _ _  charge  of  sports  page  on  growing 

daily  about  16.000  circulation.  <?hart 

OPPORTUNITY  FOR  DISPLAY 


I  ADVERTISING  ^LESMAN  rorrOR:  Dependable:  conscientious. 

ON  CONNECTICUT  DAILY  ]  working  Managing  Editor  in  3-man 
I  department :  fast,  accurate,  some  re- 

Man  wc  sock  should  have  some  knowl-  porting;  must  know  how  to  meet  early 
;  edge  of  selling.  Copy-layout  expert-  deadline,  play  up  local :  friendly,  per- 
'  ence  will  be  helpful  but  not  necessary,  eonality,  western  type.  Small  daily. 
Recent  Journalism  School  Graduate  Rockies,  county  seat.  Mild  climate, 

'  could  qualify.  Mail  resume,  giving  trood  filing.  $85  minimum  plus  bene- 
'  age,  education,  experience  and  salary  fits.  ^Chart  Area  10.  Box  843,  Editor  A 
requirements.  Box  926,  Editor  &  Publisher. 

Publisher.  PqqP  PAGE  EDITOR— home  econom- 

o..- .  ....  let :  capable  oonducting  cooking  schools, 

TWO  STAFF  JOBS  available  on  one  demonstrations.  Full  time.  Salary- 

of  the  m^t  successful  htgh-linage.  n^-  gend  details,  etc.  Box  816, 

metropolitan  papers  in  the  West.  We  4  PublUher. 

want  creative  salesmen.  One  man - - — ^ - - - 

I  with  4-5  years  experience  plus  Buroati  HAVE  OPENING  for  young  reporter. 

Workshop,  Operation  Step-up  train-  Permanent  poeition.  The  Daily  Prog- 
I  ing  if  possible.  $125  weekly  plus  resa,  Charlottesville.  Virginia. _ 


bonuses,  full  henefi’s.  Second  man. 
prefer  journalism  grad  with  some 


LA’TIN  AMERICAN  stringer  research- 


i  practical  experience.  $90  pl.is  bonus.  dramatic,  sensa- 

Vienefits.  Ideal  climate :  hunting,  fish-  m?*  **P”***-  Perrentage. 

ing.  skiing.  Address  Box  904.  Editor  339.  Cuernavaca,  Morelos, 


NATIONAL  REPRESENTATIVE  STYMIED  WHERE  YOU  ARE? 

FOR  TOP-GRADE  WEEKLIES  WE’RE  LOOKING  for  an  able  young 

Has  immediate  opening  for  space  sales- 

*:»_  . _ _  Who  It  rtAov  to  move  into  a  nifctiiy 

man  in  Eas  ...oneies  desir  ethical  public  relations  department 

fnd  ™mmi„io^  ^ve  »‘th  the  number  one  company  in  its 
^  in  fi^  He’ll  help  the  editors  of  our  14 

full  details,  present  earnings  tn  first  „„Klie.tlon.  in  IT  .q 


letter.  Box  931,  Editor  A  Publisher. 


regional  employee  publications  in  U.  S. 
and  Canada  develop  broad  new  cora- 


W ANTED  DISPLAY  SALESMAN,  ^  munications  program.  ”17118  is  a  real 
must  be  able  to  sell  and  make  fair  |  career  spot  with  headquarters  public 
lay-outs,  a  man  who  can  work  on  his  relations  staff  in  friendly  medium-size 
own  without  too  much  direction.  Con-  |  family  town  two  houra  from  Chicago, 
eenial  staff  and  good  working  eondi-  |  Congenial  office,  unmatched  employee 
tions.  Definite  advancement  possibili-  ;  benefits  and  every  opportunity  to  use 
ties.  Ideal,  advertising  minded  town.  {  your  creative  talents  in  broad-scale 
Here  is  a  real  opportunity  for  a  man  j  public  relations  oiieration.  Full  details, 
who  will  work.  Chart  Area  10.  Box  salary  requirements  to  Box  836,  Ekiitor 
910,  Editor  A  Publisher.  A  Publisher. 


HELP  WANTED 


ASSISTANT  EDITOR 


AN  excellent  opportunity  exists  in  our 
Employee  Communications  and  Publi¬ 
cations  Division  for  a  college  graduate 
with  newspaper  or  magazine  experi- 


POSITION  available  is  assistant  edi¬ 
torship  of  one  ( of  our  employee  publi¬ 
cations.  ResiHinsihili  ir.s  include  news 
and  feature  writing  and  various  phases 
of  production. 

Interested  people  are  invited  to  call  in 
person  or  send  resumes  of  qualifica¬ 
tions  to  Mr.  R.  R.  Haarlow,  Profes¬ 
sional  Employment  Co-ordinator: 


EMPLOYMENT  DIVISION 
CATERPILLAR 
TRACTOR  CO. 
Peoria,  111. 


COPY  READER — Are  you  looking  for 
better  job  and  pay  on  outstanding 
'  daily  in  Chart  Area  2?  Box  921,  Edi- 
j  tor  A  Publisher. _  _ 

DESKMAN 

I  METROPOLITAN  DAILY 

VERSATILE  DESKMAN. 

I  completely  experienced,  expert 

in  editing  and  head  writing. 

Our  standard.s  are  high.  Speed 
I  and  accuracy  are  essential. 

Metropolitan  experience  pre¬ 
ferred.  College  degree  required. 

Write  full  details. 

Personnel  Manager 

I  WASHINGTON  POST  and 
I  TIMES  HERALD 
'  1515 — L  Street,  N.W. 

I  Washington  5,  D.C. 

EXPANDING  24.000  weekly  needs  edi¬ 
torial  man  to  join  young,  vigorous 
staff.  Great  future,  paid  vacation.  Blue 
Cross  comprehensive,  life  insurance, 
smiling  bos"8,  suburban.  Paddock  Pub¬ 
lications.  Arlington  Heights,  Illinois. 
ri,earbrook  3^1520^  _ 

I  REPORTER,  general  news,  five-day 
!  week  Upstate  New  York  afternoon 
daily.  Send  data  on  experience,  educa- 
I  tion,  draft  status,  salary  range  ex- 
'  pected,  availability  date  to  Box  847, 

Editor  A  Publisher. _  _ 

j  WANTED:  Capable  Reliabie  copy 
I  reader  for  morning  paper  in  fast  grow¬ 
ing  Gulf  Coast  oil  and  chemical  region, 
I  five  years  experience  or  more  pre¬ 
ferred.  Pay  based  on  experience  eo 
'  give  all  details  and  references  in  first 

letter.  Box  846,  Editor  A  Publisher^ _ 

WANTED? 

i  Editor-advertising  man  for  Democratic 
weekly  in  city  of  12.000,  upstate  New 
York.  Old  established  only  Democratic 
.  paper  in  county.  Permanent  position 
open  to  right  man  who  can  build  hiro- 
i  self  along  with  the  paper.  Box  806, 

IMltor  A  Publisher^ _ 

YOUNG  WOMAN  OR  MAN  for  re¬ 
sponsible  poeition  as  news  director  for 
two-paper  southern  weekly  plant.  Re¬ 
porting,  photography  experience  de¬ 
sired  with  salary  more  attractive  than 
dailies  can  offer.  Write  Box  833,  Edi¬ 
tor  A  Publisher. _ 

i  REPOR'TER — excellent  chance  for  m 
•  man  to  develop  his  full  potential,  Pre- 
!  fer  someone  with  previous  Midwest 
I  experience  on  smaller  daily  or  good 
I  weekly.  Up  to  $114.60  for  88%  hqur 
I  week  depending  on  background  and 
'  experience.  Excellent  Benefit  Plan, 
j  Write  Personnel  Department,  Register- 
,  Republic,  Rockford,  Illinois. 
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HELP  WANTED 


ANY  ONE  FOR  . .  . 
ENGINEERING  EDITING? 


The  American  Society  for  Metab  has 
SEVERAL  good  openings  for  editors 
and  writers  in  the  following  depart- 


METAL  PROGRESS  (engineering 
mcnthly) 

TRANSACTIONS  (scientific 
quarterly) 

BOOK  DEPARTMENT  (text  books) 

METALS  ENGINEERING 
INSTITUTE  (correspondence 
school) 

A.S.M.  HANDBOOK  (reference 
library) 


If  you  are  an  engineer  with  special 
knowledge  of  metab  and  alloys  or  any 
phase  of  their  processing,  fabrication, 
design  or  application,  and 


•  If  you  have  confidence  in  your 
ability  to  write  and  your  knowl¬ 
edge  of  English  .  .  . 

•  If  you  have  done  technical  or 
engineering  writing  ...  or 

•  If  you  are  an  engineering  edi¬ 
tor  .  .  . 


Then — this  may  be  your  opportunity. 
Write  a  brief  letter  stating  your  age. 
college  and  degree(s)  and  employment 
record.  Write  in  confidence  to — 


H.  M.  McCord 

AMERICAN  SOCIETY 
FOR  METALS 

7301  Euclid  Avenue 
Cleveland  3,  Ohio 


CAPABLE  reporter  for  morning  met¬ 
ropolitan  daily  and  Sunday,  Chart 
-^rea  11.  Excellent  employee  benefits. 

PREFER  man.  Not  over  32  with  1-3 
years  experience. 

MODERN  progressive  city.  All  out¬ 
door  sports  activities  close. 

STATE  full  details  of  experience  and 
personal  data,  also  give  age  and  sal¬ 
ary  expected. 

ALL  replies  confidential.  Box  923, 
Editor  &  Pubibher. 


COPY  EDITOR,  midwest  metroimlitan 
afternoon :  highest  pay  for  experienced 
man,  pension  and  hospitalization  ben- 
eflts.  Box  939,  Editor  &  Publisher. 

EXPERIENCED  REPORTER  to  cover 
general  news,  special  assignments.  Ex¬ 
cellent  employe  benefits  including  hos¬ 
pitalization  and  insurance.  Good  pay. 
Fast  growing  paper,  good  town.  Con¬ 
tact  Managing  Editor,  Fairmont  (Min¬ 
nesota)  Sentinel. 


HELP  WANTED 


Editorial 


HELP  WANTED 


Mechanical 


EVEMNG^IORMNG  in  130,000  popu-  MACHINIST— for  6  intertypes,  Lud- 
lation  of  Chart  Area  9  needs  general  ■  j  p.l-nH  TTninn  ne  eliirihle  R 


SITUATIONS  WANTED 


AdminUtratire 


WEEKLY  EDITOR 


lalion  ot  t^nart  Area  9  i^eos  general  Elrod.  Union  or  eligible.  6  Former  nublisber  experienced  li.  « 

newsmen  and  a  copy  reader  not  over  ^  p^,  jgtSO  A.M.  Scale  I  Able”  adLlnS^rtor  Boi 

3,5.  Five  day  week.  Drifters  and  drink-  ,103.50.  Write  giving  experience  and  I  A  PuWith^*  *  ^  ^ 

ei-s  save  your  time  and  ours.  Please  references  to  Box  810,  Editor  &  Pub-  *  Publisher. _ 

prtvc  full  details  in  first  letter,  includ-  \iohvr  T>i:»nc./\vTWT«:sT  wAAvrA/^i^sn  TT" 

ing  minimum  rwiuirement.  Box  900,  - ^ MANAGER  CoOtp 

Editor  &  Publi.sher.  WANTED,  PRESSMAN— Two  or  three  drained  in  laboi  retations  and  penwa,; 

GENERAL  AS.SIGNMENTS  RFjPORT-  parSm  bo“"a°"weIk  "for  "riihi  S^Tplkment  for  sma ' 

ER.  Write  qualifications  to  J.  D.  Jor-  P  ^  FEDERAL  INCOME  TAX  hiring  and  training  for  own  deptr, 

dan,  Xenia_Ohi^_D^y  Gazette.  __  _  ^**^"*%“  P-sonnd 

GENERAL  NEWS  MAN  in  commun-  to  become  assistant  foreman  in  short  'Pf 

ity  of  1.5,000,  home  office  of  7  news-  time.  Reply  Box  850,  Editor  &  Pub-  wS-.'”’  i'D,'?'"'® 

paiKjr  proup.  Good  starting  5?alary.  Ex-  lisher.  $8000.  Box  840,  Editor  &  Publisbff. 

cellent  advancement  jiossibilities.  Write  _  ui- 

Roger  Thompson.  Dixon  Evening  Tele-  - -  DIRECTOR  of  Publications.  Build  « 

graph.  Dixon.  Illinois.  INSTRUCTION  rebuild  your  publiciitions  progrta  cs 

- “  ■■  '  ,  i.  i  , .  solid  editorial,  circulation,  sales  btfii: 

hinotyD*  ScHool  ®  years  executive  experience  on  Mug 

PM  with  100.000  plus  daily  and  Sun-  - Linotype  SCHOOl _  magazine,  plus  Public  Relati® 

day  circulation  for  repoiter  capable  OHIO  LINOTYPE  SCHOOL  counseling,  journalism  teaching,  kwiit 

of  handling  general  and  siieeial  as-  LOGAN,  OHIO  edge  educational  publish!  ng.  M.'s.  Jong 


OHIO  LINOTYPE  SCHOOL 

signmeiits,  rewrites  and  features.  Mid-  .  LOGAN,  OHIO 

west  background  and  3  to  5  years  Linotype,  Intertype  Instruction 
exiierience  preferred.  Congenial  staff.  Free  Information 

many  extra  benefits.  W'rite  enclosing 

clippings  to  Personnel  Department.  Claa$ified  Advertitina 

South  Bend  Tribune,  South  Bend  26,  :  -  — —  .  — 

_ _ MORE  SALES-POWER 

LEADING  MET^POLITAN  midwest  i  pQjj  CLASSIFIED  STAFFERS  I 
morning  daily.  Chart  Area  7,  looking 

for  bright  young  men.  Need  one  i  ABILITY  to  sell  more  linage  and  sign 

trained.  Reporter  with  business  news  up  more  contracts  .  .  .  New  pride 

experience  and  one  general  reiiorter  and  happiness  in  their  work — these 
with  one-two  year  minimum  extieri-  i  are  benefits  enrollees  from  over  200 
ence.  Box  930,  Editor  &  Publisher.  ;  daily  papers  report  they’ve  gained 


Clataified  Advertiaing 

MORE  SALES-POWER 

FOR  CLASSIFIED  STAFFERS  I 


$8000.  Box  840,  Editor  &  Publislwr. 

DIRECTOR  of  Publications.  Build  ot 
rebuild  your  publications  prognua  os 
solid  editorial,  circulation,  sales  btiu: 
9  years  executive  experience  on  noitv 
paper,  magazine,  plus  Public  Relatiosi 
counseling,  journalism  teaching,  knovl- 
edge  educational  publishing.  M.S.  loos 
nalism.  Age  35.  Box  941,  Editor  k 
Publisher. _  _ 

RETAIL  ADVERTISING  MANAGEB 
16  years  Western  dailies— 2  yean  i» 
tail  manager.  3  years  national  um- 
ager,  7  years  metropolitan  staff  hu- 
dling  department  store  and  faihio; 
accounts.  Box  918.  Editor  &  Publislat 

"THERE'S  A  LION 
IN  THE  STREET" 


NEED  EXPERIENCED  REPORTER 
for  police  run  on  95,000  circulation 
morning  daily  in  one  of  southwest’s 
most  beautiful  cities.  Excellent  work¬ 
ing  conditions.  Box  928,  Editor  & 
Publisher. 


from  the  Howard  Parish  Course  in  „  ,  .  ,  ,  .... 

Classified  Advertising.  0'''y  I**®  sense  that  the  lion  ii 

sidered  a  real  leader  .  .  .  only  in  tin 
YOU  get  individualized  attention  in  sense  that  the  lion  has  the  tenadoa 
this  20-les8on  correspondence  course,  courage  to  meet  any  challenge!  It  »il 
It  explains  tested  sales,  servicing  and  be  to  the  distinct  advantage  of  tv 
copywriting  techniques  that  pay  off  outstanding  Newspaper  Publisher  tl 


160  A  WEEK  for  crackerjack  experi-  in  easy-to-follow  style.  learn  more  about  this  "Lion  in  tin 

enced  man-wife  team  to  tackle  all  ,  tain'  rce  r>  Street’’, 

editorial  choree,  supervise  circulation  |  TOTAL  FlE,  $66.  For  more  Mlns- 

drive  for  Florida  daily  in  highly  com-  .  Power,  increase  copywriting  ability,  SEE  DISPLAY  AD  ON  PAGE  !2 

petitive  problem  area.  Future  deter-  and__  greater  jo^happiness,  mail  your 

mined  bv  degree  of  success.  Box  924,  application  with  inltital  $16  payment  - - - - - 

Editor  &  Publisher.  today.  Circulation 

RECENT  JOURNALISM  GRADUATE  Ut^VA/ADH  DADICU  t.i.x'n-tm 

or  experienced  person  to  fill  report-  ■  HOWARD  rARloH  OPPORTUNITY  WANTED 

ing  job  on  38.000  daily  in  Chart  Area  School  of  Classified  Advertising  CAREER  Circnlation  Man.  Ezpen- 

n.  Box  927,  Editor  &  Publisher. _ I  Tested  Want  Ads  Selling  Plana  enced  city,  suburban  and  state.  Eieek 

REPORTER -For  evening  paiier  of  I  2900  N.W.  79th  Street,  '*"*•  record  for  incre«.  Cm 

over  12,000  circulation.  One  or  two  Mi.,,,:  n7  iri/'-iaa  phases.  SpMlalist  In  Pee^epilV* 

years  of  experience  preferred,  hut  will  Miami  47,  Florida  lations.  Box  719,  Editor  &  Pubb^ 

consider  promisinsr  journalism  school  i.is  ~  i.  ,  ■  n  —  "  ~ a ITr 

knowledge  SITUATIONS  WANTED  confiL^  chang?  fOT  peli^n.^ 

helpful.  Good  salary  and  working  con-  -  —  I  consiacr  cnange  lor  pgnK>ii«i  ^ 

ditions.  Write  Easton  A.  Elliott.  Man-  AdminUtratire  to"^oS‘oOO*™d?culaUon.  ^ 

ajnnpT  Editor,  Union-Sun  &  Journal.  _  c»ow  w  luv.yvw  circuimwiu$$, 

Ixickport.  New  York.  77  kave  $8,000  or  ^ » 

»  — ;  ■  J — RESPONSIBLE  yountr  man.  age  32.  consider  change.  Box  825,  Editor! 

TWO  OPENINGS  in  \%omen  s  depart-  je^ires  to  relocate.  Married,  2  child-  Publisher. 

merit  for  feature  writing  and  copy-  jg  years  newspaper  experience.  —  - ; 

reading,  ^vc  Circulation,  classified  (Classified  Man-  CIRCULATOR :  Many  years  expennw 

ing  rondit^ns  in  city  of  130.000.  Chart  55,000  daily  last  4  years),  some  in  Distribution  of  newspapers  ^ 

Area  9.  Please  give  full  details -ex-  bookkeeping  and  personnel.  Interested  magazines.  At  present  street  ^ 

perience,  education,  background  in  classified,  retail  or  capable  of  Busi-  eulator  for  local  paper.  Desire  w 

minimum  rtHiuirement.  Box  901,  Edi-  Manager  or  Publisher’s  Asj»istant.  work  instead  of  present  morning 

^  r^hlisher.  _  _  .  _  Present  salary  $8,000.  Prefer  Illinois,  Can  furnish  highest  J^^**^**®®**. 

YOUNG  MAN  to  work  on  the  slate  Iowa,  Minnesota  or  Wisconsin.  liox  Areas  4-5-12.  ^x  936,  Bkiitor  « 
side.  It  will  involve  reporting  and  935,  Editor  &  Publisher.  lishcr. 

photography  in  the  area.  Some  feature  - - -  ^  ^ 

work.  Assisting  in  the  hiring  and  - - —  -  -  — — - - — 

training  of  correspondents,  working  I 

six'dar'"e-ning!'Nor‘;?^-  ^  EDITOR  AND  PUBLISHER'S  CHART  AREA 

ern  Ohio  paper.  Robert  Peterson.  I 

Chronicle-Telegram,  Elyria.  Ohio.  ML 

WIRE  EDITOR  for  afternoon  edition,  j  i  ll^ 

Mild  climate.  Good  hunting  and  fishing  |  MW”  /  '“"f  “ — JirW 

country.  Managing  Editor.  Times-  j  #(_ _ /.,\  if  L  '  ' ’  fO-  — . 

News.  Twin  Falls.  Idaho.  I  ,  I  ll  1  :  /  SLL 


drive  for  Florida  daily  in  highly  com¬ 
petitive  problem  area.  Future  deter¬ 
mined  by  degree  of  success.  Box  924, 
Editor  &  Publisher. 

RECENT  “journalism  GRADUATE 

or  experienced  person  to  fill  report¬ 
ing  job  on  38.000  daily  in  Chart  Area 

11.  Box  927,  Editor  &  Publisher. _ 

REPORTER — For  evening  pniier  of 
over  12,000  circulation.  One  or  two 
years  of  experience  preferred,  hut  will 
consider  promising  journalism  school 
graduate.  Photographic  knowledge 
helpful.  Good  salary  and  working  con- 
,  ditions.  Write  Easton  A.  Elliott.  Man¬ 
aging  Editor,  Union-Sun  &  Journal, 
Ixickport,  New  York. 


power,  increased  copywriting  ability, 
and  greater  job-happiness,  mail  your 
application  with  inltital  $16  payment 
today. 

HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ads  Selling  Plans 
2900  N.W.  79th  Street, 

Miami  47,  Florida 

SITUATIONS  WANTED 

AdmlfibtraliM 


Free  Lance 

PHOTOGRAPHERS :  new  construction 
photos  are  in  demand  now  by  company 
house  organs  8,000  house  organs  pay 
from  $10  to  $100  for  clean  shots  show¬ 
ing  their  equipment  or  products  in 
use.  Professional  photographers  make 
good  money  in  this  field.  Free  infor¬ 
mation.  Gebbie  Press  Service,  161 
West  48,  NYC  36,  N.  Y. 

Mechanical _ 

PRESS  F'ORFIMAN  for  20,000  non 
met.  daily ;  4-unit  Hoc :  R.O.P.  full 
color.  Union  shop.  Salary  based  on 
top  Pacific  Coast  scale.  Living  and 
recreational  facilities  ideal.  Write  fully 
first  letter,  age,  exiierience  and  back¬ 
ground.  Strictly  confidential.  Splendid 
liermanent  opportunity.  Box  812,  Edi¬ 
tor  &  Publisher. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Um  chart  area  Nnmber  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 
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SITUATIONS  WANTED 


CUunfied  Advertising _ 

CLASSIFIED  AD  MANAGER 
highly  qualified  man,  16  yeara  ex¬ 
perience,  complete  supervision  all 
phases  of  classified  ad  department  from 
production,  proKramminK,  sales  through 
collection;  employed  (past  10  years) 
metropolitan  area  newspaper;  refer¬ 
ences  furnished  on  request.  Box  849, 
Editor  &  Publisher. 


Duplay  Advertising 


SPACE  SALESMAN— anrrsssiTS,  28, 
derrat  in  advertising.  Now  on  PM 
daily;  strong  on  sales,  good  copy  and 
layont  Box  416,  ft  Publisher. 

.\DMAN  (33)  desires  ad  manager  small 
daily  and  option  to  invest  up  to  $8,000. 
Now  on  100,000  daily,  8  years  experi¬ 
ence,  BBA  advertising  degree.  Clhart 
Areas  4,  9,  10.  12,  perhaps  others.  Box 
919,  Editor  &  Publisher. 

.ADVERTISING  DIRECTOR.  on 

7,500  daily  desires  opportunity  on 
larger  pajer.  Sound  background.  Write 
Box  915,  Editor  ft  Publisher. 


ADVERTISING  DIRECTOR 

Young  (35),  aggressive,  full  of  ad¬ 
vertising  and  newsrpaper  knowhow  de- 
lires  change.  Now  holds  above  position 
on  morning,  evening  paiier  25,000  to 
50,000  class.  Size  and  location  not  too 
important  as  long  as  salary  and  op¬ 
portunity  are  great  enough.  Present 
lalary  $7800  plus  bonus.  Write  Box 
943,  Editor  &  Publisher. 


Editorial 


EDITORIAL  WRITER 

Award  winner.  Exceptional  knowledge 
of  national  and  international  affairs. 
Able  molder  public  opinion.  Feature 
writer  and  columnist.  Box  726,  Editor 
k  Pobliiher. 

N'EWSGAL,  young,  wersatile,  experi- 
eaea  on  top  metropolitan  daily,  TV 
dation  and  magazine.  Seeks  challeng- 
iag  position  with  future.  Box  7S8, 
Editor  ft  Publisher. 

NEWS,  WIRE.  (HTY  EDITOR.  16 
mra  all  desks ;  top  makeup,  PMs 
oaly.  Chart  Areas  1  or  2 ;  need  op¬ 
portunity,  $126.  Box  720,  Editor  ft 
Publisher. 

WASHINGTON  ASSIGNMENTS,  fea- 
toies,  reports ;  ex-newspaperwoman 
Goiemment  information  editor.  Box 
Ttt,  Editor  ft  Publisher. 

A-I  DESKMAN-reporler-photographer. 
Available  now.  Ten  yeara  experience. 
Pox  223,  Nevada,  Iowa. 

editor,  now  associate  IBO.OOO-plus 
daily,  wants  back  in  New  England.  11 
yrars  experience  small,  large  daily 
and  magazine.  Live  typewriter,  sharp 
pencil,  know  layout,  photos.  Married. 
15.  son.  Community  atmosphere  most 
important.  Box  820,  Editor  ft  Ihiblisher. 

EDITOR 


f 


sought  on  Daily  Newspaper  by 
Lditor-c,,..  ei-,j  Manager  of  outstanding 
In  Weekly.  Box  830,  Editor  ft  Pub- 

I'hcr. 

-OOKING  for  $10,000  solid  job  in 
Purts  field.  Offer  decade  of  news- 
l^aper  work.  Competent.  No  drifter, 
op  Uckground.  Box  819,  Editor  ft 
ubiisher. 

XPERIENCED  DESKMAN.  reporter 
"Wire,  layout,  sports,  married,  2P, 
ants  permanent  job  with  future.  Box 
>^_Editor  &  Publisher. _ 

jJ^PERIENCED  reporter-women's  edi- 
on  features.  Columbia  J- 
801,  Editor  &  Publisher. 

Mature  writer,  mature  woman 
^  years  experience,  art  to  politics, 
sfong  on  story  ideas.  Box  831,  Editor 
LPubhsher. 


P®®.  COPY  EDITOR,  36.  seeka  j- 
College  graduate,  aolx 
Mndable,  12  years  on  dailies.  Ava 
'"*«t^iew.  Small  town  O. 
"'..^ployed  on  California  dail 
818.  Editor  ft  Publiaher. 


SITUATIONS  WANTED 


Editorial 


GREEN  PASTURES 
NATIONALLY-known  topnotch  editor, 
60,  domestic,  foreign  field  correspon¬ 
dent,  nonpartisan  imlitical  exi>ert,  VIP 
ghost-writer,  now  employed  $17,000 
job  same  publiaher  10  years,  top-to 
bottom  exi>erience,  colorful,  analytical, 
accurate  writer,  motivated  by  intelli¬ 
gent  discontent  wants  locate  South¬ 
west,  West,  Florida.  Financially  sound, 
salary  secondary  to  proper  atmoephere 
high-type  small  family,  but  offers  under 
$7,600  out  of  question.  Box  823,  Edi¬ 
tor  ft  Publisher. 

NEED  HELP  to  make  women’s  sec¬ 
tion  show  you  recognize  "women  are 
people”?  Woman  editor-writer,  weekly 
newspaper,  trade  paper  background 
(over  10  years),  seeks  newspaper,  mag¬ 
azine  post.  Features  and  ideas  for 
features,  copy  editing,  rewrite,  pro¬ 
duction.  Chicago  area  now.  relocate 
anywhere.  Box  817,  Editor  ft  Pub¬ 
lisher. 


NO  TUX.  but  will  travel.  Versatile 
sportswriter,  37,  ready  for  challenge 
of  new  job  immediately.  Desk,  rewrite, 
makeup  also.  10  years  experience. 
Most  with  largest  mid-west  PM.  Mar¬ 
ried.  B.  E.  Degree.  Box  804,  Editor 
ft  Publisher. 

REPORTER,  30.  ten  years’  experience 
most  city  and  county  beats,  strong  on 
features,  desires  job  with  medium  , 
daily.  Contact  Allan  Wegemer,  414 
Emmet  Street,  Petoskey,  Michigan. 
Telephone:  Diamond  7-3263. _ 

SOCIAL  SCIENTIST  J-Grad,  seeks  edi¬ 
torial  career,  suburban  New  York  i 
newsp.ai>er.  Etox  846,  Editor  ft  Pub-  I 
-  lisher.  _ _ _  _  j 

SPORTS  WRITER,  general  reporter,  : 
10  years  experience  metropolitan  pa-  : 
pers.  Wide  experience  all  phases  of  - 
newsroom  work ;  desk,  news,  sports. 
Four  years  sports  columnist  in  Chart  - 
Area  2.  Married,  wishes  to  settle  in  - 
Middle  Atlantic  States.  Write  Box  ; 
844,  Editor  ft  Publisher.  i 

SUMMER  REPLACEMENTS.  Ex¬ 
newsmen.  teaching  in  J-schooIs,  avail¬ 
able  under  ACEJ  Refresher  Program.  | 
Box  811,  Editor  ft  Publiaher.  _  I 

SPORTSWRITER.  has  typewriter,  will  | 
travel.  Two  yeara  in  30,000  plus  wire,  i 
radio  experience.  At  end  of  line  here  i 
Want  po.st  with  advancement  possi¬ 
bilities  in  Chart  Areas  1-2.  Handle  \ 
all  phases,  all  sports.  Young,  aggres-  : 
sive ;  guarantee  results  in  60,000-250,- 
000  class.  Box  833,  Editor  &  Publisher. 

VERSATILE  NEWSMAN 
IN  FAST  COMPANY 

SEEKS  CITY  OR  SPORTS  JOB.  32 
Nine  years’  experience— last  seven  on 
one  of  nation’s  largest  papers.  Sharp 
on  make-up.  general  aaaignment.  Big 
League  sports  writing.  Have  assisted 
news  and  sports  editors.  B.  J. — Mis¬ 
souri.  Present  Pay — $160.  Prefer  East 
or  Midwest.  Box  838,  Editor  &  Pub¬ 
lisher. 

VETERAN  NEWSMAN.  9  yeara  heavy 
writing,  public  contact  work,  wants 
public  relations  post  in  industry.  Wil- 
I  ling  relocate  anywhere  for  challenging 
!  job  with  future.  Not  afraid  to  work. 
Married,  36.  1  child.  Box  848.  Editor 
ft  Publiaher. 

MAYBE  WE  CAN  HELP  YOUl  Al¬ 
though  the  shortage  of  qualified  help 
is  hitting  us,  too,  we  have  put  nearly 
600  people  to  work  during  the  last 
I  twelve  months.  Tell  us  what  you  need, 
and  we’ll  help  you  if  we  can.  Bill 
McKee,  Birch  Personnel,  69  E.  Madi¬ 
son,  Chicago,  Illinois. 


,  ASSOCIATE  EDITOR,  31.  strong 
1  writer.  Seeks  feature  writing,  report¬ 
ing,  rewriting,  magazine  newspaper  or 
I  industry.  New  York  area.  Trade  mag¬ 
azine  experience.  Skilled  layout,  pro- 
duction.  Box  909,  Iklitor  ft  Publisher. 

;  CITY  EDITOR,  desk  man,  editorial 
I  writer,  34  years  experience,  wishes 
I  connection  with  Southern  daily.  Can 
;  report  immediately  on  trial  basis, 
i  Write  or  wire  Box  917,  Editor  ft  Pub- 
■  lisher. 


1  9,  195" 
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SITUATIONS  WANTED 


Editorial 


WHAT  ABOUT  TV? 

Do  you  have  a  TV  column  with  local 
appeal  in  your  publication?  Young 
columnist  with  2Vi  years  experience, 
plenty  of  agency  and  network  con¬ 
tacts,  and  good  knowledge  of  makeup 
and  production  wants  a  new  outlet. 
Box  832,  Editor  ft  Publisher. 


ASSOCIATE  EDITOR  national  mag¬ 
azine,  million  circulation,  desires  re¬ 
turn  to  midwest  in  public  relations  or 
editorial  imsitioii.  Age  31.  9  years  ex- 
lierience  daily  newspaper,  oil  company 
and  state  public  relations.  Box  929, 
Editor  ft  Publisher.  _ 

♦♦EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  from  coast-to-coast  at  no 
charge  to  employer.  Phone,  Write  or 
Wire  MIDTOWN  AGENCY,  130  West 
42  St..  N.  Y..  N.  Y.  WI  7-6745. 


COPYREADER.  good  on  makeup,  head 
writing,  pictures,  now  ready  to  handle 
telegraph  or  city  desk.  Amiable,  am¬ 
bitious.  fast  but  exacting.  Now  have 
good  job  but  want  more  responsibility 
and  pay.  Box  938,  Editor  ft  Publisher. 


EDI'TOR,  40.  prefers  small  daily  or 
Sunday  pa|ier  in  Chart  Area  1  to  6. 
Strong  in  local  coverage  and  features. 
Box  937,  Editor  &  Publisher.  _ 

EXPERIENCED  HOOSIER  NEWS¬ 
MAN,  32.  married.  Desires  job  in  Mid- 
west.  Salary  must  well  8upi>ort  wife 
and  four  children.  Write  Box  913,  Edi¬ 
tor  ft  Publisher. _ 

LIABILITIES  (your  viewpoint);  age. 
36 ;  sex,  female.  ASSETS :  BS,  jour¬ 
nalism.  9  years  experience  (2  with 
U.P.)  1  public  relations.  6,  magazine 
provluction — writing,  rewriting,  editing, 
make-up.  bottlewaahing.  Desires  relo¬ 
cate  May,  June  in  Chart  Areas  8,  10, 
11,  12  as  deskwoman,  general  reporter, 
feature-writer,  PM  daily.  Have  way 
with  words,  people ;  like  both.  Box  | 
916,  Editor  ft  Publisher.  j 

MANAGING  EDI'TOR— 12  years  as  j 
reporter,  slot  man,  makeup  editor, 
news  editor  metropolitan  daily.  Write  I 
editorials.  Family  man.  Box  912,  Edi-  ! 
tor  ft  Publiaher. 

NO,  MR.  PUBLISHER, 

The  correct  ’’answer”  to  this  "rrues- 
I  tion”  won’t  win  you  $64,000  but  it 
)  could  secure  for  you  a  loyal,  sober, 
cost-conscious,  circulation-wise  news  i 
executive  with  18  years  daily  and  | 
|)ress  association  staffer  experience.  ' 
Even  “correct”  answer  would  require 
two  weeks  notice  to  present  employer, 
plus  travel  time.  For  background, 
reference  contacts,  and  the  “question” 
write :  Box  934,  Editor  A  Publisher.  | 
RELIGIOUS  EDITOR.  experienced,  ' 
mature  with  topflight  references  wants 
metropolitan  daily  job.  Experience  in- 
:  eludes  speed  graphic  and  darkroom. 

<  Box  906.  Editor  ft  Publi.sher. 

SOCIETY  AND  WOMfJn^S  page^edL 
I  tor.  Exiiericnced,  good  worker,  tactful, 

I  gets  along  well  with  co-workers.  Col- 
I  lecc  education,  good  background,  top 
I  references.  Prefer  daily  or  weekly  in 
:  suburban  city  in  warm  climate.  Box 
!  933,  Editor  ft  Publisher. 

SPORTS  EDITOR  four  years  with 
midwest  daily,  seeks  sports  job,  pre¬ 
ferably  in  Chart  Area  10.  Hard-work¬ 
ing,  efficient.  31.  Box  940,  Editor  ft 
Pnhlisdier. _ 

TOP-FLIGHT  STAFFER.  16  years  ex¬ 
perience  metropolitan  dailies,  adver¬ 
tising  agency,  public  relations,  editor¬ 
ial  work :  top  writer ;  34,  single,  can 
relocate.  Seeks  spot  on  top  newspaper, 

I  Chart  Areas  2  or  12,  or  public  rela- 
j  tions  berth.  Box  942,  Editor  ft  Pub- 
I  lisher. 

i  TRAVELED  J-GRAD,  28.  vet,  two 
I  years  experience ;  seeks  daily,  weekly, 

I  in  or  around  Pittsburgh ;  reporter, 
j  photographer,  deskman ;  good  habits. 

;  clippings^  Box  907,  Editor  ft  Publisher. 

SEEKING  position  as  Sports  Editor- 
Sporta-Caster  for  newspaper  with  af- 
flliated  Radio-TV  Outlets.  4  years 
newspaper-radio  experience;  2  as 
Sports  Editor.  Box  948.  Editor  ft 
Publisher. 


SITUATIONS  WANTED 


Editorial 


WOMAN  EDITOR 

COLLEGE  GRAD,  42  now  editing 
prosiierous  Gulf  Coast  weekly,  would 
like  woman’s  editor  job  on  ^iithern 
daily.  Ten  years  experience  on  dailies, 
unexcelled  references.  Write  Editor, 
Box  268,  Gulfport,  Mississippi,  or  call 
Gulfimrt  1724. 


AWARD  WINNING  EDITOR 

20  YEARS  top  experience.  Heavy  on 
sports  and  features.  Salary  secondary 
to  opportunity'  in  pleasant  environ¬ 
ment.  Box  947.  Editor  ft  Publisher. 


REPORTER-J-Grad,  veteran,  24,  single- 
l*(i  years  reporting  experience.  Avail¬ 
able  in  May.  Box  948,  Editor  ft 
Publisher. 


Meehanieal 


AVAILABLE  SEPTEMBER  1 
Mechanical  superintendent,  foreman, 
■ales.  Competent  compositor,  operator, 
makeup.  Ebcparienced  estimator  Istter- 
press-offaet.  Heavy  mechanical  expari- 
ence  all  phases  newspaper  operatioB. 
Prefer  permanent  Florida  connection. 
Age  48.  Now  employed  national  grai)hi( 
arta  company  sales  management.  All 
inquiries  answered.  Box  716,  Editor 
&  Publiaher. 


COMPOSING  BOOM  FOREMAN  for 
daily  newspaper.  Ability  to  handle 
and  8ui>ervise  men.  Young,  84,  ag¬ 
gressive  16  years  experience  on  large 
metropolitan  daily.  University  gradu¬ 
ate.  Union.  Prefer  western  stata. 
Box  829,  Editor  ft  Publiaher. 

MECHANICAL  OR  COMPOSING 
ROOM  SUPERINTENDENT.  If  you 
nee<l  a  capable  mechanical  executive 
with  an  excellent  record  in  organiza¬ 
tion,  i)roduction  and  personnel  man¬ 
agement  on  small  and  metropolitan 
papers;  who  has  had  business  manage¬ 
ment  and  working  experience  in  other 
departments  of  newspapers ;  who  can 
submit  the  best  of  character  and  in¬ 
dustrial  references,  plca.se  contact  Box 
‘  05.  Erlitor  &  Publisher. 

PRODUCTION  MANAGER:  refer¬ 

ences,  16  years  2  large  papers.  Box 
925,  ilditor  ft  Publisher. 


Photography 


EXPERIENCED  News  and  commercial 
photographer  available  for  photo  aa- 
signmants  in  Ontral  Maasachuaetts. 
Haadquarters  in  Worcester.  Mata- 
Stock  nagativea  on  file.  Box  714.  Edi¬ 
tor  ft  Publisher. 

Need  a  Photographer? 

The  National  Press  Photographers  As- 
stic.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONFIDEN¬ 
TIAL  list  of  News  Photographers  avail¬ 
able,  Still-TV  Film-News  reel.  Most 
,  with  own  equipment.  No  Fees — Wri'e. 
I  wire  or  telephone — 

Gerald  A.  Clarke 

4.';24  Towle  Avenue,  Hammond,  Indiana 
Telephone  WE.stmore  1-2906 


Promotion — Public  Relations 


I  EDITOR-WRITER 

for  MAGAZINE  or  TRADEPAPER. 

I  Digs  for  facts,  writes  lively;  12  yean 
newspaper  reporting,  magazine,  writ¬ 
ing  and  editing.  J-grad.  Skilled  la 
.  Photography.  make-up.  productloa. 

,  Box  437,  Editor  ft  Publisher. 

:  PUBUC  RELATIONS  MANAGER 
■  American  owned  transportation  firm 
'  2,600  employees,  18  nationalities.  Heavy 
on  management  including  peraonnel. 
finance,  aalea.  7  yeara  slick  editiag 
;  including  top  house  organ.  Excellent 
'  lecturer.  Previously  6  years  publicity 
I  newspaper.  AB  economica  LLB.  Age 
j  46.  Married.  Available  interviaw  after 
return  US  about  April  1.  Box  717, 
Editor  ft  Publiaher. 
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Shop  Talk  at  Thirty 


7  THE  FOURTH  ESTATE  . 


By  Trent 


By  Robert  U.  Brown 

New  York’s  Governor  Harri- 
man  told  a  luncheon  group  of 
television  people  Tuesday  that 
he  was  disturbed  by  what  he 
called  a  recent  trend  in  “certain 
areas  of  government  to  cut  the 
people  off  from  news  of  their 
government.” 

He  added:  I  say  that  no  pub¬ 
lic  official — whether  he’s  in  the 
Pentagon  or  anywhere  else  — 
has  the  right  to  use  a  lubber 
stamp  marked  ‘confidential’  or 
‘secret’  to  cover  up  his  own  mis¬ 
takes,  or  to  conceal  informa¬ 
tion  which  is  essential  for  the 
formation  of  intelligent  public 
opinion.” 

This  is  extremely  interesting 
in  view  of  the  fact  that  New 
York  is  not  on  the  list  of  22 
states  having  so-called  freedom 
of  information  statutes  provid¬ 
ing  for  open  meetings  of  offi¬ 
cial  bodies  and  public  inspection 
of  official  records.  New  York 
State  editors  ought  to  go  to 
work  on  this. 

Many  state  legislatures  have 
such  bills  before  them  at  the 
present  time,  but  progress  is 
slow  and  there  are  still  26  states 
without  these  safeguards. 

New  Hampshire  has  just 
mi.ssed  an  opportunity  to  join 
the  ranks  of  the  enlightened. 
The  N.  H.  Senate  killed  a  bill 
which  would  have  opened  all 
meetings  and  public  records  be¬ 
cause  several  senators  believed 
it  “would  serve  no  useful  pur¬ 
pose.” 

*  ^  * 

The  Keene  (N.H.)  Evening 
Sentinel,  in  an  interesting  series 
of  editorials  on  this  matter, 
said  that  the  “Right  to  Know” 
bill  involved  a  simple  question: 
“Do  the  taxpayers  of  New 
Hampshire  want  to  know  what 
their  public  officials  are  doing, 
or  don’t  they?” 

“Too  often  debates  on  this 
issue  get  side-tracked  to  new.s- 
papei'S,”  said  the  Sentinel,  “for 
the  simple  reason  that  the  press 
acts  as  a  liaison  between  the 
public  officials  and  the  people. 

“The  fact  is  that  while  the 
press  almost  invariably  leads 
the  fight  for  the  people’s  right 
to  know,  this  bill,  and  others 
like  it  being  introduced  in 
several  other  states  this  year,  is 
not  a  ‘newspaper  bill.’  It  is  just 
as  important  to  Joe  Taxpayer 
as  it  is  to  any  newspaper  that 
he  know  what  is  going  on  in  the 
local,  state,  and  federal  gov¬ 
ernments  spending  his  money, 
and  making  other  decisions 
w’hich  directly  affect  him. 


“Unfortunately,  for  too  long 
the  public  has  left  the  fight  up 
to  the  newspapers,  when  it’s 
really  the  public’s  fight  too. 
Newspapers,  particularly  in  a 
state  such  as  this  where  there 
aren’t  very  many  of  them,  can’t 
do  it  all.  They  need  something 
more  than  apathy  from  the  pub¬ 
lic  they  .serve.” 

Rut,  according  to  the  Sen¬ 
tinel,  that’s  all  there  was  — 
apathy  on  the  part  of  both  citi¬ 
zens  and  elected  representatives. 

“It  appears  that  Ne\v  Hamp¬ 
shire  taxpayers  are  not  particu¬ 
larly  interested  in  this  right.  It 
is  not  a  gratuity.  It  is  the  right 
of  a  self-governing  society  to 
examine  and  investigate  the 
conduct  of  its  affairs,  subject 
only  to  those  limitations  im¬ 
posed  by  the  most  urgent  pub¬ 
lic  necessity,”  the  editorial  said. 

“As  we  have  said  before, 
once  they  take  over  a  public 
office  some  officials  have  a 
tendency  to  forget  that  they  are 
the  servants  of  the  people  who 
elected  or  appointed  them.  They 
often  acquire  a  sort  of  pater¬ 
nalism  complex,  and  from  their 
own  self-created  bureaucratic 
tower  decide  what  they  will  or 
will  not  permit  the  people  to 
know  about  the  people’s  busi¬ 
ness. 

“VVe  can  well  have  fears  for 
the  future  of  the  demociatic 
processes  when  public  officials 
begin  to  arrogate  to  themselves 
the  right  to  hide  their  activities 
behind  a  wall  of  secrecy.” 

*  *  * 

With  respect  to  the  death  of 
the  “Right  to  Know”  bill  the 
Sentinel  said:  “It  is  indeed  a 
sad  commentary  on  the  citizens 
of  the  state  and  New  Hamp- 
.shire  newspapers  that  there  was 
obviously  no  organization  what¬ 
soever  of  proponents  of  this  bill 
who  might  have  argued  its 
merits  before  legislators. 

“It  seems  a  bit  ludicrous  to 
watch  the  ‘Right  to  Know’  bill 
washed  down  the  drain  while 
considerable  effort  is  devoted  to 
making  such  weighty  decision 
as  what  definition  be  given 
itinerant  hairdressers.” 

Here  is  a  lesson  for  newspa¬ 
per  editors  in  those  remaining 
25  states  not  having  such  legis¬ 
lation  where  bills  of  this  nature 
might  be  pending.  The  same 
thing  will  happen  in  other 
states  as  happened  in  New 
Hampshire  if  both  the  press 
and  public  do  not  take  an  in¬ 
terest. 

If  editors  don’t  know  whether 


“Upstairs  they  use  trained  seals." 


a  “Right  to  Know”  bill  has  been 
introduced,  they  should  make  it 
their  business  to  find  out.  Then 
they  should  alert  local  readers 
and  local  organizations  as  to 
their  own  stake  in  this  legisla¬ 
tion. 

The  chances  are  that  if 
“Right  to  Know”  bills  have  been 
introduced  in  .state  legislatures 
they  are  the  same  as,  or  closely 
resemble,  the  “model”  statutes 
proposed  by  Sigma  Delta  Chi 
(E&P,  Aug.  11,  page  72)  which 
has  been  leading  this  campaign. 

According  to  the  SDX  Free¬ 
dom  of  Information  Committee 
headed  by  V.  M.  Newton  Jr., 
managing  editor  of  the  Tampa 
(Fla.)  Tribune,  44  state  legis¬ 
latures  will  meet  this  year. 
There  are  only  22  states  which 
guarantee  the  right  of  the  pub¬ 
lic  to  inspect  public  records, 
and  there  are  only  9  states 
which  provide  for  open  meetings 
of  official  bodies.  “Model”  stat¬ 
utes  are  available  for  both  of 
these  purposes  and  in  some 
ca.«es  it  is  possible  that  they 


have  been  combined  into  one 
bill. 


Doctor  U  ilh  Chancer 
Tells  His  Philosophy 

New  Bedford,  Maj> 

Dr.  Philip  F.  Fortin,  popular 
family  doctor,  read  an  editorial 
in  the  Standard-Times  whick 
emphasized  some  of  the  failure? 
of  Britain’s  socialized-medicine 
program.  Favorably  impressed, 
he  phoned  the  newspaper  to 
comi)liment  its  author. 

“I’d  like  to  discuss  this  sub¬ 
ject  further  with  you,”  said 
the  doctor.  “I  have  made  a 
considerable  study  of  it,  and 
have  some  ideas  which  migh: 
possibly  be  of  interest.” 

“Sure,”  .said  Everett  S.  Allen, 
the  editorial  writer.  “I’ll  stop 
by  and  see  you  some  time.” 

“Fine,”  said  the  doctor,  “jus: 
don’t  wait  too  long  ...  I 
inoperable  cancer  of  the  liver." 

The  interviews  resulted  in 
six  articles  which  the  Standard- 
Times  is  publishing. 
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You  can’t  beat  steel  for  Venetian  blinds 


Take  one  of  the  slats  of  a  Venetian 
blind  made  of  steel,  bend  it  sharply, 
even  tie  it  into  a  knot— and  see  how 
it  snaps  right  back!  Steel  Venetian 
blinds  need  no  coddling.  They  are 
so  strong  and  springy  they  can  take 
rough  treatment  in  dusting  without 
damage  or  taking  a  permanent  "set.” 

Steel’s  strength  allows  the  slats  to 
be  made  paper-thin,  so  they  let  in 
more  sunlight  and  give  you  clearer 


vision.  These  thin,  light-weight  slats 
make  the  blind  easy  to  raise,  too,  yet 
are  just  heavy  enough  to  prevent 
rattling  in  a  breeze,  and  so  that  the 
blind  comes  down  without  prodding 
when  you  release  the  cord  lock. 

There’s  nothing  like  steel,  not  only 
for  strength  but  for  the  way  it  takes 
smooth,  handsome  finishes.  Some 
Venetian  blind  manufacturers  use  a 
special  finish  on  the  steel,  producing 


such  a  satin-smooth  surface  that  dust 
particles  can’t  find  a  foothold,  and 
dusting  is  hardly  ever  needed. 

You’ll  like  Venetian  blinds  made 
of  steel.  No  other  material  can  give 
you  such  handsome,  durable  blinds. 
Manufacturers  are  offering  Venetian 
blinds  made  from  Bethlehem  steel  in 
a  broad  range  of  designs,  and  in  fin¬ 
ishes  to  harmonize  with  any  interior 
in  your  home  or  office. 


BETHLEHEM  STEEL 


Print.-, 1  in  U.  S.  A. 


forges  the  links  in  a  chain 
of  international  friendship  and  understanding 


The  World  Friends’  Club  was  founded  in 
October,  1937,  by  The  Cleveland  Press.  Since 
that  time  nearly  80,000  Greater  Cleveland, 
school-aged  children  have  carried  on  a  pen¬ 
pal  correspondence  with  over  200,000  chil¬ 
dren  from  more  than  80  foreign  countries. 
To  establish  friendships  on  so  broad  a  scale 
is  a  tremendous  task,  involving  foreign 
travel  by  Mrs.  Margaret  Johnson,  Director 
of  Press’  World  Friends’  Club.  She  assigns 
pen-pals  of  the  same  sex,  on  the  basis  of 
similarity  of  age,  hobbies,  and  interests. 

There  are  no  membership  fees.  Cleveland 
members  are  encouraged  to  form  firm  pen- 
friendships  with  the  correspondents  as  as¬ 
signed— regardless  of  differences  in  religion, 
race,  nationality,  political  belief,  or  eco¬ 
nomic  level. 

Correspondence  is  usually  in  English, 
but  when  the  American  correspondent  is 
studying  a  foreign  language,  the  letters  are 
often  written  in  the  language  of  the  pen¬ 
pal  with  the  enthusiastic  approval  of 
Cleveland  teachers. 


Two  youngsters  who  have  never  met  become  true  friends  and  faithful  corr» 
pondents.  One  lives  in  Cleveland,  Ohio,  and  the  other  in  one  of  more  than  eigh^ 
foreign  countries  scattered  throughout  this  vast  world.  They  meet  as  members  of 
The  Cleveland  Press  sponsored  World  Friends’  Club. 

They  write  about  their  families,  their  friends,  their  pets,  their  schools,  their 
recreational  and  cultural  activities— vivid,  fascinating  letters  in  which  the  da2y 
experiences  of  a  child’s  life  become  tinged  with  the  romance  of  far  places. 

As  a  direct  result  of  this  Press  sponsored  club,  over  one  hundred  correspondents 
from  foreign  countries  have  visited  with  their  pen-pals  in  Cleveland.  More  than  50 
friends  from  foreign  lands  have  attended  Ohio  colleges  or  universities  because  of 
the  interest  aroused  through  their  correspondence  with  Cleveland’s  young  folks. 

Through  this  medium  The  Cleveland  Press  has  broadened  the  world’s  horizons 
for  Cleveland’s  children.  More  than  that,  it  has  helped  to  build  mutual  under 
standing.  To  build  more  soundly  for  the  future.  The  Press  believes  in  helping  the 
youth  of  Cleveland  to  look  beyond  its  environs,  and  to  recognize  the  needs  of  the 
world.  Cleveland  is  not  provincial  and  cannot  be  served  by  a  narrow  newspapw. 
A  broad  outlook  earns  the  friendship  and  respect  of  broad  people,  and  out  of  it 
comes  Power — power  to  do  good;  power  to  move  goods. 
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